NEW  HIGH  IN  TRIBUNE  COLOR! 

Nothing  lifts  your  Chicago  sales  like  a  have  your  product  grounded  while  others 
buoyant  color  campaign  in  the  Tribune,  are  soaring.  A  color  campaign  in  the 
In  1959,  Tribune  advertisers  used  a  rec-  Tribune  can  help  you  raise  your  sights, 
ord  volume  of  ROP  color— 2,410,000 

lines,  up  a  full  50%  over  1958!  In  this  PlJIPACfl  TDIQIINC 
high-flying  market,  you  can’t  afford  to  UniullUU  IIiIDURl 


SCOTT  PRESSES 
pROV'*-® 

*  by  the  great  names  in  the  newspaper  industry 


OVER  THE  YEARS ...  83  to  be  exact . . .  SCOTT 
presses  have  established  a  reputation  for 
dependability  and  economical  operation. 
Their  list  of  users  includes  many  of  the  most 
famous  newspaper  plants  in  the  world.  The 
mechanical  and  engineering  skill  that  has 
gone  into  their  making  is  the  result  of  many 
years’  experience  and  on  intimate  knowl¬ 
edge  of  what  the  newspaper  industry  wanted 
to  obtain. 

The  SCOTT  touch  of  talent  in  manufac¬ 
ture  and  design  saves  money  for  all  of  the 
newspapers,  large  and  small,  that  are  being 


printed  on  SCOTT  presses.  Dependability 
is  their  big  feature  .  .  .  maintenance  is  not¬ 
ably  low ,  press  failure  just  doesn’t  occur. 

Today  .  .  .  SCOTT  presses  embody  full 
provision  for  ROP  color  and  can  be  custom 
built  in  any  number  of  units.  The  famous 
3-2  folder  is  an  integral  part  of  any  press 
arrangement. 

If  you  contemplate  pressroom  changes 
.  .  .  either  all  new  presses  or  modernization 
of  your  present  plant  ...  let  SCOTT  engi¬ 
neers  help  you  decide  on  the  best  press 
arrangement. 


WALTER  SCOTT  &  CO. 


NVISIQNOF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  rkmt:noinMd,N.J. 


presses! 


EXECUTIVE  A  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  1 7,  NEW  YORK 


•UILOBRS  OP  PRKSSftOOM  ANO  RCEI.ROOM  MACHINERV  ANO  ■QUiRMKNT  SINCE  1078 


LATEST  TYPE  4-UNIT  SCOTT  PRESS 
WITH  FAMOUS  3/2  FOLDER.  UTMOST 
FLEXIBILITY  FOR  ROP  AND  SPOT 
COLOR  POSITIONING.  PRESS  UNITS 
NOW  AVAILABLE  IN  DYNAMIC  INDUS¬ 
TRIAL  COLORS  OF  YOUR  CHOICE. 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


ALL-STAR  LINEUP  for 

1960's  BIG  POLITICAL  SEASON! 


When  it  comes  to  winning  readership,  these  outstanding  by-liners  can't  be 
beaten.  .  .  .  They  cover  all  fields  in  both  political  leagues,  and  they  score 
with  big  hits! 


MARQUIS  CHILDS  (3  a  week 

Famous  Washington  correspondent  analyzes  no 
tionol  and  international  affairs 


DORIS  FLEESON  (5  a  week) 

Washington's  best-known  newspaperwoman 
digs  out  the  facts  that  make  political  headlines 


WILLIAM  S.  WHITE  (3  a  week) 

Topflight  political  reporter  and  Pulitzer  Prize¬ 
winner  clarifies  top-level  events 


MARY  McGRORY  (average  2  a  week) 

Brilliant  by-liner  writes  pungent,  on-the-spot  re¬ 
ports  of  major  political  events 


SAMUEL  LUBELL  (timely  series) 

Noted  "one-man  pollster"  surveys  American  pub¬ 
lic  opinion  in  "The  People  Speak" 


INEZ  ROBB  (5  a  week) 

Famed  newswoman  views  the  world's  wild  wag- 
gings  with  wit  and  wisdom 


ED  KOTERBA  (6  a  week) 

Gifted  reporter  covers  the  human  side  of  Wash¬ 
ington— and  the  conventions,  too 


ELEANOR  ROOSEVELT  (6  a  week) 

"The  world's  most-admired  woman"  devotes  her 
days  to  humanity's  problems 


^*'’£!hristian 
Science 
.  Monitor 


EDITOR  &  PUBLISHER  CALENDAR 


MARCH 

28-30 — Science  Writers  Institute.  University  of  North  Carolina.  Chapa)  H- 
31-April  2— Pennsylvania  Society  of  Newspaper  Editors  Seminar, 

Lion  Inn,  University  Park,  Pa. 

APRIL 

2- 3 — Missouri  AP  newspaper  wire  editors.  Arrowhead  Lodge,  Lake  Oa-i 

Mo. 

3 —  UPl  West  Virginia  Editors,  Charleston. 

3-5 — Interstate  Circulation  Managers  Association,  Penn-Harris  Hri 
Harrisburg,  Pa. 

3- 5— New  York  State  Circulation  Managers  Association,  Hotel  Nia^- 

Niagara  Falls. 

4- 15— American  Press  Institute  seminar  for  reporters  and  editorial  wr‘- 

on  Urban  and  Suburban  problems,  Columbia  University. 

7-9 — Illinois  Editor  and  Publisher  Safety  Seminar,  Leland  Hotel,  Sprinat, 
III. 

7-9 — Association  of  American  Editorial  Cartoonists,  Dinkier  Plaza,  AUs- 


reaches 
the  heart 
of  the 
market 


8-9— Hoosier  State  Press  Association,  Marott  Hotel,  Indianapolis. 

20— Associated  Press  Managing  Editors  Continuing  Study  Com!«:>-, 
Chairmen  and  APME  Directors,  Statler  Hotel,  Washington,  D.C 

20 —  Wisconsin  Associated  Press  Sports  Writers  Association.  Loraine  Hcii 
Madison. 

21- 23 — North  Dakota  Press  Association,  Bismarck. 

21-23 — American  Association  of  Advertising  Agencies,  Boca  Raton  Kn 
Boca  Raton,  Ra. 

21-23 — American  Society  of  Newspaper  Editors,  Statler  Hilton,  Wes^'^M"* 
D.  C. 

21-23 — Nebraska  Press  Association,  Sheraton-Fontenelle  Hotel,  Omak 

21- 23— Southern  Short  Course  in  Press  Photography,  Holiday  Inn,  Ourtf- 
N.  C. 

22 —  Editor  and  Publisher  Highway  Traffic  Safety  Seminar,  Hotel  Ms" 
Indianapolis,  Ind. 

22-23 — National  Headliners'  Frolic  and  26th  Awards  Program,  Atts- 
City.  N.  J. 

22-23 — ^Virginia  Press  Association,  Old  Dominion  Advertising  Confer^ 
Cavalier  Hotel,  Virginia  Beach,  Va. 

22-23 — Nevada  State  Press  Association,  Reno. 

24-28 — Journalism  Week,  University  of  Rorida.  Gainesville,  Ra. 

24- 26— Ohio  Circulation  Managers  Association,  Statler-Hilton,  Clavslr: 

25—  Associated  Press  meeting  and  luncheon,  Waldorf-Astoria,  New  Yd 


What  is  it  that  makes  advertising  in 
THE  CHRISTIAN  SCIENCE  MONITOR 
elfective— beyond  the  ordinary  degree  of 
effectiveness?  The  answer  is  simple: 
depth  of  penetration. 

The  MONITOR,  because  of  its  unique 
position  with  its  readers,  offers  you  more 
than  coverage  of  this  market.  It  penetrates 
beyond  the  mere  surface  interests  of  the 
men,  women,  and  youth  in  these  homes 
and  reaches  the  very  heart  of  their  bu5dng 
impulses.  It  causes  these  readers,  time 
and  again,  to  go  to  their  local  retailers  and 
ask  by  brand  name  for  merchandise  they 
have  seen  nationally  advertised  in  this 
great  daily  newspaper. 

Give  your  business  the  stimulus  of  a 
program  of  MONITOR  advertising— tailor- 
made  proposal  submitted  on  request. 

THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.  C.  2:  Connaught  House, 
163/4  Strand 
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Non-Skid  Feet  for  Modern  Elephants 


Push  back  the  jungle  and  build  a  landing  strip.  Open 
new  frontiers  and  build  an  industrial  plant,  houses, 
a  town. 

Goodyear  tires  will  keep  the  equipment  rolling.  In 
baking  daytime  heat  and  sharp  cold  at  night,  over 
rocks  and  through  mud,  todays  diesel-powered  ele¬ 
phants  are  ruggedly  shod  for  punishment.  Goodyear 
research  has  found  the  materials. 

Tomorrow’s  world  is  building  now.  That  is  why 


Goodyear  has  operations  in  29  countries  outside  the 
United  States.  From  these  facilities  come  products 
for  the  peaceful  development  of  young  nations,  for 
continued  recovery  and  growth  of  others  throughout 
the  world. 

Before  a  grade  is  leveled,  before  a  yard  of  fill  is 
moved,  Goodyear  imagination,  planning  and  develop¬ 
ment  have  been  at  work  —  building  the  foundations 
of  tomorrow. 


GOOD/fEAR 

THE  GREATEST  NAME  IN  RUBBER 


0 


Among  all  the  newspapers 
on  the  Pacific  Coast, 

fhe  Bitgo  Hnion 

and 

Evening  Tribune 

rank 

second 

and 

third 

in 

TOTAL  COLOR  LINAGE 

for  1959! 

Nationwide,  The  San  Diego  Union  was  twenty-second  in  color 
linage  last  year  —  moving  up  seven  places  from  1958.  And  the 
Evening  Tribune  advanced  six  places  to  rank  twenty-fifth  in  the  U.S. 

Write  to  our  National  Advertising  Department  for  proof  of  color’s 
sales  power  in  the  soaring  San  Diego  market. 


Wnt  Biega  Inion 


Evening  Tribune 


ON  FILM,  THE  R.O.P.  STORY!  We  have  produced  a  29-minute  motion 
picture  explaining  our  award-winning  R.O.P.  color  printing. 

We  will  be  happy  to  arrange  a  special  screening  or  to  provide  a  print 
for  you  to  show  at  your  convenience.  Ask  your  West-Holiday  man  .  .  . 
or  write  Copley  Productions,  7776  Ivanhoe,  La  Jolla,  California. 

No  charge,  of  course. 


15  Hometown  Daily  Newspapers  covering  Northern  Illinois  — 
Springfield,  Illinois  —  San  Diego,  California  —  and  Greater  Los  Angeles. 
Served  by  the  COPLEY  Washington  Bureau  and  the 
COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


w 
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^^But  Artie,  you  forget  that  the  Old  Man  went  to 
Harvard,  too— the  Business  School.  And  he  still  has 
that  sharp  pencil!  He  wants  the  New  York  News 
because,  on  top  of  everything  else,  it’s  got  2,200,000 
exclusive  readers  that  we  miss  in  other  papers. 
And  66%  of  them  are  in  over-$6,000  families. 
Why  pass  up  an  advantage  like  that? 


editorial 


International  Commitments 

All  the  nations  of  this  hemisphere  signed  the  Charter  of  the  Or¬ 
ganization  of  the  American  States,  the  Charter  on  Human  Rights 
of  the  same  organization,  and  the  Declaration  of  Santiago — all  of 
which  committed  these  governments  to  guarantee  freedom  of  ex¬ 
pression  to  their  own  people. 

The  In  ter- American  Press  Association  points  out  that  the  govern¬ 
ments  of  Bolivia,  Dominican  Republic  and  Paraguay  have  not  ob¬ 
served  these  pledges  for  many  years  and  do  not  even  give  them  lip 
service.  Now  Fidel  Castro’s  government  in  Cuba  has  joined  the  ranks. 
Castro  has  confiscated  15  newspapers,  three  television  stations,  various 
magazines  and  radio  stations  on  one  pretext  or  another.  What  used 
to  be  a  proud  and  free  press  has  almost  disappeared.  There  are  now 
only  five  newspapers  in  Havana  that  remain  relatively  independent 
(four  have  been  confiscated  in  that  city)  and  they  are  subjected  to 
harassment  that  indicates  their  days  of  relative  freedom  may  be 
numbered. 

We  think  it  is  time  for  the  press  of  the  United  States,  and  else¬ 
where  throughout  the  hemisphere  where  freedom  remains,  to  launch 
an  intensive  campaign  of  exposure,  as  they  did  in  the  case  of  Juan 
Peron  of  Argentina,  to  let  people  everywhere  know  the  facts. 


Blind  Credit  Policy 

The  p)olicy  of  the  Exjx>rt-Import  Bank  in  refusing  to  consider  ap¬ 
plications  of  newspaf)er  publishers  in  Latin  America  for  help  in 
financing  the  purchase  of  printing  equipment  in  the  United  States 
not  only  creates  hardships  for  those  publishers  who  wish  to  improve 
their  products  but  is  also  detrimental  to  our  own  printing  equip¬ 
ment  manufacturers. 

The  official  government  position  is  that  assistance  can  be  given 
to  those  who  wish  to  buy  equipment  to  print  “labels  or  textbooks” 
but  not  to  print  newspapers  because  they  “are  capable  of  use  for 
propaganda  purf>oses.” 

Since  when  have  books  not  been  “capable  of  use”  for  propaganda 
purposes? 

The  policy  drives  potential  customers  away  from  our  own  printing 
equipment  industry,  it  does  not  reflect  our  government’s  customary 
attitude  in  granting  assistance  to  others,  and  it  should  be  reviewed 
and  changed  so  that  publishers  in  other  countries  can  be  assisted 
without  making  them  beholden  to  their  own  governments. 


In  the  Right  Direction 

^  I  ^he  President’s  memorandum  removing  authority  to  classify  infor- 
mation  from  30  government  departments  and  agencies  created 
since  Nov.  5,  1953,  is  certainly  a  step  in  the  right  direction  and  is 
to  be  commended.  It  is  what  most  newspaper  editors,  the  American 
Society  of  Newspaper  Editors  and  the  Moss  Committee  have  been 
urging  since  before  Eisenhower  took  office. 

All  of  the  departments  and  agencies  involved  have  nothing  to  do 
with  security  information  and  never  should  have  had  the  right  to 
classify  information.  Their  actions  in  doing  so  prevented  the  Ameri¬ 
can  public  from  receiving  important  information  about  their  govern¬ 
ment  to  which  they  are  entitled. 

6 


Froclaim  liberty  throughout  all  tit] 
land  unto  all  the  inhabitants  thereoft> 
l.eviticu*,  XX  V ;  10. 


Editor  &  Publisher 

•  THE  FOURTH 

Th*  OldMt  Publishers'  and  Advartisars' 
Newspaper  in  America 
With  which  has  been  merged:  The  Journaiii. 
established  March  22,  1884;  Newspaperdoe 
established  March,  1892;  The  Fourth  Eststi 
March  I,  1894;  Uitor  &  Publisher,  June  2t 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
Publisher,  Chairman  of  Board,  I9I2-I9S9 

Publisher  and  Editor 
Robert  U.  Brown 


I  General  Manager 

James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Featins 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advirtien 
News,  Robert  B.  McIntyre,  Marketing  sd 
.  Research  Manager,  Albert  E  Weis;  Madielng 

,  Consultant,  Ray  B.  Prescott;  Librarian,  Jsw 

I  Haslett. 

I  Treasurer,  Arline  Oemar;  Advertising  Mansfe. 

Henry  C.  Thiele;  Advertising  Production  Mi» 

I  ager,  Bernadette  Borries;  Promotion  Mas 

I  ager,  George  Wilt;  Circulation  Diracla. 

I  George  S.  McBride;  Circulation  Maaafe. 

I  George  H.  Strata;  Classified  Advertiaii 

I  Manager,  J.  C.  H.  Bollinger 

I  General  Offices — Suite  1700,  Times  Toae 

1475  Broadway,  New  York  36.  N.  Y.  - 
'  BRyant  9-3052. 

BUREAUS 

Washingten:  Pat  Munroe,  1201  National  Piss 
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spondant.  School  of  Journalism,  UnivanHt 
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letters 


INSUFFICIENT  DISCOUNT 

Thanks  for  your  excellent  coverage 
(E^P,  March  12)  of  my  talk  before  the 
newspaper  representatives  in  Chicago. 
There  is  only  one  quote  which  bothers  me 
a  little  bit  and  that  is  where  I  presumably 
said,  “Only  recently  have  newspapers  in¬ 
troduced  sliding  scale  discounts.” 

Unfortunately,  from  a  personal  stand¬ 
point,  I  am  not  young  enough  to  be  un¬ 
aware  of  the  fact  that  today  there  are 
fewer  newspapers  which  have  sliding 
scales  than  many  years  ago. 

The  point  I  was  trying  to  make  was  that 
one  of  my  representative  friends  had  re¬ 
cently  complained  that  when  one  of  his 
newspapers  introduced  a  sliding  scale  rate 
it  created  no  applause,  insofar  as  agencies 
were  concerned.  At  the  time,  I  explained 
to  him  that  this  was  probably  because  the 
discounts  involved  were  insufficient  to 
make  excitement  or  greater  interest  for 
anyone. 

I  think  you  understand  that  it  was  not 
my  intention  to  chastise  anyone,  but  more 
an  attempt  to  talk  over  with  a  lot  of  my 
friends  some  of  our  mutual  problems  and 
I  appreciate  your  news  treatment. 

George  F.  Stanton 
Media  Group  Supervisor, 

Leo  Burnett  Company, 

Chicago,  Illinois. 

ROUGH  AND  TUMBLE 

I  am  writing  to  point  out  that  the  cap¬ 
tion  under  the  photograph  (E&P,  March 
19,  page  15)  mistakenly  identifies  me  as 
one  of  the  correspondents  shown  at  the 
meeting  of  the  United  Nations  Correspond¬ 
ents  Circle.  The  correspondent  shown  is 
Mr.  Alexander  Gabriel. 

I  did  attend  the  meeting  in  question 


and,  since  no  French  correspondents  were 
present,  put  what  I  conceived  to  be  the 
French  point  of  view  to  Mr.  ChanderlL 
We  enjoyed  a  good  rough  and  tumble 
argument,  and,  on  a  personal  basis,  re¬ 
called  old  days  in  the  Tunisian  Campaign 
of  1942-43  when  I  was  a  war  correspond¬ 
ent  attached  to  the  U.S.  and  British  armies 
and  Mr.  Chanderli  was  a  lieutenant  in  the 
French  Army. 

John  Mac  Vane 
United  Nations,  New  York. 


FOR  HUMOR 

With  regard  to  “Comics  Changing” 
(March  5th),  may  I  suggest  that  the 
conucs  have  continued  to  change  ever  since 
the  debut  of  “The  Yellow  Kid”  in  1896? 

In  my  opinion,  the  standard,  four- panel 
comic  strip  format  is  still  best  for  easier 
readability  in  today’s  compact  funny  pages. 
Silhouettes,  vignettes,  and  other  tricky 
presentations  are  okay  for  the  Sunday 
page,  or  comic  book  technique. 

As  for  “Artists  generally  are  paying 
more  attention  to  detail,  and  are  drawing 
comic  characters  more  cleanly”  .  .  . 
“Blondie”  was  as  pretty  in  her  early  strips 
as  she  is  today,  and  “Mrs.  Mutt”  is  as 
homely  as  ever.  “Dick  Tracy’s”  profile 
locAed  better  some  years  ago  and  the 
article  failed  to  mention  that  oMnics  like 
“Nancy”  and  “Henry”  have  been  as  clean 
and  sharp  as  a  hound’s  tooth  for  lo  these 
many  years. 

If  there  is  to  be  a  continued  change  in 
the  comics,  I  hope  the  trend  will  be  back 
toward  humor,  and  the  simple  comic  strip 
I  used  to  enjoy.  After  all,  they  are  called 
“conaics”. 

John  J.  Linley  Jr. 
Huntingdon  Valley,  Pa. 


THE  LILY  VS.  THE  THORNS 
DoyU,  Philadelphia  Daily  News 


But  regardless,  1960  already  is  des- 
:;ne<l  to  go  dovm  as  one  of  the  most 
foiYettahle  years,  weather-wise,  in  Chat- 
Summerville 


Moga  County  history. 
Gt.)  News. 


More  than  1,500  men,  chiefly  Chinese 
Lid  Hancurian  collies,  had  perished.  — 
C'jatesvillt  (Pa.)  Record. 


Although  the  meeting  had  little  ad- 
publicity,  Billy  Graham  said  it 


Vince 

ns  “the  most  rightly  packed  audience 
i  hive  ever  preached  to.”  —  New  York 
Irumal-American. 


He  is  best  remembered  in  this  country 
LSI  small  war  refugee.  —  Chicago  (Ill.) 

Tnbune. 
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St.  Petersburg  (Fla.)  Independent. 
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How  to  keep 
on  top  of 
the  news  from 
Washington 

Turn  to  The  New  York  Times,  of  course.  Times  readers 

rely  on  it  daily  for  an  outstanding  report 

from  the  nation’s  capital.  And  so  also  do  leading 

newspapers  in  the  U.  S.  and  abroad— the 

clients  of  The  New  York  Times  News  Service. 

The  Washington  bureau  of  The  Times  is  the 
largest  of  any  newspaper.  Its  staff  of  24  skilled 
journalists  patrols  all  the  departments  and  agencies 
in  the  capital.  And  ninety  per  cent  of  their  daily 
output  is  transmitted  to  News  Service  newspapers. 

In  this  year  of  election  excitement  and  summit 
drama,  the  world-wide  coverage  of  The  New  York  Times 
has  increased  value  for  News  Service  clients  and 
their  readers.  Find  out  today  about  availability 
in  your  territory. 

Sl)e  Netp  Ifork  Sitnes  news  service 

Bruce  Rae,  editor-manager  •  Times  Square,  New  York  36,  N.  Y. 


Every  Saturday  Since  1884 
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Color  Linage  at  286-Million 
Makes  ’59  Most  Colorful  Yet 


80.6%  of  Total  Circulation 
Now  Available  To  Advertisers 


By  Robert  B.  McIntyre 

Total  newspaper  run-of-paper  * 
(ROP)  color  advertising  volume 
in  1959  soared  to  a  record  286,- 
(09,596  lines  to  mark  the  great¬ 
est  growth  year  in  the  history  ' 
jf  daily  newspaper  color. 
Tabulations  compiled  by  EDI-  ^ 
n*  k  PuBUSHEB  for  this  Fourth  i 
Annual  ROP  Color  issue  show  I 
that  U.  S.  and  Canadian  dailies  I 
Mt  m€as?<  red  by  Media  Records,  • 
Ine.,  alone  piled  up  132,794,133  j 
Enes  of  ROP  color  last  year.  j 
Total  color  volume  measured  | 
for  Editor  &  Publishb®  by  | 
Media  Records  in  over  400 
pipers  published  in  some  130 
U.  S.  and  Canadian  cities  zoom-  < 
ed  to  a  record  153,215,463  lines,  ^ 
i  whopping  increase  of  30,594,-  - 
01  lines,  or  25.0%,  over  the  ' 
122,621,232  color  lines  measured  < 
by  Media  Records  in  1958. 

Of  the  total  linage  reported 
by  publishers  to  E&P,  90,340,-  ' 
160  lines  were  local;  42,453,373  ' 
Enes  were  national. 

The  number  of  newspapers  ■ 
Mcepting  full-page  units  for 
one,  two  and  three  colors  has  ' 
increased  to  985,  590,  and  496 
Rspectively,  according  to  figures 
tompiled  for  Editor  &  Pub- 
usher  by  the  Bureau  of  Adver- 
Eang,  ANPA.  The  number  of 
Mwspapers  accepting  1,000-line 
fflits  for  one,  two,  and  three 


TOTAL  ROP  COLOR 
UNAGE 

(For  all  papers  as  measured  by 
Media  Records,  Inc.) 


Linage 

46,817,024 

49,257,765 

60,781,949 

69,602,906 

90,171,262 

109,318,171 

114,362,040 

122,621,232 

153,215,463 


These  figures,  which  are  ex¬ 
clusive  of  linage  carried  in  five 
newspapers  not  measured  by 
Media  Records,  show  1959  color 
linage  climbed  30,594,231  lines 
over  1958  for  a  gain  of  25.0%. 


colors  has  jumped  to  964,  488, 
and  355  respectively. 

ROP  color  circulation  avail¬ 
able  in  1959  increased  2,559,501. 
Thus,  out  of  58,302,191  daily 
circulation,  46,982,710,  or  80.6%, 
is  available  with  color.  In  1958, 
total  daily  circulation  was  57,- 
418,311  of  which  44,423,209,  or 
77.4%,  was  available  with  color. 

Rich’s  department  store,  At¬ 
lanta,  Ga.,  with  322,630  color 
lines,  again  topped  the  list  of 


important  retail  advertisers 
using  ROP  color  in  the  10  cities 
running  the  greatest  volume  of 
retail  color  during  1959  and 
measured  by  Media  Records. 

Media  Records  emphasizes 
that  the  retail  advertisers  listed 
are  not  the  15  leading  retail  ad¬ 
vertisers  in  ROP  color  volume. 
Rather,  they  are  the  important 
color  advertisers  in  the  10  cities 
running  the  greatest  volume  of 
retail  color  during  1959. 

This  list  of  important  retailers 
using  color  covers  11  department 
stores,  as  against  nine  in  1958, 
two  food  chains,  as  against  four, 
and  one  independent  grocer. 
Leading  food  chain  was  again 
Grand  Central,  Salt  Lake  City, 
Utah,  with  759,572  lines  of  color, 
an  increase  of  300,421  lines. 

Top  25  New»papen) 

The  Milwaukee  (Wis.)  Jour¬ 
nal,  with  2,957,761  lines,  again 
led  all  other  newspapers  in  ROP 
color  by  scoring  a  23.2%  gain 
over  its  1958  linage  total  of  2,- 
400,344  lines.  Contenders  for 
second,  third  and  fourth  place 
honors  in  1959  changed  places 
like  cats  on  a  hot  stove,  ac¬ 
cording  to  Media  Records  meas¬ 
urements.  The  Los  Angeles 
(Calif.)  Times  dropped  one  slot 
from  second  place  in  1958  to 
third  in  1959,  while  the  Miami 
(Fla.)  Herald  went  from  third 
to  fourth  place. 

The  Chicago  Tribune  jumped 
from  fourth  place  in  1958  to 
second  place  in  1959  by  racking 
up  an  impressive  2,413,503  color 


TABLES  AND  CHARTS  on 

ROP 

Color  in  this  issuo  includo: 

Page 

Color  vs.  BUck-and-White 

17 

Cost  and  Circulation 

IB 

Linage  Leaders  . 

19 

Important  Advertisers 

96 

Rates  and  Data  . 

36 

Color  Linage  by  Papers  . . .  . 

106 

lines  for  a  50.5%  increase  over 
its  1958  total  of  1,603,815  lines. 
The  Salt  Lake  City  (Utah) 
Tribune,  with  1,919,240  lines, 
continued  in  fifth  position 
among  the  Top  25  newspapers 
running  color. 

According  to  figures  supplied 
by  publishers,  the  Midland 
(Texas)  Reporter-Telegram,  not 
measured  by  Media  Records, 
followed  the  Chicago  Tribune  on 
the  Top  25  list  with  2,257,783 
lines  of  ROP  color  in  1969.  In 
1958,  the  Midland  Reporter-Tele¬ 
gram  carried  1,474,^2  lines  of 
color. 

Salem  Leads  List 

Salem  cigarets,  with  3,425,368 
lines,  led  the  list  of  important 
general  and  automotive  color 
advertisers.  In  1958,  Salem  ran 
only  545,445  lines  of  color.  Shell 
Oil  Co.  and  Ford  Motor  Co. 
swapped  second  and  fourth 
places  during  1959.  Shell  earned 
the  No.  2  spot  with  2,251,691 
lines  while  Ford  dropped  to  No. 
4  with  1,640,385  lines  compared 
with  3,040,180  lines  run  in  1958. 

The  summary  of  ROP  color 
linage  by  Media  Records  classi¬ 
fications — General  and  Automo¬ 
tive — shows  that  General  totaled 
49,314,721  lines,  up  29.7%  over 
1958.  Automotive  was  down 
2.4%  with  a  total  of  14,963,854 
lines  as  against  15,331,909  lines 
tallied  in  1958. 

The  grand  total  of  64,278,575 
represented  a  gain  of  20.5%. 


E&P  Will  Present  Awards  For  Newspaper  Color  Ads 


For  the  fourth  year.  Editor  & 
hnusHER  will  present  awards 
to  newspapers,  advertisers  and 
•iwicies  for  outstanding  repro- 
inetion  and  creative  use  of  color 
0  newspaper  advertising. 
Newspapers  are  invited  to 
wlmiit  entries  in  full  color 
plus  three  colors)  and 
■pot  color  (black  plus  one  color) 
*>bh  separate  awards  in  three 
®tnlation  categories:  under- 
1W,000;  100,000  to  260,000;  and 
250,000. 

editor  ac  PUBLISHER 


E&P  Color  plaques  will  be 
presented  to  the  newspapers  sub¬ 
mitting  the  six  winning  ad  en¬ 
tries,  with  certificates  to  the  ad¬ 
vertiser  and  agency  represented, 
in  each  classification. 

The  competition  covers  na¬ 
tional  and  retail  advertising 
published  in  daily  newspapers 
between  June  1,  1959  and  May 
31,  1960.  Deadline  for  submit¬ 
ting  entries  is  July  1,  1960. 

Reproduction  awards  will  be 
presented  for  general  (national) 

for  March  26,  1960 


advertising  placed  through  an 
advertising  agency.  Retail  ad¬ 
vertising  will  be  judged  on  the 
basis  of  creative  use  of  color,  in 
both  black  and  one  color,  and 
full  color.  Official  entry  blanks 
and  labels  will  be  available  soon. 

Contest  entries  will  be  judged 
by  a  panel  of  New  York  adver¬ 
tising  agency  art  directors  and 
production  managers. 

Awards  will  be  presented  at 
a  Color  Awards  Luncheon  in 
New  York  in  the  fall. 


E&P  will  also  present  Crea¬ 
tivity  in  Color  Awards  to  agen¬ 
cies  and  advertisers  for  “out¬ 
standing  use  and  implementation 
of  color  in  newspaper  general 
advertising.” 

Judging  of  entries  in  this 
competition  is  based  on  copy, 
design,  art,  implementation  of 
ideas,  and  continued  effective 
use  of  the  medium.  Awards  will 
be  presented  for  both  full  and 
spot  color,  and  duplicate  statu¬ 
ettes  will  be  presented  to  the 
advertiser  and  the  agency. 
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lAPA  Urges  Castigation 
Of  Cuba’s  Press  Seizure 


Resolutions  of  Board  Also  Cite 
Bolivia,  Dominica  and  Paraguay 


By  Robert  L.  Brown 

Montego  Bay,  Jamaica 

The  governments  of  Cuba,  Bo¬ 
livia,  Dominican  Republic  and 
Paraguay  were  cited  as  “not 
democratic”  by  the  board  of 
directors  of  the  Inter-American 
Press  Association  at  its  mid¬ 
winter  session  here  this  week 
because  they  have  suppressed 
press  freedom. 

lAPA’s  committee  on  freedom 
of  the  press  was  in  session  for 
three  days  prior  to  the  board 
meeting  hearing  evidence  on  the 
press  situation  in  every  country 
in  this  hemisphere.  The  directors 
spent  two  days  hearing  and  de¬ 
bating  the  report.  The  lAPA 
Board : 

“Resolved,  that  the  LAPA  call 
upon  communications  media 
throughout  the  hemisphere  to 
denounce  the  actions  in  Cuba 
against  the  freedom  of  the  press, 
agfainst  the  seizure  and  confisca¬ 
tion  of  the  private  property  of 
publications,  and  against  the 
free  exercise  of  the  journalistic 
profession. 

“Resolved,  that  the  Executive 
Committee  study  ways  and 
means  to  strengthen  the  struggle 
for  the  restoration  of  freedom 
of  the  press  in  Cuba,  and  for 
the  restoration  there  of  those 
press  rights  enjoyed  by  citizens 
of  free  societies  which  are  now 
non-existent  in  Cuba. 

Reminded  of  Declaration 

“Resolved,  that  a  communi¬ 
cation  be  sent  to  the  government 
of  Cuba  expressing  the  lAPA’s 
condemnation  of  the  lack  of 
freedom  of  the  press  in  Cuba 
and  urging  the  government  to 
comply  with  the  Declaration  of 
Santiago  which  it  signed.” 

Directed  a  communication  to 
the  Organization  of  American 
States  denouncing  the  violation 
by  the  governments  of  Cuba, 
Bolivia,  Dominican  Republic, 
and  Paraguay  of  fundamental 
principles  of  the  Charter  of  the 
Organizations,  the  Charter  of 
Human  Rights  of  Bogota  and 
the  declaration  signed  in  Santi¬ 
ago,  Chile,  in  August,  1969,  at 
the  meeting  of  Foreign  Ministers 
which  “contains  a  clear,  concise 
statement  committing  all  signa¬ 


tory  governments  to  respect 
freedom  of  expression.” 

Directed  communications  to 
the  presidents  of  Boliva,  Domin¬ 
ican  Republic  and  Paraguay  ex¬ 
pressing  lAPA’s  condemnation 
and  urging  them  to  comply  with 
the  Declaration  of  Santiago 
which  they  signed. 

Authorized  commimications  to 
the  president  of  Bolivia  urging 
that  censorship  be  abolished,  and 
to  the  Venezuelan  government 
requesting  that  exiled  journal¬ 
ists  be  allowed  to  return  if  they 
wish  and  that  if  they  have  vio¬ 
lated  any  laws  of  the  land  that 
their  right  to  due  process  and  a 
fair  trial  be  recognized. 

“Resolved  that  the  lAPA  op¬ 
poses  all  laws  which  impose  the 
right  of  reply  because  such  laws 
are  a  threat  to  freedom  of  the 
press.” 

“Resolved,  that  those  govern¬ 
ments  which  limit  free  access  to 
normal  sources  of  information 
or  distribute  news  in  a  discrim¬ 
inatory  manner  are  undermining 
freedom  of  the  press.” 

Remain  on  the  Alert 

Reiterated  a  previous  resolu¬ 
tion  urgpng  members  to  “remain 
on  the  alert  against  Communist 
and  other  totalitarian  efforts  to 
infiltrate  and  dominate  the 
media  of  communications  in  the 
Americas”  because  of  its  men¬ 
ace  to  freedom. 

Express  “satisfaction  that  the 
U.  S.  government  removed 
authority  for  classification  of 
news  from  30  agencies”  and 
urged  “a  continuation  of  vigor¬ 
ous  editorial  leadership  to  press 
for  further  improvements  in 
this  field.” 

The  board  approved  member¬ 
ship  applications  from  four 
newspapers  but  declined  to  ac¬ 
cept  one  submitted  by  Revolu- 
cion,  Havana,  which  is  the  semi¬ 
official  paper  for  the  Castro 
regime.  It  was  felt  the  news¬ 
paper  does  not  comply  with 
lAJPA  principles. 

The  report  of  the  Committee 
on  Freedom  of  the  Press  which 
was  approved  by  the  board  of 
directors  stated: 

“Since  we  met  last  October 


0  his  revolutionary  aims  throng 

the  enterprise  of  newspaperaig 
l/mF  from  the  borders  of  Canada  to 

*  the  Rio  de  la  Plata,  who 

their  way  into  the  monntaii 
•  headquarters  of  the  rebel  leaden 

Ikl  at  some  risk  to  their  lives. 

“Now  any  newspaper  artitle 
which  is  even  remotely  critiesi 
in  San  Francisco,  there  has  been  in  a  friendly  and  coiistructin 
no  improvement  in  the  total  and  manner  of  the  course  of  eventi 
perennial  lack  of  freedom  of  in  Cuba  is  branded  a  ilistortMi 
the  press  in  the  Dominican  Re-  and  a  lie  and  the  editors  asd 
public  and  Paraguay  and  there  publishers  are  smeared  and  at- 
is  no  cause  for  optimism  that  the  tacked. 

intolerable  situation  in  those  “Newspapers  in  Cuba  whidi 
countries  will  ever  alter  under  carry  such  stories,  that  are  filed 
the  present  rulers.  by  the  Associated  Press  and  fit 


press  criticism  of  the  regpuie  ganda  machinery  as  ‘counto- 
together  with  some  of  the  news-  revolutionary.’  Because  of  the* 
papers  of  the  free  and  independ-  attacks  and  smears  there  haw 
ent  pross  of  Latin  America  and,  been  serious  drops  in  advertisinj 
principally,  the  United  ^  States  revenues  although  circulatid 
press  in  general  which  likewise  bas  shown  notable  increasei 
publish  criticism  (some  of  it 

strong)  of  that  rogime— aro  sub-  Com*pondenU  ImperiUed 

jected  to  virulent  and  continuing 

attacks  by  the  present  govern-  “It  is  becoming  increasing 


the  present  rulers.  by  the  Associated  Press  and  tkt 

United  Press  International,  and 
Harassment  of  Editors  ^hich  also  publish  news  dii- 

“The  situation  in  Boliva  con-  patches  referring  to  Cub^  „„ 
tinues  almost  static.  In  Nica-  ‘"vanably  add  a  co  eti  U’  or 
ragua  censorship  of  the  press 

has  been  abolish^  and  the  state  has  been  imposed  wrtl 

of  seige  lifted  that  has  allowed  government  conco- 

exiled  editors  to  return  to  their  by  govemment-cont^ 

homeland  to  exercise  their  pro-  ^ S  “ 

fession.  Nevertheless  harassment  ^  f?-  v,  ^  ^  f 

by  officious  persons  subjects  edi-  Published  to  prove  that  Cuba  h« 
.  ,  *1  .  i.-  L  •  a  free  press  but  that  the  unions, 

tors  to  a  strain  which  is  un-  ,  .  i-  .r  j 

,  •  j.  •  also  in  the  exercise  of  freedom 

known  in  other  countries.  ,  , ,  ,  j  i  TT 

_  ^  ,  of  the  press  declare  that  the 

‘  In  Cuba  where  one  year  ago  article  is  factually  incorrect,  isi 
there  was  rejoicing  because^  the  violation  of  journalistic  ethio, 
press  had  once  again  regained  attack,  and  forms  a  part  of 
its  freedom  after  the  flight  of  ^  plot,  against  the  Cuban  rero- 
Dictator  Fulgencio  Batista,  the  jution. 
press  has  been  faced  with  seiz-  i  i. 

ures,  confiscations  and  collectivi-  ^  ^Rh  only  two  exception^  tk 
zation.  Only  a  few  days  ago  the  ^Pamsh  lan^age  press  of  Cuk. 
newspapers  El  Pais  and  Excel-  today  either  directly  or  » 
sior  were  closed  and  the  govern-  directly  physically  passed  into 
i.  j  1.  •  J.  the  hands  of  the  government  or 

ment  announced  that  the  print-  ,  ,  •  r-  -j  ^  j  .v . 

,  ....  .  .  •  j-  has  become  so  intimidated  tut 

mg  plant  of  those  sister  penodi-  ..  .  ,  -j  „  i  n. 

f  ,,,  iu  it  cannot  be  considered  free.  Tm 

cals  would  be  converted  for  the  ..  •  j  l 

,  ,  ,  ,  exceptions  are  Dtarto  de  h 

publication  of  books  by  the  „  r  -i.  u-ii 

Manna  and  Prensa  Libre,  bott 
^veniments  national  printing  ^ 

■  .  .  papers  are  continuously  beinj 

“Those  remaining  Cuban  attacked  and  smeared  by  goven- 
newspapers  which  dare  to  ex-  ment  officials  and  their  propi- 


“With  only  two  exceptions,  tk 


Corre»pondent8  Imperilled 


attacks  by  the  present  govern-  “It  is  becoming  increasing 
ment  of  Cuba,  its  official  organs  dangerous  for  foreign  com- 
and  its  entire  propaganda  ma-  spondents  to  perform  their  legit- 
chinery.  imate  journalistic  missions  ii 

“Those  newspapers  are  casti-  Cuba,  as  has  been  apparent  by 
gated  by  that  propaganda  ma-  events  since  the  October  meetinf 
chinery  as  ‘unreliable,  as  agents  in  San  Francisco, 
of  Yankee  imperialism,  as  “it  will  be  recalled  that  to* 
organs  of  the  oligarchs,  as  tools  October  your  committee  reportoo 
of  the  monopolists  and  the  that  although  there  was  fm 
vested  interests  affected  by  dom  of  the  press  in  Cuba,  then 
Cuba’s  social  revolution.’  was  an  apparently  mistaka 

trend  toward  thought  contra 
Smeared  and  Altaeked  „  propaganda  machiwrt 

“This  is  most  of  the  same  of  the  revolution,’  your  conmt- 
press  that  denounced  the  arbi-  then  reported,  is  quick 
trary  censorship  of  the  ousted  smear  and  attack  those  who 
regime  of  Dictator  Fulgencio  ^  criticise  the  policies  and 
Batista  and  which  brought  world  tioi^s  of  the  government, 
attention  to  Fidel  Castro  and  “The  situation  not  only 
EDITOR  8C  PUBLISHER  for  March  26, 
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fiiled  to  improve  but  has  de- 
tariorati-.l  so  that  freedom  of 
the  press  has  almost  totally  dis- 
sppearen  from  that  country. 

“It  will  also  be  recalled  that 
at  the  XIV  annual  meeting  of 
joar  association  that  was  held 
Buenos  Aires  in  October  1958 
your  committee  urged  that  edi¬ 
tors  of  the  Americas  be  alerted 
to  the  threat  of  governments  or 
of  those  who  might  act  for 
government  to  collectivize  news¬ 
papers.  Editors  were  also  urged 
to  be  alert  to  the  increasing  in¬ 
filtration  and  penetration  of 
tommunism  and  other  forms  of 
totalitarianism  in  all  the  media 
of  mass  communications. 

Developments  since  that  alert 
vas  issued  18  months  ago  have 
more  than  justified  the  concern 
that  was  voiced  by  your  com¬ 
mittee  at  that  time.” 

Plunder  in  (luba 

The  committee’s  report  on 
Cuba  covered  16  pages  in  which 
it  was  stated  “there  is  not  one 
independent  newspaper  left  in 
the  provinces  of  Cuba.  All  of 
them  have  been  taken  over  by 
the  government  without  the 
sli^test  excuse  of  legal  proced¬ 
ure  and  without  proof  of  any 
land  to  justify  this  plunder.” 

Newspapers  in  Havana  which 
have  been  confiscated  include  El 
Mundo,  Avance,  El  Pais  and 
Excelsior.  Of  the  six  other 
papers  in  Havana  which  do  not 
b^ng  to  the  government,  one 
is  the  daily  Hoy,  official  organ 
of  the  Communist  party.  Of  the 
other  five,  only  two  have  their 
editors  in  Havana:  Diario  de  la 
Marina  and  El  Cristol.  The  edi¬ 
tors  of  Prensa  Libre,  Informa- 
fioii,  and  the  Havana  Post  have 
resided  outside  Cuba  for  almost 
year.  The  “propagandistic 
chain  of  the  regime”  now  in¬ 
cludes  15  newspapers,  three  TV 
stations,  various  magazines  and 
u  infinite  number  of  local  radio 
stations  all  confiscated,  the  re¬ 
port  said. 

It  was  also  noted  that  neither 
Rmlucion,  organ  of  the  govern¬ 
ment,  nor  Hoy,  Communist  party 
organ,  publish  the  “coletilla”  or 
clwifying  footnote  disclaimers 
which  are  inserted  without  per¬ 
mission  of  the  editors  by  the 
newspaper  union  workers  when 
*  newspaper  publishes  an  article 
which  is  not  in  line  with  g^ovem- 
nent  policy. 


Beta  for  White 

Beta  Theta  Pi  Club  of  New 
York  has  conferred  its  Beta  of 
Ih*  Year  on  Robert  M.  White  II, 
president  and  editor  of  the  New 
York  Herald  Tribune,  for  a  dis- 
boguished  journalistic  career. 

White  was  a  member  of  the 
Eternity  at  Washington  and 
University. 

editor  ac  PUBLISHER 


Ford  Grant 
Obtained  for 
Press  Survey 

Montego  Bay,  Jamaica 

The  Technical  Center  of  the 
Inter-American  Press  Associa¬ 
tion  reported  to  the  board  of 
directors  here  that  a  grant  of 
$15,000  has  been  received  from 
the  Ford  Foundation  to  conduct 
a  survey  of  the  technical  needs 
of  Latin  American  newspapers. 

The  three-month  study  will 
be  made  next  Winter  by  James 
Canel,  lAPA  manager  who  is 
resigning  after  the  annual  con¬ 
vention  in  Bogota  in  October. 

John  Herbert,  editor  of  the 
Quincy  (Mass.)  Patriot-Ledger, 
and  president  of  the  Technical 
Center,  reported  that  if  the 
study  reveals  a  need  for  help 
he  was  confident  a  further  grant 
of  $250,000  might  be  obtained 
from  the  Ford  Foundation  for 
a  5-year  project  to  provide  tech¬ 
nical  information  and  service  to 
newspapers  in  that  area. 

Joshua  Powers,  Editors’  Press 
Service,  New  York,  said  efforts 
would  be  made  to  get  the  Ex¬ 
port-Import  Bank  to  extend 
long-term  credits  to  Latin- 
American  newspapers  for  the 
purchase  of  printing  equipment 
in  the  U.  S.  He  reported  that 
Walter  0.  Sauer,  executive  vice- 
president  of  the  Bank,  said  it 
has  been  the  policy  to  confine 
assistance  “to  cases  where  the 
printing  equipment  is  to  be  sold 
to  commercial  or  industrial  en¬ 
terprises  of  a  productive  nature 
which  are  unrelated  to  the  pub¬ 
lishing  of  newspapers,  periodi¬ 
cals  or  other  material  which  are 
capable  of  use  for  propaganda 
purposes.” 

This  attitude  is  “influenced 
by  the  fact”  that  the  Bank  is 
an  agency  of  the  U.  S.  govern¬ 
ment,  Mr.  Sauer  said.  Applica¬ 
tions  for  equipment  to  print 
labels  or  textbooks  would  be 
considered  but  not  those  to  print 
newspapers,  he  said. 


Tab  for  Americans 

London 

St.  Patrick’s  Day  here  was 
marked  by  the  first  appearance 
of  the  London  American,  a  slick- 
paper  tabloid  beamed  at  some 
half  a  million  U.  S.  civilians  who 
live  here,  servicemen  and  their 
families,  and  tourists.  The  editor 
and  publisher,  William  J.  Cald¬ 
well,  is  a  former  Time-Life 
staffer  and  director  of  informa¬ 
tion  for  the  Mutual  Security 
Administration.  He  was  edu¬ 
cated  in  England. 
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Canel  Giving  Up 
Manager's  Poet 

Montego  Bay,  Jamaica 
James  Canel,  manager  of  the 
Inter-American  Press  Associa¬ 
tion  since  June,  1953,  announced 
to  the  lAPA  board  of  directors 
at  its  mid-winter  meeting  here 
that  he  wished  to  relinquish  that 
post  following  the  annual  con¬ 
vention  in  Bogota,  Colombia,  in 
October. 

He  has  accepted  a  three-month 
assignment  from  the  lAPA 
Technical  Center  to  make  a  sur¬ 
vey  of  the  technical  needs  of 
Latin  American  newspapers.  Mr. 
Canel  said  he  had  no  definite 
plans  following  that  although  he 
is  considering  many  offers. 

Pbila.  Gives 
Newsstands 
Sites 


Legal 


Philadelphia 
City  Council  has  unanimously 
passed  an  ordinance  reaffirming 
the  right  of  newsstands  to  op¬ 
erate  on  city  sidewalks  “as  a 
matter  of  public  interest.” 

'The  legality  of  sidewalk  news¬ 
stands  was  questioned  recently 
by  the  Pennsylvania  Supreme 
Court  in  a  suit  brought  by  a 
haberdashery  store,  which 
charged  that  a  newsstand  inter¬ 
fered  with  its  business  and 
blocked  its  show  windows. 

While  it  found  that  the  news¬ 
stand  was  trespassing,  the  Court 
said  existing  city  legislation 
should  be  clarified  to  preserve 
the  public’s  right  to  purchase 
newspapers  and  periodicals 
without  infringing  the  rights  of 
property  owners. 

The  new  ordinance  adopted 
16  to  0,  applies  an  annual  license 
fee  of  ^  and  authorizes  the 
Streets  Department  to  regulate 
the  size,  location  and  condition 
of  newsstands.  Self-service 
“honor”  stands  are  exempt. 
Stands  found  guilty  of  violating 
the  obscene  literature  provision 
are  subject  to  loss  of  their 
license  for  five  years,  in  addi¬ 
tion  to  other  statutory  penalties 
for  disseminating  such  matter. 
• 

Wedding  on  TV 

London 

The  wedding  of  Princess  Mar¬ 
garet  and  Anthony  Armstrong- 
Jones,  society  photographer,  will 
be  telecast  live  from  Westmins¬ 
ter  Abbey  May  6.  The  Royal 
Family  has  given  permission  for 
cameras  and  microphones  to  be 
installed  in  the  historic  cere¬ 
monial  hall. 


lAPA  Gives 
7  $2,500 
Scholarships 

Montego  Bay,  Jamaica 
Seven  journalism  scholarships 
of  $2,500  each  were  announced 
here  this  week  by  the  lAPA 
Scholarship  Fund,  Inc.  Three 
recipients  are  from  the  U.  S. 
and  four  from  Latin  America. 

This  brings  to  39  the  total 
of  scholarships  granted  by  the 
organization  in  its  5-year  his¬ 
tory.  The  current  citations  are: 

Ignacio  Ezcurra,  of  San  Isi- 
doro,  Buenos  Aires,  Argentina 
—  the  New  York  Times  Scholar¬ 
ship  donated  by  Arthur  Hays 
Sulzberger;  for  a  year  of  study 
in  the  U.  S.  He  is  a  student  at 
Columbia  University. 

Harold  Y.  Jones  of  Nashville, 
Tenn.  —  the  William  H.  Cowles 
Scholarship  donated  by  James 
S.  Copley;  for  a  year  of  study 
in  Latin  America.  He  is  working 
in  the  Nashville  bureau  of  UPI. 

Miss  Nelly  Vivas  of  Bogota, 
Colombia  —  the  American  Le¬ 
gion  Auxiliary  Pan-American 
Scholarship  donated  by  Mrs. 
Alexander  Gray;  for  a  year  of 
study  in  the  U.  S.  She  is  a 
staffer  on  El  Espectador,  Bo¬ 
gota. 

Joseph  Adcock  of  Wilmington, 
Del.  —  the  Chicago  Sun-Times 
Scholarship  donated  by  Mar¬ 
shall  Field  Jr.;  for  a  year  of 
study  in  Latin  America.  He  is 
a  student  at  Swarthmore  Col¬ 
lege. 

Pedro  E.  Zambrano  of  Porto- 
viejo,  Manabi,  Ecuador  —  the 
Scripps-Howard  Scholarship  do¬ 
nated  by  Scripps-Howard  News¬ 
papers;  for  a  year  of  study  in 
the  U.  S.  He  is  employed  on  his 
father’s  newspaper,  Diario 
Manabita. 

Miss  Lidia  Balta  of  Santiago, 
Chile  —  the  Reader's  Digest 
Scholarship  donated  by  Reader’s 
Digest  Foundation;  for  a  year 
of  study  in  the  U.  S.  She  is  a 
journalism  student  at  the  Uni¬ 
versity  of  Chile. 

John  L.  Day  of  Idaho  Falls, 
Idaho  —  the  Colonel  Robert  R. 
McCormick  Scholarship  donated 
by  the  Chicago  Tribune;  for  a 
year  of  study  in  Latin  America. 
He  has  worked  for  the  Poca¬ 
tello  Idaho  State  Journal  and 
the  Salt  Lake  City  Deseret 
News. 

• 

John  (j^faell  Dies 

John  E.  Gefaell,  69,  retired 
vicepresident  and  sales  manager 
of  Great  Lakes  Paper  Co.,  Ltd., 
a  newsprint  concern,  died  March 
20  at  his  home  in  New  York. 
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Laro  to  Los  Angeles, 
King  to  Houston  Post 


Houston,  Tex. 
Frank  H.  King,  a  former  gen¬ 
eral  executive  of  the  Associated 
Press  in  the  South,  will  become 
executive  editor  of  the  Houston 
Post  on  April  4. 

Arthur  Laro,  executive  editor 
of  the  Post  since  1955,  is  moving 
to  the  Los  Angeles  (Calif.) 
Mirror-News  as  executive  edi¬ 
tor,  beginning  April  18.  He  will 
be  responsible  for  news  and  edi¬ 
torial  policies  under  Hugh  A. 
(Bud)  Lewis,  publisher.  J.  Ed¬ 
ward  Murray  remains  as  man¬ 
aging  editor. 

The  appointment  of  Mr.  King 
and  the  promotions  of  two  Post 
staffers  were  announced  by 
Oveta  Culp  Hobby,  president  and 
editor  of  the  Post. 

Ralph  O’Leary,  city  editor 
since  1954,  has  been  named  sci¬ 
ence  editor,  a  new  position. 

Felton  West,  a  member  of  the 
staff  since  1942,  has  moved  up 
to  city  editor. 

Publisher's  Praise 

“Arthur  Laro’s  unique  abili¬ 
ties  as  an  editor  and  his  equally 
unique  qualities  as  a  man  and 
a  friend  have  made  greater  con¬ 
tributions  to  the  Post  in  the  22 
years  since  he  joined  this  paper 
than  I  can  say,”  said  former 
Gov.  W.  P.  Hobby,  publisher  and 
chairman  of  the  board  of  the 
Houston  Post  Company. 

“The  Post  is  unusually  for¬ 
tunate  in  having  Frank  King, 
my  close  personal  friend  for 
many  years,  to  succeed  Arthur 
Laro.  It  is  with  a  real  feeling 
of  pride  that  I  welcome  him  as 
an  officer  (vicepresident)  and  di¬ 
rector  of  the  company.” 

As  executive  editor  of  the 
Post,  Mr.  King  will  continue  the 
association  of  many  years  with 
the  managrement  and  staff.  With 
the  AP  his  experience  was 
world-wide  as  correspondent,  bu¬ 
reau  chief  and  executive. 

After  graduation  from  the 
University  of  Missouri,  he  spent 
20  years  in  foreign  service,  in 
the  Far  East,  Russia,  London, 
Washington  and  New  York.  He 
took  charge  in  the  Texas  AP 
service  in  1937  and  later  was 
general  executive  for  eight 
states  in  the  southwest.  He  re¬ 
tired  last  year  and  became  a 
consultant  for  newspapers  and 
the  University  of  Texas. 

As  a  young  reporter,  Mr. 
King  had  worked  on  the  St. 
Louis  (Mo.)  Post-Dispatch  and 
later  on  the  Japan  Advertiser 
in  Tokyo.  He  went  in  Siberia 
with  American  forces  during 


World  War  I,  and  was  in  Russia 
during  the  Communist  revolu¬ 
tion. 

Mr.  Laro  has  been  a  Post  staff 
member  since  1938.  He  has 
served  as  reporter,  real  estate 
editor,  city  editor,  managing  edi¬ 
tor,  and  executive  editor.  Since 
1950  he  has  been  a  director  of 
the  Houston  Post  Company, 
which  includes  the  newspaper 
and  KPRC-TV  and  radio.  He 
was  elected  a  vicepresident  of 
the  company  in  1959. 

Native  of  Texas 

Mr.  Laro  was  bom  in  Browns¬ 
ville,  Tex.  He  was  graduated 
from  high  school  in  San  Antonio 
and  took  a  reporter’s  job  on  the 
San  Antonio  Light  in  1929.  In 
1936  and  1937  he  was  a  re¬ 
porter  on  the  Houston  Press. 

The  Post  has  won  numerous 
journalistic  honors  under  his 
leadership. 

“To  flourish,”  he  told  a  news¬ 
paper  group,  “we  must  do  more 
than  cover  the  routine  news — 
and  that,  of  course,  we  still  must 
do.  But  we  must  also  provide 
background,  we  must  interpret, 
we  must  develop  more  stories 
beyond  the  scope  of  our  compe¬ 
titors. 

“Our  reader  expects  us  to  ex¬ 
plore  the  mysteries  of  atomic 
power,  the  progress  and  ills  of 
progressive  education,  social 
welfare  gains  and  loses,  medical 
discoveries,  household  economics, 
religious  trends. 

“He  expects  us  to  assess  the 
progn"ess  of  this  community,  the 
quality  of  his  government,  the 
honesty  of  his  contemporaries.” 

Mr.  O’Leary,  49,  a  native  of 
New  Orleans,  worked  on  the 
newspapers  there  from  1928  to 
1941  and  for  the  following  dec- 


Police  Chief 
Lauds  Press, 
Then  Slaps  It 

Norfolk,  Vi 
The  publisher  of  the  Vtrp* 
ian-Pilot  and  Ledger-Star  fim 
back  at  the  Norfolk  chief  i 
police  for  his  public  criticism«{ 
the  way  a  story  was  handled. 

On  March  11  a  taxi  drhct 
and  a  state  game  warden  wm 
shot  through  the  backs  of 
heads  in  a  robbery  which  pio- 
fited  the  murderer  $10.  All  tk 
resources  of  the  Police  Diviim. 
and  much  of  the  newspapcn' 
Frank  H.  King  energies  were  thrown  into  tk 

search  for  the  killer. 

ade  he  served  the  St.  Louis  Star-  Qn  March  15  a  21-year-ckl 
Times  as  investigative  reporter  man  was  arrested.  He  confetwi 
and  legislative  correspondent.  and  re-enacted  the  crimes.  Chief 
After  working  for  the  Hous-  of  Police  Harold  Anderson  wis 
ton  Chronicle  for  two  years  he  effusive  in  praise  of  all  vk 
joined  the  Post  staff  Feb.  1,  contributed  to  the  apprehenwn. 
1953.  He  became  city  editor  a  including  the  newspapers  ud 
year  later.  particularly  the  Virginian-Kkt 

He  has  won  the  Sigma  Delta  for  an  artist’s  conception  of  tk 
Chi  award  for  reporting  twice,  suspect.  Drawn  from  a  descii^ 
for  a  St.  Louis  ordnance  plant  fion  furnished  by  a  Navy  wife 
scandal  and  for  a  Houston  series  who  saw  a  young  man  get  init 
on  the  Minute  Women.  thg  oab  shortly  before  the  driro 

The  Post’s  new  city  editor,  was  killed,  this  proved  a  sm- 
Mr.  West,  is  a  native  of  the  city  prising  likeness, 
who  earned  a  bachelor  s  degree  newspapers  went  all  oB 

in  Political  Science  and  later  a  digging  up  information  abm 
Master’s  Degree  from  the  Uni-  ^^e  young  prisoner.  He  hid 
versity  of  Houston.  His  interest  ^ny  trouble  befon. 

in  newspaper  work  began  with  ^ad  indeed  been  “a  cute,  freckle 
his  work  as  editor  of  the  high  li^tlg  boy  ...  a  kind- 

school  newspaper.  He  started  as  hearted,  gentle  playmate  .  . . 
a  copy  boy  at  the  Post  in  1942  ^  trusted  baby  sitter.”  Howew, 
and,  with  the  exception  of  27  his  mother  said,  he  had  not 
months  abroad  a  Navy  mine-  ..^g^gj  ^ight”  lately  and  h« 
sweeper,  he  has  been  with  the  -talked  kind  of  funny.” 

Post  ever  since.  His  stories  on  ^  ^ 


Post  ever  since.  His  stories  on  ^  ^ 

insurance  and  oil  company  ac-  ^hief  Anderson  told  his  com 
tivities  have  won  citations.  manding  officers: 

“Since  this  arrest,  there  hu 
R.  A.  Carrington  Dies;  been  a  spewing  maudlin,  over 
Hearst  Trustee  sentimentilization  toward  to 

criminal.  It  is  not  in  the  oe* 
Los  AngH£S  public  interest. 

Richard  A.  Carrington  Jr.,  70,  “From  reading  such  accounts 
an  executor  and  trustee  of  the  j  imagine  the  public  will  wonds 
William  Randolph  Hearst  ^hat  side  the  press  is  on-4k 
Estate,  died  here  March  21  after  criminal  or  law  enforcement" 
a  long  illness  He  was  publisher  ^he  chief’s  comments 
of  the  Los  Ange  es  Examiner  peared  on  page  one. 
from  1938  until  1955  when  he  ^ 

became  vicepresident  of  the 
Hearst  Corp. 

Mr.  Carrington’s  newspaper  “I  am  proud  of  our  report 
career  began  in  1909  as  a  classi-  performance, 
fled  advertising  solicitor  on  the  shocking  to  contemp  ^ 

St.  Paul  (Minn.)  Pioneer  Press.  Chief  Anderson  s  question  f'- 
He  later  alternated  between  re-  whose  side  the  press  is  on- 
porting  and  advertising  jobs  on  criminal’s  or  law  enforcer^ 
newspapers  in  Montana,  Mis-  “The  press  is  on  the  side  ^ 
souri  and  Minnesota,  eventually  full  truth  and  full  justice, 
being  named  general  manager  would  assume  Chief  Ander** 
of  the  Omaha  (Nebr.)  Bee.  He  to  be  there,  too.  ... 
moved  to  California  to  be  pub-  “We  would  suggest  that  k 
Usher  of  the  Oakland  Post-  retire  from  his  efforts  to  becca* 
Enquirer.  the  public  censor  of  newspap^ 
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M.  (1  Speidel, 
Founder  of 
Group,  Dies 

Palo  Alto,  Calif. 
Merritt  C.  Speidel,  80,  builder 
of  the  Speidel  newspaper  group 
which  spanned  the  nation,  died 
here  March  20. 

Mr.  Speidel,  who  began  a 
pablishing  career  in  1910  and 
idio  was  president  of  Speidel 
Newspapers,  Inc.,  from  its 
founding  in  1937  until  his  resig- 
Bition  Ilecember  31,  1956,  had 
not  been  well  for  seven  years. 
He  had  been  hospitalized  for 
months. 

In  five  years  the  Speidel 
poup  expanded  from  its  Iowa 
City  (la.)  Press-Citizen  base  to 
(^licothe,  O.,  1935;  Salinas, 
(W.,  1936;  Fort  Collins,  Colo., 
1987;  Cheyenne,  1938;  Pough¬ 
keepsie,  N.  Y.  and  Reno,  Nev., 
both  in  1939. 

Subsequently  the  organization 
purchased  the  Visalia  (Calif.) 
Tmes-DeltO;  now  published  by 
Mr.  Speidel’s  older  son,  Robert 
M.  Speidel. 

Now  Independent 

Since  1956,  each  SNI-affiliated 
newspaper  has  been  independ¬ 
ently  owned  by  employees  in  ac- 
»rd  with  a  policy  established 
by  John  Ben  Snow,  chairman 
of  the  board,  who  helped  Mr. 
Speidel  in  the  group  develop¬ 
ment  Mr.  Snow  and  he  met  in 
Port  Jerv'is,  N.  Y.,  Mr.  Speidel’s 
hane  town.  Mr.  Snow  was  man- 
tger  of  the  F.  W.  Wool  worth 
store. 

On  graduation  from  high 
school  he  became  a  general 
helper  for  the  Port  Jervis 
(N.  Y.)  Daily  Union.  He  prog¬ 
ressed  from  $2  a  week  chore 
to  city  editor,  editor,  and 
then  to  business  manager. 

At  31,  he  purchased  the  Piqua 
(0.)  Call.  During  11  years  as 
»n  Ohio  publisher  he  held  state 
sppointments  from  g^ovemors  of 
both  parties,  directed  flood  re¬ 
lief  and  was  a  founder  of  the 
Ohio  Select  Group  of  Newspa¬ 
pers. 

Mr.  Speidel  sold  the  Call  and 
Moved  to  Iowa  City. 

Eschewing  political  office,  he 
wntinually  engaged  in  all  man¬ 
ner  of  community  activities. 

Other  .Acquutitions 

After  14  years  as  Iowa  City 
^*WS8-Citizen  publisher  the  ex- 
Psnsion  of  his  newspaper  hold¬ 
ing*  began.  The  Chillicothe  Go- 

was  the  first  purchase  of 
•he  series,  the  Chillicothe  News- 
^ivertiser  was  bought  in  1938, 
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when  SNI  dailies  were  operat¬ 
ing  in  five  states. 

The  Poughkeepsie  New  York¬ 
er,  the  Nevada  State  Journal 
and  the  Reno  Evening  Gazette 
were  among  acquisitions  in  1939 
after  Mr.  Snow,  an  executive  of 
the  Woolworth  organization  in 
England,  returned  to  the  U.  S. 

Cheyenne  Newspapers,  Inc., 
which  had  been  part  owned, 
were  sold  to  Tracy  S.  McCraken 
and  associates,  part-owners.  The 
Speidel  organization  purchased 
the  Visalia  (Calif.)  Times- 
Delta. 

Policy  Defined 

The  general  policy  which  had 
built  the  newspaper  group  were 
detailed  with  the  purchase  of 
that  property.  Prime  objectives 
listed  were: 

To  give  the  best  and  most 
progressive  newspaper  in  its 
part  of  the  country. 

To  countenance  only  clean 
journalism. 

To  be  politically  independent. 
To  avoid  religious  or  racial 
bias. 

To  dedicate  the  newspaper  to 
the  highest  ideals  of  service. 

Mr.  Speidel’s  editorial  theory 
was  to  criticize  boldly  but  never 
condemn  without  presenting  a 
constructive  method. 

Headquarters  offices  of  Spei¬ 
del  Newspapers  Inc.  were  set 
up  here  in  the  late  1930’s.  Busi¬ 
ness  offices  subsequently  were 
opened  in  Colorado  Springs, 
Colo.,  site  of  the  present  head¬ 
quarters. 

Harry  S.  Bunker,  formerly 
general  manager,  has  been  pres¬ 
ident  since  Mr.  Speidel’s  retire¬ 
ment. 

Eight  years  ago  the  Speidel 
properties  were  capitalized  at 
$6,000,000.  Mr.  Snow’s  personal 
holdings  then  were  estimated 
at  $4,500,000. 

Mr.  Speidel  was  a  member 
of  the  National  Press  Club  and 
a  life  member  of  the  Press  & 
Union  League  Club  of  San 
Francisco. 

He  is  survived  by  Mrs.  Edna 
Meredith  Speidel,  whom  he  mar¬ 
ried  in  Piqua,  in  1912;  two  sons, 
Robert  and  Merritt  C.  Speidel 
Jr.,  of  the  Salinas  Californian; 
a  daughter,  Mrs.  Joseph  Oliver 
Edy  Jr.,  and  eight  grandchil¬ 
dren. 

Elected  to  Board 

Richard  N.  Cohen,  an  insur¬ 
ance  broker,  has  been  elected  to 
the  board  of  directors  of  the 
New  York  Times  Company.  Mr. 
Cohen’s  wife  is  a  daughter  of 
Mr.  &  Mrs.  Arthur  Hays  Sulz¬ 
berger  and  a  grranddaughter  of 
the  late  Adolph  S.  Ochs.  Mr. 
Sulzberger  is  chairman  of  the 
board  and  publisher  of  the 
Times. 


CBS -TV  Will  View 
Press  Once  a  Week 


Five  CBS  television  stations 
will  begin  weekly  programs  soon 
viewing  the  press  in  New  York, 
Philadelphia,  Chicago,  St.  Louis 
and  Los  Angeles. 

The  16-minute  shows,  probably 
on  Sunday,  will  be  designed  to 
audit  the  performance  of  local 
newspapers  and  also  take  an 
occasional  look  at  national  maga¬ 
zines. 

“We  are  not  going  to  special¬ 
ize  in  criticism;  we  will  not 
hesitate  to  commend  a  public 
service  by  a  newspaper,”  said 
Howard  Berk,  speaking  for  the 
five  owned-and-operated  stations 
of  the  Columbia  Broadcasting 
System. 

Nor  is  the  TV  program  going 
to  be  modeled  after  the  “CBS 
Views  the  Press”  job  which  the 
late  Don  Hollenbeck  did  on  radio 
in  New  York  a  decade  ago.  Mr. 
Hollenbeck,  a  former  newspaper¬ 
man  of  wide  experience,  tore  into 
the  New  York  City  newspapers 
each  Saturday  evening  and  was 
mostly  critical  of  their  journal¬ 
istic  feats  and  failures. 

Announcement  of  the  TV  an¬ 
alysis  of  the  press  as  an  up¬ 
coming  feature  was  made  by 
Merle  S.  Jones,  president  of  CBS 
Television  Stations  Division,  in 
a  talk  March  18  at  an  Adver¬ 
tising  Federation  convention  in 
Lincoln,  Nebraska. 

He  explained  that  CBS  sta¬ 
tions  planned  three  new  public 
affairs  programs:  1.  Editorial 
opinions  on  public  questions.  2. 
Local  documentaries.  3.  Local 
analysis  of  the  press. 

No  .Sophomoric  Criticism 

“It  is  our  belief,”  Mr.  Jones 
said,  “that  the  public  can  be 
better  served  if  we  present  a 
weekly  program  on  our  stations 
reviewing  the  press.  Heaven 
knows  television  stations,  their 
programs,  their  operating  poli¬ 
cies  and  their  procedures  are 
being  quite  thoroughly  reviewed 
and  previewed  by  the  press. 

“We  think  it  is  high  time  we 
prove  this  same  type  of  service 
to  the  citizens  of  America.  We 
do  not  intend  to  indulge  in 
sophomoric  criticism  of  com¬ 
peting  media.  But  we  do  think 
it  might  be  interesting  to  review 
such  things  as  the  placement 
and  juxtaposition  of  news  items. 
For  example,  we  might  want  to 
make  some  observations  regard¬ 
ing  the  size  of  type,  the  headline 
and  front  page  position  given  by 
some  newspapers  over  the  past 
two  or  three  months  to  the  af¬ 
fairs  of  Dr.  Finch  and  Carole 
Tregoff.  We  might  want  to  make 


some  comment  as  to  whether  or 
not  the  really  important  world 
and  community  interest  stories 
are  being  positioned  in  ‘prime 
time’  in  the  daily  paper.” 

The  format  of  the  shows  was 
defined  at  a  CBS  executive  meet¬ 
ing  when  Mr.  Jones  returned  to 
New  York.  It  was  decided  that 
each  of  the  stations  would  as¬ 
sign  a  staffer  to  the  press  an¬ 
alysis  task.  He  will  be  assisted 
by  a  research  team  and  other 
production  people. 

“It  will  be  a  very  thorough 
job,”  Mr.  Berk  said. 

In  New  York  it  will  be  billed 
as  “Channel  2  Views  the  Press.” 
The  program  will  not  fall  into 
the  category  of  editorializing, 
Mr.  Berk  said.  Where  stations 
air  editorial  opinions  they  are 
giving  equal  time  for  rebuttal, 
in  accordance  with  FCC  regula¬ 
tions. 

Both  the  TV  and  radio  sta¬ 
tions  in  New  York  owned  by 
CBS  have  begun  editorial  pro¬ 
grams.  Many  other  stations 
throughout  the  country  have 
been  doing  this  for  several  years. 
The  TV  outlet’s  opinions  are 
voiced  by  Frank  H.  Shakespeare 
Jr.,  general  manager.  The  radio 
station  hired  Joseph  Dembo 
from  National  Broadcasting  Co. 
where  he  was  a  news  writer  and 
producer.  Their  editorials  have 
been  making  page  one  stories 
in  the  newspapers. 


Pressmen  Lose 
NLRB  Ruling 

Washington 

The  National  Labor  Relations 
Board  has  upheld  a  Regional 
Director’s  decision  that  the 
Oregon  Journal  and  the  Oregon¬ 
ian  are  not  guilty  of  unfair 
labor  practices  in  the  Portland 
strike  situation. 

The  Web  Pressmen’s  union 
w’as  notified  by  Irving  M.  Her¬ 
man,  NLRB  Appeal  Chief,  that 
the  earlier  decision  to  dismiss 
the  appeal  represented  final  ac¬ 
tion. 

The  union  had  protested  the 
discharge  of  members  during 
the  strike  begun  by  stereotypers. 
Following  expiration  of  the 
pressmen’s  contract  on  Dec.  31, 
managements  of  the  papers  said 
that  since  the  pressmen  had 
failed  to  report  for  work  after 
the  Nov.  10  strike  start,  they 
were  no  longer  regarded  as  em¬ 
ployees. 
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This  Week’s 
Founder  Is 
Given  Salute 

Euclid  M.  Covington,  presi¬ 
dent  and  principal  founder  of 
THIS  WEEK  magazine,  was 
cited  March  17  by  New  York’s 
Mayor  Robert  F.  Wagner  at  a 
dinner  honoring  the  25th  anni¬ 
versary  of  the  magazine. 

The  citation  was  given  for 
“Distinguished  and  Exceptional 
Service,”  and  read  as  follows: 

“Euclid  M.  Covington  —  Dy¬ 
namic  publisher  whose  vision 
dreamed  of  a  new  idea  in  maga¬ 
zines,  whose  boldness  and  cour¬ 
age  gave  it  life  and  reality, 
whose  skillful  direction  of  This 
Week  magazine  has  made  it 
mighty  in  far-reaching  influence 
throughout  our  land;  a  dedi¬ 
cated  citizen  whose  belief  in 
good  government  is  signified  by 
the  words,  ‘For  A  Better  Amer¬ 
ica’  which  guide  his  magazine; 
a  man  of  whom  New  York  is 
deeply  proud.” 

Mr.  Covington  was  guest  of 
honor,  with  This  Week’s  editor 
and  publisher,  William  I.  Nich¬ 
ols,  at  a  formal  dinner  given 
by  the  Newcomen  Society  in 
North  America  at  the  Waldorf- 
Astoria  Hotel.  Attending  the 
banquet  were  prominent  busi¬ 
ness  and  professional  men,  in¬ 
cluding  publishers  and  top  ex¬ 
ecutives  of  some  30  metropoli¬ 
tan  newspapers. 

From  Red  to  Black 

Mr.  Nichols  w’as  introduced 
by  Samuel  Kauffmann,  presi¬ 
dent  of  the  Washington  (D.  C.) 
Star,  who  noted  that  This  Week 
was  losing  money  until  Mr. 
Nichols  arrived  in  the  early 
1940’s.  “Shortly  after  he  took 
over,  the  figures  changed  from 
red  to  black,”  said  Mr.  Kauff¬ 
mann,  “and  This  Week  has  made 
money  ever  since.” 

Mr.  Nichols  traced  This 
Week’s  history  to  the  late  Twen¬ 
ties,  when  Mr.  Coving;ton  rea¬ 
soned  that  reader  loyalties  could 
be  shared  by  a  Sunday  newspa¬ 
per  magazine  which  would  “not 
only  cost  the  newspapers  noth¬ 
ing,  but  would  actually  earn 
them  a  large  share  of  the  profits 
just  for  distributing  it.” 

Publishers  were  enthusiastic, 
but  not  until  1933  could  they 
overlook  the  nation’s  founder¬ 
ing  economy  and  actually  en¬ 
dorse  the  idea.  Harry  Grant  of 
the  Milwaukee  (Wis.)  Journal, 
the  first  newspaper  to  sign  This 
Week’s  contract,  was  a  sponsor 
from  the  start.  So  were:  Frank 
Noyes  and  Fleming  Newbold  of 


Euclid  M.  Covington 

the  Washington  Star;  Frank 
Morrison  of  the  Pittsburgh 
Press;  William  Chandler  of 
Scripps-Howard ;  and  William 
Schmick  of  the  Baltimore  Sun. 

When  the  Boston  Herald 
signed  up  in  August  of  1934, 
the  guaranteed-circulation  goal 
of  4,000,000  copies  was  passed 
and  This  Week  was  ready  to 
publish.  On  February  24,  1935, 
the  magazine  was  first  distrb- 
uted  by  the  original  21  news¬ 
papers  with  a  total  circulation 
of  4,261,000  —  compared  to  the 
Saturday  Evening  Post,  then 
the  leader  in  general  maga¬ 
zines,  which  had  2,700,000. 

Newsprint  restrictions  halted 
This  Week’s  growth  during 
World  War  II,  but  circulation 
by  existing  newspapers  con¬ 
tinued  to  rise,  and  so  did  adver¬ 
tising  revenue. 

Today,  This  Week  is  distrib¬ 
uted  by  42  newspapers,  and  has 
a  circulation  of  13,186,045  — 
the  largest  of  any  magazine  in 
America.  Mr.  Nichols  gave  ma¬ 
jor  credit  to  the  newspapers  as 
“the  source  of  our  .strength  and 
our  success.” 

• 

School  Medals  for  2 

Syracuse,  N.  Y. 

Former  U.  S.  Senator  William 
Benton  and  William  Osborne 
Dapping  will  receive  Syracuse 
University  School  of  Journal¬ 
ism  Medals  at  the  school’s  an¬ 
nual  awards  banquet  April  10. 
Mr.  Benton  is  publisher  of  the 
Encyclopaedia  Britannica  and 
Mr.  Dapping  is  managing  editor 
of  the  Auburn  (N.  Y.)  Citizen- 
Advertiser. 

• 

Press  Center  Gifts 


Labor  Group 
Okays  Daily 
As  Open  Shop 

Galveston,  Tex. 

The  Galveston  Labor  Council 
has  withdrawn  recognition  of  a 
two-year-old  strike  by  Typo¬ 
graphical  Union  No.  28  against 
The  News  Publishing  Co. 

By  resolution  at  a  regular 
meeting,  the  labor  council  mem¬ 
bers  voted  to  recognize  the  com¬ 
posing  room  of  the  Galveston 
Daily  News  and  Galveston  Trib¬ 
une  as  an  open  shop. 

Picketing  of  the  News-Trib¬ 
une  building  ended  several 
weeks  ago. 

Members  of  the  typographi¬ 
cal  union  had  walked  off  their 
jobs  Dec.  4,  1957. 

Urge  .4dvertikei>’  Return 

S.  D.  (Tex)  George,  presi¬ 
dent  of  the  council  and  business 
agent  for  the  local  National 
Maritime  Union,  said,  “The  time 
has  come  for  all  of  us  to  join 
forces  for  the  good  of  all  Gal¬ 
veston  and  that  we  unite  with 
everything  at  our  disposal  in 
the  building  of  a  finer  commu¬ 
nity.” 

He  added  that  “to  the  adver¬ 
tisers  and  subscribers  who  have 
cancelled  or  curtailed  their  busi¬ 
ness  with  the  News-Tribune,  we 
urge  them  at  this  time  to  resume 
that  relationship.” 

To  all  practicable  purposes, 
the  first  labor  disagreement  in 
almost  a  century  of  labor  rela¬ 
tions  at  the  publishing  company 
ended  Dec.  4,  1959  when  the 
International  Typographical  Un¬ 
ion  ceased  paying  strikers  $62 
per  week  each. 

At  the  time  of  the  walkout, 
the  printers  were  the  highest 
paid  employees  in  the  News 
Publishing  Co.  plant. 

When  the  typographical  un¬ 
ion  members  set  up  a  picket  line, 
members  of  two  other  craft  un¬ 
ions  continued  on  the  job  under 
their  contracts  and  have  since 
had  their  contracts  renewed. 

Several  members  of  the  typo¬ 
graphical  union  already  have 
returned  to  work  and  any  for¬ 
mer  employees  wishing  to  re¬ 


TO  HIGHER  POST  — Har^  R. 
Roberts,  who  has  been  public  rs 
lations  director  and  assistant  ai 
vertising  director,  has  now  mo«iJ 
up  to  eiecutive  editor  of  he 
Toledo  (Ohio)  Blade  and  Timai 
He  had  been  serving  as  assistag 
managing  editor  of  the  Blak 
since  1955.  He  began  his  news¬ 
paper  career  in  1937  on  the  Cora- 
opolis  (Pa.)  Record. 


as  meaning  we  feel  that  nua- 
agement  was  right  or  wrong  in 
the  strike  of  Local  No.  28,  In¬ 
ternational  Typographical  Ufr 
ion,  or  that  we  feel  the  printnn 
were  wrong  in  their  action. 

“We  supported  the  printen 
in  their  action  from  almost  tk 
beginning  of  their  strike. 

“There  are  times  and  place 
for  differences  among  individs- 
als  or  among  groups  of  people, 
but  there  is  no  time  or  plan 
for  differences  to  reach  the  point 
of  harming  a  community.” 

• 

New  Jersey  Daily 
Adds  Shopper 

Morristown,  N.  J. 

Morristown  Daily  Record,  lat 
this  week  began  publication  of 
the  North  Jersey  Shopper  witi 
an  initial  distribution  of  40,001 
copies,  following  merger  of  the 
Morristown  Shopper  with  tW 
Record. 

Norman  B.  Tomlinson  Jl- 
general  manager  of  the  Dailj 
Record,  announced  the  appoint¬ 
ment  of  Hilding  Alarik,  pnk- 
lisher  of  the  Morristown 
Shopper,  as  an  advisor  to  tk 
Record,  with  Mrs.  Viola  Alarik 
as  food  editor  of  the  Shoppiif 
News. 


turn  will  be  given  every  con-  * 

sideration,  David  C.  Leavell,  Flight  Safety  Award 
vicepresident  and  general  man-  ^he  Flight  Safety  Foundation 
ager  of  the  News  Publishing  ^  York,  announces  * 

Go.,  said.  dowment  of  the  Sherman  Fair 

xxvoo  number  of  former  em-  child  Air  Safety  Writing  Awaid 

York  were  announced  this  week  P  composing  rrom  cash  prizes  of  $1,000, 

have  accepted  pensions  and  have  $250  for 

gone  on  the  retired  rolls. 

A  statement  issued  by  the 
labor  council  president  said : 

“This  is  not  to  be  interpreted 


Three  gifts  of  $5,000  each  for 
the  World  Press  Center  in  New 


by  the  Overseas  Press  Club  of 
.^jnerica.  The  donors  were :  S.  I. 
Newshouse,  Marshall  Field  Jr. 
and  Gardner  Cowles,  all  news¬ 
paper  publishers. 


newspaper  • 
magazine  articles  relating  to  aW 
form  of  flight.  First  deadline  f* 
entries  of  1959  articles  fr* 
any  country  is  April  16. 
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productivity  Up  50% 
In  Cold-Type  Ad  Shop 


Philadelphia 
You  may  not  be  able  to  count 
immediate  savings  in  dollars, 
but  the  switch  to  cold-type  proc¬ 
esses  ofTers  these  advantages: 
50%  increase  in  productivity. 
Better  morale  among  compos¬ 
ing  room  workers. 

More  satisfied  advertisers. 

More  linage  from  local  mer- 
(hants. 

More  illustrations  and  less 
type  composition. 

These  were  some  of  the  an¬ 
swers  which  two  production  ex- 
eentives  gave  in  a  panel  dis¬ 
cussion  at  the  Mid-Atlantic 
Newspaper  Mechanical  Confer¬ 
ence  here  March  17-19. 

(iuvering  the  Cost 

Robert  C.  Schwanbeck,  pro¬ 
duction  manager  of  the  Sharon 
(Pa.)  Herald,  said  the  proceeds 
from  the  sale  of  conventional 
hot-metal  machines  covered 
nearly  two-thirds  of  the  cost  of 
installing  a  new  set  of  equip¬ 
ment  including  Intertype  Foto- 
setters. 

With  a  second  Photon  ma¬ 
chine  about  to  be  installed,  the 
hknstoum  (Pa.)  Tribune-Demo- 
mt  is  selling  oS  some  of  its 
hot-metal  machines.  Duane 
Jicobs,  production  superintend- 
at  of  that  paper,  said  one  Pho¬ 
ton  operator  can  keep  five  paste- 
makeup  men  busy. 

Saying  the  older  men  in  the 
shop  prefer  the  cold-type  proc¬ 
esses  once  they  learn  them,  Mr. 
Jacobs  urged  other  newspaper 
executives  to  advise  their  pub- 
lidters  to  go  ahead  with  in¬ 
stallations,  and  don’t  let  a  de¬ 
rision  as  to  choice  of  equip¬ 
ment  cause  any  further  delay. 

Mr.  Schwanbwk  agreed  with 
Mr.  Jacobs  when  he  said  any  of 
the  available  photocomposing 
machines  will  do  a  good  job  but 
it  takes  about  a  year  to  get  the 
new  system  up  to  top  efficiency. 

Mr.  Jacobs  warned  that  the 
system  should  not  be  attempted 
*ithout  installation  of  fast- 
etch  machines  in  the  engraving 
shop. 

The  engraving  costs  in  his 
paper  have  been  calculated  at 
120  per  page,  using  18-gauge 
f'etal  instead  of  16-gauge,  for 
“really  fast”  etching  and  for 
ease  of  applying  to  press  cylind¬ 
ers  for  direct  printing  without 
®*reotype  casting. 

Under  the  hot-metal  opera- 
^  Mr.  Jacobs  said,  local  mer- 
'I'tots  were  charged  for  cuts. 
^  has  been  eliminated  and 
'ixy  now  .spend  the  extra  money 
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for  more  space.  Besides,  he  said, 
the  stores  supply  a  large 
amount  of  illustrative  material 
for  their  ads,  leaving  little  type 
to  be  set. 

The  Sharon  Herald  also  has 
experienced  this  result,  Mr. 
Schwanbeck  said.  When  the 
changeover  is  completed,  he  an¬ 
ticipated  a  work  force  of  32  in 
cold-type  operations,  as  com- 
)>ared  with  38  in  the  conven¬ 
tional  system.  From  800,000  to 
one  million  lines  of  ad  copy  is 
processed  per  month. 

When  there  is  a  sudden  rise 
in  work  in  the  composing  room, 
he  said,  additional  help  is  re¬ 
quired  in  the  hot-metal  opera¬ 
tion,  but  in  a  cold-type  operation 
the  only  increase  is  in  supplies, 
which  are  less  costly  than  man¬ 
power. 

At  first,  he  said,  some  of  the 
older  nrinters  will  be  heard  to 
say,  “I’ll  be  damned  if  I’ll  cut 
up  paper  dolls.”  But,  after  a 
period  of  training,  they  all  agree 
it’s  a  better  way  to  work  and 
the  younger  men  ask  how  soon 
they  will  be  switched  to  the 
cold-type  shop. 

Union  (iooperate« 

The  International  Typograph¬ 
ical  Union  has  given  fine  co¬ 
operation  at  the  Herald,  Mr. 
Schwanbeck  said.  Several  men 
w’ere  trained  at  the  ITU  school 
in  Indianapolis,  at  their  own  ex¬ 
pense,  later  refunded  in  part  by 
the  local  union  because  they 
taught  other  men  when  they  re¬ 
turned.  The  publisher  matched 
the  amount  of  cash  which  the 
union  gave  the  men. 

The  men  use  counters  on  the 
machines  to  check  their  own 
production  and  they  are  con¬ 
tinually  trying  to  better  their 
own  record,  Mr.  Schwanbeck 
said.  The  biggest  savings  over 
the  hot-metal  system,  he  pointed 
out,  come  when  the  pasteup  men 
achieve  three  times  the  speed 
in  ad  assembly. 

Some  time  this  Spring  the 
Herald  ad  production  will  be 
almost  99%  in  cold-type. 

“So  far,”  Mr.  Schwanbeck 
.said,  “we  have  added  only  one 
man  to  our  engraving  staff, 
which  previously  had  two  men. 
Our  production  from  the  en¬ 
graving  department  is  now  four 
times  what  it  had  been;  and 
with  a  better  flow  of  copy,  we 
will,  without  pushing  our  men 
too  hard,  come  close  to  doubling 
our  present  production.” 

In  another  panel  discussion, 
Nicholas  M.  Fellman,  mechani- 
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cal  superintendent  of  the  Wil- 
mington  (Del.)  Newa-Joumal 
reported  a  sharp  drop  in  store  ad 
corrections  after  a  charge  of  $10 
per  hour  was  levied.  The  figure 
was  derived  from  measurements 
according  to  the  Johns  Hopkins 
formula  for  the  composing  room 
which  showed  4.75  minutes  per 
unit  in  ad  composition. 

The  eight  largest  advertisers 
were  billed  $2,475  last  April  for 
ad  revisions  and  this  declined 
to  $687  by  June.  One  840,000- 
line  user  dropped  from  $501  to 
$78  in  revision  charges  and  now, 
Mr.  Fellman  said,  there  are 
85%  less  ad  changes  than  there 
were  a  year  ago. 

The  $10  fee  was  charged  for 
any  fraction  of  an  hour  up  to 


three  hours,  then  it  was  pro¬ 
rated  by  minutes. 

One  session  of  the  Conference 
developed  into  a  lively  discus¬ 
sion  of  packless  mats.  About  a 
dozen  hands  were  raised  in  the 
crowd  of  150  when  the  chair¬ 
man  asked  how  many  were 
using  the  no-pack  type  of  stereo 
mats. 

Capping  the  debate,  Frank  J. 
Stanezak  of  the  ANPA  Re¬ 
search  Institute  said: 

“You  men  need  a  Bible — a 
record  of  standards  for  use  of 
the  packless  mat.  Follow  the 
technical  instruction  which  the 
manufacturer  provides.  Don’t 
try  to  memorize  it.  Put  down 
the  specifications  in  a  book  and 
don’t  trust  to  guess.” 


Insurance  Pitch  to  Dog 
Starts  Name  List  Probe 


POTTSTOWN,  Pa. 

When  a  dog  was  asked  to  buy 
insurance  on  “her”  son  in  the 
service,  the  Pottstovm  Mercury 
wondered  how  the  name  was 
obtained,  and  how  names  of  new 
servicemen  and  their  parents 
were  obtained  for  insurance 
solicitation. 

Shandy  Hill,  managing  editor 
of  the  Mercury,  began  an  inves¬ 
tigation  that  triggered  official 
inquiry. 

Sen.  Joseph  S.  Clark  and  Rep. 
John  A.  Lafore  Jr.,  asked  the 
Defense  Department,  the  Secre¬ 
taries  of  the  Army  and  Air 
Force  and  the  Postoffice  Depart¬ 
ment  to  look  into  the  matter. 

Senator  Clark  said:  “Steps 
obviously  should  be  taken  to 
identify  the  parties  responsible 
for  release  of  the  servicemen’s 
names.  I  would  appreciate  it,  if 
you  would  check  into  this  deplor¬ 
able  situation  and  keep  me  in¬ 
formed  of  the  progress  of  the 
investigation.” 

The  Mercury  began  looking 
into  the  insurance  solicitation 
when  a  “Mrs.  Jada  Setter,  Potts- 
town,”  received  a  sales  pitch 
from  a  Dallas  firm.  The  letter 
was  signed  by  a  US  Air  Force 
colonel,  retired,  who  had  the  title 
of  “executive  military  advisor” 
on  the  letterhead. 

The  letter  reminded  Mrs.  Jada 
Setter  that  the  government  had 
discontinued  making  available 
the  $10,000  life  insurance 
formerly  available  to  military 
personnel.  “This  situation,”  the 
letter  said,  “has  been  responsible 
for  the  formation  of  a  private 
enterprise  that  has  no  connection 
with  the  government,  but  is  set 
up  solely  to  make  adequate  in¬ 
surance  available  to  men  in  the 
service.” 

Then  the  letter  recommended 


to  parents  that  they  buy  a  policy 
that  would  “protect  the  service¬ 
man  anywhere  in  the  world.” 

Mrs.  Jada  Setter,  however, 
was  a  male  dog  and  had  no  son 
in  the  Army.  His  master.  Jack 
R.  Setter  Jr.,  a  few  days  pre¬ 
viously,  had  beg^un  training  at 
Ft.  Knox,  Ky.  As  a  joke,  he 
sent  home  some  of  his  clothing 
in  a  package  addressed  to  Jada 
Setter,  by  way  of  Railway 
Express. 

Richard  A.  Strickland,  direc¬ 
tor  of  public  relations  for  Rail¬ 
way  Express,  said  waybills  were 
not  open  to  public  scrutiny.  He 
said  it  hardly  was  possible  that 
any  one  could  copy  the  names 
off  express  tags,  as  2,000  pack¬ 
ages  were  shipped  monthly  at  a 
military  installation. 

A  Fort  Knox  officer  said  lists 
of  personnel  never  were  made 
available  to  solicitors  but  names 
might  be  obtained  from  laundry 
lists. 

Insurance  agents  are  per¬ 
mitted  to  solicit  personnel,  but 
not  on  Army  time. 

Mason  Walsh,  managing  edi¬ 
tor  of  the  Dallas  Times-Herald, 
cooperated  with  the  Mercury 
by  looking  up  the  address  of  the 
soliciting  insurance  company. 
The  investigator  found  that  the 
suite  mentioned  on  the  letter¬ 
head  was  a  vacant  office.  But  he 
learned  tenants  were  moving  in 
the  next  day. 

J.  R.  Setter  Sr.,  father  of  the 
boy  in  the  service,  sent  a  check 
and  insurance  application  signed 
by  the  dog’s  paw,  to  the  com¬ 
pany.  A  few  days  later  he  got 
a  reply  saying:  “We  regret  any 
inconvenience  caused  by  the 
letter  addressed  to  Mrs.  Jada 
Sotter.  We  are  returning  your 
check.” 


Small  Daily  in  Texas 
Really  Big  with  Color 


Midland,  Texas  use  of  color  came  in  April,  1969 
This  year,  when  1959  ROP  when  The  Reporter-Teleffram 
color  linage  records  were  com-  produced  “striped  ink,”  a  full- 
piled,  the  publisher  of  a  certain  page  spectrum  of  red,  yellow 
large  metropolitan  daily  ruffled  and  blue.  It  was  all  done  through 
his  feathers,  had  his  accounting  precise  manipulation  of  a  home- 
department  recheck  last  year’s  made  ink  fountain  designed  by 
color  figures  and  finally  placed  Mr.  Johnson.  This  time  the  Scott 
a  long-distance  call  to  Midland,  Company  inquired  about  the  in- 


Texas  where  he  asked,  “How  do 
you  do  it,  Jim?” 

“Jim”  is  James  N.  Allison, 
Publisher  of  the  Midland  Re¬ 
porter-Tele  grarn,  the  newspaper 
that  ran  more  than  2^4  million 
lines  of  ROP  color  advertising 
in  1969,  ranking  it  first  among 
Texas  dailies  and  third  in  the 
nation. 

The  case  of  the  Reporter- 
Telegfram  (circulation,  19,000) 
is  an  anomaly  in  statistic-happy, 
quantity-prone  advertising 
circles  who  consider  bigness  a 
prerequisite  to  excellence.  In 
fact,  only  two  of  the  giants,  the 
Milwaukee  Journal  and  the  Chi¬ 
cago  Tribtme,  exceeded  the  news¬ 
paper’s  2,257,783^ -lines  mark. 

“When  color  is  sold,”  says 
Mr.  Allison,  “it  stays  sold.  Color 
gets  results  for  advertisers.” 

Obviously,  Midland  merchants 
agree.  Eleven  local  firms  adver¬ 
tise  regularly  under  a  color  con¬ 
tract  requiring  at  least  one  color 
ad  each  week.  Most  of  them  ex¬ 
ceed  this  minimum,  and  at  least 
29  other  advertisers  run  a  semi¬ 
regular  color  schedule.  Together, 
local  merchants  account  for 
about  90  percent  of  The  Re¬ 
porter-Telegram’s  color  linage. 

Regardless  of  Size 

An  oddity  among  newspapers, 
one  that  The  Reporter-Telegram 
has  used  to  great  advantage,  is 
the  newspaper’s  acceptance  of 
any  color  ad,  regardless  of  size. 
But  Publisher  Allison  attributes 
his  phenomenal  color  record  to 
other  reasons. 

“The  Reporter-Telegram 
staff,”  he  says,  “isn’t  afraid  to 
experiment  with  new  ideas  .  .  . 
sometimes  at  our  expense.” 

Since  1948,  when  the  Texas 
daily  began  printing  on  rotary 
equipment,  the  advertising  de¬ 
partment  and  pressroom  have 
concentrated  on  new  techniques 
to  give  advertisers  the  best  color 
quality  possible. 

When  the  Reporter-Telegram 
installed  a  96-page  Scott  press 
in  1959,  Pressroom  Foreman 
C.  E.  Johnson  amazed  the  ex¬ 
perts  by  producing  three  colors 
and  black  from  a  single  unit  of 
his  new  equipment. 

Probably  the  most  dramatic 


novation  so  that  other  news¬ 
papers  could  duplicate  the  proc¬ 
ess. 

The  man  behind  the  space 
Mr.  Johnson  fills  with  color  is 
Advertising  Manager  R.  S.  Bra- 
shears.  Mr.  Brashears,  who  has 
been  with  the  newspaper  since 
1945,  has  seen  The  Reporter- 
Telegram  place  eighth  in  the 
nation  in  color  linage  in  1957, 
fifth  in  1958  and  third  last  year. 
Since  1967  The  Reporter-Tele¬ 
gram  has  out-ranked  all  other 
'Texas  dailies  each  year.  This, 
although  the  96-page  press 
wasn’t  installed  until  1969.  Pre¬ 
viously,  The  Reporter-Telegram 
operated  on  24-page  tubular 
equipment. 

Aren't  Afraid  to  Sell  It 

Mr.  Brashears,  who  naturally 
loves  to  discuss  color  linage, 
thinks  success  is  due  to  “co¬ 
operation  between  the  mechani¬ 
cal  departments  and  sales  staff.” 

“Our  salesmen  aren’t  afraid 
to  sell  color  because  they  know 
the  finished  product  will  look 
well,”  he  says.  “They  like  to  sell 
it.  High-quality  is  the  key  to 
color  advertising  .  .  .  with  it 
any  newspaper  can  achieve  the 
same  success.” 

Mr.  Brashears  admits,  though, 
that  intensive  and  intelligent 
selling  is  necessary,  too.  Ob¬ 
viously,  his  admen  aren’t 
“afraid”  of  color.  They  sold  21 
color  ads,  a  total  of  3,378  inches, 
for  the  special  Progress  Edi¬ 
tion  last  March  15th.  On  No¬ 
vember  15,  1959,  admen  filled  a 
regular  edition  with  17  color 
ads.  Pressman  Johnson  followed 
through  in  typical  style  by 
printing  all  17  in  a  single  press 
run! 

With  new  ideas  continually  in 
mind,  the  Reporter-Telegram 
promotion,  advertising  and  me¬ 
chanical  departments  co-oper¬ 
ated  early  this  month  to  produce 
a  full-color  photograph  of  Mid¬ 
land.  The  entire  process — pho¬ 
tography,  color  separation  and 
engraving — was  done  in  Midland 
...  a  city  less  than  one-tenth 
the  size  of  Buffalo,  New  York 
...  a  city  which  supports  more 
color  advertising  per  capita  than 
any  other  place  in  the  world. 


COLOR  TEAM  on  th*  Midland  |Te*.)  Rapor+e>Telaqram:  Left  to  riqk 
— R.  S.  Brashears,  ad  manaqer;  C.  E.  Johnson,  press  foreman; 
Jamas  M.  Allison,  publisher. 


PERFECT  color  reqister  is  achieved  by  the  Midland  Reporter-Teleqne 
by  this  unique  setup.  A  sinqie  unit  of  the  96-paqe  Scott  press  is  fitM 
with  all  four  plates  for  a  full-color  ad. 


UNUSUAL  use  of  angle  bars  and  half-sheet  paper  roll  prodece 
four-colors  from  the  single  unit. 


ROP — What  It  Means  ii 

ROP  Color  is  as  meaningful 
to  many  in  the  newspaper  busi¬ 
ness  as  “TF”  is  to  those  in  the 
advertising  department. 

Even  at  this  late  date,  how¬ 
ever,  there  are  people  who  ask, 
“What  does  ROP  mean  when 
you  speak  of  ROP  Color?”  The 
answer  is  run-of-paper.  The 
term  apparently  originated  in 
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Color 

the  pressroom  when  ROP  color 
first  started.  Run-of-pap«f 
newsprint  color  was  tenmd 
ROP  color  as  distinguished  froB 
rotogravure  color  and  color 
comics. 

Run-of-paper  in  a  black-awi- 
white  insertion  order  has  alw^ 
meant  that  no  special  positioo 
is  desired. 
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Economics  and  Mechanics 
Delay  ROP  Color  in  N.Y. 
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Move  Under  Constant  Study; 
Ad  Demand  Not  Great  Enough 
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By  Philip  N.  Srhuyler 

Economics  and  complicated 
BBchanical  problems  that  in- 
dude  labor  are  delaying  inau- 
Hration  of  ROP  color  by  New 
York  newspapers. 

Spot  color,  now  being  handled 
lr7  two — the  Journal  American 
ud  the  Post  (which  also  offers 
two  colors  and  black)  means  a 
■erifice  of  pages  as  would 
adapting  present  presses  to 
tour-color,  making  it  available 
(uly  certain  days  of  each  week. 
A  complete  step  to  full  color  on 
ill  papers  would  require  a  total 
capital  outlay  estimated  from 
no, 000, 000  to  $25,000,000  de¬ 
pending  on  how  far  publishers 
want  to  go.  The  latter  figure 
would  include  plant  and  real 
estate  costs. 

No  Gentleman’s  .Agreement 


New  York,  were  one  paper  to 
make  the  change. 

Press  manufacturers  —  Goss, 
Hoe,  Scott,  and  Wood  —  con¬ 
stantly  called  upon  to  make  de¬ 
tailed  studies  of  plants  and 
available  equipment  list  in  this 
order  newspapers  in  the  “best 
position  to  adapt  to  four-color 
by  normally  accepted  mechanical 
means”: 

1.  Daily  News,  which  has  107 
Goss  units,  62  in  New  York  and 
45  in  Brooklyn.  They  were  in¬ 
stalled  at  a  cost  of  about  $10,- 
000,000  in  a  staggered  program, 
from  1955  through  1957.  Goss 
“Headliners”,  developed  by  engi¬ 
neers  under  Curtis  S.  Craft, 
vicepresident,  during  World  War 
II  are  designed  for  both  black 
and  white  and  color.  What  is 
needed  are  auxiliary  printing 
couples.  They  could  be  installed. 
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All  publishers  interN’iewed  de- 
dared  the  whole  question  of 
iOP  color  was  under  constant 
dudy,  but  were  agreed  that  eco- 
mnics  involved  did  not  present¬ 
ly  warrant  a  decisive  step.  All 
isted  there  is  no  agreement, 

Vntlemen’s”  or  otherwise  to 
Way  for  subsequent  concerted 
action. 

A  key  that  might  unlock  the 
doors  would  be  increased  de- 
■and  from  advertisers  and  their 
Hencies  for  ROP,  Several  of 
tte  publishers  expressed  the 
apinion  that  advertisers  now  get 
jood  color  newspaper  coverage 
of  the  New  York  market 
through  Sunday  supplements 
both  syndicated  and  locally  edi¬ 
ted.  Black  and  white  does  the 
job  week  days,  they  contend. 

Necessary  ROP  premiums  would 
be  very  high. 

However,  those  wanting  the 
break  into  week-day  ROP  call 
attention  to  what  happened  in 
Washington,  D.  C.  There  the 
Star  took  the  stand  that  week¬ 
end  newspaper  supplement  color 
’Ws  sufficient.  The  Post,  how¬ 
ever,  developed  ROP  and  the 
Star  was  forced  to  follow.  The 
5«ffle  thing  might  happen  in 
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according  to  Prank  A,  Kopp, 
eastern  sales  manager  for  Goss, 
at  a  cost  of  up  to  $6,000,000  de¬ 
pending  upon  exactly  what  the 
News  management  wanted.  If 
orders  were  placed  today,  the 
job  would  require  from  a  year 
to  two  years,  Mr.  Kopp  said. 

2.  Times,  which  arranged  for 
possible  adaptation  to  color  of 
its  Wood  presses  at  the  new 
$25,000,000  11th  avenue  plant. 
The  Times  has  130  press  units, 
106  in  its  old  building,  24  in  the 
new.  What  has  been  built  is  just 
a  wing  of  the  proposed  build¬ 
ing.  Of  the  press  units  in  the 
old  building,  16  are  old  slow 
Hoe  presses,  the  others  Wood. 
Other  than  saying  that  the 
Wood  presses  were  readily  con¬ 
vertible  to  color  and  that  what 
has  so  far  been  installed  could 
be  converted  in  approximately 
a  year,  John  J.  Shea,  president 
of  the  Wood  Machinery  Co.,  de¬ 
clined  to  estimate  costs  involved 
to  put  the  Times  into  a  position 
to  offer  ROP. 

3.  Herald  Tribune;  which  has 
Scott  presses,  made  by  a  divi¬ 
sion  of  the  Wood  Company, 
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could  convert  to  four-color  daily 
and  spot  color  Sundays  in  a  year 
and  a  half  for  approximately 
$1,000,000. 

4.  Post,  also  with  Scott,  which 
would  need  a  new  six-unit  press 
as  well  as  auxiliary  color  cou¬ 
plings,  that  would  cost  $1,250,- 
000. 

More  Involved 

The  picture  is  more  com¬ 
plicated  at  the  Hearst  papers, 
the  Journal- American  and  the 
Mirror,  and  the  Scripps-Howard 
World-Telegram  &  Sun. 

The  Joumal-American,  which 
has  been  running  color  since 
1896,  the  days  of  the  “Yellow 
Kid”  and  reinstated  spot  color 
in  1955,  having  made  it  avail¬ 
able  first  in  1910,  would  be  faced 
with  many  complications  in 
going  to  four-colors.  It  also  op¬ 
erates  Hoe  presses  and  Hoe  has 
been  in  the  forefront  of  ROP 
color  advances,  with  its  color 
matting  and  other  improvements 
in  press  design. 

Two  projects  for  plant  re¬ 
habilitation  have  been  imder 
study  at  the  Joumal-American. 
One  would  involve  modernizing 
and  realigning  all  departments 
at  a  cost  “in  excess  of  $12  mil¬ 
lion.”  The  second  would  be 
limited  to  new  press  equipment 
at  a  cost  of  approximately  $5 
million. 

The  Mirror’s  equipment  is 
split  into  three  plants.  In  the 
Brooklyn  plant  there  are  18 
post-WW  II  color  convertible 
press  units.  The  East  45th  St. 
plant  has  32  Hoe  Pancoast  uni¬ 
versal  black  presses  dating  back 
to  the  1920’s.  There  is  no  room 
for  mechanical  expansion  in 
either  plant. 

Many  studies  have  been  made 
by  Scripps-Howard  for  its 
WT&S.  This  newspaper  has  61 
units  in  Manhattan,  49  at  Bar¬ 
clay  Street,  12  at  45th  Street, 
and  16  in  Brooklyn  for  a  total 
of  77.  Included  are  both  Goss 
and  Hoe  units.  Purchase  of  new 
real  estate  would  be  involved  in 
converting  to  color,  since  there 
is  absolutely  no  room  at  the 
Barclay  street  plant. 

Editions  and  Manning 

Over  and  above  the  mechan¬ 
ical  equipment  costs,  and  the 
biggest  block  against  ROP  color 
in  New  York  is  the  manning 
problem.  Papers  have  a  multi¬ 
plicity  of  editions  not  encount¬ 
ered  in  other  cities.  The  number 
of  extra  men  that  would  be  in¬ 
volved  begins  in  the  stereotype 
departments.  Union  contracts 
(Continued  on  page  28) 
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R  0  P  COLOR  TOTAL  ADVERTISING  OF  THE  FIRST  TWENTY  FIVE  NEWSPAPERS 
Mtasiirtd  By  Media  Records,  Inc. 


Lines 

1.  Mitwankee  Journal — E  &  S -  2.957,761 

i.  Ckicano  Tribune— M  &  S -  2,413,503 

•Midlai'd  Reporter-Telegram — E  &  S _  2,257,783 

3  Los  Angeles  Times — M  &  S _  2,170,059 

4  Miami  Herald— M  &  S _  2,011,171 

i  Salt  Lake  City  Tribune— M  &  S _  1,919,240 

6.  Fort  Worth  Star-Telegram — E  &  S -  1,789,970 

7.  Houston  Chronicle— £  &  S -  1,728,247 

*San  Bernardina  Sun-Telegram — M  &  S _  1,684,294 

g.  Nashville  Tennessean — M  &  S -  1,614,365 

9.  ^It  Lake  City  Deseret  News  Telegram — E  1,613,473 

10.  Minnapolis  Star  &  Tribune— E  fc  S _  1,599,047 

U.  New  Orleans  Times-Picayune — M  &  S _  1,584,320 

12.  Atlanta  Journal  &  Constitution — E  &  S..  1,574.105 

13.  Cincinnati  Enquirer — M  &  S _  1,570,489 

14.  OaliM  Tines-Herald— E  &  S _  1,553,990 

15.  St.  Paul  Pioneer  Press  &  Dispatch — E  &  S  1,543,844 

•Tucson  SUr— M  &  S  _  1,532,826 

•Lansing  State  Journal — E  &  S _  1,492,764 

16  Columbus  Dispatch — E  &  S _  1,490,323 

17.  Birmingham  News — E  &  S -  1,489,390 

•Vancouver  Columbian — E  _  1,466,507 

U.  Denver  Post— E  &  S _  1,446,495 

19.  Cincinnati  Post  &  Times-Star — E -  1.429,675 

26  Omaha  World  Herald— E  &  S _  1,422,141 

21  Dallas  News — M  &  S -  1.417,550 

22.  San  Diego  Union — M  &  S _  1.361,948 

23.  St.  Louis  Post-Dispatch — E  &  S _  1,361,757 

24  Dcs  Moines  Tribune  Register — E  &  S _  1,341.042 

25.  San  Diego  Tribune — E  _  1,338,319 

•Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Lines 

1  Milwaukee  Journal — E  &  S _  2,400,344 

2.  Los  Angeles  Times — M  &  S _  1,882,231 

3.  Miami  Herald— M  &  S _  1,679,383 

4  Chicago  Tribune— M  &  S _  1,603,815 

•Midland  Reporter-Telegram— E  &  S _  1,474.832 

5  Salt  Lake  City  Tribune— M  &  S _  1,462,789 

6  Atlanta  Journal  &  Constitution — E  t  S _  1,458,846 

7.  St.  Louis  Globe-Democrat — M  &  S _  1,418,262 

8.  Houston  Chronicle— E  &  S _  1,348.518 

9.  Birmingham  News— E  &  S _  1,339.785 

10.  Nashville  Tennessean— M  &  S . 1,295,416 

U.  New  Orleans  Times-Picayune — M  &  S _  1,293,900 

12.  Dallas  Times-Herald— E  &  S _  1,264,740 

13.  Long  Beach  Independent-Press  Telegram 

— E  &  S _  1,235,280 

14  Salt  Lake  City  Deseret  News  Telegram — E  1.225,418 

IS.  Minneapolis  SUr  &  Tribune— E  &  S _  1.182,049 

16  Seattle  Times— E  &  S _  1,181,071 

17.  Fort  Worth  SUr-Telegram— E  &  S _  1,179,326 

16  Columbus  Dispatch— E  &  S _  1,177.884 

19.  St.  Louis  Post-Dispatch — E  &  S _  1,167,109 

20.  San  Jose  News  &  Mercury  News — E  &  S  1.165,279 

2L  Dallas  News— M  &  S _  1,155,421 

22.  Omaha  World  Herald— E  &  S _  1,124,244 

•ChatUnooga  News-Free  Press  &  Times — 

E  A  S _  1,105,877 

21  Denver  Post— E  &  S -  1,100,913 

24  Long  Beach  Independent — M  _  1,097,782 

2S.  Cincinnati  Enquirer — M  &  S _  1,094,026 

'Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Lines 

1.  Milwaukee  Journal— E  &  S _ _  2,643,440 

2.  Los  Angeles  Times — M  &  S _  1,744,263 

3.  AtlanU  Journal  &  Constitution — E  A  S  1.678.162 

4.  Nashville  Tennessean — M  A  S _  1,532,679 

5.  Birmingham  News— E  A  S _  1,454,520 

6.  Miami  Herald— M  A  S _ _ _  1,441,425 

7.  Long  Beach  Independent-Press  Telegram 

— E  A  S . . - .  1,378,392 

•Midland  (Tex.)  Reporter  Telegram _  1.376.858 

8-  St.  Louis  Post-Dispatch— E  A  S _  1,314,674 

•Pasco  (Wash.)  Tri-City  Herald  _  1.298.010 

9.  Salt  Lake  City  Tribune— M  A  S _  1,295,074 

10.  Long  Beach  Independent — M  _  1,261,189 

11.  New  Orleans  Times-Picayune  A  SUtes — 

M  A  S _ 1,219,434 

12.  Houston  Chronicle— E  A  S _  1.204.103 

13.  St  Louis  Globe-Democrat- M  A  S _  1,183,716 

•Chattanooga  News-Free  Press  A  Times — 

E  A  S _  1,169,994 

14.  Chicago  Tribune— M  A  S _  1,138,538 

15.  Seattle  Times— E  A  S _  1,136,985 

16.  Cincinnati  Enquirer— M  A  S _  1,129,608 

17.  San  Jose  News  A  Mercury  News— E  A  S  1.086,807 

18.  Cincinnati  Post— E  _  1.084,682 

19.  Columbus  Dispatch — E  A  S _  1.060,430 

20.  Fort  Worth  Star-Telegram— E  A  S _  1.049,481 

21.  Dallas  News— M  A  S _ _  1.046.402 

22.  St.  Paul  Pioneer  Press  A  Dispatch — S  A  E  1,045,877 

23.  Toledo  Blade— E  A  S _  1,025,882 

•Tucson  Star  A  Citizen — E  A  S _  1,021,441 

24.  Dallas  Times-Herald— E  A  S _  1,017,293 

25.  San  Diego  Union— M  A  S . .  991,250 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Lines 

1.  Milwaukee  Journal— E  A  S . .  2,586,814 

•Birmingham  News-Post  Herald — E  A  S..  1,655,631 

2.  Los  Angeles  Times— M  A  S _  1,641,175 

3.  Chicago  Tribune— M  A  S _  1,571.960 

4.  Atlanta  Journal  A  Constitution— E  A  S  1.530,911 

5.  Nashville  Tennessean— M  A  S _  1,487,500 

6.  St.  Louis  Post-Dispatch— E  A  S _  1,415,679 

7.  San  Jose  News  A  Mercury  News— E  A  S  1,322.939 

8.  Long  Beach  Independent-Press  Telegram — 

E  A  S _  1,308,061 

9.  Houston  Chronicle— E  A  S _  1,277,062 

10.  New  Orleans  Times-Picayune  A  States — 

M  A  S _ _ _  1.267,552 

•Midland  Reporter-Telegram— E  A  S _  1,221,556 

11.  Cincinnati  Enquirer — M  A  S _  1,193,478 

•Winnepeg  Tribune-— E  _  1,171,270 

•Eugene  Register-Guard— E  A  S _  1,163,792 

12.  Dallas  News— M  A  S _  1,148,431 

13.  Fresno  Bee— E  A  S _  1,126,544 

14.  Dallas  Times-Herald— E  A  S _  1.119.007 

15.  Miami  Herald— M  A  S _  1.097,925 

•^ton  Rouge  Advocate-State  Times — M  A  S  1,093,960 

16.  St  Paul  Pioneer  Press  A  Dispatch— E  A  S  1,091,461 

17.  St.  Petersburg  Times— M  A  S _  1,087,063 

18.  Fort  Worth  Star-Telegram— E  A  S _  1,083,185 

19.  Denver  Post— E  A  S _  1.D61.793 

20.  Omaha  World  Herald— E  A  S _  1,055,374 

•San  Bernardino  Sun-Telegram — M  A  S _  1,048,091 

21.  Washington  Post  A  Times-Herald— M  A  S  1,040,446 

22.  Long  Beach  Independent — M _  1,031.896 

23.  Columbus  Dispatch— E  A  S _  1,028.207 

24.  Cincinnati  Post— E  _  1,023,623 

25.  Los  Angeles  Examiner — M  A  S _  994,425 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Lines 

1.  Milwaukee  Journal — E  A  S _  2,178,961 

•Birmingham  News-Post  Herald — E  A  S _  1,435,074 

2.  Los  Angeles  Times — M  A  S _  1,426,405 

3.  Chicago  Tribune— M  A  S _  1,347,034 

4.  Nashville  Tennessean — M  A  S _  1,318,518 

5.  New  Orleans  Times-Picayune  A  States — 

M  A  S _  1.254,060 

6.  St.  Louis  Post-DispaUh— E  A  S . .  1.226,295 

•Eugene  Register-Guard — E  A  S _  1,211,616 

7.  Dallas  News— M  A  S . 1.198,694 

8.  Seattle  T'mes— E  A  S . 1,141,543 

9.  Atlanta  Journal  A  Constitution — E  A  S  1.113,602 

10.  Denver  Post— E  A  S . .  1,099,787 

11.  Dallas  Times-Herald— E  A  S _  1,090.284 

12.  Houston  Chronicle — E  A  S -  1,070,364 

13.  Omaha  World  Herald— £  A  S _  1,015,921 

14.  Fort  Worth  Star-Telegram— E  A  S -  993,442 

15.  St  Petersburg  Times— M  A  S -  966,822 

16.  San  Jose  News  A  Mercury  News — E  A  S  922,687 

17.  Fresno  Bee— E  A  S -  917,694 

18.  Long  Beach  Independent  Press-Telegram 

— M  A  S _  909,193 

19.  Los  Angeles  Examiner — M  A  S -  904,381 

20.  Washington  Post  A  Times-Herald — M  A  S  895,330 

21.  Cincinnati  Enquirer — M  A  S _  878,255 

22.  Minneapolis  Star  Tribune— E  A  S -  862,065 

23.  St  Paul  Pioneer  Press  A  Dispatch — E  A  S  857.841 

24.  San  Diego  Union— M  A  S -  846,502 

25.  Nashville  Banner— E  _  841,377 

•  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Milwaukee  Journal — E  A  S _ 

New  Orleans  Times-Picayune  A  States— 

M  A  S _ 

Chicago  Tribune — M  A  S - 

Dallas  News— M  A  S - 

Birmingham  News— E  A  S _ 

Dallu  Times  Herald— E  A  S - 

Oakland  Tribune — E  A  S _ 

Tulsa  World— M  A  S - 

Los  Angeles  Examiner — M  A  S - 

New  Orleans  Item — E  A  S - 

Los  Angeles  Times— M  A  S _ 

Sacramento  Bee — E  - 

Houston  Chronicle— E  A  S _ 

San  Francisco  Chronicle — M  A  S _ 

Cincinnati  Post — E  _ 

St  Louis  Post  Dispatch — E  A  S - 

.  San  Diego  Union — M  A  S - 

.  Cincinnati  Times  Star — E - 

.  Tulsa  Tribune — E - 

.  San  Diego  Tribune— E - 

.  Salt  Lake  City  Tribune— M  A  S - 

.  Fort  Worth  Star  Telegram — E  A  S - 

.  Fresno  Bee — E  A  S _ 

.  Memphis  Commercial-Appeal — M  A  S... 
.  Nashville  TennHsean— M  A  S - 


Lines 

1,082,540 


•  Figurn  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Rop  Color  Cireulafion  Available 


ToUl 

Total  Daily 

%  Circulation 

Reprion 

Total 

Total  Daily 

%  Circulation 

Reyion 

Total 

Total  Daily 

%  Circulation 

Daily 

ROP  Color 

Offerinjr 

and 

Daily 

ROP  Color 

Offerinit 

and 

Daily 

ROP  Color 

OfferinK 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

3,874,281 

2,751,817 

71.0 

W.N.C. 

5..345,399 

4,778,808 

89.4 

MT. 

1.792.582 

1,627,412 

90.8 

775,943 

429,085 

55.3 

la. 

938,755 

826,644 

88.1 

Ariz. 

298,252 

278,762 

98.5 

242,726 

194,670 

80.2 

Kan. 

717,094 

585,762 

81.7 

CtJo. 

607,779 

556,808 

91.6 

2,.357,078 

1,980,383 

84.0 

Minn. 

1,065,828 

977,567 

91.7 

Ida. 

145,583 

132,830 

91.2 

120,210 

77,408 

64.4 

Mo. 

1,842,503 

1,722,594 

93.5 

Mont. 

166.383 

145,352 

87.4 

292,208 

25,163 

8.6 

Neb. 

459,061 

417,224 

90.9 

Nev. 

84,002 

71.975 

85.7 

86,116 

45,113 

52.4 

N.D. 

158,757 

106,156 

66.9 

N.M. 

181.042 

132,144 

73.0 

S.D. 

163,401 

142,861 

87.4 

Utah 

241,464 

261,464 

100.0 

Wyo. 

68,077 

68,077 

100.0 

14,054,945 

7,586,859 

54.0 

S.A. 

7,028,163 

6,527,587 

92.9 

95.7 

1,384,883 

1,189,879 

85.9 

Del. 

112,053 

101,468 

90.6 

PAC. 

6.491,103 

6,215.125 

8,466,557 

2,740,370 

.32.4 

D.C. 

832,869 

832,869 

100.0 

CkU. 

4,910.956 

4,691,086 

95.5 

4,203,505 

3,656,610 

87.0 

Fla. 

1,489,670 

1,469,271 

98.6 

Ore. 

631,276 

598,457 

94.8 

Ga. 

916,147 

803,175 

87.7 

Wash. 

948,871 

925,582 

97.5 

12,078,257 

10,741,793 

88.9 

Md. 

763,061 

763,061 

100.0 

43.4 

3,859,291 

3,234,591 

83.8 

N.C. 

1,076,995 

988,367 

91.8 

Alaska 

49,465 

21,487 

1,606,113 

1,267,278 

78.9 

S.O. 

477,769 

463,910 

97.1 

Hawaii 

187,305 

164,219 

87.7 

2,371,571 

2,139,786 

90.2 

Va. 

869,973 

744,010 

85.5 

1 

3,107,910 

3,041,396 

97.9 

W.  Va. 

489,626 

361,456 

73.8 

TOTAL 

1,133,372 

1,058,742 

93.4 

U.S. 

58.302.191 

46,982,710 

80.6 

2,731,112 

655,284 

2,409,895 

615,114 

88.2 

93.9 

W.S.C. 

Ark. 

4,669,579 

390,031 

4,157,708 

315,347 

89.0 

80.9 

SOURCE:  Newspaper  SRDS,  Jan.  15-F^.  15p  1960. 

769,085 

.545,560 

70.9 

La. 

722,030 

689,226 

96.6 

Bristol  Va.- 

279,787 

263,828 

94.3 

Okla. 

724,854 

598,267 

82.6 

NOTE: 

Texarkana  credited  to  ArkanBae. 

1,027,006 

985,393 

95.9 

Tex. 

2,832,664 

2,554,868 

90.2 

Tenn. 

credited  to  Virginia. 

editor  ac  PUBLISHER  for  March  26,  1960 


26, 


19 


Rainbomats  Boost 
Del  Monte  Sales 


San  Francisco 

Reports  from  throughout  the 
nation  attest  to  the  success  of 
Rainbomats,  the  full-color  news¬ 
paper  ad  mat  service  offered 
free  to  grocery  distributors  of 
Del  Monte  Brand  Products 
(E&P,  Sept.  26,  ’59,  page  20). 

New  inquiries  about  this 
unique  California  Packing  Corp. 
service  innovation  are  now  com¬ 
ing  in  at  a  daily  rate  exceeding 
company  expectations.  The  serv¬ 
ice  was  announced  only  last  Fall. 

Reports  of  the  results  of  this 
use  of  ROP  color  in  boosting  the 
sales  of  Del  Monte  label  prod¬ 
ucts  are  arriving  back  at  Calpak 
headquarters  in  an  equally  im¬ 
pressive  flow. 

These  support  Calpak’s  con¬ 
viction  that  the  use  of  the  Rain- 
bomat  full  color  service  in  news¬ 
papers  will  continue  to  expand. 

1000  Cases  Per  Ad 

Here  are  a  few  quotations 
from  letters  received  from  gro¬ 
cers  and  newspapers  describing 
what  has  become  “The  Rainbo- 
mat  Success  Story”; 

South  Bend — Over  1000  cases 
of  Del  Monte  merchandise  sold 
in  the  17  selling  hours  follow¬ 
ing  the  appearance  of  a  full- 
page  color  ad  using  Del  Monte 
Rainbomats. 

Waterloo,  la.  —  A  scheduled 
full-page  Rainbomat  color  ad 
ordered  here  as  a  tie-in  with  a 
Del  Monte  Spring  Garden  Show 
sale.  This  order  resulted  from 
the  success  of  the  ROP  news¬ 
paper  color  ad  used  in  last  Octo¬ 
ber’s  Del  Monte  Roundup. 

Cincinnati  —  Sold  1030  cases 
of  Del  Monte  Brand  vegetables 
over  the  weekend  following  the 
use  of  Rainbomat  color  page. 

Many  additional  reports  of 
food  news  bulletins  and  stories 
from  the  information  received 
from  various  cities  could  be 
quoted.  These  support  the  belief 
Rainbomats  are  performing  a 
genuine  service  for  both  grocers 
and  the  newspapers  carrying 
their  ads. 

12  Pages  Used 

In  Oklahoma  City,  a  large 
chain  used  Del  Monte  Rainbo¬ 
mat  full-color  on  the  cover  of  a 
12-page  tabloid  section  in  the 
Sunday  editions  of  the  Daily 
Oklahoman.  This  is  just  one 
such  example. 

The  sale  developed  one  of  the 
biggest  business  days  in  the 
history  of  this  concern.  The 
cover  page  header  mat  was  a 
page-wide  display  of  fruits  and 


vegetables.  This  was  the  first 
time  this  color  art  was  used  in 
a  tabloid  page. 

Today,  incidentally,  Rainbo¬ 
mats  of  this  Del  Monte  fruit  dis¬ 
play  are  now  available  in  9%- 
inch  width.  The  second  tabloid 
user  was  the  Fresno  (Calif.) 
Bee.  The  tabloid  page  size  mats 
are  now  available  to  all  accounts 
desiring  less  than  standard  size 
heads. 

These  success  stories  and  the 
repeat  requests  for  full-page 
Rainbomat  layouts  justify  the 
belief  that  this  exclusive  color 
mat  service  has  been  of  benefit 
to  newspapers,  to  grocers  and 
to  Del  Monte,  in  the  judgement 
of  Calpak  executives. 

Cost  Justification 

Their  view  is  that  there  can 
be  little  doubt  that  color  pays 
well  and  justifies  its  extra  cost 
to  all  concerned.  This  is  estab¬ 
lished  from  the  results  of  the 
advertising  that  has  made  use 
of  the  Rainbomat  service. 

Calpak  said  it  had  carefully 
evaluated  consumer  responses  to 
ROP  in  announcing  the  develop¬ 
ment  of  Rainbomats  last  Sep¬ 
tember.  This  evaluation  has  ex¬ 
tended  over  the  years. 

One  example  of  Calpak  color 
is  a  series  of  ROP  color  ads 
which  appeared  in  newspapers 
nationally  for  a  year  beginning 
in  the  midsummer  of  1957.  The 
Del  Monte  plantation  pineapple 
ROP  color  advertisement  of  that 
series  won  Editor  &  Publish- 
E2i’s  Color  Creativity  Award  last 
fall.  (E&P,  Sept.  26,  pp  16-17). 

Del  Monte  representatives  are 
enthusiastic  over  the  Rainbomat 
color  plan.  One  enthusiastically 
pencilled  a  rainbow  in  color  over 
a  report  which  he  headed: 
“Going  Like  Sixty  in  ’60.”  In¬ 
cluded  in  his  report  was  a  repeat 
color  mat  order  from  a  grocer 
who  had  used  $1400  worth  of 
newspaper  space  for  his  earlier 
color  ad. 

“Don’t  let  anyone  tell  you  that 
these  color  mats  don’t  excite 
the  consumer  and  sell  merchan¬ 
dise,”  this  representative  wrote. 

Further  Cains  Seen 

Marketing  executives  at  Cal¬ 
pak  do  not  believe  the  full  po¬ 
tential  of  Rainbomats  has  yet 
been  sighted.  This  is  in  keeping 
with  the  original  forecast  that 
the  investment  in  Rainbomat 
Color  Service  provided  the  gro¬ 
cery  trade  with  an  exclusive  for 
some  time  to  come.  Studies  show 
Del  Monte  is  still  away  out 


ahead  m  this  field.  ColOF  BoOStS 

In  summary,  Rainbomats  offer 
retail  grocery  newspaper  adver-  O  •  A  J 

tisers  complete  flexibility  in  SftVlUgS  AQ8 
creating  quality  color  ads  which 

fit  their  individual  needs.  These  San  FitANciacn 

mats  are  used  under  a  method  Newspaper  color  copy 
which  assures  perfect  color  public  identification  to  a  saviagi 
registration.  It  provides  all  the  and  loan  association,  newiy.<i. 
desired  flexibility  of  black  and  tered  into  a  highly  competitm 
white  ads.  Under  this  system,  field,  in  just  six  months  time. 
Del  Monte  is  insuring  full  qual-  That’s  the  finding  of  Marta 
ity  color  attractiveness  for  the  Michael  of  Wenger-Michael,  Im 
traditional  black-and-white  gro-  His  agency  has  scored  “o«. 
eery  copy  in  newspapers.  T^is  standing  successes”  in  color 
is  done  through  the  Milwaukee  placed  for  three  savings  finm, 
Journal’s  ROP  Color  Sendee  for  Eichler  Homes  and  for  R«. 
under  the  name  of  Del  Monte  all  Drugs. 

Rainbomat  Service.  Consistent  color,  used  at 

The.se  mats  are  available  Sacramento,  when  Pion^r  Sir- 
without  charge  to  those  grocers  established  branch  oflSce 

who  agree  to  use  them  in  their  ^  field  of  ^ 

newspaper  advertising.  The  established  companies,  he  i». 
mats  provide  natural  color  re- 

productions  of  unique  and  origi-  .  proved  the  case  for  colof 


used  at 


This  proved  the  case  for  color 


nal  artwork  prepared  by  Me-  financial  advertising  in  a 
Cann-Erickson,  Inc.,  the  com-  test,  Mr.  Michael  said.  Copj 
pany’s  advertising  agency  for  stressed  the  words:  “The  bif, 


43  years. 


safe,  friendly  Pioneer.” 

Color  has  three  special  bene 
fits  for  financial  accounts  in 


Mat  Preparation  fits  for  financial  accounts  in 

m  j  _ A  addition  to  identification,  the 

Top  reproduction  is  assured  as  ■  i  u  s?  a  m. 

because  the  Del  Monte  Rainbo-  official  has  found,  nm 

mat  process  uses  the  three  pri-  are:  readership,  retention  and 
mary  colors — red,  yellow  and 
blue — to  achieve  accurate  re-  • 

production  without  the  black 

plate.  Mats  are  prepared  by  the  Texas  Paper  Runs 
Milwaukee  Journal  individually  Color  Minus  Pre-Run 
to  meet  the  page  size  require¬ 
ments  of  each  grocer’s  local  Houston,  Texas 

newspaper.  The  Houston  Chronicle  n- 

Versatility  and  flexibility  of  f^ently  produced  a  12-page  s«t- 
layout  is  added  because  the  Hon  with  color  on  every  page 
newspaper  can  make  up  the  section  was  for  Rodneyi, 

black  plate  just  before  press-  Houston’s  largest  store  devoted 
time.  This  provides  the  grocer  exclusively  to  mens  and  boys 
with  the  ability  to  make  last  wear.  The  promotion  was  in  con- 
minute  changes  in  his  price  ad-  nection  with  the  opening  of 
vertising  and  other  copy  with-  Rodney’s  newest  store  in  Hous- 
out  further  alteration  or  change  ton’s  fast  growing  SouthweS 
in  the  color  plates.  area. 

Calpak  has  posted  only  four  colorfifi  ‘^dneys  S» 

conditions  regarding  the  use  of  Hon  was  part  of  the  regulir 
its  Del  Monte  Rainbomats.  newspaper  run  and  did  not  o- 
Grocers  must  agree  to  use  these  anay  spemal  pre-runs.  Tm 
mats  in  their  own  newspaper  according  to  Goss  Press  people, 
ads  and  must  use  at  least  eight  time  this  his 

Del  Monte  items  in  each  ad.  done. 

Tear  sheets  must  be  provided  , 

the  Milwaukee  Journal  as  proof 

of  publication  and  prior  ap-  Springfield  Newspapers 
proval  to  use  Rainbomats  must  n  ^  .  xw  i?*  r"  i 

be  obtained  by  a  grocer  from  his  Kun  r  irst  xli-r  l  Uolor 
local  Del  Monte  representative.  SPRlNGFnai),  Ma» 

Added  to  these  is  the  time  re-  The  Springfield  Newspaper 


Springfield,  Mas 
The  Springfield  Newspaper 


quirement  of  two  and  a  half  recently  ran  their  first  Hi-Fi 
weeks  from  date  of  order  to  en-  pre-printed  ad.  It  was  a  four 
able  the  Journal  Color  Service  color  ad  sponsored  by  the  Seal 
to  prepare  page-size  mats  de-  test  Division  of  the  Natioaai 
signed  individually  for  each  Dairy  Products  Corp.  calling  at 
grocer’s  layout  and  sized  to  the  tention  to  its  Spring  Gsida 
page  of  the  newspaper  he  uses.  Salad  Cottage  Cheese. 

Thus  Calpak  claims  its  Del  The  ad  ran  in  the  Daily  Niw 
Monte  Rainbomat  method  has  tbe  afternoon  of  March  1  aad 


improved  the  way  to  high- 
volume  selling,  quality  color  re¬ 


in  the  Union  the  next  mornia* 
Copy  was  pre-printed  by 


production  by  reducing  the  color  Marathon  Co.  of  Menasha,  Wifc 
process  to  a  few  simple  steps.  R  division  of  American  Can  Co- 
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Takf  a  half  milliun  (Jreater  ('leveland  families  with  a  respectable  $7,381  spendable  inc’ome. 
Add  26  adjacent  counties  a  stone’s  throw  from  Euclid  Avenue  and  you  have  retail  sales 
of  nearly  4  billion  dollars— and  that's  larger  than  the  retail  sales  of  any  one  of  35  entire 
sUiU's.  So— if  your  saU*s  of  gtxxls  or  servic<>s  in  the  (3eveland  market  do  not  exceed  those 
of  35  states-WRITE-WIRE  OR  PHONE- 


The  Cleveland  PLAIN  DEALER 


cC  WiHHlunrd.  Inv..  i\eiv  Yorh.  ('htvatio.  Detroit.  Atlanta.  San  Franetseo.  Loh  Annelesf 
.Mrinhfi  ot  Metro  Sandav  ('omivs  and  Afanazine  Netuwh. 


Fei»re.sented  hy  ('re 


Whatever 
you  soil  In  Oroator 
Clovoland  you'll 
soil  moro  of  It 
In  Tho  Plain  Doalor 


Forniture,  Household  Applionces  113,896  91,658 

(Source.  Sales  Management  Survey  of  Buying  Power,  May  10,  1959) 


>i(Akr«N,  Caatoa  cmd  Yowiigetow*  CowNtto*  mrm  not  liKlpdod  in  dbov*  svlot 


COMMODITY 

CIEVEIAND 
CUYAHOGA  COUNTY 
(000) 

36  ADJACENT 
COUNTIES 
(000) 

TOTAL  1 

(000)  I 

Total  Retail  Soles 

$2,183,389 

$1,816,558 

$3,999,947  | 

Retail  Food  Soles 

580,592 

479,486 

1,060,078  i 

Retail  Drug  Soles 

85,464 

51,380 

136,844  ( 

Automotive 

353,778 

337,921 

691,699  ] 

Gas  Stations 

145,825 

165,980 

311,805  ^ 

R3a«y8*OIMCE  A  YEAR' 
LAWN  FOOD 


Richmond 
Papers  Hold 
Color  Forum 


Color  Ads 
Launch  Lavn 
Fertilizer 


respectively,  of  the  morning  and 
afternoon  sessions. 

Can’t  Color 

Frank  Gatewood,  advertising 
director  of  the  Washington 
(D.C.)  Post,  headed  the  list  of 
speakers.  Illustrating  his  talk 
with  placards  bearing  examples 
of  color  advertising  used  by  his 
newspaper,  he  said  that  the 
newspaper  reader  “will  never 
go  by  a  color  ad  in  your  paper 
without  reading  to  see  what  it 
is  about.” 

The  elfectiveness  of  color  ad¬ 
vertising,  he  said,  is  based  on 
a  merger  of  the  best,  most 
consistent  sales  producer — the 
newspaper — and  the  “startling 
effect  of  color.” 

B.  Allen  Mays,  advertising 
Alan  S.  Donnahoe,  executive  director  for  The  Hecht  Co.  of 
vicepresident  and  assistant  pub-  Washington,  said  the  “magic” 
Usher  of  Richmond  Newspapers,  in  color  is  in  the  brains  of  those 
set  the  forum  pace  by  describing  who  present  the  advertisement 
newspapers’  use  of  color  as  “the  with  imagination, 
most  spectacular”  process  in 

present  day  advertising.  Mean*.  Fan 

Approximately  200  persons  Black  and  white  means  fact, 
were  on  hand  for  the  day-long  he  said;  color  means  emotion, 
meeting.  Charles  H.  Hamilton,  In  illustration,  he  said:  “We 
managing  editor  of  the  Rich-  speak  of  being  green  with  envy, 
ownd  News  Leader,  and  John  of  having  the  blues,  but  when 
H.  Colburn,  managing  editor  of  we  want  the  facts,  we  say  ‘give 
the  Richmond  Times-Dispatch  it  to  me  in  black  and  white.' 
served  as  masters  of  ceremonies,  “Use  color,”  he  said,  “and 


you  will  see  that  the  ix)t  at  the  introduce  Ihnve  to  Chi- 

end  of  the  rainbow  does  belong  ragoland  consumers.  Intern- 
to  you  ”  tional  Minerals  used  two  fuU- 

The  'forum,  which  dealt  with  four-color  advertisements 

both  the  use  of  color  for  “spot^’  Chicago  Tnbune,  follow^ 

news  coverage  and  for  adver-  a  sch^ule  of  black  and  white 
tising,  was  one  of  the  few  at-  ads  m  the  Tribune  and  .sevenl 
tempt  i  ever  made  to  draw  to-  ‘■o”i™unity  newspapers, 
gether  representatives  of  news  The  full-color,  introductory 
and  advertising  for  the  purpose  page  ads  were  dominated  by  i 
of  probing  uses  of  color  for  news  poster-type  illustration  of  a  do- 
and  advertising  display.  it-yourself  gardener  relaxing  os 

his  lawn.  Secondary  illustrations 
Other  .Speakers  included  a  photo  of  the  product 

Other  speakers  for  the  forum  a  chart  tracing  the  -seaso^ 
included  Glenn  Arthur,  adver-  patterns  of  lawns 

tising  director  of  the  Appleton 

(Wis  )  Post  Crescent;  Carl  J.  '‘^tings,  and  consumer  tej- 

Nelson  of  Carl  J.  Nelson  Re-  "’T  .  f 

-search,  Inc.,  Chicago;  Clifford  test-marketing  progrm 

Wenthur,  manager  of  the  ROP  .  Returns  from  a  mail  ques- 
Color  Service  of  the  Milwaukee  tionnaire  sent  to  Chicago  ara 
Journal:  John  Amon,  executive  dealers  following  the  introd*- 
art  director  of  Needham,  Louis  campaign  also  showed  ^ 

&  Brorby,  advertising  agency,  dealers  ranked  the  new^  product 
Chicago;  and  Michael  J.  Bris-  ^®P  their  list  in  terms 

sett,  district  sales  manager  for  advertising  importance. 
Multi-Color  Ad  Service.  A  majority  of  dealers  (60<)t) 

R.  S.  Stephenson,  advertising  also  ranked  Thrive  as  their  moit 
director  of  Richmond  News-  successful  fertilizer  product 
papers,  Inc.,  was  chairman  of  from  the  standpoint  of  prompt- 
the  afternoon  session.  ing  customers  to  inquire  about 


to  help  you  capture  the 
compact  Baltimore  market 


1959  fertilizer  sales  voln* 
higher  than  in  1958;  28%  s»i4 
volume  remained  about  d* 
same,  and  2%  said  their  ferti¬ 
lizer  sales  had  dropped  in  1958- 


ABC  9130159:  Combined  Morning  and  Evening  414,465 -Sunday  316,007 

Creamer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


ID  1999  these  and  other  famous  brands  made 
greater  progress  in  the  big  Buffalo  Market  by  grasp¬ 
ing  quickly  a  new  advertising  opportunity ...  co/or 
advertising  in  the  Buffalo  Evening  News.  National  and 
local  advertisers  used  over  ONE  MILLION  lines 
of  color  space  in  this,  the  first  full  calendar  year  of 


NEWS  COLOR 


in  Buffalo. 


In  Buffalo  only  the  NEWS  gives  you  full  color 
full  coverage  . . .  full  six  days  a  week. 


Buffalo  Evening  News 


KELLY- SMITH  CO, — National  Representatives 


of  this  company^  growth 
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NO,  1,402.224  U.S.  PATENT  NO.  1,452,228  U.S.  PATENT  NO.  1,463,025  U.S.  F 
►,450  U.S.  PATENT  MO. '  1.466, 104  U.S.  PATENT  NO.  1,469,785  U.S.  PATENT  NO.  1,47 
IfINT  NO.  1,477,778  U.S.  PATENT  NO.  1,477,779  U.S.  PATENT  NO.  1,482,702  U.S.  F 
li,663  U.S.  PATENT  NO.  1,492,085  U.S.  PATENT  NO.  1,493.440  U.S.  PATENT  NO.  1,4 
m  NO.  1,505,174  U.  S.  PATENT  NO.  1,507.958  U.S.  PATENT  R0«  1.517,238  U.S.  PAl 
m  U^.  PATENT  NO.  1,548,078  U.S.  PATENT  NO.  1,551,552  U.S*  PATENT  NO.  1,551, 
K  1,193,783  U.S.  PATENT  NO.  1,893,820  U.S.  PATENT  NO.  1*1^,326  U.S.  PATENT 
Is.  PATail  NO.  1,613,592  U.S.  PATENT  NO.  1,828,751  U.S..  PiOTIT  NO.  1,050,036 
67,318  U.S.  PATENT  NO.  1,638,873  U.S.  PATENT  HO.  1,638,892  IT.S.  PATENT  NO.  i,e 
BENT  NO.  1,643,258  U.S.  PATENT  NO.  1,643,265  U.S.  PATENT  NO.  1,643,264  U.S.  1 
tor  U.S.  PATENT  NO.  1,655.930  U.S.  PATENT  NO.  1,656,931  1,656, 

ri. 078, 931  U.S.  PATENT  NO.  1,680,276  U.S.  PATENT  NO.  l,082,#S%l&i^.  HATEHT  Nt 
L  PATSIT  NO.  1,714,773  U.S.  PATENT  NO.  1,739,063  U.S.  PATENT  152  U. 

14,927  U.S.  PATENT  NO.  1,757,724  U.S.  PATENT  NO.  1,759.339  U.S.  PATI^  NO.  1,71 
IT  NO.  1,783,274  LATENT  NO.  1.783.411  U.S.  PATENT  NO.  1.783,980  U.S.  PATUT 

PATENT  N^  i  Jk 

;6t'U.s#  I  m  l.« 


^  J  A^^T  N^  r  U.S 

m  .1  -id  ^241  ul  JO.  llsM  PATE 

;'.m  N«  «  ■  VNO.  l,fl  PATENlI  .942 

*,%  i.  ■  1,1  f.  PATENI  1,082  U. 9  m.  I, 

|,939.74^^^^^iNT  NO.  1^^^_  .S.  P 
187  U.5^ATlJWi^^41.ffWfffr PATENT  NoW"flf?f83  U.S.  PATHCTiPl,941,: 
).  1,969,095  U.S.  PATENT  HO.  1,959,101  U.S.  PATENT  NO.  1.969,106  U.S.  PATEITT  N 
PATENT  NO.  1,962,296  U.S.  PATENT  NO.  1,962,803  U.S.  PATENT  NO.  1,962,848  U.S 
►i241  U.S.  PATENT  NO.  1,966,244  U.S.  PATENT  NO.  1,966,401  U.S.  PATENT  NO.  1,9< 
KNT  NO.  1,976,343  U.S.  PATENT  NO.  1,970.756  U.S.  PATENT  NO.  1.976,757  U.S.  P 
)|6  U.S.  PATENT  NO.  1,979,790  U.S.  PATENT  NO.  1,979,799  U.S.  PAflNT  NO.  1,983, 

,  1,990,628  U.S.  PATENT  NO.  1,990,634  U.S.  PATENT  NO.  1,990,647  U.S.  PATENT  NO 
ITENT  NO.  1,996,496  U.S.  PATENT  NO.  1,995,923  U.S.  PATENT  NO.  1,996,428  U.S.  P 
I  U.S.  PATENT  NO.  2,010,964  U.S.  PATENT  NO.  2.011,121  U.S.  PATENT  NO.  2,013,7 
K  2,020,017  U.S.  PATENT  NO.  2,020.276  U.S.  PATENT  NO.  2,020,278  U.S.  PATENT 
PATENT  NO.  2,026,105  U.S.  PATENT  NO.  2,026,106  U.S.  PATENT  NO.  2.026.058  U.S. 
1,399  U.S.  PATENT  HO.  2,034,753  U.S.  PATENT  NO.  2,034,754  U.S.  PATENT  NO.  2,o: 
BR  NO.  2,039,754  U.S.  PATENT  NO.  2,039,755  U.S.  PATENT  NO.  2,039,775  U.S.  PA 
rU.S.  PATENT  NO.  2,048.912  U.S.  PATENT  NO.  2,04#?937  U.S.  PATSIT  NO.  2,048,9 


HOW  MANY  OF  THE  1027  PATENTS  granted  to  the  creative  men  of 
A.  0.  Smith  have  benefited  you?  Quite  a  few,  we  venture  to  say  —  for  this  un¬ 
common  company’s  research  reaches  into  virtually  everyone’s  home  or  business 
life.  H  A.  O.  Smith’s  wide-ranging  search  for  “the  better  way’’  led  to  such  advances 
as  the  world’s  first  glass-lined  automatic  water  heater  (the  rust-resisting  Perma~ 
glas  brand)  . . .  turned  welding  from  a  haphazard  art  into  today’s  most  useful 
metalworking  process  . . .  made  long-distance  pipe  lines  economically  feasible  . . . 
pioneered  super-pressure  processing  techniques.  H  And  these  are  just  a  few  exam¬ 
ples  of  creativity  in  step  with  America’s  expanding  technology.  A  more  complete 
story  is  told  in  the  A.  0.  Smith  research  brochure . . .  available  at  your  request. 


Throitgh  rraro/rA 


a  better  wey 


A.O.Sinirii  ! 


Milwaukee  1,  Wisconsin 

A.  0.  Smith  lnt«m«tion,l  S.  A. 
Milwaukee  1,  Wisconsin,  U.S.A. 


Hard  Color 
Sale  Urged 
At  Ad  Meet 


San  Francisco 

A  hard  sell  to  entrench  the 
merits  of  ROP  color  was  urged 
by  panelists  addressing  North¬ 
ern  California  Newspaper  Ad¬ 
vertising  Executives  Association 
sessions  here. 

No  other  advertising  brings 
more  comment  and  known  adver¬ 
tiser  benefits,  declared  Carey 
Guichard,  business  manager, 
Redding  Record-Searchlight. 

Color  copy  emphasis  at  the 
Record  now  totals  5%  of  all 


linage,  he  advised. 

In  general  advertising,  5.5% 
of  this  newspaper’s  volume  is 
running  in  color,  he  said,  in 
observing  that  newspapers  are 
not  selling  enough  color. 

All  this  was  carried  at  a  profit 
Mr.  Guichard  emphasized  in 
urging  selling  one  color  in  addi¬ 
tion  to  black.  Much  is  plus  busi¬ 
ness,  he  observed. 

Possibly  the  slow  development 
of  color  copy  is  due  to  “linage 
hunger,”  he  submitted.  Bonuses 
for  color  selling  should  be  estab¬ 
lished,  he  believes. 

Aggressive  selling  of  color  also 
was  urged  by  Martin  Michael  of 
Wenger-Michael,  Inc.,  adver¬ 
tising.  He  said  he  could  recall 
only  one  ad  manager  in  the 
room  who  had  really  talked  color 
with  him. 

Newspaper  salesmen  should 


overcome  their  fear  of  talking 
ROP,  the  agency  executive  said. 
This  is  due  to  lack  of  knowledge 
of  color,  he  charged. 


(iorrevtion  Urged 


Attempts  to  solve  position 
problems  facing  color  adver¬ 
tisers  also  were  urged.  Condi¬ 
tions  imposed  by  some  newspa¬ 
pers  penalize  color  users,  he 
declared. 

The  Monterey  Peninsula  Her¬ 
ald’s  color  availabilities  are  on 
a  first  come,  first  served  basis, 
reported  Fred  Hawes.  'The  Her¬ 
ald’s  1960  reservations  calendar 
already  contains  bookings  into 
December. 

“We  have  learned  how  to  get 
color  in  the  newspaper.  Now  we 
must  learn  how  to  sell  color,” 
Mr.  Hawes  said.  He  described 
new  Herald  methods  of  insuring 


THE  COAT  OF  MANY 


Like  Joseph,  whose  coat  attracted  attention 
wherever  he  went,  your  Portland  Maine  News¬ 
papers  are  famed  for  their  skillful  reproduction 
of  color. 


Master  craftsmen  assure  the  best  and  most 
effective  results. 


That’s  why  color  is  on  the  .March  in  Port¬ 
land. 


Look  at  this  report  for  1959: 

52.2  percent  increase  in  color  ads. 
61  percent  increase  in  color  lineage. 


Your  ROP  Color  needs  the  right  market 

—That's  Portland 
Your  ROP  Color  needs  proper  craftsmanship 
—That's  Portland 

Your  ROP  Color  needs  a  responsive  market 
—That's  Portland 


Represented  by 

The  Julius  Mathews  Special  Agency,  Inc. 


quality  in  full  color  r*  nrodse. 
tions. 

Walt  Doming,  Vallejo  Ti7nt$. 
Herald,  presided.  CNAEA’g  an- 
nual  convention  will  lie  held 
here  July  7-10,  preliminary  to 
the  NAEA  convention,  it  wai 
announced  by  James  Harrah, 
president. 


Welcome  Ad  Uses 
Painting  of  Bing 

Monteren  ,  Calif. 

The  signature  cuts  of  mon 
than  three  score  advertisers  ap¬ 
peared  under  a  Monterey  Perm- 
sula  Herald's  color  reproduction 
of  an  oil  painting  of  Bing 
Crosby. 

The  ad  copy  extended  a  wel¬ 
come  to  the  crooner  visiting  hen 
for  the  annual  Pebble  Beach  golf 
tournament. 


Fluorescent  Ink 
Trie«l  in  Detroit 


Detwht 

What  is  claimed  as  being  tht 
first  application  of  fluorescent 
ink  to  a  newspaper  ad  in  thii 
country  has  bwn  scheduled  by 
the  Chevrolet  Motor  Division  in 
the  Detroit  News. 

The  commitment  follows  a 
successful  trial  of  the  ink  in 
Canada,  also  in  Chevrolet  ad¬ 
vertising,  and  an  experimental 
run  by  the  News. 

Fluorescent  green  was  se 
lected  and,  appropriately,  the 
insertion  was  set  for  March  16, 
eve  of  St.  Patrick’s  Day. 

Jack  Izard,  advertising  man¬ 
ager  of  Chevrolet,  explained 
that  the  fluorescent  green  was 
substituted  as  a  Corv’air  car 
color  only  in  the  News  in  1050- 
line,  two-color  (red-black)  ads 
scheduled  around  March  20.  He 
said  extension  of  fluorescence 
to  subsequent  newspaper  adver 
tising  or  the  use  of  other  colors 
has  not  been  determined. 

A  development  by  Sinclair  4 
Valentine,  the  ink  first  appeared 
in  a  Chevrolet  ad  in  the  Toronto 
Globe  &  Mail  a  month  ago. 
Similar  ads  ran  later  in  14  other 
Canadian  papers.  The  innova¬ 
tion  reportedly  drew  outstand¬ 
ing  reader  attention. 


Turkey  Boom  Crediled 
To  Color  Advertising 


Extensive  color  advertising  » 
the  nation’s  newspapers  last 
year  led  to  phenomenal  sales  in¬ 
creases  in  the  retail  turkey  mar 
ket,  according  to  Lou  Walts,  as¬ 
sistant  secretary  of  the  National 
Turkey  Federation. 

He  told  how  one  chain  of  39 
stores  in  California  sold  18,600 
whole  turkeys  over  one  wedt- 
end  after  a  pre-Easter  color  ad 
campaign. 
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SURE,  WE'RE  CROWING!  BECAUSE  THE 

Fort  Worth  Star-Telegram  .s 


in  Texas! 


Add  ROP  COLOR  seven  days  a  week  in  a  finely  edited  newspaper 
with  coverage  daily  and  Sunday  in  a  high-income  market  and  you 
have  a  sure-fire  method  of  securing  maximum  sales.  Over  86.5% 
of  Metropolitan  Fort  Worth  homes  subscribe  daily  (M  &  E)  to  the 
Fort  Worth  Star-Telegram  and  66.7%  on  Sunday.  Place  YOUR 
color  ads  in  the  most  COLOR-FULL  newspaper  in  Texas  .  .  .  the  .  .  . 


in  195r 

Place  Your 
ROP  Color 
Advertising 
in  the  most 


*Source:  Media  Records 


Fort  Worth 


AMON  G.  CARTIR,  Jr.,  and  National  Advartisinf 


LARGEST  COMBINED  DAILY  CIRCULATION  IN  TEXAS 


Color-Full 
newspaper 
in  Texas! 


JouMh^jf^oTscKem®*,  premiums  or  contests 
"Jusf  a  good  nowspapor" 


Economics 

(Continued  from  page  17) 


ments  are  not  too  complicated,  Being  the  only  New  York  tab- 
that  is  when  they  do  not  call  loid  offering  color  of  any  kind 
for  surprints  or  registration;  is  limiting  to  the  Post,  since 
$400  otherwise.  special  plates  are  involved. 


require  extra  men  for  handling 
plates,  as  well  as  on  the  presses. 
The  WT&S  for  instance  oper¬ 
ates  to  full  capacity  nine  presses 
every  day.  Three  different  color 
plates  or  54  plates  for  one  ad 
presents  an  expensive  manning 
problem,  when  it  is  realized  that 
all  the  mats  must  be  handled 
first  for  make-ready,  registered 
by  hand  for  stereotyping,  etc. 

All  papers  would  have  this 
same  manning  problem. 

Spot-color  is  growing  on  both 
the  J-A  and  the  Post.  The  J-A 
cannot  handle  spot  every  day 
in  the  week.  When  an  ^ition 
goes  above  40  pages,  spot  color 
is  out.  The  J-A  charges  a  pre¬ 
mium  for  spot  of  35%  for  1,500 
lines  up  to  a  full  page;  45%  for 
1,000  to  1,500  lines.  Black  and 
white  full  page  is  $4,256.  The 
premium  is  $1,064,  making  the 
total  cost  for  spot  $5,320  a  page. 

In  1959,  the  J-A  showed  a 
16%  increase  in  spot  HOP  over 
1958. 

The  Post  asks  for  publication 
date  options  but  is  generally 
able  to  carry  spot  color  through 
the  week.  It  charges  a  $300 
premium  over  a  black  and  white 
tabloid  page  if  the  color  require- 


3'CoIor  Plan 

Last  year.  Sept.  14,  the  Post 
pioneered  with  two  colors  and 
black  with  a  full  page  ad  for 
Beacon  Wax.  Daitch  stores  and 
other  retail  advertisers  have 
since  used  the  same  three-color 
ROP.  At  the  time  Herbert  Cox, 
mechanical  superintendent, 
whose  experiments  resulted  in 
the  innovation,  declared  that 
three  colors  could  be  blended  to 
achieve  many  effects  desired  for 
food  copy.  (E&P,  Sept.  19,  1959 

pg.  16.) 

The  Post  has  18  Scott  units 
broken  down  into  six  unit  banks. 
Each  press  unit  is  equipped 
with  a  color  cylinder.  When  one 
unit  is  idle  its  black  cylinder 
can  be  utilized  for  the  third 
color.  Three-color  copy  can  run 
when  the  edition  totals  80  or 
less  pages.  Normally  the  Post 
runs  96  tabloid  pages. 

In  1959  over  1958  the  Post 
had  a  71%  gain  in  spot  ROP. 
Last  year  the  tabloid  ran  241 
color  ads,  representing  219,102 
lines,  as  compared  with  141  ads, 
of  127,876  lines,  a  gain  of  91,- 
226  lines.  Of  the  total  last  year 
four  pages  were  the  two  colors 
and  black. 


ROCK  ISLAND 


EAST  MOUNE 
DAVENPORT 


HIGH  QUALITY  REPRODUCTION 
IN  FULL  COLOR 

available  for  advertisers  daily 


These  newspapers  ran  184  units  of  national  advertising  in  color 
last  year  which  is  15%  of  the  total  national  linage. 


TA*  Qmad-CMn'  Largest  Coablaed  Daily  Clrealatlaa 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES  —  THE  ALLEN  KLAPP  CO. 


ly  New  York  tab-  the  more  expensive  heavy  cal. 
olor  of  any  kind  endered  roto  paper  whiA  «. 
the  Post,  since  duced  costs.  We  are  also  abk 
are  involved.  to  give  advertisers  preprinted 
Hi-Pi  color  on  week-days. 

Drastic  Premium  “Otherwise,  capital  expend!- 

Speaking  for  the  News,  F.M.  tures  and  operating  costs  an 
Flynn,  publisher  and  president,  four-color  in 

declared:  York.  We  cannot  get  i 

“We  have  a  continuing  study  P*^ce  sufficient  to  meet  costs." 

on  ROP  color.  We  review  cost  Four  Reasons 

figures  regularly  and  have  done 

so  for  a  number  of  years.  Thus  Amory  Bradford,  vicepreai- 
far  we  have  not  been  able  to  dent  and  business  manager  of 
develop  a  method  which  would  the  Times,  cited  four  reason! 
make  ROP  color  advertising  for  not  introducing  ROP  color, 
available  to  advertisers  without  They  were: 
the  application  of  a  rather  “1.  The  Times  does  providt 
drastic  premium  rate.  high  quality  color  reproduction 

“The  lowest  cost  figures  pre-  in  its  magazine  and  many  spo- 
pared  show  that  our  cost  per  cial  sections,  printed  by  roto- 
page  would  be  over  twice  as  gravure.  The  quality  of  this 
much  as  the  cost  of  a  conven-  production  is  consistent  with 
tional  black  and  white  page.  On  Times’  standards,  and  meets  tht 
the  basis  of  these  costs,  it  is  color  needs  of  a  great  numbtr 
doubtful  that  a  premium  rate  of  our  advertisers, 
less  than  100%  could  be  main-  «2,  The  Times  does  not  regani 
tained  unless  we  absorbed  a  roP  process  color  in  letterpreis 
large  part  of  the  cost.  as  of  a  quality  consistent  with 

“The  major  factor  causing  our  Times’  standards.  It  feels  thnt 
costs  to  be  greater  than  may  be  the  introduction  of  such  color 
the  case  with  other  newspapers  would  detract  from  the  paper’s 
is  the  large  number  of  color  appearance, 
plates  requii^  because  of  the  ..3  ^h^  introduction  of  proc- 
multiple  ^it  press  operation,  in  the  weekday  paper 

and  the  fact  that  we  operate  increase  the  time-lag  be- 

a  large  numter  of  presses  regu-  getti  ne^g 

^rly  to  produce  our  numerous  composing  room  and  its  appear- 
,  ,  ance  in  printed  copies  of  the 

I  are,  however,  seriously  paper.  Any  such  delay  damages 

I  studying  the  use  of  preprint  q^j.  basic  product,  the  qualitv 
I  rolls  to  get  effective  four-color  „£  ^ews  columns. 

I  ads  into  the  News.”  u  ^  1. 

^  Charles  B.  McCabe,  publisher  ,  7® 

!  of  the  Mirror,  was  one  of  those  1®?"'  •  .if 

expressing  the  belief  that  ad-  metropolis  , 

vertisers  could  cover  the  New  newspapers,  capital  expendi- 
York  metropolitan  market  satis-  ^ures  and  operating  costs  a« 

factorily  with  four-color  on  Sun- 

days.  required. 

“The  Mirror  pioneered  with  “For  these  reasons  The  Time 
four-color  rotogravure  on  Sun-  will  not  take  the  initiative  ii 
days”,  Mr.  McCabe  said.  “We  introducing  ROP  color.  The 
were  the  first  to  make  four-  Press  equipment  in  our  new 
color  available  to  New  York  re-  Plant  is  color  convertible.  If 
tailers  on  Sundays.  In  addition,  color  is  introduced  by  others 
we  pioneered  in  the  use  of  we  will,  of  course,  have  to  con- 
standard  newsprint  in  place  of  sider  the  competitive  situation 

in  the  light  of  circumstances 
then  existing.” 

Barney  G.  Cameron,  vicepreei- 
dent  and  business  manager  of 
the  Herald  Tribune,  noted  thnt 
since  Robert  M.  White  II  be 
came  president  and  editor  1» 
has  instituted  a  “study  in  depth" 
of  ROP  color.  It  has  not  pro¬ 
gressed  to  a  point  of  consider¬ 
ation  for  decision,  he  said. 

“The  Hearst  Newspapers  in 
New  York  pioneered  in  the  u* 
of  color”,  J.  Kingsbury  Smith, 
publisher  of  the  J-A,  said.  “We 
are  now  giving  the  subject  con¬ 
stant  study.  At  this  point  we 
have  not  made  any  decisions  ss 
to  whether  or  not  we  will  invest 
in  the  costly  plant  necessary  to 
handle  four  color  printing  in  oor 
paper.” 

EDITOR  a:  PUBLISHER  for  March  26,  19<» 


28 


piVW' 

paptr 
«  1m- 
n  oar 
)pear 
if  the 
maces 
iuality 

have 
rocess 
>olitu 
pendi- 
ts  are 
uld  be 

Times 
ive  in 
,  The 
r  new 
)le,  If 
others 
;o  con- 
:uation 
stances 

epreei- 
ger  of 
id  that 
II  b^ 
tor  he 
depth' 
)t  pro- 
nsider- 
aid. 
)ers  111 
the  use 
Smith, 
d.  “We 
ict  con- 
lint  w 
ions 
I  invest 
sary 
f  in  oor 


The  Birmingham  News  Announces 
$2  Million  Expansion  This  Year 


We  Cast  Our  Vote  For 

"The  Vigorous  Future  of  Birmingham  and  Alabama" 

The  Birmingham  News  Company  has  taken  a  major  step  to  meet  the 
growing  needs  of  The  Birmingham  News  and  Birmingham  Post-Herald 
ond  the  growing  Birminghom  and  Alabama  market.  In  announcing  the 
expansion,  Clarence  B.  Hanson,  Jr.,  President  of  The  Birmingham  News 
Company  and  Publisher  of  The  Birmingham  News  said,  "This  major  ex¬ 
pansion  program  is  acknowledgment  by  The  Birmingham  News  of  the 
vigorous  future  that  lies  ahead  of  Birmingham  and  Alabama." 

It  will  provide  important  additions  to  present  plant  and  equipment: 

•  Add  6  new  press  units  to  the  1  8  existing  units.  This  will  provide  capac¬ 
ity  for  more  and  larger  newspapers  and  enable  us  to  give  improved 
service  to  our  readers  in  earlier  delivery. 

•  Add  3  floors  to  the  present  two-story  addition  built  in  1950.  This  will 
provide  more  room  for  just  about  every  department  of  the  newspaper. 

•  Add  new  ROP  color  half  decks.  These  will  greatly  increase  the  news¬ 
papers'  capacity  and  flexibility  in  running  ROP  color. 

The  lost  Birmingham  News  major  expansion  come  exactly  a  decade  ago,  in 
1950.  It  more  than  doubled  existing  press  capacity  and  almost  doubled 
The  B  irminghom  News  Company  floor  space. 

Alabamans  Most  Potverful  Selling  Force** 


New  Color 
Facilities 
Ready  by  Fall 

Always  o  leader  in  ROP 
color.  The  Birmingham 
News  -  Birmingham 
Post-Herald  will  now 
be  better  equipped 
than  ever  to  meet 
growing  advertising  de¬ 
mands  for  this  power¬ 
ful  new  medium.  The 
Birmingham  News  and 
Birmingham  Post-Her¬ 
ald  can  offer  you  more 
than  ever  before: 

Outstanding  ROP  color 
printing 

At  reasonable  rates 

When  and  where  you 
want  it. 


Olht  iBtirtUlTl^hatn  HttOS  Birmingham  Post-Herald 
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Color  To  Aid  Capital  Airlines 
In  Corporate  Identity  Switch 


Full-Page,  1,000-Line  Ads 
Set  for  77  Key-City  Papers 


By  Robert  B.  McIntyre 


th^  airline  has  long  been  a  con¬ 
sistent  user  of  black  and  white 
insertions  and  of  color  where  it 
served  an  illustrative  and  eye¬ 
catching  purpose  (E&P,  Aug. 
15,  ’59,  page  17). 


tching  purpose  (E&P,  Aug.  aircraft  design  which  has  and«. 
’(io  171  gone  preliminary  testmg  on  the 

'•  l)C-6Bs  serving  the  firm’s  Great 

Of  an  estimated  $2,000,000  Lakes  to  Florida  routes  since 


^vertising  expenditure  (via  g^rly  February.  Capital’s  jet 
This  summer  Capital  Airlines  gram  to  strengthen  its  overall  Kenyon  &  Eclmardt,  Inc.),  Cap-  prop  Electras,  set  to  take-off  on 


will  lean  heavily  on  ROP  news-  customer  service  policy  to  con-  j^al  spends  about  65%,  or  $1,- 

paper  color  to  help  it  bring  off  vey  an  image  of^  Capital  as  a  300,000,  in  newspaper  space, 

one  of  the  most  difficult  jobs  any  company  dedicated  to  integrity  Local  radio  and  magazines  ^t 

established  advertiser  can  un-  and  progress.  15%  each,  or  $300,000,  and  TV 


iiai  spenas  aooui:  oo/o,  or  »i,-  major  Capital  routes  in  June, 
300,000,  in  newspaper  space,  carry  the  new  design  as 

Local  radio  and  magazines  get  other  aircraft  in  the 

15%  each,  or  $300,000,  and  TV  airline’s  fleet. 


dertake — the  introduction  of  a 
totally  new  corporate  identity 
to  the  American  public. 


Color  Necessary 
“The  use  of  color  in  today’s 


and  outdoor  share  5%. 


All  phases  of  the  firm’s  visual 
Full-Page  Color  Ads  identity  are  part  of  the  pro- 

M  X.X.  ij  rcDxu  X.  gram,  including  company  signs, 

Mr.  West  told  E&P  that  some-  ticket  offices,  advertising,  lette^ 


The  move,  as  explained  by  newspaper  advertising  is  neces-  West  told  E&P  that  some-  ticket  offices,  advertising,  lette^ 

Walter  H.  Johnson  Jr.  and  Rob-  sary  if  a  company  wants  its  finie  between  May  15  and  June  Leads,  ground  service  t^iuip- 
ert  West,  senior  vicepresident —  message  to  stand  out,  and  we  Capital  plans  to  break  a  one  ment,  menus,  luggage  tags,  and 
marketing,  and  director  of  ad-  believe  color  is  decidedly  imper-  color  and  black  schedule  of  full-  other  items  visible  to  the  puUic 
vertising  for  Capital  respective-  ative  to  announce  such  impor-  lj)00-line  units  in  eye.  Mr.  Johnson  said  that  com- 

ly,  calls  for  a  new  trademark  tant  news  as  a  change  in  a  com-  some  20  newspapers  in  the  77  pjetion  of  the  total  \'isnal 
and  trademark  color  (blue  in-  pany’s  corporate  identity,”  Mr.  cities  east  of  the  Mississippi  changeover  will  proceed  on  the 
stead  of  bright  red)  as  well  as  Johnson  said.  “Thanks  to  ROP  served  by  the  airline.  In  addi-  ^asis  of  “planned  obsolescence.” 


related  changes  in  all  visual  ma-  color  we  will  be  able  to  announce  ^ion,  the  new  corporate  identity 
terial  and  equipment  with  which  and  show  Capital’s  new  trade-  'v*ll  played-up  through  Capi- 
the  gfeneral  public  identifies  the  mark  color  at  the  same  time.”  ®  recently  announced  plans 


Capital’s  reliance  on 


to  promote  as  many  as  12  news- 


Efforts  to  strengfthen  Capi¬ 
tal’s  customer  service  program 
have  been  underway  for  nearly 
two  years,  and  the  program  ii 


45  via  o  J  e  ir\  oe  LWU  ttllU  Hit?  piUKriUU  U 

Tied-in  closely  with  the  firm’s  color  to  make  the  transition  :x-  ^  r,ossen?er  bei"K  stepped  up  in  conjunctioK 

new  visual  appearance  is  a  pro-  should  come  as  no  surprise,  for  y  with  integration  of  the  airlinrtj 


mer  Festival  (E&P,  Feb.  13,  new  look.  Training  prof^ams  f« 


color... 

in  Altoona,  we 
POUR  it  on! 


page  28). 

“In  the  past  year,”  Mr.  West 
explained,  “Capital  has  em¬ 
ployed  ROP  color  with  good  suc¬ 
cess  on  specific  promotions  such 
as  our  Great  Lakes  to  Florida 
routes  and  inaugural  of  our 
Chicago  to  Minneapolis  and  St. 
Paul  service. 


public  contact  personnel  are  i 
in  progress  to  raise  the  qua 
of  Capital’s  customer  ser 
above  that  of  industry  sta 
ards. 


Details  Explained 


•  30  YEARS  OF  COLOR  EXPERIENCE 

•  FULL  OR  SPOT  COLOR  AVAILABLE 

•  CAREFUL  COLOR  CRAFTSMANSHIP 

•  TOP  RESULTS  FOR  ADVERTISERS 

•  238,000  LINES  OF  COLOR  IN  1959 

SELL  WITH  COLOR  IN  THE 

Elt(X>na  SEirror 

Altoona  Pennsylvania's  Only  Daily  Newspaper 
Richard  E.  Baalar,  Adv.  Mgr. 


Chicago  to  Minneapolis  and  St.  Capital’s 

Paul  service  Visual  identity,  as  explained  by 

x  /  *  .  ,  Mr.  Johnson,  include:  1)  A  new 

‘Aside  from  using  ROP  color  corporate  emblem  oval  in  shapw 
to  announce  our  new  trademark  employing  upper  case  let- 

and  color,  we  plan  to  use  it  on  Bering  to  emphasize  the  woH 
other  major  promotions  this  *‘rAPTTAT>»-  9\  A  chnno*  ia 

the  company’s  trademark ^loi 
est  added.  identification  from  red  to  bluA 

Gradual  Transition  with  the  company  name  in  white- 

letters  ag^ainst  the  blue  badt- 
The  transition  in  corporate  ground;  3)  New  exterior  air- 
identification  will  be  a  gradual  craft  markings  have  the  “CAIV 
one.  According  to  Mr.  Johnson,  ITAL”  emblem  placed  on  tlm 
the  trademark  and  color  have  aircraft’s  vertical  stabilizer,  and  - 
been  incorporated  into  a  new  a  tapered  red  stripe  running  thi  ■ 

length  of  the  fuselage  above  th» 
windows.  The  emblem  is  iw- 
nufiwn  inilDIIJII  lOT  peated  on  both  sides  of  thi 
■  IIUTUJUUnHALIdf  fuselage  near  the  door;  and!)- 

A  program  to  redesign  CapitaHlI 
Experienced  man  to  re-  city  and  airport  ticket  offictei 

search,  compile,  ^it  and  using  the  new  corporate  embletei 

selwt  color  series  for  pub-  jg  underway.  Renn#*- 

lication.  Some  B&W  series,  „„x.-  „  tv,.x.«,^;x.  ':x.„  xi,.i,^ 

I  —  T  T? j-xid--ixxi.  v&vion  on  vn6  Llotpoit  city  tic*®! 

also.  Lfocation  Kastem  -  i  x 

Seaboard.  In  resume,  example,  startoli! 

nifxnsfx  tfxll  IIS  alviiit.  vniir  I  March  1.  I 


PHOTOJOURNALIST 

Experienced  man  to  re¬ 
search,  compile,  edit  and 
select  color  series  for  pub¬ 
lication.  Some  B&W  series, 
also.  Location  Eastern 
Seaboard.  In  resume, 
please  tell  us  about  your 
professional  training,  job 
experiences  and  salary  re¬ 
quirements.  Box  1300,  Edi¬ 
tor  &  PUBUSHER. 


and  ^la*rV  «***«'“  f***-  ^***"«* 

Box  1300,  Edi-  In  announcing  Capital’s  new 

ISHE8.  Johnson  said  two  maiB 

(Continued  on  page  32) 

EDITOR  8C  PUBLISHER  for  March  26,  19te 


The  six  Fairchild  business 
newspapers  first  offered  R.O.P. 
color  late  in  1957.  In  that  year, 
101,925  lines  appeared.  1958’s 
lineage  was  521,908.  Published 
in  1959  were  622,365  lines.  In 
1960,  color  is  being  used  at  the 
rate  of  800,000  lines  annually. 
Total  to  date:  1,472,549  lines! 

This  healthy  growth  proves  that 
trade  advertisers  want  not  only 
the  immediacy  of  business 
newspaper  impressions,  but  the 
extra  impact  of  color  as  well. 

Now,  new  Fairchild  press  equip¬ 
ment  makes  possible  full  color 
printing  for  advertisers.  This 
marks  another  first  for  Fair- 


[or  70  years  —  7" 
p  WEAR  DAILY  . 

ES  ■  BOOKS 


child... the  first  use  of  four- 
color  printing  by  any  business 
or  consumer  newspaper  pub¬ 
lished  in  New  York  City. 


FAIRCHILD  PUBLICATIONS.  INC.  /  Publishers  of 
ELECTRONIC  NEWS  ■  DAILY  NEWS  RECORD  ■  HOME  FURNISI 
SUPERMARKET  NEWS  ■  FOOTWEAR  NEWS  ■  MEN’S  WEAR  ■ 

7  East  12th  Street,  New  York,  Ni 


Capital  Airlines 

(Continued  from  page  30) 


{{■llllHIH  KlTtalnCMnb. 

:r^.Top  cty  Vifi 


change  Capital's  corporate  was  the  prime  factor  behind  the  airlines.  Finally,  analysis  of  air 
identity:  1)  a  tremendous  decision  to  change  the  airline’s  travel  advertising  revealed  a 
gr<)wth  period  which  resulted  in  corporate  identity.”  high  degree  of  alikeness  in  il- 

a  lack  of  consistency  in  the  air-  *  ,  .  r  ou  m  ■  lustrative  material  and  the  use 

line’s  visual  impressions;  2)  the  Analysis  of  Old  Mark  of  bird-on-the-wing  symbols  by 

need  for  a  new  identity  to  re-  Last  July  Capital  assigned  niany  competing  airlines  and 
fleet  the  airline’s  emphasized  the  New  York  industrial  design  aircraft  companies, 
concept  of  increased  customer  firm  of  Lippincott  &  Margulies,  j  Areas  Involved 

service  and  the  airline’s  pro-  Inc.,  the  task  of  putting  the 

gressive  marketing  and  equip-  airline’s  accomplishments  in  im-  Mr.  Lippincott  went  on  to  ex- 
ment  plans  for  the  future.  proved  services,  its  leadership  in  plain  that  design  recommenda- 
j  r  I,  transport  industry  and  tions  for  a  new  symbol  involved 

Tremendous  Growth  progressive  plans  for  the  fu-  three  areas:  shape,  color  and 

“Capital,”  Mr.  Johnson  said,  ture  into  a  new  visual  identity,  lettering.  He  said  his  firm  tested 
“like  others  in  the  industry,  has  Analysis  of  the  old  trademark  many  shapes  and  forms  to  find 
experienced  a  tremendous  in-  began  the  design  assignment,  the  one  that  would  achieve  the  • 
crease  in  business  over  the  past  according  to  Gordon  Lippincott,  objectives :  to  reflect  desired 
five  years.  Since  1965,  when  L&M  chairman.  connotations;  achieve  instant 

Capital  introduced  jet-age  He  said  that  a  stylized  red  recognition  value;  and  give  out- 
travel  to  the  nation  with  turbo-  bird  in  flight.  Capital’s  old  standing  display  of  the  Capital 
prop  Viscounts,  the  airline  has  mark,  had  several  disadvan-  name  with  minimum  confusion 
grown  from  a  $51,000,000  to  tages,  especially  in  terms  of  the  and  with  maximum  impact. 
$100,000,000  operation.  In  its  company’s  avowed  objectives.  “Classic  forms  of  all  kinds 
concerted  efforts  to  enlarge  fa-  Inconsistent  Use  were  tested  for  their  simplicity 

cilities  and  improve  services  for  and  innate  quality  connota- 

its  rising  number  of  customers,  “In  application  to  signage  tions,”  Mr.  Lippincott  said, 
many  areas  of  visual  identity  and  advertising,”  Mr.  Lippin-  “Finally  an  oval  was  selected, 
were  uncoordinated.  cott  explained,  “it  was  discov-  Traditionally  symbolic  of  se- 

“Often,”  Mr.  Johnson  con-  ered  that  the  logo  was  not  being  curity,  strength  and  integrity, 
tinned,  “because  of  the  speed  used  consistently,  the  letter-  it  was  judged  most  appropriate, 
required  to  establish  new  offices,  forms  were  not  connotive  of  But,  by  itself,  it  was  not  dis- 
inconsistencies  arose  in  the  air-  high  quality;  the  outline  of  the  tinctive. 

line’s  corporate  emblem,  style  mark  did  not  achieve  a  high  de-  “Accordingly,  complimentary 

gn^phic  elements  were  worked 

-  out  that  served  to  individualize 

it  and,  at  the  same  time,  add 
their  own  design  values.  The 
9^1  solution  was  found  in  a  ‘flow- 

1^  ^  M  Thickened  and  pointed 

H  m  ™  bottom,  it  curves 

III  I  gracefully  in  at  the  sides  to 

III  I  create  a  sweeping  line  remi- 

|_|  niscent  of  the  four  compass 

points.” 

Color  2nd  Factor 

Color  was  the  second  factor 
approached  by  L&M  designers. 
Many  colors  were  tested  in 
terms  of  their  appropriateness 
to  airline  application.  In  the 
study,  it  was  determined  that 
only  two — red  and  blue — were 
suitable. 

“Red,  psychologists  tell  us,” 
Mr.  Lippincott  went  on,  “is  the 
most  active  color  in  the  spec¬ 
trum  and  is  suggestive  of  excite¬ 
ment  and  youth.  Blue,  on  the 
other  hand,  represents  purity, 
stability,  integrity.  Considering 
the  over-use  of  r^  that  had  de¬ 
veloped  since  Capital  Airlines 
first  selected  the  color  for  its 
own  use  many  years  ago,  and 
the  expressed  objectives  of  the 
company,  blue  was  determined 
the  best  color  solution.” 

Combo  Worked  Out 


FRONT  PAGE  COLOR  —  Whwl 
Dr.  Pepper  made  iH  debut  iai 
Seattle,  Wash.,  market  receiril|i! 
the  company  and  its  Seattle 
chised  bottling  plant  took  advaaa 
tage  of  the  Seattle  Post-lnliil| 
gener's  front  page  advertiuH 
policy  to  place  what  it  claim  ^ 
the  first  soft  drink  ad  ever  to. 
appear  on  that  daily's  front  paggk 
Ad  ran  in  red  and  black. 


color  also  associated  with  com  j 
petitors.  Accordingly,  a  combia|;i 
ation  of  blues— dark  and  nm  ' 
dium — was  worked  out  that,  to*- 
gether  with  black  and  whit%^" 
results  in  a  color  statement  foe; 
Capital  that  is  appropriaM| 
highly  legible  and  unique.  ? 

At  the  same  time,  careful  at(< 
tention  was  paid  to  the  poadi 
bility  that  valuable  equity  raig^ 
be  lost  in  the  changeover  f«^ 
red  to  blue.  ] 

“We  concluded,”  Mr.  Lippia 
cott  said,  “that  the  existiM 
equity  actually  lay  mainly  » 
the  Capital  name,  not  in  thH 
red  color.  Accordingly,  the  thii^ 
design  recommendation  evolve^- 
for  a  Capital  logo  that  is  claaril 
cal  in  feeling,  simple  in  trealp 
ment,  dignified  in  appearaneit 
to  give  easier  long-distaal 
visibility  and  visual  distinetka 
Gothic  Roman  letters  overrule 
italics  for  their  connotations  of' 
stability  and  integrity,  and  fovi 
their  longer  life-expectancy.’’|| 

Works  Both  Ways  M 

In  other  words,  Mr.  LippiK 
cott  concluded.  Capital  now  htf 
a  mark  that  can  be  effectivrf 
built  in  the  consumer’s  niiiiA 
over  the  years,  in  both  the  har4| 
hitting,  highly  competitive  eirt 
vironment  and  in  softsell,  plesii 
ant  to  live  in  environment. 

“As  you  have  seen,”  he  smiled, 
“our  recommended  mark  works 
well  both  ways.” 

And  as  Mr.  Johnson  pointed 
out  earlier,  “the  use  of  color 
in  today’s  newspaper  advertis¬ 
ing  is  necessary  if  a  company 
Mr.  Lippincott  admitted  that  wants  its  message  to  stand 
blue  is  not  unusual  and  is  a  out  .  .  .” 


every  day  and  Sunday 
SINCE  19541 


Editor  &  Publisher  ROP 
Color  Award  Winner  for 
outstanding  reproduction  in  1957 


NEWSPAPERS 

Circulating  Davenport  and  Bettendorf,  Iowa; 
Rock  Island,  Moline,  East  Moline,  Illinois 

Roprofittod  by  Jann  &  Kolloy,  Inc. 
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Kodak  Negative -Positive  color 
delivers  readers  and  revenue . . . 

If  belongs  in  the  news  ^ 


moVU»oJn  COLOR 

fast  •  flexible  •  simple  •  sure  ‘low  cost 


EKTACOLOR 


OR  KODACOLOR 


NEGATIVE 


With  Kodak  Negative-Positive  color,  you  short-cut  color  copy  prepa¬ 
ration  all  the  v/ay  to  press.  No  separation  negatives  are  needed. 
Positive  separations  are  made  right  in  your  ov/n  darkroom.  The 
darkroom  delivers  corrected  separations  to  the  engraver,  and  the 
rest  is  almost  as  easy  as  making  black-and-v/hite  halftone  plates. 
You  can  switch  to  Kodak  Negative-Positive  color  on  short  notice  with¬ 
out  unusual  problems  for  photographer,  editor,  or  engraver.  A  Kodak 
Technical  Representative  will  gladly  tell  you  more.  Just  write:  Eastman 
Kodak  Company,  Rochester  4,  N.  Y. 


Red  Filter  Print  Green  Filter  Print  Blue  Filter  Print 

separated  onto  Kodak  Resisto  separated  onto  Kodak  Resisto  seporoted  onto  Kodak  Resisto 

Rapid  Pan  Paper  Rapid  Pan  Paper  Rapid  Pan  Paper 


Blue  Printer  Red  Printer  Yellow  Printer 

made  from  screen  negative  on  made  from  screen  negative  on  made  from  screen  negative  on 

Kodalith  Ortho  Type  3  Film.  Kodalith  Ortho  Type  3  Film.  Kodolith  Ortho  Type  3  Film. 


Kodalith  Ortho  Type  3  Film. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.Y. 


KodakV 


r 

Kroger  Sets  Color  Ad 


Record  on 

Chicago 

Newspaper  ROP  Color  has 
prove*)  to  be  one  of  Kroprer’s 
most  productive  advertisinjf  tools 
durinir  the  past  three  years.  As 
a  result,  Krojfer  food  store  ads 
have  l>een  outstanding?  in  ap¬ 
pearance  and  effective  as  a  sales 
producer,  establishing?  the  chain 
as  one  of  the  largest  users  of 
ROP  Color. 

Recently,  the  Kroger  Com¬ 
pany  received  the  first  Arnold 
Supermarketmanship  Award  for 
its  merchandising  efforts  with 
special  recognition  for  the  jun¬ 
ior  cook  of  the  year  promotion, 
conducted  in  conjunction  with 
Westinghouse,  and  a  series  of 
newspaper  ROP  full  color  ads 
run  by  the  chain  promoting  its 
“Lettuce  Patch.” 

Kiagewt  Color  Campaign 

One  of  the  largest  ROP  color 
campaigns  in  the  food  chain’s 
history  was  conducted  last 
month  by  the  Wisconsin  Division 
of  the  Kroger  Company  in  be¬ 
half  of  Tenderay  Beef. 

The  Wisconsin  division’s  ob¬ 
jective  was  two-fold:  (1)  to 
introduce  Tenderay  Brand  Beef 
to  Krambo  customers  in  the  Mil¬ 
waukee  and  surrounding  areas; 
(2)  to  re-acquaint  customers  in 
Kroger  areas  where  it  has  been 
»ld  for  some  time. 

In  the  Milwaukee  area  alone, 
a  total  of  43,000  lines  of  ROP 
color  was  used  in  the  Milwaukee 
Journal  during  February  on 
Tenderay  Beef.  The  campaign 
consisted  of  18  pages,  12  of 
which  were  in  full  color.  In  addi¬ 
tion,  a  series  of  full  page  four- 
color  ads  appeared  in  Appleton 
(Wis.)  Post-Crescent,  Madison 
(Wis.)  Newspapers,  Sheboygan 
(Wis.)  Press,  and  the  Rockford 
(Ill.)  Morning  Star  and  Regis¬ 
ter-Republic.  There  was  also 
newspaper  spot  color  used  in 
other  markets  of  the  Wisconsin 
division. 

4-Page  Section 

The  introductory  series  in 
Milwaukee  included  a  four-page 
uetion,  leading  off  with  a  black 
Md  white  page  and  featuring 
full  color  on  the  inside  and  the 
Ittck  page. 

The  ads  were  prepared  by 
Campbell-Mithun,  Inc.,  and  fea- 
tored  dominant  four-color  illus¬ 
trations  of  Tenderay  Beef.  The 
^ency  felt  that  the  appetite 
appeal  desired  could  be  attained 
l>y  a  concentrated  four-color 
campaign. 

Consumer  response  and  the 


‘Tenderay’ 

over-all  sales  picture  indicate 
the  color  campaign  was  one  of 
the  most  productive  sales  pro¬ 
motions  conducted  by  Kroger’s 
Wisconsin  division. 

Set*  a  Record 

The  campaign  holds  the  record 
for  the  largest  use  of  ROP  color 
in  a  single  month,  according  to 
Clifford  Wenthur,  manager  of 
the  Milwaukee  Journal’s  ROP 
Color  Service. 

The  Journal  produced  most  of 
the  color  plates  and  its  produc¬ 
tion  department  worked  closely 
with  the  agency  in  carrying  out 
the  program.  'The  Journal’s  ROP 
Color  ^rvice  aided  in  merchan¬ 
dising  the  campaign  in  -  other 
Kroger  markets  throughout  Wis¬ 
consin. 

For  the  past  three  years, 
Kroger  has  been  utilizing  news¬ 
paper  ROP  color  to  help  add 
excitement,  a  fresh  charm  and 
appetite  appeal  to  its  food  ad¬ 
vertising.  Kroger  operates  25 
divisions  covering  13  states,  and 
ranks  third  among  food  chains 
in  sales. 

“Kroger  doesn’t  use  color  just 
to  stand  out  in  the  newspapers,” 
it  was  explained  by  Robert  D. 
Blegen,  Campbell-Mithun  vice- 
president  and  Kroger  account 
supervisor.  “Color  must  enhance 
Kroger’s  basic  merchandise  and 
service  advantages  over  compe¬ 
tition.” 


1' 


DYNAMIC — Dynamic  usa  of  color 
in  nawtpapar  ads  spark  a  cam¬ 
paign  for  Usher's  "Green  Stripe" 
Scotch  running  through  April. 
Color  ad,  using  green  ink,  features 
large  bottle  and  kilty-clad  Usher's 
Scotsman.  The  color  ad  and  a 
black  and  wh'ite  counterpart  ran 
in  1,000-  and  600-lina  aos  in  the 
Houston  Chronicle  to  start  the 
campaign.  Albert  Woodley  Co.  is 
the  agency. 
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IN  HOUSTON, 

THE  CHRONICLE  DOMINATES 
R.O.P.  COLOR  ADVERTISING 

i^/i  In  The  Nation  In  R.O.P, 

Color  Advertising  With  1,728,247 
Lines  In  1959. 

No  Other  Houston  Newspaper 
Placed  Among  The  Top  25. 

SoMree:  Media  Records 


In  Houston,  The  Chronicle  .  .  . 

REACHES  MORE  PEOPLE  .  .  . 
CARRIES  MORE  ADVERTISING  .  .  . 
SELLS  MORE  MERCHANDISE 


THE  HOUSTON  CHRONICLE 

Read  By  More  Houstonians  Than  Any  Other  Newspaper  .  .  . 

TAe  CArooic/e  is  a  MJJM  Buyl 

Thu  Branham  Company  —  Nafionat  Ruprusuntatirus 
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$150 

Yes 

All 

No 

Yes 

Yes 

3 

2-2 

No 

Yes 

No 

No 

No 

Pnmoha  Pronress-Bulletin 

1000 

$60 

No 

All 

No 

No 

Yes 

aS 

2-2 

No 

No 

No 

No 

No 

Reddinft  Record-Searchliftht 

560 

$70 

560 

$40 

Yes 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

No 

No 

No 

No 

Redlands  Pacts 

600 

85% 

No 

All 

Yes 

Yes 

No 

aS 

2-2 

No 

No 

No 

No 

No 

Redondo  Beach  Daily  Breexe 

560 

$150 

560 

$100 

560 

$50 

No 

All 

No 

Yes 

Yes 

3 

2-2 

No 

Yes 

No 

No 

No 

Redwood  City  Tribune 

588 

$125 

588 

$75 

588 

$50 

No 

All 

Yes 

Yes 

Yes 

3 

1-2 

Yes 

Yes 

Yes 

No 

No 

Richmond  Independent 

588 

$100 

588 

$80 

588 

$60 

Yes 

All 

No 

Yes 

No 

3 

2-2 

No 

Yet 

Yes 

No 

No 

Riverside  Press.  Enterprise 

1000 

65% 

560 

50'^; 

None 

3S^% 

Yes 

All 

Yes 

Yes 

Yes 

< 

2-2 

Yes 

Yes 

No 

No 

No 

Sacramento  Bee 

080 

$.16  li. 

980 

$.14  li. 

560 

$.n  li. 

Yes 

All 

Yea 

Yea 

Yes 

2 

2-1  • 

Yes 

Yes 

No 

No 

No 

Sacramento  Union 

1000 

$180 

1000 

$100 

560 

$70 

Yes 

All 

Yea 

Yes 

Yes 

< 

2-2 

No 

Yes 

No 

No 

No 

Salinas  <  alifomian 

1000 

65% 

1000 

45% 

560 

25% 

Yes 

All 

Yes 

Yes 

Yes 

3 

2-1 

Yes 

Yes 

Yes 

No 

No 

San  Bernardino  Sun  TelejrrHm 

None 

$185 

None 

$95 

None 

$50 

No 

.All 

Yes 

Yes 

No 

4 

2-2 

No 

Yes 

No 

No 

No 

San  Diekio  Union  and  Tribune 

1000 

$600 

1000 

$475 

1000 

$850 

No 

All 

Yes 

Yes 

Yet 

4 

1-2 

No 

No 

Yes 

No 

No 

San  Fernando  Valley  Tiroes 

1000 

$140 

1000 

$110 

600 

$48 

No 

All 

No 

Yes 

Yes 

7 

4-2 

No 

Yea 

No 

No 

No 

San  Francisco  News-('al!  Bulletin 

1000 

$850 

1000 

$825 

1000 

$250 

No 

All 

Yes 

Yes 

Yes 

7 

2-2 

No 

Yes 

No 

No 

No 

San  Francisco  Chronicle 

1000 

$600 

1000 

$600 

1000 

$250 

Yes 

All 

Yes 

Yes 

Yes 

8 

1-2 

Yes 

No 

Yes 

Yes 

San  Francisco  Examiner 

1000 

$.65  li. 

1000 

$.65  li. 

1000 

$.80  li. 

No 

All 

No 

Yes 

Yes 

3 

2-2 

Yes 

Yes 

Yes 

No 

No 

San  Gabriel  Valley  Tribune 

1000 

$140 

1000 

$105 

None 

$75 

No 

All 

No 

Yes 

Yes 

10 

1-1 

No 

No 

No 

No 

Yes 

San  Jose  Mercury,  News 

1000 

$850 

1000 

$285 

1000 

$175 

No 

All 

Yes 

No 

$10 

5 

1-1 

No 

Yes 

Yes 

No 

No 

San  Leandro  Morning  News 

1000 

75% 

1000 

50% 

1000 

25% 

No 

All 

No 

Yea 

No 

A 

2-2 

No 

No 

No 

No 

Yes 

San  Luis  Obispo  Teleftram  Tribune 

None 

$75 

None 

$55 

None 

$35 

Yes 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

Yes 

No 

No 

No 

San  Mateo  Times  &  News  I^eader 

1000 

75% 

1000 

50% 

640 

.85% 

No 

All 

Yea 

Yea 

No 

3 

8-8 

No 

Yes 

No 

No 

Yes 

San  Pedro  News  Pilot 

600 

$112.50  600 

$75 

600 

$37.50 

No 

All 

No 

Yes 

Yes 

7 

I-I 

No 

Yea 

No 

No 

No 

San  Rafael  Independent-Journal 

None 

$100 

None 

$80 

None 

$55 

No 

All 

Yes 

Yea 

Yes 

3 

2-2 

No 

Yes 

No 

No 

No 

Santa  Ana  Refpster 

1000 

60% 

1000 

50% 

1000 

.85% 

No 

SMTWTF  No 

Yes 

Yea 

3 

1-1 

No 

Yes 

No 

No 

No 

Santa  Barbara  News-Pres.s 

1000 

75% 

1000 

50% 

1000 

25% 

Yes 

All 

Yes 

No 

No 

7 

1-2 

No 

Yes 

Yes 

No 

No 

Santa  Crus  Sentinel 

. 

560 

$70 

560 

$.85 

No 

SMTAVTF  Yes 

Yes 

Yes 

2 

2-2 

No 

No 

No 

No 

No 

Santa  Maria  Times 

1000 

85 '"I 

No 

All 

Yes 

Yes 

Yes 

3 

.8-2 

No 

No 

Yes 

No 

No 

Santa  Monica  Outlook 

588 

$140 

588 

$100 

588 

$60 

Yea 

All 

Yes 

Yes 

Yes 

3 

2-2 

No 

Yes 

Yes 

No 

No 

Santa  Rosa  Press-Democrat 

1000 

75% 

1000 

50% 

600 

85% 

No 

All 

Yes 

Yes 

Yes 

7 

.8-2 

No 

Yes 

No 

No 

No 

Stockton  Record 

I<MX> 

$.11  li. 

1000 

$.09  li. 

1000 

$.07  li. 

Yes 

All 

No 

Yes 

Yea 

6 

2-2 

No 

Yes 

Yea 

No 

Yea 

Sunnyvale  Standard  ReKistrr-I.eadcr 

1000 

$50 

No 

All 

Yes 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

No 

Tulare  Advance-Reirister 

None 

$50 

None 

$35 

No 

.All 

No 

Yes 

No 

8 

1-1 

Yes 

No 

No 

Turloc'k  Journal 

None 

$25 

No 

All 

Yea 

No 

No 

2 

I-I 

No 

No 

Yea 

No 

No 

Vallejo  News-Chronicle  &  Times- 
Herald 

None 

75% 

None 

60% 

None 

35% 

No 

All 

Yea 

Yes 

Yes 

4 

1-2 

No 

Yes 

No 

No 

No 

Ventura  Star-Free  Press 

14  li. 

895 

14  li. 

$60 

No 

All 

Yes 

Yes 

No 

3 

2-1 

No 

No 

Yes 

No 

Yes 

ViuliR  Timrs-Dclta 

None 

$M 

None 

$60 

None 

$80 

No 

All 

Yes 

Yes 

No 

6 

s-s 

Yes 

No 

No 

Yes 

Yes 

Whittier  News 

1820 

100% 

660 

50% 

No 

All 

No 

Yea 

No 

10 

1-1 

No 

No 

No 

No 

No 

Woodland  Democrat 

Pa«e 

$100 

1000 

$70 

1000 

$40 

No 

All 

Yes 

Yes 

Yes 

.8 

I-l 

No 

Yea 

No 

No 

No 
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COLORADO 

Boulder  Camera 

Page 

«I0.S 

Page 

$70 

1000 

$35 

Ye* 

All 

Yes 

Yes 

Yes 

2 

3-1 

No 

No 

No 

No 

Nf> 

CJolorado  Springs  Krre  Press 

KMMl 

$<8 

No 

All 

Y’es 

Yes 

Yes 

7 

i-i 

No 

No 

No 

No 

No 

Colorado  ^pnnj(s  Gaxelte  TeleRrapli 

1  Page 

tl-HOO 

Page 

$i00 

1000 

$60 

Yes 

All 

Ye* 

Ae* 

Aes 

i-< 

Ye* 

Ye* 

Yes 

No 

No 

LJrnvrr  Post 

KMMI 

50*^  t 

UKH) 

40% 

HHMI 

is<^l 

No 

MTWT 

Yes 

Yes 

Yes 

7 

<-< 

Ye* 

No 

No 

Yes 

No 

Denver  Bocky  Ml.  News  (taUaid) 

IIHMI 

»S10 

1000 

$<I0 

1000 

$1.30 

No 

All 

Ye* 

No 

Ye* 

N.> 

No 

No 

Ae* 

No 

Ft.  (.olliiu  Coloradoan 

None 

$40 

Yes 

MTWK 

Ye* 

No 

No 

.i 

1-1 

No 

Yes 

Yen 

No 

No 

Grand  Junction  Sentinel 

oO^c 

1000 

W'c 

No 

.All 

Y'es 

A'e* 

Yes 

H 

1-1 

No 

No 

No 

No 

No 

Greeley  Daily  Tribune 

1050 

$35 

No 

.MTWI-'S 

.No 

Yes 

Yes 

.i 

1-1 

Ye* 

No 

No 

No 

No 

Pueblo  Star-Journal  Chieftain 

600 

$75 

600 

$.50 

No 

All 

No 

Ye* 

Yes 

4 

<-i 

No 

N.i 

Yes 

No 

No 

Sterling  Advocate 

1000 

No 

All 

Yes 

Ye* 

No 

.i 

.No 

No 

No 

No 

No 

CONNECTICUT 

Danbur>’  News-Times 

1000 

$l<5 

1000 

$90 

No 

All 

No 

Ye* 

Yes 

7 

<-< 

No 

No 

Ye* 

No 

No 

Greenwich  Time 

1000 

33Hi% 

Yes 

-MTn 

Yes 

Yes 

Yes 

7 

i-i 

No 

No 

No 

No 

No 

Hartford  Courant 

imi 

$405 

^400 

1000 

$150 

No 

All 

Ye* 

Yes 

Yes 

7 

.3-3 

No 

No 

No 

No 

No 

Hartford  l^mes 

1000 

$165 

No 

All 

No 

^*es 

No 

A 

3-3 

Ye* 

No 

No 

No 

No 

Middletown  Press 

lOOU 

$150 

1000 

$100 

1000 

$50 

Ye. 

MTWK 

Yes 

Ye* 

Yes 

< 

Ye* 

No 

No 

No 

Ye* 

New  Britain  Herald 

None 

$6< 

Yes 

All 

No 

Yes 

No 

7 

< 

Ye* 

A’e* 

Ye* 

.No 

No 

New  Haven  Keffister  Ik  JoiirnaM'ourier 

1000 

$110 

All 

Ye* 

Yes 

Ye* 

7 

3-3 

Yes 

No 

No 

No 

No 

DELAWARE 

Wilmington  News  Journal 

Page 

$450 

1000 

$3<5 

1000 

$175 

No 

All 

Y'es 

Yes 

Yes 

7 

1-1 

No 

No 

No 

No 

No 

DISTRICT  OF  COLUMDIA 

New*  (tabloid) 

(KH) 

$350 

600 

$<50 

600 

$150 

No 

.All 

Yen 

Yes 

Yes 

s 

<-< 

No 

No 

No 

No 

No 

Washington  Po«t 

lOOU^it 

$600 

1000 

$400 

1000 

$<75 

Yes 

All 

Yea 

Yes 

Yes 

5 

1-6 

Ye* 

Ye* 

Yea 

Yes 

No 

WaNhington  Star 

1000 

$550 

1000 

$375 

1000 

$<50 

No 

All 

Yen 

Yes 

Yes 

7 

•i-H 

Ye* 

No 

No 

Yes 

No 

(T)  4  or  more  insertions  within  one 

ye.^r. 

aORlOA 

Bradenton  Herald 

1000 

$60 

No 

.All 

No 

Yes 

Yes 

3 

i-i 

Yes 

Ae* 

No 

No 

No 

Clearwater  Sun 

1000 

$60 

Yes 

MTWTF 

Yes 

Yes 

Yes 

3 

3-3 

No 

No 

No 

No 

No 

Daytona  Bearh  News  .loiirnal 

00(» 

$156 

000 

$104 

fHK) 

$5< 

Y'es 

All 

Ye* 

Yes 

Ye* 

7 

1-3 

Ae» 

Ye* 

Yes 

No 

No 

DeLand  Sun-News 

1000 

$35 

No 

All 

Ye* 

Yes 

Yes 

3 

<-< 

No 

No 

No 

No 

No 

Fort  Lauderdale  Daily  News 

1000 

SOfi 

1000 

10% 

1000 

<5<^i 

No 

All 

V*e« 

Yes 

Ye* 

5 

I-I 

No 

No 

No 

No 

No 

Ft.  Myers  News-Press 

UK)0 

$135 

1000 

$95 

1000 

$50 

No 

All 

Yes 

Ye* 

Yes 

3 

<-< 

No 

No 

No 

No 

No 

Ft.  Pierce  News-Tribune 

1000 

»5<^i 

No 

All 

No 

Yes 

Yes 

7 

<-< 

No 

No 

No 

No 

No 

(iainesville  Sun 

1000 

$50 

No 

All 

No 

V’es 

Yes 

7 

<-< 

Ye* 

A’e* 

Yes 

No 

Ye* 

.IsckMinx'ille  Journal 

Page 

50% 

Page 

45<^i 

1000 

4<Ki 

No 

All 

No 

No 

Ye* 

10 

I-I 

No 

Ye* 

No 

No 

No 

Jacksonville  Times  Union 

Page 

50% 

Pilge 

45% 

liMM) 

*0^1 

No 

All 

No 

No 

Ye* 

10 

I-I 

No 

Yes 

No 

No 

No 

Key  West  Citizen 

1000 

$.03  li 

S.MTTK 

I-I 

Lakeland  Ledger 

1000 

35% 

No 

All 

Yes 

Yes 

3 

<-< 

Ye* 

Yes 

Ye* 

No 

No 

Marianna  Jack.son  (^oiinty  Floridian 

1000 

30% 

YVs 

.All 

No 

Yes 

Ye* 

10 

<-< 

Ye* 

No 

No 

No 

No 

Miami  Herald 

None 

$700 

None 

$475 

None 

$«so 

No 

-AlIT) 

Yes 

Ye* 

Ye* 

7 

1-3 

Ye* 

Yes 

No 

Yes 

No 

Miami  News 

None 

$400 

N<me 

$350 

None 

$<00 

Yes 

All 

Yes 

Yes 

Yes 

7 

l-< 

Ye* 

No 

Ye* 

Yes 

No 

Miami  Beach  Sun 

560 

$50 

Ye* 

All 

No 

Yes 

Yes 

•i 

Yes 

Yes 

V^s 

No 

No 

Ocala  Star-Banner 

1000 

.35% 

Yes 

.All 

No 

Yes 

Ye* 

3 

<-1 

No 

No 

Yes 

No 

No 

Orlando  Sentinel  Star 

1000 

$<50 

1000 

$<00 

1000 

$150 

No 

All 

Yes 

Yes 

Yes 

4 

<-1 

Yes 

^'es 

No 

Yes 

No 

Panama  City  News  Herald 

1000 

40^i 

No 

All 

Yes 

Ye* 

No 

1-1 

No 

Yes 

No 

No 

No 

Penaaoola  News-Journal 

1000 

$165 

1000 

$13< 

1000  $115.50 

No 

All 

Yes 

Yes 

Ye* 

4 

1-1 

No 

No 

No 

No 

No 

St.  Augustine  Record 

080 

30<'i 

No 

All 

No 

No 

$10 

7 

I-I 

No 

No 

No 

No 

No 

St.  Petersburg  Independent 

1000 

$175 

1000 

$135 

1000 

$75 

Ye* 

■All 

Ye* 

Yes 

Yes 

3-3 

No 

Ye* 

No 

No 

Yes 

St.  Petersburg  Tinn-- 

1000 

$<50 

1000 

$<00 

1000 

$150 

Ye* 

SMTWTS  Ye* 

Yes 

Yes 

7 

Yes 

No 

No 

Yes 

No 

Sarasota  Herald-Trilnme  Journal 

1000 

$80 

Yes 

All 

Ye* 

Ye* 

Yes 

7 

No 

Yes 

No 

No 

Ye* 

Sarasota  News 

1000 

$90 

1000 

$65 

1000 

$40 

Yes 

MTWTK  Yes 

Yes 

Yes 

3 

3-3 

Yes 

Ye* 

Yes 

No 

No 

Tamps  Times 

1000 

$170 

1000 

$1.35 

1000 

*100 

Y'es 

All 

No 

Ye* 

Ye* 

<1 

<-< 

Yes 

Yi* 

4  No 

No 

No 

Tampa  Tribune 

1000 

I^SOO 

1000 

$<50 

1000 

$<00 

No 

All 

Yes 

Yes 

Yes 

7 

«-3 

No 

No 

No 

No 

No 

West  Palm  Beach  Post  &  Times 

1000 

60% 

1000 

ao^i 

1000 

mi 

No 

All 

No 

Ye* 

Yes 

14 

1-1 

No 

Yes 

Yes 

No 

No 

Winter  Haven  News-Chief 

%  PR- 

35% 

No 

All 

No 

No 

5 

i-< 

Yes 

No 

No 

Multi'color  Mon.,  Thurs.,  Fri., 

Sat. 

OEOROIA 

Albany  Herald 

500 

50% 

Yes 

All 

No 

Yes 

No 

7 

<-< 

Yes 

No 

No 

No 

No 

Atlanta  Con.stitution  Journal 

1000 

$600 

1000 

$600 

1000 

$4.50 

No 

All 

Yes 

Yes 

Yes 

14 

<-< 

No 

No 

No 

Yes 

No 

.\ugusta  Chronicle-Herald 

1000 

$1<5 

Ye* 

All 

Yes 

Yes 

^'es 

< 

1-1 

No 

Ye* 

Ye* 

No 

No 

Columbus  liedger  Enquirer 

1000 

$<00 

1000 

$150 

1000 

$100 

Ye* 

All 

Yes 

Yes 

Yes 

1-1 

No 

Yes 

No 

No 

No 

GaiiieMville  Times 

1000 

$35 

Y'es 

All 

Yes 

Yes 

No 

3 

I-I 

Yes 

Yes 

No 

No 

No 

MaLtni  News,  Telegraph 

1000 

$135 

Ye* 

AllCTi 

No 

Yes 

No 

< 

1-1 

No 

No 

No 

No 

No 

Moultrie  Observer 

1000 

$35 

Y'es 

All 

No 

Yes 

No 

3 

<-< 

No 

No 

No 

No 

No 

Savannah  News-Press 

1000 

$<70 

1000 

$<1< 

1000 

$155 

Yes 

All 

Yes 

Ye* 

Yes 

5 

I-I 

No 

No 

Yes 

1  No 

Ye* 

Tbomasviile  Times-Enter|>rise 

None 

$85 

None 

$45 

No 

All 

No 

Ye* 

Yes 

3 

4-4 

No 

No 

No 

No 

No 

Valdosta  Times 

600 

$15 

600 

$<1 

All 

7 

Waycross  Journal-Herald 

Page 

$75 

No 

All 

Yes 

Yes 

No 

l< 

<-< 

No 

No 

No 

No 

No 

West  Point  Valley  Tiines-News 

None 

35% 

None 

$35 

Yes 

All 

No 

Yes 

No 

7 

i-< 

No 

No 

No 

No 

No 
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CX)LOR  WOWS  'EM  in  KANSAS  CITY! 

Advertisers  are  discovering  that  color  in  The  Kansas 
City  Star  frequently  outpulls  color  in  comparable 
mediums  and  markets.  The  reason  is  simple.  In 
Kansas  City  homes,  The  Star  enjoys  unique  acceptance 
as  a  family  buying  guide  .  .  .  and  94%  of  all  Star  copies 
are  delivered  directly  to  the  home,  into  the  family 
circle.  Another  reason:  business  is  good  in  Kansas  City! 

Your  choice  of  7-day,  12-time-a-week  ROP  spot  or 
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After  April  1 


NEWSPAPER  COLOR  ADVERTISING,  inc. 

will  be  located  in  its  new  offices 

509  MADISON  AVENUE 

New  York  22,  New  York 


R.O.P.  Newspaper  Color  is  the  dynamic  new  ingredient  in  the  solid, 
dependable,  believable  newspaper  medium  that  provides  great  extra 
selling  impact. 

Today,  full  color  national  newspaper  campaigns  in  uniform  quality 
color  are  producing  higher  sales  returns  at  lower  sales  cost  for 
advertisers  everywhere. 

Newspaper  Color  Advertising,  inc.  is  a  cooperative  newspaper  pro¬ 
gram  to  sell  R.O.P.  Color  advertising  for  newspapers  printing  color. 
N.C.A.  is  in  business  to  work  with  advertisers  and  their  agencies  in 
developing  plans  for  capitalizing  on  this  new  medium’s  great  produc¬ 
tive  capacity  to  sell  goods. 
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R.O.P.  Color  Every  Wednes* 
day  assuring  you  beautiful 
reproduction  of  2,  3,  or  4- 
colors.  Or,  one  color  and  black 
any  day  of  the  week. 


Full  Color  In  Offset,  in  the 
pocket-size  TV  Magazine  in¬ 
cluded  with  Sunday’s  News. 
1, 2,  or  3  colors  also  available. 
AU-week  exposure  in  660,000 
homes! 


The  Detroit  News 

4SS,640  weekdays— 68S,S14  Sunday— ABC  S/SO/H.  (Since  this  Publisher’s  statement,  total 
circulation  has  reached  640,000  aeerafe  Sunday  and  480,000  average  weekdays — Jan.  1040.) 


IN  ALL  PRINTING  PROCESSES 


}  our  color  ad  in  The  Detroit  News  is  seen  by  more  readers  in  the  Detroit  trading  area 
than  any  other  newspaper  offers.  Because  advertising  goes  where  it  gets  results.  The 
Netcs  carries  more  advertising  than  both  other  Detroit  newspapers  combined! 


Rotogravure  In  1  to  4  Col¬ 
ors,  in  Detroit’s  Most  Popu¬ 
lar  Sunday  paper.  Surveys 
show  97^  readership  1 


Full  Color  In  The  Comic 
Supplement  with  Sunday’s 
News.  1,  2  or  3  colors  also 
available.  Detroit’s  best-read 
Comics  give  you  Detroit’s 
biggest  readership. 
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WHAT  MAKES  THE  EASTER  EGG? 


Color  of  course  —and  this  Spring  newspapers  all 

over  America  will  be  sprouting  the  glorious  colors  of  Easter 
bonnets  and  spring  wardrobes  as  Retailers,  through  R.O.P. 
Color,  tell  the  wonderful  and  colorful  story  of  Easter  mer¬ 
chandise.  Now  as  never  before  the  tremendous  impact  of 
newspaper  color  advertising  is  recognized  by  more  advertisers. 
For  each  year  more  of  them  have  experienced  the  powerful 
sales  impact  of  color.  Test  after  test  in  cities  all  over  America 
continue  to  show  that  color  produces  from  50%  to  200% 
greater  readership  than  black  and  white  for  only  small  addi¬ 
tional  cost. 

In  The  Washington  Post,  which  has  50%  more  circulation 
than  any  other  Washington  paper,  advertisers  can  buy  black 
and  one  color  for  a  lower  cost  per  1,000  circulation  than  the 
other  standard  size  newspaper’s  cost  in  black  and  white. 

Member  Newspaper  Coler  Advertising,  Inc. 

toasljtitigtoit  |lost 

444,000  Sumloy  circulotien  393,000  doily  cirtulolioa 

Represented  nationally  by:  Sowyer,  Ferguson,  Walker  Compony— New  York, 
Chicogo,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  Angeles 


Doily  Newspopers  offering  ROP  color:  rotes  ond  doto— Cont'd. 
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During  1959,  the  Chicago  Daily  News  printed  a  total  of  1,133,587  lines  of  color  adver¬ 
tising— a  29%  gain  over  1958.  ★  The  word  is  getting  around  among  agencies  and  advertisers 
that  Chicago’s  most-able-to-buy  families  read  the  Daily  News— their  median  income  is  $1070 
a  year  higher  than  Metropolitan  Chicago  as  a  whole.  What’s  more,  the  Daily  News  median 
adult  reader  spends  at  least  35%  more  time  with  his  newspaper  than  readers  of  the  other 
Chicago  dailies.  'A:  So,  when  you’re  making  up  the  r.o.p.  color  schedule,  remember — 

The  Chicagoans  with  more  money  to  spend... 
spend  more  time  with  the  CHICAGO  DAILY  NEWS 
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Now . . .  Coast  to  Coast! 

R.O.P.  COLOR  SERVICE 

For  Newspapers  and  Advertising  Agencies  including  ANPA-AAAA  Color  Standard 


The  tremendous  growth  of  ROP  color  has  ere' 
ated  an  urgent  need  for  a  national  ROP  color 
service  to  the  newspaper  publisher,  the  advertiser 
and  his  advertising  agency. 

National  advertisers  who  have  invested  millions 
in  building  product  recognition  through  special 
trade-mark  or  packaging  colors  demand  faithful 
color  reproduction  wherever  their  copy  appears. 

I  PI,  with  branches  in  or  near  most  major  cities 
with  ROP  color  facilities,  offers  these  two  services 
to  guarantee  advertisers  top  ROP  color  per¬ 
formance: 


A  “COLOR  FOR  NEWSPAPERS”  SPECIMEN  BOOK 

An  easy  to  use,  practical  guide  to  the  quick  selection  of 
newspaper  ROP  colors,  with  suggestions  for  obtaining 
color  combinations  for  a  variety  of  purposes.  When  stand¬ 
ard  or  special  IPI  colors  are  specified,  coast-to-coast  color 
uniformity  is  assured.  For  a  free  copy  of  “Color  for 
Newspapers,”  call  or  write  the  nearest  IPI  branch. 

IPI  “ON  THE  JOB”  TECHNICAL  SERVICE 

Newspaper  publishers,  advertisers  and  advertising  agen¬ 
cies  are  invited  to  call  the  nearest  IPI  branch  for  personal 
assistance  and  counsel  whenever  unusual  ROP  color  prob¬ 
lems  arise.  Without  obligation,  of  course. 


■  INTERCHEMICAL  PRINTING  INK 

CORPORATION  DIVISION 

EXECUTIVE  OFFICES:  67  W.  44th  ST.,  NEW  YORK  36,  N.  Y. 

RELY  ON  IPI  FOR  LEADERSHIP  IN  R.O.P.  C 


Daily  Newspapers  offering  ROP  color:  rotes  and  doto^Cont'd. 
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Mtat.  Pra-  Mia.  Pra-  Mia.  Pra-  BAW  Calar  It  ait  SpaeW  Adw^  aai  Hal  Patrt  Cyl.  Pjja  Maa- 

Sixa  aiaai  Sba  aiaai  Sbc  aiaa  Caaiic  AaMMIa  Matt*  lak  lak  otPak.  Praaft  Maid  Matt  Atail.  PMtat  datart 
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4-4 

No 

No 
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No 
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Sandusky  Heirister 

1000 

$50 

No 

.411 

Yes 

Yes 

No 

4 

1-4 

No 

No 

Yes 

No 

No 

Sidney  News 

Page 

$150 

1000 

$100 

1000 

$50 

Yes 

.4U 

Yes 

Yes 

No 

5 

4-1 

No 

No 

No 

No 

No 

Sprinfdield  News,  Sun 

Pa«e 

$.545 

Page 

$475 

1000 

$445 

No 

.411 

No 

Yes 

No 

7 

3-3 

No 

No 

No 

No 

No 

Steubenville  Herald-Star 

1000 

$50 

No 

.411 

— 

Yes 

Yes 

3 

No 

No 

No 

No 

No 

Toledo  Hlade  &  Times 

1000 

$400 

1000 

$300 

1000 

$400 

No 

.411 

Yes 

Yes 

Yes 

5 

<-3 

No 

No 

No 

No 

No 

'JVoy  News 

None 

$40 

No 

.411 

Yes 

Yes 

Y'es 

3 

4-4 

Yes 

Yes 

No 

No 

No 

\  an  Wert  Tinie.s*Bulletin 

600 

$50 

No 

.411 

No 

Yes 

No 

1-1 

No 

No 

No 

No 

No 

\\  arren  Tribune  Chronicle 

1000 

$60 

No 

All 

Yes 

Yes 

Yes 

3 

4-4 

No 

Yes 

No 

Yes 

WaahinRton  H.  Record-Herald 

None 

$50 

Yes 

AU 

Yes 

Yes 

Yes 

3 

l-l 

.No 

Yes 

No 

No 

No 

^^illouf?hby  Newi-Herald 

None 

$40 

No 

MTu 

No 

Yes 

No 

3 

4-4 

No 

No 

No 

Yes 

No 

Uilminfrton  News-Journal 

1000 

$50 

No 

•MTWL'S 

No 

Yes 

No 

7 

1-4 

Y'es 

No 

No 

No 

No 

Wooster  Reeord 

None 

$50 

Yes 

All 

No 

Yes 

No 

3 

3-3 

Yes 

Yes 

No 

■No 

No 

Xenia  (»H/rtte 

1000 

$50 

No 

All 

No 

Yes 

No 

3 

1-1 

No 

Yes 

No 

No 

No 

^ountrstoam  V'indiratf>r 

P««e 

$403.40 

Page 

$344.56 

1000 

$140 

No 

AlliT) 

Yes 

Yes 

Y>s 

7 

4-4 

No 

.No 

No 

No 

No 

Zanesville  Times  Reeonler 

000 

$400 

600 

)!1150 

600 

$100 

Yes 

.411 

Yes 

Yes 

V'es 

A 

4-4 

No 

Yes 

No 

No 

No 

OKLAHOMA 

Ada  News 

1000 

$50 

No 

All 

Yes 

No 

Yes 

3 

1-4 

No 

No 

No 

No 

Yes 

.Vitus  Times-Democrat 

1000 

$45 

No 

All 

No 

No 

No 

4 

4-4 

No 

No 

No 

No 

Yes 

.Vrdmore  .Vrdmoreite 

1000 

50^i 

Yes 

MTWFS 

Yes 

Yes 

Yes 

4 

1-3 

Yes 

Yes 

No 

No 

Yes 

Bartlesville  F'xamioer-Knterprise 

*4  !«■ 

$46.60 

Yes 

MTWF 

No 

Yes 

No 

4 

3-4 

No 

No 

No 

No 

No 

Blackwell  Journal-Tribune 

1000 

$45 

No 

SuTh 

Yes 

Yes 

Yes 

3 

1-4 

No 

No 

No 

Jfo 

Yes 

('hickasha  Kxpress 

1000 

$45 

No 

All 

Yes 

Yes 

No 

4 

1-1 

No 

No 

No 

No 

No 

Duncan  Banner 

'4  pg- 

$75 

H  Mr- 

$40 

No 

All 

Yes 

Yes 

No 

4 

l-i 

No 

Yes 

No 

No 

Yes 

Enid  Eafde,  News 

1000 

$150 

1000 

$140 

1000 

$85 

No 

.All 

Yes 

Yes 

No 

14 

1-1 

No 

No 

No 

No 

Yes 

Lawton  Constitution,  Press 

1000 

$150 

1000 

$100 

1000 

$60 

No 

All 

Yes 

Yes 

Yes 

7 

4-4 

No 

No 

No 

No 

Yes 

Miami  News-Reottrd 

588 

50<?i 

Yes 

All 

Yes 

Yes 

No 

4 

1-1 

No 

No 

No 

No 

No 

Mufkonee  Phoenix  Timea-Democrat 

None 

$90 

None 

$70 

None 

$50 

Yes 

All 

Yes 

Yes 

Yes 

4 

4-4 

Y'es 

Yes 

Yes 

No 

No 

Norman  Transcript 

1000 

35^i 

1000 

45% 

Yes 

.All 

Yes 

Yes 

Yes 

3 

I-l 

No 

No 

No 

No 

No 

Oklahoma  City  Oklahoman  &  Times 

Patre 

$650 

Page 

$545 

1000 

$310 

No 

AU 

Yes 

Yes 

Yes 

3 

4-4 

Yes 

No 

No 

Yes 

No 

Okmulitee  Times 

1000 

834% 

No 

STWTFS  Yes 

Yes 

Yes 

3 

1-1 

Yes 

Yes 

Yes 

No 

No 

Ponca  City  News 

1000 

$70 

1000 

$40 

Yes 

AU 

No 

No 

Yes 

4 

I-l 

No 

No 

No 

No 

No 

Shawnee  News-Star 

1000 

$70 

1000 

$40 

No 

STuWTFS  No 

Yes 

Y’es 

6 

1-4 

No 

Yes 

No 

No 

No 

Tnl.sa  Tnbune,  World 

1000 

$430 

1000 

$190 

1000 

$147 

Yes 

.411 

Yes 

Yes 

YVs 

4 

4-4 

Yes 

No 

No 

No 

No 

OREGON 

.Vlbany  Democrat-Herald 

1000 

$146 

600 

$84 

600 

$44 

Yes 

AU 

Yes 

Yes 

No 

s 

4-4 

No 

Yes 

Yes 

No 

No 

.Vstoria  Astorian  Budget 

None 

$35 

No 

.411 

Yes 

Yes 

No 

6 

4-4 

Yes 

Yes 

No 

No 

No 

Bend  Bulletin 

588 

$105 

588 

$70 

588 

$35 

Yes 

.411 

Yes 

Yes 

Yes 

3 

4-4 

No 

No 

No 

No 

No 

Coos  Bay-North  Bend  World 

.588 

$150 

.588 

$100 

588 

$50 

Yes 

AU 

Yes 

Yes 

Yes 

5 

4-4 

No 

No 

No 

No 

Corvallis  Gaaette-Times 

560 

$146 

560 

$84 

560 

$44 

Yes 

.All 

Yes 

Yes 

Y'es 

5 

4-4 

No 

Yes 

No 

No 

No 

F.uirene  Retruter-Guard 

600 

$110 

600 

$85 

600 

$60 

Yes 

AU 

Yes 

Yes 

Yes 

7 

3-3 

No 

Yes 

No 

No 

No 

Grants  Pass  Courier 

PK 

$140 

'  i  pg 

$80 

*4  pg 

$40 

No 

All 

No 

No 

Yes 

3 

4-4 

)jo 

Yes 

No 

No 

No 

Klamath  Palls  Herald  &  New^ 

560 

$146 

560 

$84 

560 

$44 

No 

All 

Yes 

Yes 

Y'es 

3 

4-4 

Yes 

Yes 

Yes 

No 

No 

Medford  Mail  Tnbune 

660 

$80 

660 

$50 

No 

.411 

No 

Yes 

Yes 

4 

4-4 

No 

Yes 

No 

No 

No 

Pendleton  East  Oregonian  CT) 

Page 

$50 

No 

AU 

Yes 

No 

No 

4 

No 

No 

No 

No 

Yes 

Portland  Oregonian 

Page 

50'^(») 

Page 

45''; 

T  1000 

50% 

Yes 

A 11 

Yes 

Yes 

Y'es 

4 

4-4 

No 

No 

No 

Yes 

No 

Portland  Oregon  Journal 

Pa«e 

so% 

Page 

459o 

1000 

50% 

No 

AU 

Yes 

Yes 

Yes 

4 

4-1 

Yes 

No 

No 

Yes 

No 

Rosehurg  News-Review 

None 

$146 

None 

$84 

None 

$44 

Yes 

AU 

No 

Yes 

Yes 

3 

4-1 

No 

No 

No 

No 

No 

Salem  Oregiin  Statesman,  ('apital 
Journal 

1000 

100% 

600 

75% 

600 

50% 

No 

All 

No 

No 

No 

7 

4-4 

No 

Yes 

Yes 

No 

No 

PENNSYLVANIA 


-Vllentown  Call-Chronicle 

Page 

$445 

Page 

$175 

1000 

$100 

No 

All 

Yes 

Yes 

Yes 

s 

1-1 

No 

No 

No 

No 

No 

Altoona  Mirror 

Page 

55% 

Page 

45% 

1000 

35% 

No 

AU 

Yes 

Yes 

Yes 

4 

3-3 

No 

No 

No 

No 

Beaver  County  Valley  Times 

1000 

$80 

No 

All 

No 

Yes 

No 

3 

4-4 

No 

No 

No 

No 

No 

Beaver  Falls  News-l'ribune 

1000 

45% 

Yes 

MTuWS 

Yes 

Yes 

Yes 

7 

4-4 

Yes 

No 

>^0 

No 

Bethlehem  (ilobe-Times 

1000 

35% 

No 

MTuFS 

No 

Yes 

No 

6 

4-4 

No 

No 

Yes 

No 

No 

Bloomsburg  Press 

1000 

$50 

No 

MTT 

No 

Yes 

Yes 

7 

1-4 

No 

No 

No 

No 

No 

Knstol  Courier  (See  Ijevittown) 

Brownsv  ille  'Pelegraplj 

Page 

$.08  II. 

No 

AU 

No 

No 

No 

3 

1-1 

No 

No 

No 

No 

No 

Butler  P.sgle 

Page 

$110 

1000 

$70 

Yes 

.All 

Yes 

Yes 

Yes 

3 

4-4 

Yes 

Yes 

No 

No 

No 

Carlisle  Sentinel 

None 

$50 

No 

AU 

Yes 

No 

Yes 

3 

1-1 

No 

Yes 

No 

Yes 

Chambersburg  Public  Opinion 

1000 

$80 

No 

AU 

No 

Yes 

Yes 

6 

4-4 

No 

Yes 

Yes 

No 

Yes 

Chester  Delaware  Count.v  Times 

1000 

$95 

No 

AU 

Yes 

Yes 

Yes 

6 

4-4 

No 

No 

Yes 

No 

No 

Doyleslown  Intelligencer 

1000 

$.035  li. 

No 

.411 

Yes 

Yes 

Yes 

4 

i-i 

Yes 

Yes 

Yes 

No 

No 
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puts  the  world  at 
your  fingertips 


Co] 

makes 

The  Globe  go  ’round 
in  Boston 


j  Morning 
Evening 
;  Sunday 


Why  is  The  Globe  first  in  color  advertising?  High  quality  reproduction, 
for  one  thing.  Experience  in  handling  it,  for  another.  But  most  important, 
more  people  read  The  Globe  than  any  other  newspaper.  Of  all  Boston 
dailies  it  has  the  highest  readership  in  the  Boston  Trading  Area  with 
the  least  self-duplication.  So  if  your  product  looks  better  in  color,  it’ll  look 
best  in  The  Globe. 

A  Million  Market  Newspaper:  New  York  •  Chicago  •  Detroit  •  Los  Angeles  •  San  Francisco 


The  Boston  Globe  is  the  unchallenged  leader  of  ROP  color  in  New  Eng¬ 
land.  For  1959,  the  total  ROP  color  linage  for  The  Globe  was  637,016; 
for  the  Herald-Traveler  540,194;  the  Record-American,  128,400. 


Daily  Newspapers  offering  ROP  color:  rotes  and  data 


SCaMrt  S-  2  Colon  2-  1  Color  1-  H  >*«•«  Color  Stndard  doHH  Nick- IlMoM- 

Md  Black  Col*  and  Black  Color  and  Black  Color  Vartical  otWoik  Uaodin  Proc-  Mix  Dayiio  Pro«i  Can  tU  clod  bond 
Min.  Pro-  Min.  Pro-  Min.  Pro-  B  A  W  Color  it  Editorial  css  Special  Advance  and  Hot  Patch  Cyl.  Prooa  Mm- 

Sia  niiuni  Sia  mioni  Sia  miuni  Coniic  Anilaklo  Matt*  Ink  Ink  of  Puk.  Praaft  Mold  Mats  Avail.  Platatdatory 


PBNNSYLVANIA  (Coni.) 

Dll  B<»i.s  Cuurier-ExprfM 
KllwmxJ  ('ity  l^fdarr 
Krji*  Tiuim,  Nrws 
(jreeiiabufg  Tribunt-Hcview 

HairisburK  News,  Patriot _ 

Hatirtiiii  SUndnrd-Sfntinfl _ 

Huinestead  Measenf^r 
Jfannrttf  NVira-Ui§patoh 

.loiiiistowii  Tribiine  Ofmoorat _ 

l.aiK'aslfr  New  Kra,  Intrlligeiicer 
Journal 

Laiiaiiale  North  Penn  Reporter 
l.atr<>be  Bulletin  ~ 

Lelianon  News 

Urvittown  Tinies-Bristol  Courier 
MeKeesport  News 
.Monessen  Independent 
M onone.s  liela-  Donura  Repiililiean, 
Herald-American 
New  ('astle  News 
New  Keiisinjfton  Uispateh 
Norristown  Times-Herald 
Oil  City-Franklin  Derriek,  News 
Herald _ 

Philadelphia  Bulletin _ 

Phi liM lelphia  Inquirer _ 

Philadelphia  News  (tabloid) 
PitlsInirKh  Post-Gazette 
PittsliiirRh  Press 
PittsliiirKh  Sun-Telearapli 
Pol  I -I  own  Mereury 
PoINville  Republiean 
Scranton  Times 
Scranton  Tribune-Scrantonian 

Sliaron  Herald _ 

State  Colletf^— Bellafonte  Centre 
Times 

Stroudsburg  Record _ 

Sunbur>’  Daily  Item 
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3  1-4  Yes  No  No  No  No 
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Tarentum  Valley  News 

H  pg. 

$50(7'! 

No 

All 

Yea 

Yes 

Yes 

8 

1-1 

No 

No 

No 

N<i 

No 

I’niontuwn  Herald,  Standard 

700 

$54.50 

No 

AU 

No 

Yes 

Yes 

6 

4-4 

\o 

No 

No 

No 

No 

WasliinKton  Observer  Reporter 

Page 

$150 

Page 

$100 

1000 

$50 

No 

AU0 

No 

Yea 

No 

3 

1-1 

No 

No 

No 

No 

No 

Waynesboro  Record'Herald 

H  Pff. 

$55 

No 

MTWFS 

Yes 

Yes 

Yes 

4 

Y'es 

Y'es 

No 

No 

Nil 

West  ('Hester  liocal  News 

1000 

$50 

Yes 

All 

Yes 

Y’es 

No 

4 

4-1 

No 

No 

No 

No 

No 

WilkeN-Barre  Record,  Times-Leader- 
New.s 

1000 

$300 

No 

AU 

Yes 

Yes 

Yea 

3 

1-1 

No 

Y'es 

Y'es 

No 

No 

York  Gazette  &  Daily 

1000 

$140 

No 

AU 

No 

Yes 

Yes 

3 

1-1 

No 

No 

No 

No 

Yes 

PUERTO  RICO 

San  Juan  KI  Imparciale 

Page 

$1450 

Page 

$1000 

560 

$601 

AU 

7 

RHODE  ISLAND 

Woons<K‘ket  Call 

600 

$70 

No 

MTuh'S 

No 

Yes 

No 

3 

4-4 

No 

No 

No 

No 

No 

SOUTH  CAROLINA 

Anderson  Intlcpt  ndent  Mail 

1000 

$115 

1000 

$100 

Yes 

•All 

Yes 

Yes 

No 

3 

1-4 

Y'es 

Y'es 

No 

No 

No 

<-liarlest<»n  News  &  ('ouricr,  Post 

1000 

«^J0 

1000 

$187.50 

1000 

$145 

Yes 

AU 

Yes 

Yes 

Yes 

4 

No 

Y'es 

Y'es 

No 

No 

Columbia  Rec(»rd,  State 

1000 

$450 

1000 

$175 

1000 

$145 

Yes 

All 

Yes 

Yes 

Yes 

5 

Yes 

Y’es 

Y'es 

No 

No 

Florence  News 

1000 

45% 

1000 

.30% 

No 

AU 

Yes 

No 

Yes 

3 

«-l 

Yes 

No 

Y’es 

No 

No 

Greenville  News  &  Piedmont 

■  000 

$450 

1000 

$187.50 

1000 

$150 

Yes 

All 

Yes 

Yes 

Yes 

5 

3-3 

No 

No 

No 

No 

No 

Oranf^burg  Times  &  Democrat 

1000 

ao^i 

1000 

40% 

1000 

53H% 

Yes 

AU 

Yes 

Yes 

Yes 

5 

4-4 

No 

No 

No 

No 

No 

Rook  Hill  Herald 

1000 

$140 

1000 

$80 

1000 

$40 

No 

AU 

Yes 

Yea 

Yes 

4 

4-4 

No 

Y’es 

No 

No 

No 

Spartanburg  Herald,  Journal 

1000 

$145 

Yes 

.All 

No 

Yes 

Yes 

3 

l-l 

No 

No 

No 

No 

No 

Sumter  Item 

1000 

$35 

Yes 

All 

No 

Yes 

Yes 

4 

l-l 

No 

No 

No 

No 

No 

Cnion  Times 

1000 

$105 

1000 

$70 

1000 

$35 

Yes 

A 11 

Yes 

Yes 

No 

3 

Y'es 

No 

Y'es 

No 

No 

SOUTH  DAKOTA 

Aberdeen  American-News 

1000 

45% 

Ye.s 

AU 

Yes 

Yes 

Yes 

7 

M 

Y'es 

No 

No 

No 

No 

Hiinui  Plainsman  &  Humnite 

1000 

$50 

No 

.All 

No 

Yes 

Yes 

4 

4-4 

Y'es 

No 

No 

No 

No 

Mitcliell  Republic 

1000 

$150 

1000 

$100 

1000 

$50 

No 

AU 

No 

Yes 

Yes 

4 

4-4 

No 

Yes 

No 

No 

No 

Rapid  City  Journal 

1000 

$80 

1000 

$60 

1000 

$40 

No 

AU 

Yes 

Yes 

Yes 

3 

4-4 

Y'es 

No 

No 

No 

No 

Sioux  Falls  Argus  Leader 

1000 

50% 

1000 

40% 

1000 

30% 

No 

.All 

Yes 

Yes 

Yes 

4 

4-4 

No 

No 

No 

No 

No 

Watertown  Public  Opinion 

1000 

$100 

1000 

$75 

1000 

$50 

Yes 

.MI 

Yes 

Yes 

Y'es 

3 

4-1 

No 

No 

Yes 

No 

No 
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TENNESSEE 


Bristol  Herald  Courier,  Virginia* 
Tenneftseean 

1000 

83H% 

^*es 

.All 

Yes 

Yes 

Yes 

5 

I-< 

Yes 

Yes 

Y  es 

No 

No 

CluktUiHX>ga  News-Krer  Presis,  Times  1000 

♦T.SO 

1000 

$070 

1000 

$610 

Nn 

All 

Yes 

Y’es 

8 

.No 

No 

No 

No 

No 

Clarksville  Leaf-Clironicle 

1000 

Nl. 

All 

No 

No 

No 

< 

<-< 

Yes 

No 

No 

No 

No 

Cleveland  Banner 

KHK) 

$100 

All 

7 

C/olumbia  Herald 

10(K) 

334% 

No 

.All 

Yes 

Yes 

No 

'i 

1-1 

.No 

.No 

No 

No 

No 

Klisabetbton  Star 

616 

<5^L 

No 

All 

No 

Yes 

No 

8 

i-i 

Y'es 

Yea 

No 

No 

No 

Greenville  Sun 

1000 

334% 

^es 

MTTl-'S 

No 

Yea 

No 

8 

<-< 

Yes 

Yes 

No 

No 

No 

Jackson  Sun 

1000 

$W5 

1000 

9100 

UMM) 

$7.5 

Yes 

.All 

No 

Yes 

Yes 

< 

No 

Y'es 

No 

No 

No 

Johnson  City  Prei«“('hroni<l«* 

KKM) 

$W0 

1000 

900 

KMNI 

9»0 

Yes 

All 

Yes 

Yes 

YVs 

4-1 

No 

Y'es 

Y'es 

No 

No 

Kingsport  Times,  News 

1000 

50<^; 

KMM) 

$50 

.No 

All 

Yes 

Yes 

No 

'i 

No 

No 

Yes 

No 

No 

Knoxville  Journal,  News*Sentinel 

1000 

$.Si0 

1000 

$<70 

1000 

9«0 

Yes 

.All 

No 

Yes 

Yes 

Y’es 

No 

No 

No 

No 

Maryville*Alcoa  Daily  Times 

K.S8 

$<5 

^'es 

All 

Yes 

Yes 

No 

1-1 

No 

No 

No 

No 

.No 

Memphis  Commercial  .\ppeal, 
Press  Scimitar 

1000 

»650 

1000 

$500 

1000 

$.875 

Yes 

All 

Yes 

Yes 

No 

3 

^-4 

No 

No 

No 

No 

No 

Morristown  Gasette*Mail 

H  w- 

$40 

.4  pg- 

$<0 

No 

All 

Ye.s 

Yes 

No 

III 

1-1 

No 

No 

No 

No 

-N.. 

Murfreeslxiro  News-Journal 

1000 

334‘'t 

Yes 

All 

Yes 

Yes 

No 

<i 

1-1 

Ae» 

Ni> 

Y'es 

No 

No 

Nashville  Banner,  Tennesseean 

1000 

10<NI 

9^50 

KMM) 

9'^tM) 

No 

All 

Yes 

Yes 

Yes 

8 

Acs 

Acs 

No 

Y'es 

No 

Oak  Ridge  Ridger 

1000 

$100 

All 

7 

nxAS 

Abilene  Reporter-News 

1000 

$130 

1000 

$100 

1000 

$60 

No 

All 

Yes 

Yes 

Yes 

1 

•i-l 

No 

No 

No 

No 

No 

Amarillo  Globe-Times  &  Star 

Page 

1000 

1000 

<5';^ 

No 

•Allty 

Yes 

Yea 

Y'es 

7 

8-8 

No 

No 

Yes 

No 

N.> 

Au.stin  American,  Statesman 

UKM) 

»ei6 

1000 

$175.50 

10<M) 

$118.75 

Yes 

All 

Yes 

Yes 

No 

•i 

<-< 

.No 

No 

Yes 

No 

No 

Baytown  Sun 

1000 

$105 

lOtM) 

$60 

No 

>MTuF 

Yes 

No 

Yes 

8 

8-1 

Y'es 

No 

No 

No 

No 

Beaumont  Knterprise,  Journal 

KKMl 

(045 

1000 

$175 

KMM) 

$115 

.No 

All 

Yes 

Yes 

Yes 

Y'es 

No 

N.i 

No 

No 

Rig  Spring  Herald 

Page 

$00 

1000 

900 

1000 

985 

Yes 

.All 

Yes 

Yes 

Y'es 

8 

8-3 

No 

No 

No 

No 

No 

Brownsville  Herald 

1500 

$75 

1000 

$«0 

KMM) 

$.85 

No 

.All 

No 

Yes 

No 

3 

<-l 

No 

No 

No 

No 

No 

Bryan  Kagle 

1000 

$105 

KMH) 

970 

10<M) 

$35 

Yes 

All 

No 

No 

Y’es 

8 

1-1 

No 

No 

No 

No 

No 

i'orpus  ('hristi  ('aller.  Tiroes 

10(M» 

$<00 

10(K) 

$150 

KMM) 

$I(X) 

No 

.All 

Yes 

Y'es 

Y'es 

7 

No 

No 

No 

No 

No 

(.'uero  Reeord 

1000 

«% 

Yes 

All 

Yes 

Yes 

Y'es 

< 

<-< 

No 

Y’es 

No 

No 

No 

Uallu  News 

1000 

$450 

1000 

$8.50 

KMMI 

$<50 

Yes 

All 

Yes 

Y"es 

Y'es 

< 

<-< 

Yes 

Y'es 

No 

Yea 

No 

Dallas  Times  Herald 

1000 

$400 

loot) 

$.8(K) 

10(M) 

$<00 

Yes 

All 

Yes 

Y‘es 

Yea 

3 

3-8 

No 

No 

No 

No 

No 

Denison  Herald 

1000 

$95 

1000 

$75 

KMM) 

$40 

Yes 

All 

Yes 

Y'es 

Y'es 

8 

<-< 

No 

No 

No 

No 

No 

Denton  Rec<»rd-('hronicle 

KMM) 

$40 

No 

.All 

Yes 

Y'es 

Yes 

< 

i-'i 

No 

No 

No 

No 

No 

El  Paso  Herald-Post,  Times 

KMM) 

$1<6 

No 

.AITAVTS 

No 

Y’es 

Y'es 

3 

<-< 

No 

No 

No 

No 

No 

Fort  Worth  Press  (Tabloid) 

KKM) 

$150 

1000 

$105 

1000 

$75 

^’es 

All 

Yes 

Y'es 

Y'es 

10 

Y'es 

No 

No 

No 

Y’es 

Fort  Worth  Star-Telegram 

1000 

1000 

$463.54 

1000 

$.881.10 

All 

Yes 

Y’es 

Yes 

5 

<-< 

Y'es 

No 

No 

Y’es 

No 

Gainesville  Register 

588 

$70 

588 

$35 

No 

All 

No 

No 

No 

< 

<-< 

No 

No 

No 

No 

No 

Galveston  News,  Tribune 

KMM) 

45*7^ 

1000 

35‘7, 

10(M) 

<5% 

Yes 

STAATh-S 

Yea 

Acs 

Y’es 

<-< 

No 

No 

No 

No 

No 

Garland  News 

1000 

$60 

1000 

$35 

Yes 

All 

No 

Y'es 

No 

< 

i-< 

No 

No 

No 

No 

No 

Greenville  Herald-Ranner 

1000 

$85 

loot) 

$65 

KMM) 

$.8.5 

Yes 

All 

Yes 

Y'es 

Y'es 

6 

1-1 

No 

No 

Y’es 

No 

No 

Harlingen  Valley  Star 

1500 

$75 

1000 

900 

KMM) 

$85 

No 

All 

No 

Yea 

No 

3 

<-l 

No 

No 

No 

No 

No 

Houston  Chr  >nicle 

1000 

$5<5 

1(HM> 

$850 

KMM) 

$«.5 

^’es 

All 

Yes 

Y'es 

Y'es 

7 

1-4 

Yes 

No 

No 

Y'es 

No 

Houston  Post 

1<M)0 

$.5<5 

1000 

$350 

104M) 

$«.5 

Yes 

All 

Yes 

Y’es 

Y'es 

7 

1-4 

Y'es 

Y’es 

No 

Y'es 

No 

Houston  Press 

1000 

$400 

1000 

$<50 

1000 

$150 

Yes 

.All 

Yes 

Yes 

Yes 

3 

<-< 

No 

Yes 

No 

No 

No 

Kilgore  News-Herald 

1000 

$70 

1000 

$.85 

Yes 

All 

A'es 

Y’es 

Yea 

< 

No 

No 

No 

No 

No 

Laredo  Times 

1000 

1000 

40^4 

1000 

<5% 

Yes 

.All 

Yes 

Y'es 

Yes 

< 

<-< 

No 

No 

No 

No 

No 

Levelland  Sun-News 

1000 

$185 

1000 

$90 

1000 

$45 

Yes 

All  ex  Sat 

Yes 

Y'es 

Y'es 

7 

<-< 

Y'es 

No 

Y’es 

No 

No 

Tx>ngview  Journal,  News 

1000 

$150 

1000 

$100 

1000 

$60 

No 

Ail 

Yea 

No 

Y'es 

< 

No 

No 

No 

No 

No 

Lubbock  Avalanche  Journal 

1000 

$145 

1000 

$115 

KMM) 

975 

No 

.All 

Yes 

Yes 

Y'es 

6 

<-< 

No 

No 

Y'es 

No 

No 

Lufkin  News 

None 

$90 

None 

900 

None 

9sSn 

Yes 

All 

Yes 

Y'es 

No 

< 

1-1 

No 

No 

No 

No 

No 

Marshall  News  Messenger 

1000 

$90 

1000 

$70 

1000 

$40 

Yes 

All 

Yes 

Yes 

Y'es 

< 

4-< 

No 

Vea 

No 

Y’es 

No 

McAllen  Evening  Monitor 

15(M> 

$75 

1000 

900 

KMM) 

$35 

Ye.s 

All 

No 

Y’es 

No 

3 

<-l 

No 

No 

No 

No 

No 

Midland  Reporter-Telegram 

None 

$00 

None 

94<.50 

\f»ne 

$.80 

Yes 

All 

Yes 

Yes 

Y’es 

3 

No 

No 

Y’es 

No 

Y'es 

Odessa  American 

1000 

$1<0 

1000 

990 

1000 

$60 

No 

All 

Yes 

Yea 

Yes 

8 

<-< 

Yes 

No 

No 

No 

No 

Orange  Leader 

1000 

$105 

14  li. 

$70 

14  li. 

$35 

Yes 

All 

No 

Yea 

Y’es 

i 

No 

No 

No 

No 

No 

Palestine  Herald-Press 

None 

$80 

No 

All 

No 

Yes 

No 

8 

l-< 

No 

No 

No 

No 

No 

Pampa  News 

1000 

<5% 

No 

.All 

No 

Y'es 

No 

< 

<-< 

Y’es 

No 

No 

No 

No 

Paris  News 

1000 

$90 

1000 

$70 

lOOO 

$40 

No 

-All® 

No 

Y’es 

No 

1 

1-1 

No 

No 

No 

No 

No 

Plainx-iew  Herald 

1000 

$30 

No 

All 

Yea 

Yes 

Yes 

3 

1-1 

No 

No 

Y'es 

No 

No 

Port  Arthur  News 

1000 

$98.50 

1000 

$87.50 

KMX) 

$65 

Yes 

All® 

Yes 

Yes 

Y’es 

3 

1-4 

No 

No 

Y’es 

No 

No 

San  Angelo  Standard,  Standard  Times  1000 

$180 

1000 

$100 

1000 

$60 

Yes 

All 

Yes 

Yes 

Yea 

4 

3-< 

No 

No 

Y'es 

No 

No 

San  Antonio  Express,  News 

1000 

$<00 

1000 

$150 

1000 

$100 

Yea 

All 

Yes 

Y'e.s 

Yes 

4 

l-< 

No 

No 

No 

No 

No 

San  Antonio  Light 

1000 

$<50 

UHM) 

$<00 

KMM) 

$150 

Yes 

All 

Yes 

Y'es 

Yes 

4 

4-1 

No 

No 

No 

No 

No 

Sherman  Democrat 

1000 

$1<0 

1000 

980 

KMM) 

$40 

Yes 

All 

Yes 

Yea 

Yes 

< 

1-1 

No 

Y'es 

No 

No 

No 

Snyder  News 

KMM) 

$<5 

Yes 

All 

Yes 

Y'es 

Y’es 

3 

1-1 

Y'es 

Y'es 

No 

No 

No 

Temple  Telegram 

1(KN> 

$150 

1000 

$100 

1000 

$50 

No 

All 

Yes 

Yea 

Y'es 

3 

i-< 

No 

No 

No 

No 

No 

Tyler  Courier-Times,  Telegraph 

Pnire 

509i 

1000 

50<'4 

1000 

30% 

Yes 

All 

Yes 

Yea 

Y’es 

4 

.H-3 

No 

No 

No 

No 

No 

Vernon  Reeord 

KMM) 

$80 

lOtM) 

$40 

No 

All 

Yea 

Yea 

Y'es 

5 

<-< 

No 

No 

No 

No 

No 

Victoria  .Advaocate 

1000 

75^c 

1000 

50% 

1000 

<5% 

No 

All 

No 

Yea 

Y'es 

4 

1-1 

No 

No 

No 

No 

No 

•  Waco  News-Tribune,  Times-Heralfl  1000 

$175. .50 

1000 

$186.50 

1000 

$106.<5 

Ye.s 

.All 

No 

Y'es 

Y'es 

5 

<-< 

No 

No 

No 

No 

No 

Wichita  Falls  Record-News  Time.' 

i  1000 

$150 

1000 

$115 

KMM) 

$75 

Yes 

All 

Yes 

No 

Yes 

3 

<-< 

No 

Yes 

No 

No 

No 

®  No  3C&B  Sunday. 

®  IC&B  Mon.,  Tucs.,  Fri.;  2C&B  U’ed.,  Thurs.,  Sun.; 
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Min. 
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Vertical 
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Used  in  Proc-  Mix  Days  in 
Editorial  ess  Special  Advance 
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The  St.  Paul  Dispatch-Pioneer  Press  offers 
exclusive  blanket  coverage  ...  no  other 
newspaper  reaches  the  St.  Paul  "Half" 

PAUL 

m 


Llr:^ 


DISPATCH 

A  RIDOER  NEWSPAPER 


PIONEER  PRESS 

Representatives  RIDDER-JOHNS,  INC. 

N«w  York — Chicago — Detroi* — Los  Angeles — San  Francisco — St.  Paul — Minneapolis 


FAMILY  COVERAGE 

Ramioy,  OokotD  And  Woihington  Counties 

83.5% 

mm 

Ji’J  J 

MORNING  EVENING  SUNDAY 

SOURCES:  ARC  3-3I-5Y  SM  Survey  ol  luymg 
Power  S-IO-St 
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ICaMrt 

MdBlact 

Mia. 

S-  scalars 
Cat*  and  Black 
Mia. 

2-  iCam 
Cater  aad  Blaek 
Pra>  Mia. 

1- 

Cater 

Prt- 

HPaic 

vwtical 

BMW 

Davt 
ofWnk 
Cater  is 

Color  Standard  Closini 

Used  In  Proc-  Mix  Days  la  ProfS 
Editorial  css  Special  Adnuicc  and 

Nick-  IsMast- 
Can  Sth  clod  hand 
Hot  Patch  Cyl,  Press  Man- 

Sin 

■WM 

9in 

MNMI 

■atiw 

UTAH 

l>ogan  Herald-Journal 

588 

$37.50 

Y'es 

All 

Y'es 

Y'es 

Y'es  7 

i-i 

No  No  No  No 

No 

Ogden  Standard-Kxaminrr 

lUOO 

5S‘~c 

1000 

4sri 

000 

35% 

Y'es 

AU 

Y'es 

Y’es 

Yea  4 

l-l 

No  No  No  No 

No 

Provo  Herald 

1000 

eoTt 

1000 

600 

40% 

No 

.All 

No 

Y'es 

Yea  4 

l-l 

No  Y’es  No  No 

No 

Salt  Lake  ('ity  Tribune,  Deseret 

News-Telegram 

None 

SO^c 

None 

50^ 

None 

35% 

Yes 

All 

Yea 

Yes 

Yes  7 

<-* 

Yes  No  No  Ye*! 

No 

Burlington  Free  Press 

600 

$100 

Y'es 

All 

No 

Y'es 

Aea 

5  No  Nik  No  No  No 

Burlington  News 

*4  pg- 

$50 

Y'es 

TWt'S 

No 

Y’es 

$15 

7 

St.  Albans  Messenger 

i«- 

$50 

Y'es 

TWf'S 

No 

Y'es 

$15 

7 

St.  Johnsbury  ('aledonian- Record 

UKM) 

$45 

No 

All 

Y’es 

Y'es 

No 

i  1-1  No  N.>  No  .No  No 

Bristol  Herald  Couriert  Virginia* 

Tennesseean  1000 

Charlottesville  Progress _ N«>ne _ $50 

Covington  Virginian _  1000 

Fredericksburg  Free  Lance-Star _ 1000  $5t.50  1000 _ $35 

Harrisonburg  News-Record _ 1000 _ $50 

Hopewell  News _ 1000 _ $50  1000  $t5 

Newport  News  Press,  Times-Herald _ Page  $<50  1000  $<00 

Norfolk  Virginian-Pilot,  l.^edger’Star  Page  $300  Page  $t50  1000  $175 

Petersburg  Progress-Index  &  News _ 1000 _ $50 

Richmond  News-Leader,  Times- 

Dispatch _ 1000  $t75  1000  $175  1000  $lt5 

Roanoke  Times,  World-News  (Full  color  available  Sept.  1,  1000) _ 1000  $175 

Staunton  Lt‘ader  &  News-Leader _ _ $50 

Suffolk  News-Herald _ 1000 _ $50 

WayneslH>ro  News-Virginian  pg.  $65  ^  pg.  $45  ^  pg.  $<5 


Ves  Yes  Yes  5  'i-t  Yes  Yes  Yes  No  No 

Y’es  Y’es  Y’es  5  No  No  No  No  No 

No  Y'es  No _ 7  Yes  No  No  No  No 

Y'es  Yes  Yes  3  t-t  No  No  No  No  No 

Y'es  YTes  Yes  4  <-l  No  No  No  No  No 

Y'es  No  Yes  5  Yes  Y’es  Y’es  Ni>  No 

Y'es  No  No  5  <-l  Y’es  No  Y'es  No  No 

Yes  Y*es  No _ 4  1*1  No  No  Yes  No  No 

No  Y'es  Y'es  3  No  No  Yes  No  No 

Y'es  Y'es  Yes  7-3  Yes  No  Y'es  No  No 

Y'es  Y'es  Y'es  4  No  No  No  No  No 

Y'es  Y'es  No  4  1-1  No  No  No  No  No 

Y'es  Y'es  Y'es  3  i-t  No  Y'es  No 

Y'es  Y'es  $10  3  No  Y'es  No  No  No 


WASHINOTON 


Bellingham  Herald 

Page 

$M1.76 

1000 

$50 

600 

$.16  li. 

No 

All 

Yea 

Y’es 

Y’es 

3 

No 

No 

No 

No 

No 

Bremerton  Sun 

560 

$180 

560 

$1<0 

560 

$60 

No 

All 

Y'es 

Yea 

Y’es 

3 

1-1 

No 

No 

No 

No 

No 

Centralia  Chehalis  ('hruiiicle 

None 

$135 

None 

$00 

None 

$45 

Y'es 

.All 

Y'es 

Y'es 

Y’es 

<-i 

No 

No 

No 

No 

No 

Everett  Daily  Herald 

Page 

$.09  li. 

1200 

$.07  li. 

1000 

$.06  li. 

No 

All 

Y'es 

Y’es 

Yea 

5 

No 

No 

No 

No 

No 

Longxiew  News 

1000 

$150 

1000 

$100 

(KK) 

$50 

Y'es 

.All 

Y’es 

Y’es 

No 

5 

<-< 

N.. 

No 

No 

No 

No 

Moses  Lake  ('ulumbia  Basin  Herald 

<8)0 

$40 

No 

All 

No 

Y’es 

Y'es 

3 

1-1 

Y’es 

Yes 

No 

No 

No 

Mt.  Vernon  Stagit  Valley  Herald 

(UK) 

$40 

No 

WTh 

Y'es 

Yea 

Y’f^ 

7 

1-1 

No 

No 

No 

No 

No 

Olympia  Olympian 

None 

$140 

None 

$95 

None 

$50 

Y’es 

All 

Y’es 

Yes 

Yea 

3 

1-1 

No 

Y’es 

Y’es 

No 

Yea 

Pasco-Kennewick  (.'olumbia  Basin  News 

588 

$.03  li.® 

Y’es 

All 

Y’es 

Yea 

No 

3 

«-l 

No 

Yea 

No 

No 

No 

Pasco  Kennewick  Tri-('ity  Herald 

1000 

$90 

1000 

$60 

1000 

$35 

No 

All 

Yes 

Yea 

No 

7 

No 

Y'es 

No 

No 

No 

Seattle  Post  Intelligenrer 

Page 

$550 

Page 

$485 

Page 

$t65 

Y’es 

All 

Y’es 

Yes 

Y'es 

< 

•i-i 

Y'es 

No 

No 

Y’es 

No 

Seattle  Times 

Page 

$550 

Page 

$485 

1000 

$<65 

Y»-a 

All 

Yes 

Yea 

Y’es 

< 

i-i 

Y’es 

No 

Y’es 

Yes 

No 

Spokane  Chronicle,  Spokesman- 
Review 

Page 

$.26  li. 

1000 

$.t9  li. 

500 

$.<3  li. 

No 

All 

Y’es 

Y'es 

Y'es 

7 

1-1 

No 

No 

No 

Yea 

No 

Tacoma  News  Tribune 

Page 

$450 

1000 

$300 

1000 

$150 

No 

SMTIATP 

No 

Y’es 

Yes 

3 

i-i 

No 

No 

No 

No 

No 

Vancouver  Columbian 

Page 

$150 

600 

$100 

600 

$50 

No 

Mn\TK 

Y’es 

Y’es 

Yes 

3 

I-I 

No 

Y’es 

No 

No 

.No 

Walla  Walla  Union-Bulletin 

None 

$150 

None 

$100 

None 

$50 

No 

AU 

Yea 

Y’es 

Y'es 

3 

i-i 

No 

No 

Y'es 

No 

No 

Wenatchee  World 

600 

$165 

600 

$110 

600 

$55 

No 

All 

Y'es 

Y’es 

Y'es 

i-i 

Nil 

Y’es 

No 

No 

No 

Yakima  Herald.  Kepubiic 

1000 

$160 

1000 

$1«5 

1000 

$75 

No 

All 

Yes 

Y’es 

No 

4 

1-1 

No 

No 

Y'es 

.No 

No 

WEST  VIROINIA 


Berkley  Post-Herald,  Raleigh  Register  600 

$150  600 

$115 

600 

$05 

No 

.All 

Yea 

Y'es 

Y’es  1 

<-< 

No 

No 

No 

No 

Not 

Blue6eld  Telegraph,  Sunset  News- 
Observer  None 

$135  None 

$110 

None 

$85 

Yes 

All 

Y'es 

Yea 

Yes  4 

<-< 

No 

Y’es 

No 

Nr. 

No 

Charleston  Gasette,  Mail 

1000 

$<00 

No 

SMTWk'S 

i  No 

Y'es 

Y'es  7 

<-< 

Nt> 

No 

No 

No 

No 

Huntington  Advertiser  &  Herald 

Dispatch 

1000 

$100 

Y'es 

All 

Y'es 

Y'es 

Y’es  5 

1-1 

No 

No 

Y’es 

No 

No 

Morgantown  Dominion-News,  Post 

1000 

<5^i 

No 

.Ail 

Y'es 

Y'es 

Y'es  4 

i-i 

No 

No 

No 

No 

Yea 

Moundsville  KcIk) 

None 

$60 

Yea 

All 

Y'es 

Y'es 

Ye»  7 

l-l 

No 

Y’es 

No 

No 

No 

Parkersburg  News  &  Sentinel 

1000 

$100® 

No 

All 

No 

Y'es 

Yea  3 

1-1 

Y'es 

Yea 

No 

No 

Wheeling  Intelligencer  News-Register  Page 

$3<0  Page 

$<56 

1000 

$145 

No 

All 

Y’es 

Y’es 

Y’es  7 

i-'i 

Nr. 

Yes 

Yea 

Nr. 

.No 

0  2-da7  leeway  2C&B. 

®  $30  min. 

0  $125  Thun.,  Fri.  and 

Sun. 

ICelcrt 
and  Black 
Min. 
Sin 

2-  2  Colors 

Color  and  Black 
Pre-  Mia. 

■iun  Sin 

2- 

Color 

Pre- 

miuM 

1  Color 
and  Black 
Min. 
Sin 

X-  ^ 
Color  ^ 
Prt- 
rnium 

4  Page 
rcrtical 
B&W 
Coaiic 

Days 
of  Wtek 
Color  is 
Availaklc 

Color  Standard  Closing  Nick-  Is  Mast- 

Used  in  Proc-  Mix  Days  in  Progs  Can  Sth  tied  hiad 

Editorial  css  Special  Adnncc  and  Hot  P4tch  Cyl.  Prus  Man- 
Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Arail.  Plates  tetcrl 

(Continued  on  page  62) 
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FIRST  TIME  IN  DETROIT 

you  can  buy 


IB^lroit  ;ffxee 


FIRST  WITH  ~nil  IN  DETROIT 


\ational  Representatices:  Story,  Brooka  &  Finley 
Retail  Repreaentatice:  George  Molloy,  Sew  York 


Doily  Newspapers  offering  ROP  color:  rotes  and  doto^Cont'd. 


tCoMrs 
and  Black 
Mill. 
Size 

t-  a  C«lar> 
Color  and  Black 
Pro-  Mia. 

miuai  Size 

a-  1  Color 

Color  and  Black 
Pro-  Min. 

aiium  Sin 

1- 

Colar 

Prt- 

mium 

A  Pall 
Vertical 
BMW 
Caaiic 

Days 
of  Watk 
Color  is 
Ayailakic 

Color  Standard  Closini  Nick- IsMatt- 

Uscdin  Proc-  Mix  Days  in  Pro|S  Can  ith  tied 

Editorial  tss  Special  Advanct  and  Hot  Patch  Cyl.  PrtM  Man- 

Matter  Ink  Ink  of  Pub.  Proofs  Mold  Mats  Atail.  Platts  datory 

nSCONSIN 

Appleton  Post-Crescent 

1000 

*100 

1000 

*150 

1000 

*70 

N(. 

All 

Yes 

Yes 

Yes 

8 

S-S 

No 

Yes 

No 

No 

No 

Beloit  News 

1000 

«i.<to 

1000 

*88.50 

1000 

*48 

No 

All 

Ye. 

Yes 

Yes 

7 

<-l 

No 

Yes 

Ves 

No 

No 

Chippewa  Falls  Herald-Telema 

ni 

*^4  P«. 

*50 

Yes 

MTuK 

No 

Yes 

No 

4 

1-1 

No 

No 

No 

No 

No 

Kau  Claire  Leader,  Telwam 

None 

*80 

No 

All 

No 

Yes 

Ye. 

s 

1-1 

No 

No 

No 

No 

No 

Fond  dll  Lac  ('ommonwealth  Reporter 

1000 

#70 

Ve. 

All 

No 

^'es 

Ye. 

6 

1-1 

No 

No 

No 

No 

No 

Green  Bay  Press-Gasetle 

1000 

*410 

1000 

$165 

1000 

$80 

No 

All 

Yes 

Yes 

Yes 

7 

No 

Yes 

No 

No 

No 

Janesville  Gazette 

1000 

1000 

<5‘ 

c  ^1* 

AU 

No 

Yes 

Yes 

4 

<-< 

Yes 

No 

Ye. 

No 

No 

Kenoaha  News 

None 

*110 

N<»ne 

*70 

None 

*40 

Nt. 

-MK'O 

No 

Ye. 

Yes 

4 

<-l 

No 

No 

No 

No 

No 

La  Crosse  Tribune 

1000 

$Li0:i 

1000 

*ii5(.i:) 

1000 

*100 

1  Ye. 

All 

Yes 

Yes 

Yes 

4 

1-4 

No 

Yes 

No 

No 

No 

Mudison  Capital  Tin»e:%,  Wisconsin 

State  Journal  Page 

B'tSO 

Page 

*<50 

1000 

30‘'I 

No 

All 

Yes 

Yes 

Yes 

7 

<-< 

No 

Ye. 

Yes 

No 

No 

Manitowoc^Two  Rivers  Times 

Herald.  Re^iorter 

h  PR. 

40<'; 

No 

All 

No 

Yes 

Yes 

S 

4-1 

No 

Yes 

Yes 

No 

No 

Marinette  Kaffle-Star 

1000 

*50 

Yes 

All 

Ye. 

Yes 

No 

< 

1-1 

No 

No 

No 

No 

No 

MarstiBeld  News-Herald 

1000 

*40 

No 

All 

Yes 

Yes 

Yes 

< 

1-1 

No 

No 

No 

No 

No 

Milwaukee  Journal 

1000 

*!l«0 

1000 

*.800 

1000 

*<50 

No 

All 

Yes 

Yes 

Yes 

7 

<-4 

Yes 

No 

Yes 

Yes 

No 

Milwaukee  Sentinel 

1000 

*<75 

1000 

*«5 

1000 

*175 

No 

All 

Yes 

Yes 

Yes 

S 

S-.8 

Ye. 

Yes 

Yes 

Yes 

No 

Oshkosh  Northwestern 

1000 

*110 

1000 

*85 

KMHI 

*45 

No 

All 

Yes 

Yes 

No 

10 

4-4 

No 

No 

No 

No 

No 

Rat’ine  Joumai-Times  Bulletin 

1000 

*105 

1000 

*94.50 

UMNI 

*84 

No 

All 

Yes 

Yes 

No 

10 

<-< 

No 

No 

Yes 

No 

No 

Shawano  Leader 

500 

*58.00 

560 

*54.88 

560 

*50.98 

Ye. 

All 

No 

Yes 

Yes 

8 

i-< 

Yes 

No 

Yes 

No 

No 

tilieboyKan  Preaa 

1000 

*80 

1000 

*55 

1000 

*40 

Yes 

All 

Yes 

Yes 

Yes 

7 

1-4 

Y.-S 

Yes 

Yes 

No 

No 

Superior  Telegrani 

1000 

56% 

1000 

560 

^5*^4 

Yes 

All® 

Yes 

Yes 

Yes 

3 

4-4 

No 

No 

No 

No 

No 

Waukesha  Freeman 

1000 

$50f^  Yes 

MTWTF  No 

Yes 

Yes 

4 

<-< 

No 

No 

No 

No 

No 

Wausau  Record-Hern  Id 

N«>ne 

*105 

N«»ne 

$K0 

None 

#50 

No 

Ail 

Yes 

Yes 

Yes 

5 

<-< 

No 

Yes 

Yes 

No 

No 

WYOMmO 

Caaper  Tribune-Herald,  Star® 

1000  1')S.84<^ 

Yes 

MTW 

No 

Yes 

Yes 

7 

<-< 

No 

Yes 

No 

No 

No 

Cheyenne  Kaffie,  State  Tribune 

Pane  75% 

Pone  5(Ki 

840 

No 

All 

No 

Yes 

Yes 

7 

<-< 

No 

No 

Yes 

No 

No 

Laramie  Boomerang 

1000 

No 

All 

Yes 

Yes 

No 

< 

<-< 

Yes 

No 

No 

No 

No 

Rawlins  Times 

1000 

*.0.8  li. 

No 

All 

Yes 

Yes 

Yes 

3 

4-4 

No 

No 

No 

No 

.No 

Rock  Sprintrs  Rocket 

1000 

*.08  li. 

No 

All 

Yes 

Yes 

No 

4 

4-1 

No 

No 

No 

No 

Yes 

Sheridan  Prcs.N 

588 

S.8^% 

Yes 

MTWFS 

No 

No 

No 

4 

1-1 

No 

No 

No 

No 

No 

Worland  Nortlnm  Wyo.  News 

!»K0 

8.8H% 

No 

TWTFS 

No 

Yes 

No 

3 

<-i 

No 

No 

No 

No 

No 

CANADA 


ALBERTA 


Calvary  Albertan 

816  *.085  li. 

616 

*  045  li. 

No 

All 

Yes 

A'es 

Yes 

3 

1-1 

No 

No 

Yes 

No 

No 

Calgar>'  Herahl 

1000 

*80 

No 

All 

Yes 

Yes 

Y’es 

4 

S-S 

No 

No 

No 

No 

No 

Kdmonton  Journal 

Pstfe 

*400 

1000  $300 

1000 

«<00 

No 

All 

Yes 

Yes 

Y'es 

4 

i-< 

No 

No 

No 

No 

Y'es 

l.etlihridffe  Herald 

1000 

40'''c 

No 

AU 

No 

No 

No 

3 

4-4 

No 

No 

No 

No 

No 

-Medicine  Hat  News 

600 

*140 

600  $05 

tKK) 

*50 

Yes 

All 

Yes 

Y'es 

Y'es 

4 

4-4 

Y'es 

Y'es 

No 

No 

Y'es 

BRITISH  COLUMBIA 

Kamloops  Sentinel 

600 

*75 

All 

7 

<-< 

Y'es 

Kelowna  Courier 

600 

*75 

No 

All 

Y'es 

No 

7 

<-< 

Nanaimo  Free  Press 

ttou 

*«5 

600 

*150 

600 

*75 

No 

.Ml 

No 

Y’es 

No 

7 

<-< 

No 

No 

No 

No 

No 

Nelson  News 

None 

#95 

None 

*50 

No 

All 

Y'es 

No 

No 

4 

<-i 

No 

Y’es 

Y'es 

No 

No 

New  Westminster  British  Columbian 

600 

*40 

Y'es 

All 

Yes 

No 

Y'es 

4 

1-1 

No 

No 

No 

No 

No 

Trail  Time" 

^  PR. 

•40 

No 

MTTFS 

Y'es 

No 

No 

4 

4-1 

No 

No 

Yes 

No 

No 

Vancouver  Sun  and  Province 

None 

#750 

None 

#500 

None 

*350 

No 

All 

Y'es 

Y'es 

Y'es 

3 

1-8 

No 

No 

No 

Yes 

No 

Victoria  Colonist,  Times 

1000 

88<^^ 

1000 

51.5<^i 

1000 

.85.5‘^'c 

Yes 

All 

Yes 

Yes 

No 

4 

4-4 

No 

No 

No 

No 

No 

MANITOBA 

Portage  Grapliic 

480 

*80 

No 

All 

A’es 

No 

No 

3 

1-1  No 

No 

No 

No 

Y’es 

Winnipei;  Free  Press 

800  *  87  li. 

800  *.58  li. 

600 

*.49  li. 

Yes 

All 

Y‘es 

Yes 

Y’es 

< 

<-<  Yes 

No 

Y'es 

No 

No 

Winnipeg  Tribune 

1000  *  48  li.. 

1000  t.4<  li. 

800 

t.85  li. 

Yes 

All 

Y'es 

Y'es 

Yes 

< 

4-1  Y'es 

No 

No 

No 

No 

NEW  BRUNSWICK 

Fredericton  Gleaner  %  p*.  #90  %  pg. 

*45 

H  PR. 

*30 

No 

All  Yes 

Y'es 

No  3 

1-1 

No 

Yes 

No 

No 

Y’es 

Moncton  L'Evan^line 

'i  PR. 

•65 

No 

All  No 

Yes 

No  3 

1-1 

No 

No 

No 

No 

No 

Moncton  Times,  Transcript 

600 

*50 

No 

MTuF  No 

Yes 

Yes  4 

<-< 

No 

No 

No 

No 

No 

Saint  John  Telegraph-Journal,  Timca-Globe 

600 

*50 

No 

MTuF  No 

Y'es 

Y'es  7 

5-< 

No 

No 

No 

No 

No 

^  No  multi-color  Thurs. 

®  No  2  C&B  Wed.,  Thurs.;  no  3  C&B  Wed.,  Thurs.,  Sat. 

®  Frequency 
0  Page  |7S. 

rates  available. 

0  Star  is  Tabloid. 

t  Colon 

S- 

2  Colors 

2- 

1  Color 

1- 

HPtlc 

Days 

oTWack 

Color  Standard 

Closini 

Nick-  IsMut- 

and  Black 

Colcr 

and  Black 

Color 

and  Black 

Color 

Vertical 

Used  in 

Proc-  Mix 

Days  in  Proos  Can  Sth 

eled  head 

Min. 

Prt- 

Min. 

Pre- 

Min. 

Pre- 

B&W 

Color  It 

Editorial 

ess  Soecial  Adrante  and  Hot  Patch  Cyl. 

Press  Man- 

Sin 

niun 

Sin 

niiuni 

Sin 

miuni 

Comic 

Arailablc 

Matter 

Ink  Ink 

of  Pub.  Proofs  Mold  Matt  Avail. 

.  PMet  datery 
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The  biggest  color 
salesman  in  the  world 
and  getting  bigger 
every  year 

In  1959  The  Milwaukee  Journal  published 
3,014,122  LINES  OF  ADVERTISING  IN 

ROP  COLOR 


1,703  PAGES  OF  ADVERTISING 

884  R  O  P  COLOR  NEWS  PAGES 

For  the  first  time  in  publishing  history,  over 
3,000,000  lines  of  R  O  P  color  advertising 
were  printed  ...  by  The  Milwaukee  Journal. 
This  was  24%  more  than  in  1958, 
and  three  times  as  much  as  The  Journal 
published  less  than  10  years  ago. 

This  is  continued,  spectacular  proof  of 
the  successful  IMPACT  of  ROP  Color  in 
The  Milwaukee  Journal.  Success  stories 
are  many  and  fascinating.  Ask  us. 

Because  ROP  Color  was  pioneered  here 
and  we  have  unlimited  faith  in  its' 
future,  let  us  help  you  to  use  the 
Biggest  Salesman  in  the  World 

ROP  COLOR 


THE  MILWAUKEE  JOURNAL 

Head  in  9  out  of  10  homes  in  the 
Metropolitan  Area 


A  member  of 

MILLION  MARKET  NEWSPAPERS,  Inc. 
New  York,  529  fifth  Ave. 

Chicago,  333  N.  Michigan  Ave. 

Detroit,  438  New  Cenfer  Bldg. 

Lot  Angeles,  3540  Wilthire  Blvd. 

Son  Froncisco,  III  Sutter  St. 


1960 


Daily  Newspapers  offering  ROP  color:  rotes  and  data— Cont'd. 


tCoMrs  t-  2  Colon  2*  l  Color  !•  H  Palo  Dam  Color  Standard  Clooini  Nick- 1 1 Matt- 

and  Black  Cdar  and  Black  Color  and  Black  Color  vortical  o>VMk  Uiodln  Proc-  Mix  Dam  In  Pro|S  Cm  itk  cM  haad 

Min.  Pro-  Min.  Pro-  Min.  Pro-  B  4  W  Color  It  Editorial  ots  Special  Admneo  and  Hot  Patch  Cyl.  Proof  Man- 

Sixe  Biiuai  Sia  nimn  Sin  aiiiiM  Coaiic  Arailablo  Matt*  Ink  Ink  of  Pub.  Proofs  Mold  Matt  Anil.  PMcf  datory 


NEWFOUNDLAND 


Corner  Brook  Western  Star 

000 

$50 

All® 

Yes  Yes 

7 

St.  John’s  Ne«r>. 

600 

50''c 

All 

7 

2-2 

St.  John’s  Trk*t;rato 

600 

$100 

600 

All 

Yes 

7 

2-2 

Yes 

NOVA  SCOTIA 

Halifax  Cbronicle-Herald*  Mail-Star  1000 

$155 

1000  $125 

H  PR- 

$70 

No 

All 

Yes 

7 

2-2 

New  Glasgow  News 

600 

$50 

No 

M’nVTF 

Yes 

Yes 

No 

4 

2-2 

No 

Yes 

No 

No 

No 

Sydney  ('ape  Breton  Post  600 

$120 

000  $90 

000 

$50 

No 

All 

Yes 

Yes 

Yes 

7 

1-.S 

No 

Yes 

Yes 

No 

Yes 

ONTARIO 

Barrie  Examiner 

600 

$75 

.All 

10 

2-2 

Brantford  Expositor 

600 

$140 

600 

$95 

000 

$50 

Yes 

AU 

No 

Yes 

No 

3 

1-1  No 

Yes 

No 

No 

No 

Chatham  News 

None 

$75 

No 

All 

No 

Yes 

No 

4 

1-1  No 

No 

No 

No 

No 

Cornwall  St.mdarfi-Frf-oholder  600  $125  000  $75  Yea  .All  Yes  Y^ea  Yes  4  l-I  No  No  No  No  No 

Fort  William  I'imes  Journal _ HOP  $125 _ 000 _ $75  No _ All _ No  Yea  Y'es  3  1-1  No  No  No  No  No 

Galt  itepori.  r _ 000  $175  000  $125  OOP  $75  Yea  All _ No  No  Yes  7  2-2  No  No  Yes  No  Yea 

Guelph  Mt-n  tiry  000  $75  No  .All  No  Yes  No  3  1-1  No  Yes  Yes  No  No 

Hamilto^-IHitator  Pape  $400  1000  $300  1000  $200  Yea  All  Yes  Yes  Yes  4  3-3  No  No  No  No  No 


King>tun  Wln^-riiandard 

600 

$90® 

600 

$50(>J 

No 

All 

No 

Yes 

Yes 

6 

2-1 

No 

No 

No 

No 

Yes 

Kirkland  Lake  Northern  News 

None 

$175 

None 

$125 

None 

$75 

No 

All 

No 

No 

Yes 

4 

3-< 

No 

Yes 

Y'es 

No 

No 

Kitciiener-Waterloo  Record 

1200 

$120 

$90 

1200 

$50 

No 

All 

Yes 

No 

Y'es 

5 

2-1 

No 

No 

Y'es 

No 

No 

Lindsay  Post 

600 

$00 

600 

$40 

000 

$20 

Yes 

All 

No 

Yes 

.No 

4 

2-2 

No 

No 

Yes 

No 

No 

Lonciitn  Free  Pre.ss 

1000 

$200 

1000 

$150 

1000 

$90 

Yes 

.All 

Yes 

Y'es 

Yes 

4 

2-2 

No 

No 

No 

No 

No 

Niagara  Falls  Review 

1000 

$120 

1000 

$80 

1000 

$40 

No 

MTuFS 

Yes 

Yes 

Yes 

« 

1-2 

No 

No 

Yes 

No 

No 

North  Bay  Nufwet 

Page 

$150 

1000 

$100 

600 

$50 

Yes 

All 

Yes 

Yes 

No 

7 

4-1 

No 

No 

Yes 

No 

No 

Orillia  Packet  &  Times 

Paite 

$175 

1000 

$125 

000 

$75 

No 

All 

Yes 

Yes 

Yes 

7 

1-1 

No 

Yes 

Yes 

No 

No 

Oshawa  Times 

600 

$75 

No 

All 

No 

Yes 

No 

4 

2-2 

No 

No 

No 

No 

No 

Ottawa  Citisen 

600 

$.18  li. 

600 

$.12  li. 

600 

$.08li. 

No 

MTuFSa 

Yes 

Y'es 

Yes 

4 

2-2 

Yes 

No 

No 

No 

No 

Ottawa  DrcHt  (Le) 

600 

$140 

600 

$75 

Yes 

All 

Yes 

Yes 

No 

4 

1-2 

No 

Yes 

No 

No 

No 

Ottawa  Journal 

000 

$.40  li. 

600 

$.35  li. 

600 

$.30li. 

No 

All 

Yes 

Yes 

Yes 

4 

2-1 

No 

Yes 

No 

No 

No 

Owen  Sound  Sun-Times 

600 

$90 

600 

$50 

No 

All 

Yes 

Yes 

No 

4 

1-1 

No 

Yes 

No 

No 

No 

Pembroke  Observer 

600 

$75 

.All 

3 

1-1 

Peterborough  Examiner 

600 

$75 

Yes 

MTiiFS 

Yes 

Yes 

No 

1-1 

No 

Yes 

Yes 

No 

No 

Port  .\rtiiur  News-Chronicle 

600 

$75 

000 

$75 

All 

4 

2-2 

No 

Yes 

Y'es 

No 

No 

St.  Catharines  Standard 

600 

$100 

000 

$80 

600 

$50 

Yes 

All 

Yes 

Yes 

Yes 

4 

1-1 

No 

No 

Y'es 

No 

No 

St.  Thomas  Times-Joumal 

600 

$90 

600 

$50 

No 

All 

No 

Yes 

Yes 

4 

2-2 

Yes 

Yes  No 

No 

Yes 

Sarnia  Observer 

600 

$175 

600 

$125 

600 

$75 

No 

All 

No 

No 

Yes 

7 

2-1 

Yes 

No 

No 

No 

No 

Sault  Sir.  Marie  Star 

1000 

$120 

1000 

$60 

Yes 

MTuFS 

No 

Yes 

No 

4 

«-3 

Yes 

Yes 

No 

No 

Yes 

Stratford  Beacon-Herald 

600 

$110 

600 

$75 

600 

$40 

No 

All 

Yes 

Yes 

Yes 

4 

2-2 

No 

No 

No 

No 

No 

Sudbur>’  Star 

600 

$125 

600 

$75 

No 

All 

Yes 

Yes 

Yes 

4 

2-2 

No 

.No 

No 

•No 

No 

Timmiii.'i  Press 

000 

$125 

600 

$75 

No 

All 

No 

Yes 

No 

7 

2-2 

No 

No 

No 

No 

Yes 

Toronto  Globe  4c  Mail 

1000 

$1250 

1000 

$750(0 

1000 

$400® 

Yes 

All® 

No 

Yes 

Yes 

5 

2-2 

Yes 

.No 

No 

Yes 

No 

Torcmtdi  Star 

1000 

$1000 

1000 

$750 

1000 

$500 

No 

All 

Yes 

Yes 

Yes 

5 

2-2 

Yes 

Yes 

No 

Yes 

No 

Toronto  Telegram 

P««e 

$1250 

1000 

$750 

1000 

$400 

Yes 

All 

Yes 

Yes 

Yes 

2 

.3-3 

No 

No 

No 

No 

No 

Welland  Tribune 

000 

$175 

000 

$125 

000 

$75 

No 

All 

Yes 

No 

No 

4 

2-2 

No 

No 

No 

No 

Yes 

Windsor  Star 

1000(4 

$300 

1000(4^ 

$250 

1000(4) 

$150 

No 

All 

Yes 

Yes 

Yes 

4 

I-.3 

Yes 

No 

Yes 

No 

No 

WoodstcK’k  Sentinel-Review 

600 

$75 

MTWTF 

7 

2-2 

Yes 

PRINCE  EDWARD  ISLAND 

Cliarloltelown  Guardian  Patriot  000  $75 _ All _ Yes _ 7  2-2 _ No  No 


QUEBEC 


Chicoutimi  Ije  Progres  dii  Saguenay 

600 

$50 

AU 

3 

2-2 

Yes 

Granby  La  V<»ix  de  L’Est 

600 

$.06  li. 

600 

$.03  li. 

AU 

7 

2-2 

Yes 

Montreal  Devoir  (Le) 

600 

$60 

AU 

4 

1-1 

No 

Montreal  Gasette  1000 

$245 

1000 

$170 

600 

$95 

No 

AU 

Yes 

No 

Yes 

10 

2-2 

Yes 

No 

No 

Yes 

No 

Montreal  Matin 

None 

$50 

AU 

Quetiec  ('hrooicie-Telegraph 

600 

$75 

No 

MTTFS 

No 

Yes 

Yes 

4 

2-2 

No 

Yes 

No 

No 

No 

Quebec  L' Action  Cathoiique 

600 

50% 

600 

«% 

No 

MTWF8 

Yes 

Yes 

No 

3 

2-2 

No 

Yes 

No 

No 

No 

Quebec  Le  Soleil  L’KveacBent-Journal  600 

$.30  li. 

600 

$.20  li. 

600 

$.10  li. 

Yes 

AU 

Yes 

Yes 

Yes 

8 

2-2 

No 

Yes 

No 

No 

No 

Sberbrooke  Beoord 

800 

$60 

No 

AU 

No 

Yes 

Yes 

3 

2-1 

Yes 

Yes 

No 

No 

No 

Sherbrooke  (La)  Tribune 

600 

$75 

No 

AU 

No 

Yes 

Yes 

4 

2-2 

Yes 

Yes 

No 

No 

No 

SASKATCHEWAN 


Moofie  Jaw  Times  Herald 

600 

$150 

600 

$75 

No 

AU 

No 

Yes 

No 

4 

2-2 

No  Yes  No  No 

No 

Prince  Albert  Herald 

600 

$150 

600 

$75 

No 

AU 

Yes 

Yes 

Yes 

7 

l-I 

No  No  No  No 

No 

0  Except  Wed. 
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Actually,  total  effective  buying  income  of  more  than  $3  billion 
More  effective  buying  income  than  Boston  and 
Pittsburgh  combined 

Not  covered  by  San  Francisco  and  Los  Angeles  newspapers 

If  you’re  selling  anything  in  California,  you  can’t 
afford  to  overlook  Inner  California,  where  buying 


income  is  about  45^  greater  than  in  San  Francisco. 

And,  to  get  your  printed  message  across  in  the 
Valley  of  the  Bees,  you  have  to  schedule  the  Bees. 
Shoreline  newspapers  just  don’t  get  home  to  Bee 
people. 

Data  source:  Sales  Management’s  1959  Copyrighted  Survey 


M^CLATCKV  NEWSPAPSnS 

NATIONAL  REPRESENTATIVES  ...  O'MARA  &  ORMSREE 


McClatchy  give*  national  advertitara  three  types  of  discounts  .  .  .  bvlk,  fregwency  and  a  combined  beli-fresiuency.  Check  O'AAara  &  Ormsbee  for  details. 


THE 

WORLD'S 

RICHEST 

COFFEE 

STARTS 

WITH 

AGED 

DOFFLK 

BLANS! 


General  Foods  Brews  Sales 
For  Instant  Yuban  Coffee 


at  the  Boston  Globe,  also 
stressed  the  importance  of 
“team-play”  right  down  the  line” 
and  told  of  the  daily  conferences 
he  holds  with  mechanical  de¬ 
partment  heads.  He  termed  these 
conferences  “the  key  to  clear 
and  uniform  reproduction  of 
ROP  color.” 

essed.  (The  Globe  was  selected  ^ork  Starts  Early 

because  of  its  proximity  to  New  The  agency  goes  to  work  on 
York  and  because  it  has  the  its  end  of  the  assignment  months 
newest  plant).  before  the  scheduled  color  ad  is 

published.  Take,  for  example. 
Interpretation  color  ad  for  General  Foods’ 

According  to  Mr.  Brooks,  an  new  Instant  Yuban  coffee  illus- 
“individual  interpretation”  of  trated  with  a  large  color  photo 
ROP  newspaper  color  ads  is  showing  the  jar  of  coffee  against 
saving  B&B  clients  money  and  is  the  interior  of  a  coffee  ware- 
resulting  in  improved  reproduc-  house.  The  jar  is  in  the  fore- 
tjon.  ground  set  among  “aged  brown 

“Our  production  department  coffee  beans”  spilled  from  one 
works  on  the  principle  that  each  of  the  bags, 
ad  planned  for  ROP  color  has  to  The  headline,  in  yellow  and 
be  analyzed  on  an  individual  white,  reads:  “The  World’s 
basis,”  Mr.  Brooks  explained.  Richest  Coffee  Starts  with  Aged 
“After  all,  ROP  color  still  in-  Coffee  Beans!” 
volves  the  mat  and  stereotype  Color,  according  to  Mr. 
process  and  printing  with  a  Brooks,  is  used  to  help  the 
coarse  screen  on  newsprint  at  reader  “see  the  difference”  in  a 
high  speeds.  Accordingly,  we  box  in  the  lower  right  hand 
carefully  interpret  all  art  des-  comer  where  three  aged  brown 


Agency,  Newspaper  Work 
Together  To  Solve  Problems 


NKW  YUBAN 
^CflOOfiES 

1(XXEE£.MAHS 
■to  MAKE 

^RKHESr 


^UBAN; 


LONG  EXPERIENCE 

The  Oklahoman  and  Times  have  been  printing  one,  two  and 
three  colors  in  regular  editions  for  more  than  25  years.  The  quality 
of  r.o.p.  color  in  these  newspapers  today  is  equal  to  the  best  and 
far  superior  to  most. 

EDITORIAL  USE  OF  COLOR 

During  1959  nearly  450  full-color  features  and  photos  were 
published  in  the  editorial  columns  of  these  newspapers,  most  of 
them  staff  prepared  and  processed  in  the  Oklahoman  and  Times 
plant. 

GROWING  COLOR  LINAGE 

Advertisers  used  852  color  units  in  these  newspapers  last  year 
for  a  total  of  1,348,681  lines  of  which  860,573  lines  were  national. 
Local  advertisers  increased  their  use  of  color  by  46.4^  last  year 
over  1958. 

PRODUCTION  INNOVATIONS 

These  newspapers  have  perfected  a  process  for  printing  full 
color  direct  from  original  zinc  engravings  resulting  in  extraordinary 
improvement  in  quality.  A  process  has  also  been  developed  for 
converting  rotogravure  or  fine-screen  magazine  color  materials  to 
letter-press  plates  at  low  cost.  Ask  the  nearest  Katz  Agency  office 
for  information  about  this. 

NEW  COLOR  PRESSES 

An  8-unit  Hoe  Colormatic  press,  the  first  of  its  kind  to  be 
ordered  by  a  newspaper,  will  be  in  operation  by  June  of  this  year. 
With  the  12-unit  Goss  Headliner  installed  in  1951,  the  Oklahoman 
and  Times  will  be  doing  a  better-than-ever  job  of  r.o.p.  color 
production. 
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Yuhan  Ads 

(Continued  from  page  66) 


ning  in  newspapers  in  the  New  the  mechanical  departments  three  suggestions  b>'  the  Globe’s 
England  and  Eastern  states  in  meet  with  editorial,  advertising,  mechanical  staff: 
mid  February  and  have  repro-  and  production  representatives  1)  Get  mats  to  the  paper  at 
duced  with  great  success,”  Mr.  to  discuss  problems  common  to  least  seven  days  in  advance  of 
Brooks  continued.  all  departments  and  to  settle  publication;  2)  Send  at  least 

“We  apply  the  same  kind  of  differences  whenever  conflict  of  three  progressive  proofs;  and  3) 
and  black,  we  saved  considerable  thinking  for  two-color  ROP,  interests  arises.  Either  Bista  or  CPS  glass  mats 

money  by  not  having  to  pay  a  eliminating  colors  wherever  pos-  The  conferences,  initiated  by  are  “equally  good  for  different 
four-color  premium,”  Mr.  Brooks  sible.  Very  often  duotone  art  is  the  publisher,  W.  Davis  Taylor,  reasons — Bista,  because  of  its 
said.  prepared  which  will  call  for  some  years  before  the  Globe  pre-makeready;  CPS  glass  be- 

“Engravings  were  prepared  leaving  in  black  over  the  second  moved  into  its  new  plant,  have  cause  it  holds  shrinkage  uni- 
65-screen  for  the  major  portion  color.  Black  usually  muddies  up  proved  time-savers  money-sav-  form.” 

of  the  ad  and  75-screen  was  used  in  the  newspaper,  and,  to  my  ers,  and  an  invaluable  means  of  Three  progressive  proofs  are 
in  smaller  secondary  spots  where  mind,  should  never  be  left  in,  promoting  sympathetic  under-  desired  for  the  advertising  de- 

it  was  important  to  hold  detail,  especially  in  food  advertising,  standing  among  departments  partment,  the  stereotype  foun- 

Even  the  slightest  pin  dot  of  which  previously  had  little  or  no  dry,  and  the  pressroom. 

ANPA-4-A  Inks  black  has  a  tendency  to  pick  up  comprehension  of  each  other’s  Mr.  Flagg  added  that  it 

“Standard  ANPA-4-A  process  mute  the  brilliance  of  the  problems.  “would  be  ideal”  if  he  could  get 

inks  were  specified  and  the  ad  second  color.”  The  beneficial  effects  have  another  five  sets  of  “progs”,  one 

was  prepared  14  inches  by  20  .  especially  apparent  in  the  for  each  press  unit  handling 

inches  so  that  material  for  di-  production  of  ROP  advertising  color.^  It  would  help  pressmen 

rect  casting  could  be  supplied.  Digressing  for  a  moment  to  ^^d  editorial  color  and  in  the  checking  inks  and  legister  of 

Glass  mats  with  two  sets  of  color  problems  on  other  accounts,  efficient  handling  of  large  pa-  proofs  were  posted  nearby,  he 

progressive  proofs  pulled  on  Mr.  Brooks  told  how  special  two-  such  as  the  302-page  issue  said. 

.  .  c< — -  “Proofs  get  dirty  quickly  in 

any  newspaper  plant,”  he  said. 
“Frequently  we  get  only  one  set 
of  ‘progs’  and  sometimes  none 


T 


date,  sometimes  they  arrive  the 
day  before. 

‘Big  Mistake' 

‘That  is  a  big  mistake,”  Mr. 


news  stock  were  sent  to  each  color  art  work  is  prepared  for  Sunday,  Feb.  21,  of  this  year, 
newspaper  on  the  schedule  by  B&B’s  Florida  Citrus  Commis-  n*  •  r  r 

Color  Production  Service,”  Mr.  sion  account.  “We  use  a  strong-  i^arrow  jnargm  of  Error 

Brooks  said.  ly-detailed  orange  plate  and  no  The  margin  of  error  is  con-  .  ,,  ,  . 

A  second  color  ad  currently  black  in  the  fruit,”  he  said.  “In  siderably  narrowed  when  an  edi-  all.  In  the  latter  case,  we  are 
running  is  one  for  Yuban  Prem-  this  way  we  get  a  pure  orange  torial  or  an  advertising  spokes-  ^ 

ium  Coffee  which  features  a  color  in  newspaper  reproduc-  man  is  on  hand  to  cooperate  in 

“high  key”  photograph  of  a  pair  tion.”  discussing  and  anticipating  Globe  likes  to  get 

of  hands  holding  “aged  brown  Color  used  on  another  B&B  those  purely  mechanical  difficul-  color  copy  and  >’'ats  seven 

coffee  beans”  in  one;  “raw  account — Continental  Oil  Com-  ties  which  might  otherwise  advance  of  jiublication 

green”  coffee  beans  in  the  other  pany  —  involved  a  two-color  create  last-minute  obstacles  to  t  ov  t  . 

(see  cut).  A  cup  of  steaming  double  truck  newspaper  ad  fea-  successful  production, 
hot  coffee  is  in  the  foreground  turing  a  bright  red  Cadillac  full  The  publisher  is  frequently 
with  more  green  and  brown  of  cash  being  offered  as  a  prize,  represented  at  these  meetings 

coffee  beans  out  of  focus  in  the  On  this  job,  Mr.  Brooks  had  his  by  the  assistant  treasurer,  Wm. 

background.  engraver  shoot  a  strong  red  0.  Taylor  II,  and/or  the  business  Nelson  said,  although  he 

“■nie  photo  was  actually  too  halftone  plate  and  left  black  in  manager,  P.  J.  Flaherty.  The  claimed  good  results  have  been 

subtle  for  good  ROP  reproduc-  only  where  it  was  needed  for  managing  editor,  Victor  O.  achieved  in  such  cases.  He  told 

tion,”  Mr.  Brooks  said.  “So  we  accent,  such  as  in  the  wheels,  Jones,  who  sometimes  attends  in  of  one  ROP  ad  received  at  11 

suggested  that  a  dye  transfer  chrome  strips,  windshields,  and  person  is  represented  every  day  a.m.  one  morning  and  repro¬ 
be  made  to  stren^hen  color  grill.  Mats  for  direct  casting  by  the  assistant  managing  edi-  duced  in  the  paper  by  5  p.m.  the 

values  and  contrast  by  about  were  sent  in  two  separate  pieces  tor,  Alexander  J.  Haviland  who  next  day  with  satisfactory  re- 

25%.”  ,  with  instructions  to  cast  and  is  in  charge  of  editorial  ROP  suits. 

Because  of  the  graying-out  of  butt  in  the  gutter.  color.  As  the  Instant  Yuban  coffee 

colors  in  reproduction,  all  art  “This  ad,”  Mr.  Brooks  con-  One  of  the  most  advantage-  ad  moved  through  the  Globe’s 
for  ROP  is  prepared  stronger  in  eluded,  “ran  in  a  long  list  of  ous  features  of  the  daily  ses-  plant,  some  idea  of  the  man- 

color  and  more  “contrasty”  than  newspapers  and  reproduction  sions  is  the  opportunity  afforded  power  involved  in  ROP  color  re¬ 
normal.  In  some  cases  special  was  quite  successful.”  for  the  exchange  of  ideas  and  production  became  apparent.  In 

newspaper  art  has  been  pre-  rinlw.’  r  l  Hu  opinions  among  the  key  mechan-  stereotype,  one  man  was  needed 

pared.  *  or  ea  g^ecutives.  to  register  the  mat,  four  men  to 

“Great  care  should  also  be  Heart  of  the  Boston  Globe’s 


taken  in  preparing  engravings,”  ROP  color  reproduction  opera- 
he  said.  “I  am  a  firm  believer  tion  is  the  mechanical  confer- 


Mr.  Flagg,  Charles  Gibson,  two  men  to  route, 

superintendent  of  the  photo-  M*’-  pointed  out  that 

engraving  department,  and  Mr.  extra  men  had  to  be  as- 


that  colors  should  be  eliminated  ence  room  located  in  the  daily’s  Nelson,  get  together  with  Fred-  signed  to  each  press  unit  with 
whenever  possible.  You  should  $12,000,000  plant  opened  in  erick  Costello,  composing  room  color,  a  total  of  10  in  the  case 
never  leave  in  four  colors  when  1968,  according  to  Mr.  Freitas,  superintendent,  and  Charles  Globe.  He  showed  how 

three  or  even  two  will  do  the  who  conducted  EPitor  &  PUB-  Green,  mail  room  superintend-  needed  for  register- 

same  job.”  LISHER  on  a  tour  to  trace  the  ent,  to  iron  out  existing  prob-  plate,  compensating  the 

Mr.  Brooks  said  he  had  re-  final  reproduction  of  the  Instant  lems  and  to  plan  for  meeting  newsprint  sheets,  maintaining 
cently  rejected  art  illustrating  Yuban  Coffee  ad  published  Feb.  any  unexpected  emergencies  regulating  the  ink  flow, 

a  white  dog  on  a  white  back-  25.  james  Krigman  is  in  charge  »«'»st  stay  on  top 


ground.  He  suggested  the  dog’s  One  wall  of  this  conference 
color  be  changed  to  brown  or  room  contains  a  blackboard  on 
black,  because  “newspapers  can-  which  is  listed  a  week’s  ROP 


of  color  all  the  time  to  insure 
best  results,”  he  said.  •  “We  al¬ 
so  have  a  makeready  crew  of 
men.  They  are  also  used  for 
maintenance  when  no  color  is 
being  run.  But  they  spend  75% 


I 


of  color  production,  and  with 
his  assistant,  James  McDonnell, 

not  maintain  the  color  balance  color  schedule.  Nearby  hooks  advertisi^e^color^nr^w"^^^!nnk*^ 

of  delicato  tones.”  hold  progressive  pn»fs  of  pend-  all  ISouS'  Tp^' 

“A  slight  pickup  of  any  one  ing  color  copy.  pj.oQfg  3^  ucuik  iuu.  uui,  mej  ancuu  .yrv 

color  on  press,  say  red,  could  Daily  color  conferences  are  •  ’  their  time  on  color,  cleaning 

have  changed  the  white  dog  to  held  and  are  always  attended  departments  concerned  ^  *  'iP  fountains  and  doing 

pink,”  he  said.  by  Henry  Nelson,  stereotype 

Rather  than  blame  news-  superintendent  and  James  F. 
papers  for  poor  reproduction,  he  Flag,  pressroom  superintendent, 
tried  to  avoid  such  problems  “These  color  conferences,”  Mr.  Agency  production  managers  plates  nickle-plated  outside  its 

before  they  start  by  checking  Freitas  said,  “keep  our  color  seeking  uniform  and  high  own  plant.  The  $4,500,000  Hoe 
every  ad.  teams  working  together.”  quality  reproduction  of  ROP 

“The  Yuban  ads  started  run-  Here  the  superintendents  of  color  in  newsnpoers  are  offered  (Continued  on  page  73) 
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other  similar  work.” 

Because  of  its  big  press  runs 
daily,  the  Globe  has  its  color 
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Your  Business  is  Your  **Baby,”  and . . . 


your  "BABY”  will 

GROW 

on  these  vitamins! 


MAJOR  MARKET 


BUYING* 


POPULATION*  $1,611,573,000 1 

814.610  ^ 


THESE  2  FACTORS  ADDED  UP  TO  RETAIL  SALES  OF 

$1,0*9,561,000 


The  Rochester  Times-Union  and  Demo¬ 
crat  and  Chronicle  give  you  coverage  in 
depth,  delivering  239,034  copies  every 
weekday  in  an  area  of  248,800  households 
.  .  .  households  with  a  habit  of  reading 
these  newspapers  and  reacting  to  what 
these  buyers  read  .  .  .  over  one  billion 
dollars  in  retail  sales  in  '59.  Give  them 
the  opportunity  to  read  vour  story  in 
Rochester,  New  York. 

LOWEST  MILLINE  RATE 
IN  NEW  YORK  STATE! 
oi  any  Standard  Size  Newspaper 

TOTAL  CIRCULATION  250,553 

(Publishers  Statement,  Sept.  30,  1959— Subject  to  Audit) 


HERE  IS  YOUR  ROCHESTER,  N.Y/RICH-B”  PRIMARY  MARKET 


Metropolitan  Rochester  (Monroe 
County)  and  the  5  vital  surrounding 
counties:  Livingston,  Ontario,  Orleans, 
Wayne  and  Yates. 

Metropolitan  Rochester  estimated  ef¬ 
fective  buying  income,  $6,779  per 
household.  Six-county  area  estimated 
effective  total  dollar  buying  income, 
$1 ,61 1 ,573,000. 

Metropolitan  Rochester  average  retail 
sales,  $3,999  per  household.  Six-county 
area  estimated  total  retail  sales, 
$1,069,561,000  (from  1959  Sales  Man¬ 
agement  Survey  of  Buying  Power). 


Rochester  Times-union 


Bmorrat 


MORNING  AND  SUNDAY 


MEMBERS  of  GANNETT  GROUP  of  NEWSPAPERS  •  Represented  by  Gannett  Advertising  Soles,  Int.,  New  York,  Philodelphio,  Hartford,  Syracuse,  Chkago,  Detroit,  Son  FroMisce 
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Research  Director 
Moves  to  Chicago 


I’ennessean’s 
Retail  Color 
Linage  Gains 

Nashviixe,  Tenn. 

The  Nashville  T  ennessean, 
one  of  the  nation’s  pioneers  in 
the  use  of  color  in  advertisinif 
and  news  coverage,  published 
the  second  largest  linage  of  re¬ 
tail  ROP  color  advertising  in 
December. 

The  Tennessean,  with  152,164 
lines  was  second  only  to  the 
Milwaukee  (Wis.)  Journal, 
which  published  165,690  lines, 
according  to  the  Hoe  Report  on 
ROP  Color. 

62.1%  Gain 

The  Tennessean’s  gain  over 
December,  1958,  was  62.1%, 
second  highest  gain  of  any 
paper,  the  Hoe  Report  said. 

How  did  the  Tennessean  top 
newspapers  in  cities  much 
larger? 

The  answer  lies  in  the  con¬ 
fidence  of  the  retail  merchants 
of  Nashville  in  the  effectiveness 
of  the  Tennessean’s  color  ads, 
said  James  H.  Armistead,  adver¬ 
tising  manager  of  the  News¬ 
paper  Printing  Corp.,  agent  for 
the  paper. 

“The  merchants  in  practically 
every  classification  employed 
color  in  their  promotions 
throughout  the  year  and  when 
Christmas  came,  they  shot  the 
works.  And  it  paid  handsome 
dividends,  according  to  all  re¬ 
ports,”  he  continued. 

“Linage  records  for  the  first 
two  months  of  1960  indicate  that 
it  will  be  a  much  better  year  for 
us  than  1959,”  he  emphasized. 

Mr.  Armistead  said  the  mer¬ 
chants’  confidence  in  the  paper’s 
color  ads  is  due  to  consistently 
fine  reproduction  and  to  the 
policy  followed  by  the  ad  sales 
staff  which  recommends  color 
when  the  product  lends  itself  to 
color. 


Yuban  Ads 

(Continued  from  page  68) 

presses — 37  units  with  seven 
color  couples — are  geared  to  run 
at  a  high  speed  of  50,000  copies 
per  hour. 

8,  Four-Golor  Pages 

Technically,  the  Globe  can 
handle  eight  four-color  pages. 
Mr.  Nelson  said  the  problem 
was  to  find  positions  on  the 
presses  if  the  number  of  pages 
go  over  the  average  of  64  daily 
and  96  Sunday.  Practically,  the 
Globe  presses  can  best  handle 
four  full-color  pages  at  one 
time. 


Following  the  Yuban  mats 
through  the  Globe  the  fact  that 
glass  mats  rather  than  Bista 
mats  were  used  necessitated  one 
extra  step  —  makeready.  Al¬ 
though  the  agency  had  not 
called  for  it,  Mr.  Nelson  deter¬ 
mined  that  better  contrasts 
would  be  achieved  if  parts  of 
the  mats  were  “bumped”  by 
pasting  perforated  gummed  pa¬ 
per  on  the  backs  of  the  mats, 
cut  out  to  conform  with  the 
parts  of  the  picture  he  wanted 
to  highlight. 

Electric  Eye 

The  madeready  Yuban  mats 
first  went  to  the  Wood  stereo¬ 
type  units  —  register,  casting 
box,  shaver  and  router.  An 


electric  eye  helped  register  the 
plates. 

Next  the  stereo  plates, 
marked  with  page  number  by 
ink  marker,  were  put  on  the 
plate  trucks  that  run  to  the 
pressroom.  There  a  pressman 
got  it  and  locked  it  into  the 
proper  place  using  the  new  Hoe 
underneath  lock-up. 

Ink  fountains  were  adjusted 
and  tested.  Slow  trial  runs 
brought  first  copies  of  the  pa¬ 
per  for  the  pressman  to  check 
the  printed  ad  with  the  “prog” 
proofs. 

Finally  the  presses  rolled  in¬ 
to  high  speed  and  the  Yuban 
ad  was  on  its  way  to  Boston 
newspaper  readers. 


MOLDING 

PRESSES 


are  designed  and  built 
by  Ixike  Erie . . . 
manufacturers  of 
big,  highly  engineered 
presses  like  this  one 


. . .  that’s  why  the 
Directomat  is  so 
outstanding  for  hot 
and  cold  stereotype 
mat  molding 


(  Ith*  <if  thr  4.(XM>  tyfHti  of 
hvfir^tulit'  pr(*w«*s 
by  I.j»ke  Krio 


'fhe  hOO  ton  combination  mat.  rubber 
and  pLaatic  plati?  muidinK  preso 


Dallas,  Tex. 

James  A.  Fitzpatrick  has  re¬ 
signed  as  research  director  of 
the  Dallas  Morning  News  to  be¬ 
come  research  director  for  the 
Chicago  Sun-Times  and  Daily 
News,  effective  April  1. 

A  native  of  Kansas,  Mr.  Fitz¬ 
patrick  is  a  graduate  of  Wichita 
University.  He  joined  the  Dallas 
News  organization  in  1951  as 
research  director  for  its  radio 
and  television  stations.  He  added 
the  News  position  in  1952. 

editor  ac  PUBLISHER  for 


LAKE  ERIE 

hydraulic 

PRESSES 


MO  OTHER  BUILDER  of  molding  presses  has  Lake  Erie’s  treasure  of 
engineering  experience  to  draw  on.  That’s  why  you 
always  get  the  newest  design,  construction  and  control 
features  first  firom  Lake  Erie.  Directomat  users  report 
sharper  black  and  white  mats  and  increased  production 
speeds.  70%  of  the  leaders  in  ROP  color  lineage  use 
Directomat  for  more  accurate  register  and  higher  qiudity 
reproduction.  Good  reasons  to  chooee  Directomat 


LAKK  KRIB  machinery  corporation 

SM  WOODWARD  AVENUE  •  BUFFALO  IT,  N.  Y. 

Mtw  YOSK  •  oento/T  •  cmcAso  •  los  A/meus 


Manufacturers  of  the  most  complete  line  of  Hydraulic  Presses  for  all  industry 
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new  resist,  acid-proof  and  im- w 
pervious  to  repeated  heating! 
and  washings,  was  developed  by 
the  artist  two  years  ago  after 
months  of  intensive  research  in 
Paris,  France. 

Previous  to  the  Brussel-Smith 
development,  hand  etching  on 
copper  was  restricted  to  the 
making  of  intaglio  plates.  In 
order  to  make  such  plates  usable 
for  letter-press  printing,  the  in¬ 
version  process  was  necessarily 
a  mechanical  one  with  resultant 
distortion  of  detail  and  change 
in  character  of  the  reproduction. 
This  was  the  inevitable  result 
of  the  photo-engraver’s  inherent 
dependence  on  screened  dots  to 
simulate  tone. 

Dots  Eliminated 

There  are  no  dots  in  color 
relief  etching.  Tone  is  achieved 
by  etched  impressions  of  actual 
material,  such  as  wood,  fabric 
or  leather. 

Mr.  Brussel-Smith  does  not 
presume  that  this  new  graphic 
art  will  replace  or  pre-empt 
copper-plate  etching  in  intaglio. 
Relief  etching  neither  resembles 
nor  is  intended  to  compete  with 
gfravure.  Rather,  Mr.  Brussel- 
Smith  said,  the  new  technique 
represents  “its  own  exciting 
characteristics.” 

From  a  merchandising  stand¬ 
point,  the  combination  of  the 
two  offered  exciting  possibilities. 
First,  there  was  the  unique  op- 
^  portunity  to  use  a  combination 
The  photo-  forms  that  would  not  only 

reflect  an  atmosphere  of  the 
Electrotypes  made  from  the  past,  but  one  that  would  reflect 
•tist’s  original  etching  are  in-  an  image  of  the  future, 
stinguishable  from  the  origi-  ^  ^^^e  practical  considera- 
il  plates,  either  by  the  naked  Hartford’s  plan  to 

^e  or  under  a  magnifying  distribute  prints  of  the  raaga- 

zine  ad  suitable  for  framing  to 
Opens  New  Vistas  its  34,000  agents.  Relief  etching 

enables  them  to  supply  agents 
Mr.  Brussel-Smith  believes  with  original  full-color  art. 


“Discovery”  of  a  new  graphic  son,  chairman  of  McCann-  jgio  when  the  Hartford  Fire 
art  of  relief  etching  that  can  be  Marschalk  Co.  Details  behind  insurance  Co.  first  opened  for 
reproduced  on  newsprint  as  well  the  “discovery”  were  told  by  business,  with  the  dynamic, 
as  on  slick  magazine  stock  has  Edwin  Benedict,  account  execu-  modem  image  of  the  company 
been  announced  by  McCann-  tive  who  supervised  development  today. 

Marschalk  Co.,  a  division  of  Me-  of  the  ad.  Art' Director  Mitchell  Barkett 

Canii-Erick^n  Inc.  According  to  Mr  Benedict,  approached  Mr.  Brus- 

For  the  first  time  m  a  mass-  this  art  form  also  has  unique  ^el-Smith,  best  known  for  his 
circulation  publication  readers  adaptability  to  black  and  white  engraving,  to  do  a  series 

saw  original  ^lor  pri^  exact-  reproduction  for  newspapers  engravings  to  be  over¬ 
ly  as  created  by  the  artist  on  a  He  said  an  impressive  black  and  three-color  process 

hand  press  in  his  studio.  white  reproduction  of  the  art 

The  “first”  was  a  full-color,  work  can  be  obtained  “simply  '  .  x  ^  u- 

two-page  spread  in  Life  and  by  taking  the  black  and  white  opportunity  to  combii^ 

Saturday  Evening  Post  depict-  plate  (a  wood  cut)  and  repro-  worlds  oldest  p-aphic  art 
ing  highlights  in  the  history  of  ducing  from  it.”  wood  cut)  with  the  privi- 

the  Hartford  Fire  Insurance  Mr.  Benedict  explained  that  ^®^®  ®f  intreducing  the  newest 
Company  Group  on  the  occasion  full-color  illustrations  derive  graphic  art  (relief  etching) 
of  its  150th  anniversary.  from  four  plates:  a  black  and  evolved  from  discussion  with  the 

white  wood  cut  and  three  hand- 

Belief  Etching  etched  copper  color  plates.  When  presented  to  the  client. 

The  technique  was  achieved  Newspaper  illustrations  repre-  the  proposal  was  enthusiasti- 
with  relief  etchini?  loner  eonsid-  sent  use  of  the  black  plate  alone,  cally  approved  by  Channing 
ered  impossible  for  practical  unchanged  from  its  original  Barlow,  director  of  the  Hart- 
purposes,  but  now  a  reality  as  form  as  prepared  by  the  artist,  ford  Group  s  business  develop- 
the  result  of  a  breakthrough  “Thus,”  Mr.  Benedict  said,  uient  department,  and  J.  Ken- 
dev'elopment  by  the  eminent  “a  simple  and  effective  conver-  u®th  Ca^ey,  manager  of  crea- 
etcher  and  engraver,  Bernard  sion  of  four-color  art  to  black  services. 

Brussel-Smith.  and  white.  This  can  only  be  According  to  Mr.  Brussel- 

Announcement  of  this  newest  accomplished  with  conventional  Smith,  relief  etching  represents 
of  the  graphic  arts  to  advertis-  art  by  photographing  the  four-  the  successful  inversion  of  etch¬ 
ing  was  made  by  Stuart  D.  Wat-  color  art  in  black  and  white  and  ing  intaglio  to  etching  in  relief, 

thus  making  the  original  art 

- —  — — - and  the  finished  printing  plate 

Want  tn  give  vour  rens  real  engraving  process  is  eliminated. 


Everywhere, 

men  who  authorize  and  influence 
the  buying  of  advertising 
read  The  Wall  Street  Journal 


THE  WAU  STREET  JOUBNAL 


pubiuhtd  at: 

NEW  YORK 
WASHINGTON,  D.  C 
CHICAGO 
DAUAS 
SAN  FRANOSCO 


NOW..  .  see  the  Worid’s  in  action 


^re66/  ^rut^ 


YOU  ARE  CORDIALLY  INVITED  ...  to  set  up  a  special  appointment  with  your  HOE  representative 
to  see  the  COLORMATIC  —  The  World’s  Finest  Newspaper  Press  Unit!  The  COLORMATIC  —  the 
most  ruggedly  constructed,  precision-made  press  ever  built  —  is  designed  to  give  you  a  whole 
new  concept  of  profitable  newspaper  operation.  See  its  many,  revolutionary  new  features!  See  it 
in  action!  Make  your  appointment  today! 


. . .  and  ask  your  HOE  man 
about  these  products,  too! 

COLORMATIC  and 

COLOR-CONVERTIBLE*  newspaper  presses  for 
metropolitan  newspapers. 

SATELLITE*  Multi-color  web  offset  presses, 
which  provide  a  new  high  quality  in 
multi-color  web  offset  reproduction  for 
newspaper  supplements  and  periodical 
work. 

PRINTMASTER*  presses,  double-width  and 
single-width,  for  medium-circulation  daily 
and  weekly  newspapers. 

Rotogravure  presses  for  multi-color  news¬ 
paper  supplements,  comic  and  magazine 
sections,  and  volume  monotone  runs. 

you’ll  want  to  know  more  about  this! 

^  In  addition  to  the  above,  R.  HOE  &  CO.,  INC.  is  sales 
'  representative  for  manufacturers  of  auxiliary  types  of  ' 
pressroom  and  graphic  arts  equipment  for  stereotyping, 
pressrooms,  composing  rooms,  engraving  and  mailing  de¬ 
partments.  Your  Hoe  man  can  supply  all  of  your  graphic 
arts  requirements  and  ^ly  provide  a  consulting  service 
for  your  needs.  ASK  HTir TO  TELL  YOU  MORE! 


Magazine  presses  for  top  quality  volume 
runs  for  up  to  five  and  six  colors. 

Metal  decorating  presses  for  color  lithog¬ 
raphy  on  bottle  crowns,  cans,  pails,  drums 
and  other  containers. 

Hoe  full  automatic  reel,  tension  and  full- 
speed  web-splicing  mechanisms. 

The  Cline  reel  tension  and  web-splicing 
equipment,  including  reels  for  handling 
up  to  50  inch  diameter  rolls. 

M-A-N  casting  equipment. 

M-A-N  direct  pressure  molding  machines 
(MULTOPRESS*). 

M-A-N  narrow  width  rotogravure  presses. 

Hoe  stereotype  equipment,  including  mon¬ 
arch*  II  and  III  mat  rollers,  radial  arm 
routers,  metal  furnaces,  flat  and  curved 
casting  equipment,  flat  shavers,  saw  table 
and  trimmer,  etc. 


6iCO,yA/0. 


910  East  138th  Street,  New  York  54,  N.Y. 

SALES  OFFICES:  NEW  YORK  •  BOSTON  •  CHICAGO 
SAN  FRANCISCO  •  DALLAS  •  MIAMI 


FAIRCHILD 

news 


Loula  Rogers  has  been  placed  in 
charge  of  the  Friday  Men’s  & 
Boys’  Wear  Retail  and  Utility  and 
Work  Clothes  Sections  of  DAILY 
NEWS  RECORD.  Miss  Rogers 
joined  Fairchild  five  years  ago, 
and  since  1958  has  been  a  general 
news  reporter  for  DAILY  NEWS 
RECORD.  She  succeeds  Robert  A. 
Kaplan  who  was  recently  named 
men’s  clothing  editor. 


The  New  England  office  of  Fair-  ' 
child  Publications  has  been  moved 
to  larger  quarters  on  the  seventh 
Hoor  of  the  Union  Savings  Bank 
Building,  216  Tremont  St.,  Boston. 
Fairchild’s  New  England  opera¬ 
tion,  which  includes  a  sub-office  in 
Providence,  now  has  a  personnel  ; 
of  23,  including  editorial,  advertis¬ 
ing,  circulation  and  promotion. 


Benjamin  M.  Kaye,  prominent 
New  York  attorney  and  devoted 
worker  in  the  theater,  won  the  ; 
1960  Kelcey  Allen  Award  for  dis-  i 
tinguished  service  to  the  world 
of  the  stage.  The  citation,  which 
has  been  set  up  as  a  memorial 
to  the  late  drama  critic  of 
WOMEN’S  WEAR  DAILY,  was 
given  to  Mr.  Kaye  at  Sardi’s  ' 
Restaurant  on  Mar.  21. 


Mrs.  Virginia  Peters,  of  the  HOME 
FURNISHINGS  DAILY  furniture 
news  staff,  has  been  named  to 
cover  soft  and  smooth  surface  floor 
covering  fashion  news.  She  suc¬ 
ceeds  Marjory  Merritt,  resigned. 


“How  to  Sell  Appliances  at  Re¬ 
tail,”  by  Patrick  Monaghan,  a  new 
career  guide  to  the  profitable  sell¬ 
ing  of  home  equipment,  has  just 
been  published  by  Fairchild’s 
Business  Book  Division.  Tells  how 
to  sell  appliances  in  the  store  or 
direct  to  the  home;  how  to  create 
the  climate  that  makes  people 
want  to  buy.  Priced  at  17.50. 


In  a  talk  to  press  reporters  in  * 
New  Delhi,  India,  last  week,  James  I 
Teague  predicted  that  India  would 
double  its  exports  of  handmade 
goods  to  the  U.  S.  in  the  next 
five  years.  Mr.  Teague,  foreign  , 
news  editor  of  Fairchild  Publica-  i 
tions,  is  currently  on  a  tour  of 
India  to  find  out  how  best  to  intro¬ 
duce  Indian  goods  to  Americans 
and  acquaint  the  Indians  with  i 
American  tastes.  I 

FAIRCHILD 
Publications,  Inc.  | 

7  East  12th  St.,  New  York,  N.  Y. 

fublithtn  of 

Doily  Nows  Record,  Supermarket  Newt, 
Women's  Weor  Doily,  Electronic  News,  ; 
Home  Furnishings  Doily,  Directories,  j 
Men's  Wear,  Foolweor  Newt.  Books.  | 


Second  Seminar 


For  City  Desk 

To  accommodate  an  overflow 
of  applicants  from  the  seminar 
last  December,  the  American 
Press  Institute  has  scheduled  a 
second  seminar  for  City  Editors, 
March  21-April  1,  at  Columbia 
University. 

Members  of  the  extra  semi¬ 
nar,  which  will  be  the  18th  for 
city  editors  and  city  desk  as¬ 
sistants  in  API’s  14  years,  are: 

Estelle  Belanger,  Huntington  (\V.  Va.) 
Advertiser. 

Jack  E.  Blue,  San  Bernardino  (Calif.) 
Sun-Telegram. 

Charles  P.  Boren,  Lewiston  (Idaho) 
Tribune. 

Robert  V.  Craig,  Spartanburg  (S.  C. ) 
Herald. 

Richard  H.  Emmons,  Ann  Arbor 
(Mich.)  S’ews. 

Thomas  E.  Fallon,  Muskegon  (Mich.) 
Chronicle. 

Homer  W.  Foster,  Sault  Ste.  Marte 
(Ont.)  Star. 

John  A.  Gallant,  Daytona  Beach  (Fla.) 
Journal. 

Mark  Howat,  Hackensack  (N.  J.) 

Bergen  Record. 

Sam  L.  Tones,  Anniston  (Ala.)  Star. 
Frank  P.  Kopesky,  Camden  (N.  J. ) 
Courier-Post. 

Edward  F.  Lapos,  GloversvUte  (N.  Y.) 
Leader-Herald. 

Robert  B.  Laraway,  Joliet  (Ill.) 
Heratd-News. 

David  J.  Leonard,  Monterey  (Calif.) 
Peninsula  Herald. 

Frederick  A.  McKee,  Dunkirk  (N.  Y.) 
Observer. 

Arthur  J.  Middleton,  Battle  Creek 
(Mich.)  Enquirer  and  News. 

Mitchell  L.  Milavetz,  Dubuque  (Iowa) 
T elegraph-Herald. 

James  P.  Miller,  Allentown  (Pa.) 
Call-Chronicle. 

Hubert  M.  Ogden,  Lincoln  (Xebr.) 
Journal. 

Clarence'  Pelaghi,  Oil  City  (Pa.) 
Derrick. 

Laurence  A.  Parks,  St.  Catharines 
(Ont.)  Standard. 

DeWitt  H.  Scott,  Charlotte  (N.  C.) 
News. 

Perry  E.  Smith,  Springfield  (O.) 
Leader  and  Press. 

Stewart  W.  Smith,  Plainfield  (X.  J.) 
Courier-Neu’s. 

James  Williams,  Afro-American  Xews- 
papers. 

Thomas  F.  Winters,  Norwich  (Conn.) 
Bulletin. 

David  .\.  Yuenger,  Green  Bay  (Wis.) 
Press-Gazette. 


Richard  E.  Fiske,  formerly  a 
business  and  financial  writer  for 
AP  in  New  York  and  AP  news 
editor  in  Boston,  and  more  re¬ 
cently  manager  of  business  and 
financial  press  relations,  Bozell 
&  Jacobs,  Inc.,  New  York — ^to 
Arthur  Schmidt  &  Associates, 
Inc.,  New  York,  in  charge  of 
financial  and  business  news. 

*  *  * 

Mebryle  Stanley  Rukeyser, 
formerly  financial  editor.  New 
York  Tribune,  and  New  York 
Evening  Journal,  senior  editorial 
writer  for  the  Hearst  News¬ 
papers,  and  economics  commen¬ 
tator,  INS  —  to  I.  V.  Gellis 
Associates,  New  York  public  re¬ 
lations  firm  as  consulting  econ¬ 
omist  to  its  financial  public 
relations  department. 

*  *  ♦ 

Anna  Hogan,  business  office 
manager,  Danville  (Ill.)  Com- 
mercial-N  ewa — retired. 


P 

Lynn  Item  Names 
Co-Publishers 

Ly.vn,  Mass. 

Charles  H.  Gamage,  secre¬ 
tary-treasurer,  and  Peter  Gam- 
age,  vicepresident,  have  been 
named  co-publishers  of  the 
Lynn  Daily  Evening  Item.  They 
succeed  Ernest  W.  Lawson,  who 
died  on  Jan.  29. 

lOther  changes  include  Dario 
Costantini  to  director  of  adver¬ 
tising  and  O.  Henry  Austin  to 
director  of  photography. 

• 

Arthur  M.  Roane,  reporter, 
Beaumont  (Tex.)  Enterprise  — 
to  New  Orleans  (La.)  Times- 
Picayune, 

et  *  * 

Lawrence  Mosher  and  Ar¬ 
thur  Albert,  Hackensack 
(N.  J.)  Bergen  Evening  Rec¬ 
ord  —  to  Brooklyn  staff.  New 
York  World-Telegram  &  Sun. 
•  • 

Nixson  Denton,  formerly  as¬ 
sociate  editor  and  columnist, 
Cincinnati  (Ohio)  Times-Star 
—  to  Batavia  (Ohio)  Clermont 
Sun,  a  weekly,  as  occasional 
feature  writer  and  columnist. 

*  *  * 

Thomas  Gephardt,  editorial 
page  editor,  .Anderson  (Ind.) 
Herald  —  to  editorial  writer, 
Cincinnati  (Ohio)  Enquirer. 
Cliff  Ward,  Batavia  (Ohio) 
Clermont  Sun  —  to  Enquirer 
Batavia  correspondent. 

*  « 

Charles  Bernard,  Hawaii 
bureau  chief,  UPI  —  re-elected 
president  of  the  Honolulu  Press 
Club. 

*  *  * 

Patricia  Leeds,  Chicago  (Ill.) 
Tribune  police  reporter  —  new 
secretary,  Chicago  Newspaper 
Reporters  Association. 

*  *  * 

Richard  S.  Croy,  former  re¬ 
po  r  ter,  Willoughby  (Ohio) 
News-Herald  —  to  metro  sec¬ 
tion  copydesk,  Chicago  (Ill.) 
Tribune. 

*  *  * 

Gordon  A.  O’Brien,  treas¬ 
urer  and  controller,  Worcester 
(Mass.)  Telegram-Gazette  Com¬ 
pany  —  elected  a  director  of 
the  corporation.  He  has  worked 
for  the  newspaper  since  1941. 
*  *  « 

William  James  Soriano  — 
to  news  editor,  Smithtown 
(N.  Y.)  Messenger. 

*  *  « 

Gale  Daugherty  and  Law¬ 
rence  Litchfield,  San  Diego 
(Calif.)  Union-Tribune  —  to 
city  desk,  Glendale  (Calif.) 
News-Press. 


ersonal 

Executive  Editor 
For  Gore  Papers 

Ft.  Lauderdale,  Pla. 

Fred  Pettijohn,  managing  edi¬ 
tor  of  the  Ft.  Lauderdale  News 
the  last  five  years,  has  lieen 
named  executive  editor  of  Gore 
Publishing  Co.  newspapers 
which  include  the  Morning  Sen¬ 
tinel  due  to  start  publication  in 
April. 

Mr.  Pettijohn  came  to  the 
News  as  .sports  editor  in  June, 
1953,  after  six  years  as  sports 
editor  of  the  Tallahassee  (Fla.) 
Democrat.  He  has  been  man¬ 
aging  editor  since  October,  1954. 

City  Editor  J.  Milton  Kelly 
becomes  managing  editor  and 
Ed  Magill,  assistant  city  editor, 
moves  up  to  city  editor. 

Harvey  Call,  area  editor  of 
the  Ft.  Lauderdale  News,  will 
be  editor  of  the  Sentinel  with 
Barney  Waters,  Sunday  editor 
of  the  News,  as  managing  edi¬ 
tor.  John  Hord,  assistant  editor 
of  the  North  Broward  edition  of 
the  News,  will  become  city  edi¬ 
tor. 

Appointments  of  Robert  E. 
Dickey  as  business  manager.  Cal 
Hawthorne  as  advertising  man¬ 
ager,  and  Robert  Tartaglione  as 
circulation  manager  have  also 
been  announced  by  T.  T.  Gore, 
president  and  general  manager 
of  the  Gore  Publishing  Co. 

• 

Sam  Gillitly,  editor,  Glasgow 
(Mont.)  Courier  —  to  editor, 
Helena  (Mont.)  Citizen,  semi¬ 
monthly  newspaper  of  the  Mon¬ 
tana  Chamber  of  (Commerce. 

«  «  ♦ 

Jambs  Kelley,  assistant  city 
editor,  Denver  (Colo.)  Post  — 
new  president,  Denver  Press 
Club,  succeeding  Leonard  Tanc- 
ney,  feature  editor,  Denver 
(Colo.)  Rocky  Mountain  News. 
*  *  « 

Edward  H.  Armstrong,  city 
editor,  Springfield  Illinois  State 
Register  —  to  managing  editor, 
succeeding  James  E.  .Arm¬ 
strong,  now  editor,  replacing 
V.  Y.  Dallman,  retired. 

*  *  * 

Richard  Strub,  .M  em  phis 
(Tenn.)  Commercial  .Appeal 
copy  desk  —  to  desk  swing, 
Springfield  Illinois  State  Regis¬ 
ter. 

*  *  * 

WiLUAM  G.  Freemon,  assist¬ 
ant  city  editor,  Oklahoma  City 
(Okla.)  Oklahoman  and  Times 
—  to  city  editor,  succeeding 
Ralph  Sewell,  now  devoting 
full  time  to  assistant  managing 
editorship. 
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mention 

Q9  f.„  John  E.  Roberts,  former  re- 

porter,  Gastonia  (N.  C.)  Ga- 
n  •  f  ,  zette  —  to  editor  of  C/iariti/ and 

OCI0IIC0  xIlStil1lt0  Children,  official  publication  of 

the  Baptist  Children’s  Homes  of 
Chapel  Hill,  N.  C.  North  Carolina. 

Thirty-two  newspapermen  *  *  ♦ 

from  15  states  are  enrolled  for  Lucille  May,  formerly  with 
the  Science  Writers  Institute,  WIDU  radio,  Fayetteville,  N.  C. 
March  28-30,  which  is  sponsored  —  to  society  editor,  Dunn 
by  the  University  of  North  (N.  C.)  Daily  Record. 

Carolina  School  of  Journalism.  •  ♦  • 

Those  re^ristered  are:  Allan  Kriegsman,  former 

^Gnneapolis  (Minn.)  lecturer  in  music  at  Columbia 
^Edward  Garaarekian,  Washington  University,  New  York  —  tO 

.  music  critic  of  the  San  Diego 
Hillier  Krieghbaum,  Nexv  York  Unt-  1  r>  i  \  rr  • 
versity.  (Cal.)  Union. 

Walter  Sullivan.  New  York  Times.  ♦  ♦  * 

p^John  Troan,  Scripps-Howard  news-  j^agAN,  assistant  claS- 

james  Wiley,  Birmingham  (Ala.)  Post-  sified  advertising  manager,  Netv 

^Ro/‘  Reed.  Little  Rock.  Arkansas  ^ ork  Post  —  tO  classified  ad- 
Gasette.  vertising  manager. 

Henry  F.  Davidson,  Wilmington  «  «  « 

(Dela.)  Joumal-Every  Evening. 

Lowell  Brandle,  Si.  Petersburg  (Fla.)  WILLIAM  B.  MEAD,  formerly 

^'Alvin  Webb.  United  Press  Interna-  ^i^h  the  Richmond  bureau  of 
tionai.  UPI,  and  William  A.  Silver- 

^  Richard  R.  Carroll,  Louisville  (Ky.)  reporter  for  the 

Weldon  Wallace,  Baltimore  (Md.)  Cleveland  (Ohio)  News  —  to 

^Robert  P.  Sigman,  Kansas  City  (Mo.)  '"formation  division  staff,  Reyn- 
Star.  olds  Metals  Company. 

Richard  S.  Shelton.  Shelby  (N.  C.)  urn* 

Star. 

.■\nn  Sawver,  Charlotte  (N.  C.)  News.  VniNE  MiLLEX  —  to  general 
dL'cTrtJ;'  CitJTentiler^’’”-"^^^^^  manager,  Fallon  (Nev.)  Eagle- 
Victor  K.  McElheny,  Charlotte  (N.  C.)  Standard,  succeeding  Biu,  Cary, 

R^rt’  Marks,  High  Point  (N.  C.)  ''^signed. 

Enterprise.  ♦  ♦  * 

Journlj'  Dan  Sheehan  —  from  ad- 

Donald  M.  Seaver,  Charlotte  Observer.  Vertising  Staffer  tO  promotion  aS- 

Btoer,;*  (Calit.)  p™,,. 
quirer.  Enterprise,  succeeding  Larry 

Wade,  now  San  Francisco 
iMmara  Jackson,  Oklahoma  City  Times.  .  , 

Esther  Kitzes,  Pittsburgh  (Pa.)  Sun-  (Calif.)  Chronicle  promotion 

Knoxville  iTcnru)  News-  "manager. 

Sentinel.  ♦  *  ♦ 

Norman  Bradley,  Times._  FRANK  B.  HADLER  JR.,  El 

Ida  (Siemens,  Memphis  Commercial  _  .  , ^  r.  r.. 

Appeal.  Centro  (Calif.)  Press-Post  —  to 

Press-  advertising  service  manager, 

Wallace  O.  Westfeldt  Jr.,  Nashville  Santa  Rosa  (Calif.)  Press-Dem- 
Tennessean.  nrrnf 

Richard  D.  Smyser,  Oak  Ridge  Oak 
Ridger.  ♦  * 

^>lian  Uvine,  Dallas  (Tex.)  Morning  PATTEN-fr 

Blair  Justice,  Fort  Worth  Star-Tele-  staff.  Council  Bi 

R.  Beverly  Orndorff,  Richmond  (Va.)  Nonpareil  tO  tele 
TiiwsDisMch.  Norfolk  (Neb.)  Di 

Robert  B.  Sears,  Roanoke  Times. 

Fletcher  Cox  Jr.,  Richmond  News 
Leader. 

Don  Marsh,  Charleston  (W.  Va.)  „ 

Ca.-e«e.  ^ 

Charles  Murray,  former  1 

Houston  (Tex.)  Press  copy- 
reader  —  to  makeup  editor,  4 

Houston  (Tex.)  Post.  ® 

♦  ♦  ♦  ^ 

Kingsuiy  Gillespie,  editor 

and  publisher,  Stam/ord  (Conn.)  YOUR  READERS 

.\dvocate  —  appointed  by  Gov-  tkey  wUl  "b*  tb* 
emor  Ribicoff  to  the  Connecti-  pjSiUl 
cut  State  Aeronautics  Commis-  leadlnq  nawspopwi 
Sion. 

*  *  * 

Tom  Marquis  —  from  re-  THE  REG 

porter  to  assistant  city  editor,  Dm  Moinm 
Spokane  (Wash.)  Spokesman- 
Review. 
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J0ff0rsoii  R0tir0s,  | 
Langston  Editor 

Dallas,  Tex. 

Editorial  staff  changes  were 
announced  this  week  by  Felix 
R.  McKnight,  vicepresident  and 
executive  editor  of  the  Dallas 
Times  Herald. 

B.  C.  Jefferson,  editor  and 
chief  editorial  writer  since  1952, 
retired  after  a  newspaper  ca¬ 
reer  spanning  more  than  40 
years. 

He  is  succeeded  by  Frank 
Langston,  who  has  served  since 
1949  as  business  editor. 

Dennis  Hoover,  editorial 
writer  for  a  number  of  years, 
has  been  named  associate  editor. 

Mr.  Jefferson  came  to  work 
at  the  Times  Herald  as  a  cub 
reporter  in  August  1919  and 
covered  major  news  assignments 
before  becoming  editorial  writer 
in  1926.  He  is  a  stockholder  and 
director  of  the  publishing  com¬ 
pany. 

Mr.  Langston  joined  the 
Times  Herald  in  1941.  He  has 
won  numerous  awards  for  his 
newswriting. 

Mr.  Hoover  is  another  vet¬ 
eran  reporter  turned  editorial 
writer.  Last  year,  he  won  the 
top  award  for  editorial  writing 
in  competition  sponsored  by 
Texas  members  of  the  Associ¬ 
ated  Press  Managing  Editors 
Association. 

«  *  * 

George  Weiss,  advertising 

manager.  West  Essex  (N.  J.) 

Tribune — to  the  faculty  of  the 
Vale  School  of  Real  Estate  and 
Insurance,  Newark. 

«  *  * 

Josef  Dine,  onetime  Wor¬ 
cester,  Mass,  newsman,  later 
with  NBC  Press  Department 
and  in  PR  for  himself — now  with 
advertising  firm  of  Ted  Bates 
&  Co. 


Jim  Patten — from  the  sports  Charles  Haughney,  who  edi- 
staff.  Council  Bluffs  (Iowa)  ted  the  women’s  pages  of  the 
Nonpareil  to  telegraph  editor,  defunct  Cleveland  (Ohio)  News 
Norfolk  (Neb.)  Daily  News.  — to  Toledo  (Ohio)  Blade. 


SOLIJNAR  TABLES 

By  John  Alden  Knight 
SeietUi^iccUjUff  ^alc6fuUe«C 

YOUR  READERS  will  «•*  a  pmI  kick  Rthhiq  by  SOLUNAR  timm,  for 
tboy  will  "bo  tboro"  of  Ibo  oioef  timm  whoo  too  Rth  oro  bWim  bmt. 
Toblm  ospociolly  eolibrotod  for  yoor  oroo,  ri^ht  dowo  to  tbo  miooto. 
Provod  soeemtfol  by  moro  thoo  11  yoor*  of  poblicofioa  io  ovor  100 
loodinq  nowsfopors. 

Sood  for  somp/os,  forms  ' 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Dm  Moinm  fOO  Modhon  Avo.,  N.Y.C. 


Only 

Newspaper 

Color 

Delivers 

SURPRISING 

SALES 

RESULTS 

& 

COMPLETE 

PACKAGE 

IDENTITY 

To 

252,380 

Wholesalers 

1,721,650 

RetaUers 

52,000,000 

Households 

Same  Day 

BURKE  • 
KUIPERS 
&  MAHONEY 


Now  York,  Chleaqo,  DofroH, 
Atlanta,  Cborlotta,  DoHao. 
KanMS  CHy,  OMaboma  CHy, 
lovorly  HiHs,  Son  Francbco 
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plates.  Previous  record  was  one 
hour  and  30  minutes. 

Stereo  continued  the  fast  pace 
and  nickled  plates  were  on  the 
conveyor  to  the  press  room  at 
10:20  a.m.  Normal  press  start¬ 
ing  time  for  the  Star  is  10:36 
a.m. 


Speed-Up 
Color  Pic 
Of  Fire 


BLAZE  OF  GLORY— Minneapolis  (Minn.)  Star  and  Tribune  engraving  the  ITesident  S  mps  to  tne 
department  recently  set  new  record  of  one  hour  and  24  minutes  for  ^^tar  picture  desk.  Star  picture 
pr^ucing  full-color  plates  of  an  early-morning  fire  picture.  Shown  (left  editors  selected  the  best  news 
to  right)  are  some  of  those  responsible  for  fast  production  job:  Herb  color  shots  and  sent  them  to  the 
Germar,  Star  picture  editor;  Art  Hager,  color  coordinator  and  pho-  color  lab  for  color  separation, 
tographer;  Donald  Little,  stereotyping  superintendent;  and  Eddie  Jenni-  Separation  prints  were  made 
son,  engraving  room  superintendent.  and  then  turned  over  to  the 

ers  that  day  saw  one  of  the  ation  positives.  Minneapi^is  UPI  office  for  trans- 

most  dramatic  lire  pictures  ever  He  gave  the  separation  prints,  ni'ssion  by  wire  to  newspaper 
produced  in  the  Star.  complete  with  register  marks,  clients  throughout  the  country. 

After  getting  his  picture,  Mr.  to  the  engravers  at  7:21  a.m.  «  «  « 

Hager  helped  set  records  for  The  color  engraving  plates  were 

fast  color  processing  at  the  Star,  delivered  to  the  stereotypers  at  Star  picture  editors  also  gave 
He  left  the  fire  scene  at  3:15  8:45  a.m.  This  set  a  new  Star  readers  daily  color  picture  cov- 
a.m.  and  raced  to  the  Star  and  and  Tribune  engraving  depart-  erage  of  the  1960  Winter  Olym- 
Tribune  to  develop  his  negative  ment  record  of  one  hour  and  24  pic  games  at  Squaw  Valley, 
color  film  and  make  color  separ-  minutes  for  processing  color  Calif. 


[ 
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Proof  of  the  allurinf,  sales-pulling  p&v/er  of  color  is  its  use  by 
more  and  more  advertisers  in  Remarkalde  Rockford.  They  used 
987,838  lines  of  ROP  color  advertising  in  1959  to  put  the  Rockford 
newspapers  in  44th  place  among  all  newspapers  measured  by 
Media  Records.  Even  more  significant  is  the  fact  that  on  the  basis 
of  six-day  measurement,  the  Rockford  Register-Republic  would 
have  ranked  11th  in  the  country.  Follow  tiie  lead  of  the  most  successful 
advertisers  in  the  nation  .  .  .  use  the  two  productive  Rockford 
newspapers  for  your  advertiamg  in  color,  or  in  black  and  white. 
FINEST  FULL  COLOR  FACILITIES 


morG  sgIgs 

COLOR 


Make  your  own 

R.O.P.  COLORS 

with  Huber’s  ink  mixing  plan 

You  can  now  make  your  own  R.O.P.  colors  quickly... easily... inex¬ 
pensively.  The  Huber  R.O.P.  Mixing  Plan,  for  the  first  time,  makes 
available  the  equipment,  tools  and  supplies  an  ink  manufacturer 
uses  to  blend  ready-to-use  inks  economically. 


Newspaper  publishers  should  investigate  the  Huber  package  in¬ 
corporating  items  for  ease  of  matching,  storage,  blending  and 
control.  This  Huber  Ink  Mixing  Plan  is  based  on  two  decades  of  en¬ 
gineering  similar  installations  in  plants  of  all  sizes  throughout  the 
United  States. 

Ask  your  Huber  representative  to  give  you  details  on  the  Huber 
R.O.P.  Mixing  Plan. 


13  shades  adopted 
by  ANPA-AAAA  are 


J.  M.  HUBER  CORPORATION- INK  DIVISION 

1478  Chestnut  Avenue,  Hillside,  New  Jersey,  MUrdock  6-3440 

Sales  Offices:  Huber,  Ga.,  (Macon)  SHerwood  6-4SS8 

LaGrange,  M.,  P.O.  Box  309,  (Chicago)  Bishop  2~3226 
Bkat  St.  I^is,  HI.,  150  N.  Front  St.,  BRidge  1-3781 


Chicago  Food  Stores 
Increase  Color  50% 


Chicago 

Use  of  newspaper  color  adver¬ 
tising  by  Chicago  area  retail 
grocers  increased  more  than  50 
percent  during  1959.  Greatest 
volume  came  from  three  of  Chi¬ 
cago’s  major  food  chains:  Jewel, 
Kroger,  and  National,  who  used 
full  color  and  spot  color  ads  for 
a  variety  of  special  promotions, 
buttressed  by  additional  color  in 
their  regular  week-to-week  ad¬ 
vertising  schedules. 

According  to  reports  of  Me¬ 
dia  Records,  Inc.,  Chicago’s  re¬ 
tail  grocery  color  linage  jumped 
from  186,000  lines  in  1958  to 
301,000  lines  during  1959.  Color 
ads  accounted  for  approximate¬ 
ly  four  percent  of  the  eight 
million  lines  of  retail  grocery 
advertising  published  last  year 
in  Chicago’s  four  dailies. 


Chicago’s  American  (28,000) 
and  Chicago  Sun-Times  (8,400). 

At  the  same  time  that  Chi¬ 
cago’s  retail  grocers  were  up¬ 
ping  their  use  of  color  ads,  gen¬ 
eral  grocery  product  advertis¬ 
ers,  longtime  users  of  the  news¬ 
paper  color  medium,  increased 
their  use  of  color  by  approxi¬ 
mately  15  percent,  to  make  1959 
one  of  the  most  colorful  years 
in  Chicago  grocery  advertising 
history. 

General  grocery  color  linage 
in  Chicago’s  four  dailies  totalled 
1,100,000  lines  during  1959, 
compared  with  836,000  during 

1958.  Greatest  gains  in  general 
grocery  color  were  made  by  the 
Tribune,  which  carried  over  half 
the  color  linage,  586,000  lines  in 

1959,  as  against  400,000  in  1958. 


ment  on  Feb.  1,  of  an  eight-week 
“extra  value  line  up”  contest 
that  offered  90,000  prizes  to 
readers,  ranging  from  loaves  of 
bread  to  a  weekly  $1,000  grand 
prize. 

A  red-and-black  page  called 
attention  to  a  grocery  stock 
clearance  sale  run  by  the  store 
later  that  year.  A  series  of  two 
color  ads  highlighted  hand-cut 
glass  tumblers  the  chain  offered 
to  customers  free-of-charge  with 
a  $10  grocery  purchase. 

A  red-white-and-blue  Jewel 
advertisement  published  in  the 
Tribune  on  June  7,  announced 


utilized  the  attention-getting 
factors  of  color  advertising  to 
announce  their  new  store  open¬ 
ings.  Red  Owl  used  22,000  lines 
of  newspaper  color  in  the  Trib¬ 
une  and  News  during  the  year; 
while  Eagle  ran  approximately 
15,000  lines  of  color  ads  in  the 
same  two  papers. 

Newspaper  color  advertising 
was  also  used  by  several  other 
Chicago  area  grocery  outlets,  in¬ 
cluding  Sure  Save  Food  Marts, 
Model  Town  &  Country  Mart, 
Midwest,  Dominick’s  and  Certi¬ 
fied. 


JeMr  SchooI  Di..rictS.a.ly 

ents  to  “see  history  in  the  mak-  Offere<i  As  Example 
ing”  by  winning  a  free  twelve- 
day  cruise  across  the  Great 
Lakes  to  witness  the  dedication 
ceremonies  of  the  St.  Lawrence 
Seaway. 


Kroger  Features  Meats 


Tribune  l.eads  in  Linage 


Jewel  Biggest  User 


Over  half  of  Chicago’s  retail 
grocerj’  color  ads  appeared  in 
the  Chicago  Tribune,  which  car¬ 
ried  181,000  lines  of  such  ad¬ 
vertising,  followed  by  the  Chi¬ 
cago  Daily  Xeivs  (85,000  lines), 


Jewel,  largest  retail  user  of 
grocery  color,  published  84,000 
lines  of  four-color  and  spot- 
color  ads  during  1959.  Unusual 
applications  of  Jewel  color  ads 
included  a  full-color  announce- 


CAROLINA 


CALLS  FOR  THE 


BUY 


COLORACTION 


Top  Color  Facilities  —The  Jour¬ 
nal  and  Sentinel  have  North  Carolina’s 
newest,  most  complete.  Spot,  screen, 
or  4  color,  any  day  of  the  week. 


Choice  Market  — Dynamic!  Hust¬ 
ling!  Over  100%  penetration  in  the 
Winston-Salem  metropolitan  area  and 
over  70%  additional  penetration  in  a 
growing,  well-defined  11-county  mar¬ 
ket  with  Retail  Sales  of  $S3I,6M,30S,- 
.00! 


Kroger,  second  largest  retail 
grocery  color  advertiser  in  the 
Chicago  market,  concentrated 
most  of  its  color  messages  in 
Tull  color  reproductions  of  such 
food  products  as  beef,  chicken 
and  turkey. 

Typical  of  its  color  applica¬ 
tions  was  a  four-color,  full-page 
ad  published  in  the  Tribune  on 
Nov.  22,  dominated  by  a  near¬ 
life-size  illustration  of  a  “but- 
'  terball”  turkey.  Bottom  portion 
I  of  this  and  other  similar  Kroger 
!  color  ads  was  devoted  to  the 
;  traditional  presentation  of  other 
grocery  items  available  in  the 
chain’s  Chicago  area  outlets. 

During  the  twelve  months  of 
1959,  Kroger  ran  a  total  of  69,- 
I  000  lines  of  newspaper  color  in 
I  Chicago  dailies,  with  ROP  color 
I  linage  representing  approxi- 
:  mately  nine  percent  of  its  734,- 
000  lines  of  Chicago  newspaper 
advertising. 


lAJUISVlLLE,  Ky, 
The  Courier- Journal  and  staff 
writer  Richard  Cherry  have 
been  commended  by  a  State 
House  of  Repreesntatives  educa¬ 
tion  committee  for  their  part  in 
a  story  that  concerns  the  com¬ 
mittee’s  attack  on  Kentucky’s 
educational  ills. 

The  report,  and  reaction  to  it, 
has  been  big  news  throughout 
the  state.  Mr.  Cherry,  a  State 
Desk  staffer,  wrote  a  story  about 
the  school  system  in  rural 
Carter  County.  The  story  broke 
while  the  committee  was  investi¬ 
gating  education  in  the  state. 
The  House  Committee  said  it 
hopes  other  newspapers  will,  as 
a  public  service,  undertake  to 
prepare  carefully  and  publish 
similar  case  studies  relating  to 
each  school  district. 


Dividends  Vote<l 


‘Fun  in  the  Sun’ 


Big  Action  — Buy  the  Journal  and 

Seminal — North  Carolina’s  COLOR- 

ACTION  newspaper — for  big  action, 
big  sales! 


IN  FACT,  you  can't  cover 
North  Carolino  without 
the  Journal  and  Sentinel 


REP.  KELLY-SMITH  COMPANY 


National,  which  placed  62,000 
lines  of  ROP  color  ads  in  Chi¬ 
cago  newspapers  in  1959,  util¬ 
ized  the  color  medium  for  spe¬ 
cial  promotions,  as  well  as  regu¬ 
lar  grocery  product  ads.  To  an¬ 
nounce  a  “Fun  in  the  Sun” 
giveaway  the  chain  sponsored  in 
April,  May  and  June  of  1959, 
National  used  four  color  ads 
dominated  by  a  blazing  golden 
reproduction  of  the  sun,  high¬ 
lighting  a  page  that  included 
illustrations  of  other  items  be¬ 
ing  awarded  as  prizes  to  win¬ 
ning  customers. 

Chicago’s  fourth  major  groc¬ 
ery  chain  advertiser,  A  &  P,  ran 
28,000  lines  of  color  ads  in  the 
,  Tribune,  News  and  Sun-Times, 
j  During  1959,  both  of  Chi¬ 
cago’s  new  entries  in  the  chain 
grocery  field.  Eagle  Food  Cen¬ 
ters  and  Red  Owl  Food  Stores, 


VANCoirvEai,  B.  C. 

Sun  Publishing  Co.  Ltd.,  has 
declared  a  dividend  of  15  cents 
per  share  on  class  A  common. 
In  addition  the  company  has  de¬ 
clared  a  stock  dividend  of  37,500 
preference  shares  par  value  of 
$1  on  the  basis  of  one  prefer¬ 
ence  shares  par  value  of  $1  on 
the  basis  of  one  preference 
share  for  each  10  common 
shares  to  holders  of  class  B 
stock.  A  cash  dividend  of  2% 
cents  has  been  declared  on  class 
B  common. 


Editors  on  TV 

Raleigh,  N.  C. 

The  North  Carolina  Press 
Association  and  the  educational 
television  station  of  the  Uni¬ 
versity  of  North  Carolina, 
WUNC-TV,  are  cooperating  in 
a  weekly  program  of  news  an¬ 
alysis  and  comment  from  the 
state’s  newspapers.  Moderator 
of  the  program  is  Sam  Ragan, 
executive  editor  of  the  Nem 
and  Observer  and  Raleigh 
Times.  Two  different  editor* 
are  selected  each  week  to  ap¬ 
pear  on  the  program. 
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Use  COLOR  in 

The  Dallas  Morning  NewsI 

T/jere’s  no  limit  to  the  catch  ivhen  you  lure  with 
COLOR  in  The  Dallas  News  —  Texas*  largest  circulation  in 
Texas*  biggest^  richest  market! 

More  careful  handling  and  up-to-date  equipment  in  a  modern, 
air-conditioned  plant  assure  high  color  fidelity,  accurate  registration 
and  greater  satisfaction  with  **color**  in  The  News! 


UUM0T 

— - ilhrrer  Feeh  Cuban  Ties 

might  Eventually  Be  Cut 


/ 


CRESMER  &  WOODWARD,  INC 


National  Representative 


ST 
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ROOTY 
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PLUS”  COVERAGE 
99.2  %  GRAND  ISLAND 
97.4  %  HALL  COUNTY 

66.4%  7. 


COUNTY 
TRAOE  AREA 


♦Sept.  30,  1959— ABC. 


FULL 

COLOR 

—  Any  Day  of 
the  week! 


Paper  Sues 
For  Loss  of 
TV  Network 

Tacoma,  Wash. 

Federal  Judge  William  J. 
Jameson  has  taken  under  ad¬ 
visement  a  defense  motion  for 
a  summary  judgment  seeking 
dismissal  of  a  $15  million  dam¬ 
age  suit  filed  by  the  Tribune 
Publishing  Co.,  against  Queen 
City  Broadcasting  Co.,  Seattle, 
and  the  Columbia  Broadcasting 
System. 

Judge  Jameson  tentatively  set 
July  12  as  a  trial  date. 

Also  defendant  in  the  suit  is 
I  Saul  Haas,  owner  and  majority 
i  stockholder  of  the  Queen  City 
Co.,  owner  and  operator  of  radio 
station  KIRO  and  television  sta¬ 
tion  KIRO-TV,  both  in  Seattle. 

The  complaint  alleges  that  the 
.  Federal  Communications  Com- 
!  mission  granted  Queen  City  a 
television  license  for  Channel  7 
I  in  July,  1957,  and  that  shortly 
;  thereafter  CBS  served  cancella- 
{  tion  notice  on  its  then  affiliate, 

I  KTNT-TV,  Channel  11,  owned 
1  by  the  Tribune. 

The  complaint  alleges  that 
i  Queen  City  unlawfully  used  its 
j  radio  franchise  to  obtain  the 
,  CBS  television  affiliation  and 
that  the  agreement  required 
CBS  to  grant  Queen  City  tele¬ 
vision  affiliation  in  event  it  ac¬ 
quired  a  station. 

As  a  consequence,  it  is  al¬ 
leged  that  in  accordance  with 
the  tying  agreement,  CBS  trans¬ 
ferred  its  affiliation  from  KTNT- 
TV  to  KIRO-TV  on  Feb.  8,  1968. 
This  is  contended  to  be  a  viola¬ 
tion  of  provisions  of  the  Sher¬ 
man  and  Clayton  Acts.  The 
plaintiff  alleges  its  damage  to 
be  5  million  dollars,  trebled. 


A  STAUFFER  PUBLICATION 

ARTHUR  H.  HAGG  &  ASSOCIATES 
National  Ropresontatlvo 


we  print 
more  pages*, 
operate  more 
type-setting 
machines** 
than  any 
other  news¬ 
paper  in 
f lorida 

orlando 

sentinel-star 

"gateway  to 
the  moon" 

•source: 
media  records 

••source; 
mergenthaler 
lino  CO. 


Booth  Newspapers 
Ads  Win  Praise 

Kalamazoo,  Mich. 

The  Michigan  Economic  De¬ 
velopment  Commission,  in  a  re¬ 
cent  meeting  at  Western  Michi¬ 
gan  University,  cited  Booth 
Michigan  Newspapers  for  their 
“  .  .  .  outstanding  contribution 
to  the  economic  welfare  of 
Michigan  through  a  series  of 
national  advertisements  present¬ 
ing  favorable  information  about 
the  state.” 

Ralph  Bastien  Jr.,  manager 
of  the  Kalamazoo  Gazette,  ac¬ 
cepted  the  citation  for  Booth 
Newspapers. 

The  citation  was  awarded  for 
a  4-week  advertising  campaign 
run  by  Booth  Michigan  News¬ 
papers  during  October  and  No¬ 
vember,  1959.  This  campaign, 
prepaid  by  the  Fred  M.  Ran¬ 
dall  Co.  of  Detroit,  consisted 
of  a  series  of  testimonials  by 
Michigan  businessmen  on  the 
state’s  healthy  climate  for  trade 
and  industry.  The  advertise¬ 
ments  appeared  on  the  business 
pages  of  the  New  York  Times, 
Chicago  Tribune,  Detroit  News 
and  Wall  Street  Journal. 


6-Parl  Anniversary 
Edition  To  Be  Issued 

Augusta,  Ga. 

The  first  section  of  the 
Augusta  Chronicle’s  175th  An¬ 
niversary  edition  was  published 
Sunday,  March  6.  Carried  as  a 
part  of  the  regular  Sunday  edi¬ 
tion  of  the  Chronicle-Herald,  the 
section  contained  36  pages  of 
historic  information  about  the 
Chronicle  and  the  times  since  it 
was  founded  in  1785. 

The  anniversary  section  car¬ 
ried  56,000  lines  of  advertising, 
according  to  James  W.  Fehren- 
bach,  advertising  director. 

The  anniversary  edition  will 
consist  of  six  sections  to  be  pub¬ 
lished  one  each  month  until 
August. 


62  Columns  of  Ads 
For  School  Teachers 

Toronto 

The  Toronto  Globe  and  Mail 
set  a  record  Saturday,  March 
12,  when  it  carried  62  columns 
in  the  most  massive  Teachers 
Wanted  advertising  in  the  pa¬ 
per’s  history.  It  beats  by  a  pagre 
the  previous  record  set  in  1968 
by  the  Globe  and  Mail  for  ads 
for  teachers. 

The  ads  originated  with  school 
boards  from  across  Ontario, 
rural  and  urban,  and  were  di¬ 
rected  to  teachers  with  qualifica¬ 
tions  ranging  from  kindergarten 
to  secondary  school. 


Pet  Service 
Makes  People 
Like  Paper 

By  Jacffueline  Darcy 


Gloucester,  .Mass. 

A  white  rooster  flutters  down 
the  main  highway  and  is  res¬ 
cued  from  the  traffic  by  a  motor¬ 
ist.  A  box  of  unweaned  kittens 
is  found  in  the  city  dump.  A 
lost  puppy  whines  and  scratches 
at  a  door. 

For  the  Gloucester  Daiif 
Times  this  means  a  flurry  of 
phone  calls,  another  inch  up  in 
circulation  and  increased  good 
will. 

Tangible  Dividends 

The  services  of  the  news¬ 
paper  are  extended  to  animal  as  < 
well  as  human  members  of  the 
community.  The  policy  has  paid!] 
very  tangible  dividends,  in¬ 
cluding  letters  to  the  editor.  For  J 
two  years  the  Times  has  car-! 
ried  stories  dedicated  to  return- j 
ing  or  locating  lost  pets,  care  I 
of  animals,  finding  homes  forj 
the  unwanted  and  educating  the  I 
public  to  such  issues  as  illegialj 
trapping. 

Cape  Ann  people  turn  to  the 
Times  automatically  with  their 
animal  problems.  A  muscular 
fisherman  comes  in  carrying  a 
florist’s  box.  “Look,  I  was  sup¬ 
posed  to  drown  these  kittens  but 
maybe  you  can  find  a  home  for 
them.”  The  kittens  are  placed 
within  36  hours.  (The  Timet 
usually  has  a  waiting  list.) 

A  railroad  man  carries  in  a 
frightened  beagle  pup.  “Found 
him  on  the  tracks.  Had  to  stop 
the  train.”  The  pup’s  photo  is 
run  and  a  owner  calls  for  him.] 

Picture*  Published 

Pictures  of  lost  cats  and  dogs 
are  run,  with  brief  stories  and 
descriptions.  Most  telephone 
calls  are  routed  via  the  desk  of 
the  women’s  editor. 

The  newspaper  has  no  kennel, 
but  in  emergencies,  the  pub¬ 
lisher’s  office  has  served  as  a 
shelter. 

An  effort  is  made  to  see  that . 
each  animal  is  placed  in  a  suit-] 
able  home,  a  very  impor 
point  as  far  as  the  public  iS4 
concerned.  Often  follow-uf 
stories  are  run  to  satisfy  tho 
who  call  out  of  interest  in  th 
hard-luck  cat  or  dog  in  questio 

Readers  have  written  lett 
praising  the  service.  0ns 
brought  in  two  cans  of  cat  fo 
another  sent  a  five  dollar  bilL'fi 
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ARROWHEAD 


BLACK 

AND 

COLORS 


Flint  Ink  Corporation 

ATLANTA  •  CHICAGO  •  CLiVElAND  •  DALLAS  •  DENVER  •  DETROIT  •  HOUSTON  •  INDIANAPOLIS 
JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGELES  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 


Study  Proves  Color 
Gives  Bonus  Value 


BAGSr. 
CORM  CHIPS 


ines 


By  Robert  B.  McIntyre 


The  final  results  summarizing  were  printed  in  one  color  and 
Growth  of  ROP  newspaper  the  Continuing  Study  of  Color  black.  These  were  for  Beacon 
color  advertising  in  just  14  years  Advertising  Readership  and  Im-  Wax,  Betty  Crocker  Refriger- 
has  been  phenomenal.  pact  have  been  tabulated  by  ated  Biscuits,  three  ads  for 

You  realize  just  how  phenom-  Carl  J.  Nelson  Research,  Inc.  Florida  Fresh-Frozen  Orange 
enal  when  you  re-read  the  14-year  The  study  is  a  survey  of  7,356  Juice,  and  Florida  Grapefruit, 
old  book.  National  Advertising  housewives  who  read  food-day  Pillsbury  Pudding-Cake  Mixes 
in  Newspapers”  published  in  ’46  issues  of  the  Boston  Globe,  Chi-  ranked  first  with  a  score  of  79% 
by  Harvard  Univ.  Press.  cago  Daily  News,  Chicago  Sun-  for  readership  and  74%  for  re- 

*  *  *  Times,  Columbus  Dispatch,  tention.  The  Lamb  Council  ad 

“In  this  matter  of  color  and  Houston  Chronicle,  Lansing  was  a  close  second  with  a  read- 

good  reproduction,”  the  book  State  Journal,  Long  Beach  ership  score  of  74%  and  a  re¬ 
noted,  “magazines  and  newspaper  Press-Telegram,  Milwaukee  tention  score  of  68%.  Brach’s 
supplements  have  a  great  advan-  Journal,  Newark  Star-Ledger,  Candies  was  third  with  a  rating 
tage  which  may  be  reduced  by  Oklahoma  Daily  Oklahoman,  of  67%  readership  and  63% 
technological  developments.  Philadelphia  Bulletin,  St.  Louis  retention. 

“Some  newspaper  publishers  Post-Dispatch,  St.  Paul  Dis-  Besides  the  readership  and 
have  made  strides  in  color  gravure  patch,  San  Jose  Mercury,  and  retention  value  of  ads,  brand 
and  a  few  papers  have  improved  Washington  Post.  usage  and  purchases  of  the 

color  in  the  daily  to  a  point  product  and  brand  advertised 

where  it  has  attracted  both  re-  Prove  Retention  Value  were  determined. 

tail  and  general  advertising.  The  housewives  were  inter-  Df^elon  New  Users 

At  the  time  this  was  written  viewed  simultaneously  in  the  re- 
the  then  first  25  papers  carried  spective  cities  one  and  five  days  Outstanding  in  the  study  was 
less  than  6,000,000  lines  of  color  ^£ter  the  publication  of  the  ad-  the  information  on  the  number 
compared  to  41,742,224  lines  car-  vertisements  in  April,  May,  t)f  new  purchasers  of  a  brand 
ried  in  1959  by  the  first  25  June,  September,  October,  and  days  after  the  advertise- 

papers.  December,  1969.  Different  sam-  ment  appeared.  For  instance, 

*  *  *  pies  of  housewives  were  inter-  of  tbe  housewives  questioned  on 

The  book  referred  to  “profit-  viewed  one  and  five  days  after  ^b®  American  Lamb  Council  ad, 

able  campaigns”  which  ran  in  publication  of  the  survey  issue.  25%  had  bought  lamb  in  the  last 
newspapers  “that  have  given  par-  The  five-day  interval  was  first  b'’®  days  and  6%  bought  lamb 
ticular  attention  to  color  prob-  developed  in  the  Milwaukee  for  the  first  time.  The  Brach 
lems,  such  as  the  Indianapolis  Journal  ColoROPtics  Study  and  ^d  showed  similar  results. 

(Ind.)  Times  and  the  Chicago  repeated  here  to  establish  the  Results  of  a  Florida  Fresh-  fender  published  a  story  saying 

Tribune.  Such  use  of  color  in  retention  power  of  the  ads.  A  Frozen  Orange  Juice  ad  checked  she  cooked  up  a  rape  charge 

newspapers  nationally  is  still  im-  total  of  six  readership  surveys  in  September  indicated  that  against  Mack  Charles  Parker  to 
possible.”  and  six  retention  surveys  was  45%  of  the  housewives  inter-  hide  an  affair  with  a  white  rnnTi 

We  checked  the  color  linage  made  during  the  year.  viewed  bought  the  product  in  Parker  a  23-year-old  Negro, 

records  for  1946  on  these  two  Of  the  310  national  color  ads  the  last  five  days,  and  12%  were  was  dragged  from  a  jail  cell 
papers;  found  the  Times  that  and  246  black-and-white  ads  in-  first-time  buyers.  Results  for  last  April  by  a  gang  of  masked 
year  was  No.  2  among  the  “first  eluded  in  the  study,  19  color  ads  an  October  ad  showed  that  40%  men  and  killed.  The  slaying  re- 

25”  with  480.838  lines  of  color,  and  10  black-and-white  ads  ap-  bought  orange  juice  during  the  mains  unsolved. 

The  Tribune  wasn’t  even  on  the  peared  in  four  or  more  cities,  five-day  period  and  5%  were  Defendants  named  in  the  Fed- 
list  in  ’46.  making  them  eligible  for  con-  new  purchasers.  A  December  eral  court  suit  were  L.  F. 

Last  year,  however,  the  Tribune  solidated  ratings.  ad  indicated  that  42%  bought  Palmer  Jr.,  general  manager 

w^  No.  2  on  the  “first  25”  list  Full-color  ads  developed  an  orange  juice,  and  24%  were  and  editor  of  the  paper,  and  the 

with  2,413,503  lines  of  color,  and  average  of  70%  when  reader-  first-time  purchasers  during  the  Robert  Abbott  Publishing  Coin- 

the  Times  wasn’t  on  the  list.  ship  was  measured  one  day  after  last  five  days.  The  Lamb  ad  pany,  Inc.,  of  Chicago. 

*  *  *  publication.  Five-day  retention  showed  various  cuts  of  lamb,  • 

“During  our  interviews  with  value  of  these  ads  reached  67%.  and  3%  of  the  readers  saved  the  £)ela^  a|.e  Repeals 

newspaper  executives,”  the  14-  One-color  and  black  ads  aver-  ad.  _  _  * 

year  old  book  went  on,  “we  found  aged  48%  for  one-day  reader-  Other  product  questions  sub-  *ketractlOIl  L<aH 

many  who  were  cognizant  of  the  ship  and  41%  for  five  days  after  mitted  by  advertisers  and  adver-  Dover,  Del. 

great  possibilities  lying  in  a  de-  publication  (retention  value),  tising  agencies  were  also  asked.  Overriding  the  Governor’s 
velopment  of  effective  color  in  Black-and-white  ads  resulted  in  Some  asked  how  often  a  product  veto  by  a  single  vote,  the  I>ela- 
newspaper  advertising,  and  there  35%  readership  and  31%  re-  was  served  at  home,  and  where  ware  Legislature  recently  re- 
was  evidence  of  considerable  tention.  Thus,  full-color  shows  the  housewife  bought  the  prod-  jiealed  a  section  of  the  libel  law 

study  to  try  to  lick  the  problem,  a  bonus  of  100%  over  black  and  uct.  which  held  claims  to  actual 

“How  much  can  be  done,  how  white  in  the  one-day  readership  Some  comparisons  of  color  damages  if  the  newspaper  pub- 
soon,  and  how  widespread  its  test.  Five  days  later  the  reten-  versus  identical  black-and-white  lished  a  retraction, 
adoption  would  be  we  did  not  tion  value  of  full-color  showed  a  advertisements  run  in  the  same  The  newspapers  had  con- 
study.  At  present  only  a  few  bonus  of  115%  over  black-and-  month  were  made.  Among  these  sidered  it  a  gtxid  law  and  a  fair 
papers  offer  color  results  as  good  white  ads.  an  April  red-and-black  Betty  one  patterned  after  model  sta- 

as  those  offered  by  the  papers  p-m».  Crocker  Biscuits  advertisement  tutes  in  half  a  dozen  other 

mentioned  above,”  the  book  con-  *»»*“>•>  rillsbury  scored  a  readership  of  48%  and  states.  It  was  adopted  in  1943. 

eluded.  Of  the  top  ten  identical  ads  a  five-day  retention  score  of  Proponents  of  the  repealer  said 

*  *  *  four  were  in  full  color.  These  40%.  An  identical  black-and-  the  section  was  a  shield  for 

Today,  14  years  and  286,009,-  were  for  Sealtest  Products,  white  advertisement  in  April  newspapers  that  distort  inten- 

596  lines  of  color  after  this  book  Brach’s  Candies,  Pillsbury  Pud-  rated  27%  for  a  one-day  reader-  tionally  a  news  story  and  then 
was  published,  color  advertising  ding-Cake  Mixes,  and  The  Lamb  ship  and  23%  remembering  the  publish  a  retraction  to  escape 
is  widespread.  Council.  Six  of  the  top  ten  ads  advertisement  five  days  later.  heavy  damages. 
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HITCH  HIKER— Full-page  ad  in 
Chicago  Tribune  and  Milwaukee 
Journal  was  used  by  Jays  Foods 
to  introduce  new  corn  chips  to 
Midwest.  Ad  featured  full-color 
reproduction  of  a  bag  of  Jay's 
potato  chips,  with  attached  hitch¬ 
hiker  sample  of  new  corn  chips. 
Ad  was  prepared  by  Olian  and 
Bronner,  Inc.,  Chicago. 


At  Lasti 
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AUTOMATIC  CIRCUMFERENTIAL 


REGISTER  CONTROL  THAT  IS 


^uoj^oiiijom 


tonitM 


^duiM 


'JlmU 


No  bulky  tubes,  less  maintenance. 


more  efficiency. 


The  compensator  runs  at  speeds 


proportional  to  the  degree  of  error, 
to  keep  register  within  .003"under 


normal  conditions. 


Corrective  reaction  to  error  is 


initiated  instantaneously  as  soon 


as  the  error  occurs. 


A  complete  circuit  can  be  removed 


and  replaced  in  a  matter  of  seconds. 


Requires  less  clear  track;  web 


mark  can  be  placed  in  small  areas 


normally  unavailable  for  target 


purposes. 


FOR  •  Rotogravure 

•  Newspaper  ROP  Color  Printing 

•  Multi-Color  Letter  Press 


II 


HURLETRON 


•  Web-Fed  Offset 

•  Back-Up,  Cut-Off, 
Sheeting,and 
Cutting-ond-Creosing 


ELECTRIC  EYE 
EQUIPMENT  COMPANY 

DANVILLE,  ILLINOIS 


Ask  about  our  COMPLETE  PACKAGE 
PL  A  N — engineerin  g,f abrication ,  instal¬ 
lation  instructions,  service  checking  and 
adjustments,  and  training  program  for 
your  operators. 
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Pepsi  Reaches  New  Plateau 
In  1960  ROP  Color  Success 


Inside  Story  of  Big  Drive 
Now  Told  for  First  Time 

By  Philip  N.  Schuyler 


“Pepsi  girls”  have  reached  a 
new  plateau  in  ROP  newspaper 
color  success,  according  to  com¬ 
pany  and  agency  officials. 

The  “Pepsi  girls” — are  the 
slim,  trim,  fashionably  dressed 
women  that  appear  in  the  color¬ 
ful  print  ads  Kenyon  &  Eck- 
hardt,  Inc.,  prepared  for  use 
this  year  with  and  for  Philip  B. 
Hinerfeld,  vicepresident  and  ad¬ 
vertising  director  of  the  Pepsi¬ 
Cola  Company. 

A  growing  part  of  the  esti¬ 
mated  total  $32,000,000  1960 
campaign  as  it  will  be  placed  by 
the  company  and  its  more  than 
.')00  bottlers  calls  for  newspaper 
color,  Mr.  Hinerfeld  said  this 
week. 

“Newspaper  ads  are  working 
harder,  selling  harder  than  ever 
before,”  he  told  a  recent  Pepsi 
bottlers  convention  in  New 
York.  In  an  interview  he  added : 

“We  are  hoping  that  more 
bottlers  will  use  the  13  specially- 
prepared  ROP  newspaper  color 
ads  this  year  more  than  ever 
before  because  the  ads  them¬ 
selves  represent  a  new  high  in 
quality. 

“Continuity  and  use  of  all 
media,  with  emphasis  on  color 
and  copy  keyed  to  the  theme 
‘Be  Sociable — Have  a  Pepsi’, 
looks  to  us  like  sure-fire  suc¬ 
cess.” 

For  the  first  time,  Mr.  Hiner¬ 
feld  and  members  of  the  K&E 
Pepsi  account  team  revealed 
details  of  the  carefully  worked- 
out  advertising  program  that 
has  sent  company  sales  soaring 
since  1950.  Herbert  L.  Barnet, 
president,  recently  reported 
1959  .sales  exceeded  the  1958 
record  of  $136,819,847. 

Fifth  in  Color 

Last  December  Pepsi  reached 
fifth  place  among  leading  na¬ 
tional  accounts  in  ROP  color 
with  139,708  lines.  While  Janu¬ 
ary  and  February  are  not  usu¬ 
ally  big  months  in  ROP,  when 
warmer  days  arrive  Pepsi  bot¬ 
tlers  are  expected  to  pick  an 
increasing  number  of  ROP  ads 
from  the  catalog  which  K&E 
prepares  to  show  available  ads, 
both  in  color  and  black  and 
white.  During  the  first  four 


weeks  of  1960  incomplete  re¬ 
turns  showed  45  bottlers  using 
ROP  color. 

“Our  ‘Pepsi  family’  this  year 
is  being  sociable  in  a  variety  of 
poses  for  print  advertising,” 
Mr.  Hinerfeld  said.  “We  want 
to  use  color  as  often  as  possible. 
Color  is  a  very  personal  thing 
to  women.  They  like  it.  In  our 
ads  we  always  try  to  appeal 
primarily  to  women. 

“Women  actually  dress  for 
other  women.  They  watch  care¬ 
fully  what  other  people  wear, 
down  to  the  finest  detail.  They 
eye  each  other’s  figures.  They 
check  on  each  other’s  hairdos, 
nailpolish  and  lipstick  colors. 

“Ads  attract  and  hold  femi¬ 
nine  attention  by  being  up  to 
the  minute  in  all  such  fashion 
detail.  In  our  ads  we  always 
take  great  care  in  preparation 
with  this  point  in  mind,  particu¬ 
larly  those  ads  in  color.  We 
even  go  down  into  background 
accessories. 

“Pepsi  ads  are  a  year  in  the 
making,  but  are  as  fresh  as  to¬ 
morrow.” 

Seeks  Increased  Sales 

Early  this  month  Pepsi-Cola 
invited  12  advertising  agencies 
to  discuss  with  officials  the 
services  and  approaches  each 
would  provide  were  the  account 
theirs.  Among  recipients  of  the 
invite  from  Mr.  Barnet  was  the 
present  agency,  K&E. 

He  explained  the  study  was 
being  made  as  part  of  the  com¬ 
pany’s  aim  for  increased  sales 
in  the  coming  decade.  Growth 
in  the  last  10  years,  he  .said,  had 
been  five  times  greater  than 
that  of  the  rest  of  the  soft 
drink  industry. 

Mr.  Hinerfeld  .said  the  in¬ 
vitations  were  sent  to  a  group 
of  agencies  “carefully  selected 
to  meet  certain  specifications 
that  the  Pepsi-Cola  Company 
holds  essential.”  Names  of  the 
agencies  were  not  disclosed. 

K&E  took  over  the  account 
from  Blow,  when  that  agency 
went  out  of  business  in  1955. 
Mr.  Hinerfeld,  account  execu¬ 
tive  for  Pepsi  at  Biow  for  15 
years  went  over  to  K&E,  as  did 
Samuel  A.  Alter,  senior  ac¬ 


Philip  B.  Hinerfeld 


count  executive  for  Pepsi.  John 
Soughan,  now  vicepresident  and 
director  of  marketing  at  Pepsi 
was  once  loaned  to  K&E  and 
then  returned  to  the  company. 

Mr.  Soughan,  Mr.  Hinerfeld 
said,  has  “masterminded  the 
evolution  of  the  successful 
Pepsi  advertising  program” 
into  its  present  “Be  Sociable” 
theme  through  the  phase  of 
light  refreshment. 

The  evolution,  as  traced  by 
Mr.  Hinerfeld,  began  in  1952  at 
the  Biow  Company.  The  origi¬ 
nal  conception  is  credited  to  the 
late  Alfred  N.  Steele,  one  time 
merchandising  manager  of  the 
Chicago  Tribune,  then  Pepsi’s 
president.  Working  with  John 
Toigo,  Biow’s  vicepresident, 
the  idea  was  to  find  an  “escape 
from  poverty.” 

Pepsi  was  being  outsold  by 
as  much  as  10:1  in  many  mar¬ 
kets.  The  Pepsi  jingle  of  the 
day  was  “Twice  as  much  for  a 
nickel,  too.” 

“People  drank  Pepsi  in  the 
kitchen,”  Mr.  Hinerfeld  re¬ 
called.  “Lots  of  kids  drank 
Pepsi  and  once  in  a  while  their 
mothers  sneaked  one  in. 

Oiit  of  Kitchen 

“We  then  began  the  tough 
battle  of  building  an  image  of 
quality.  We  took  Pepsi  out  of 
the  kitchen,  put  it  in  the  living 
room. 

“We  made  every  woman 
proud  to  serve  Pepsi  on  any 
occasion.  And  our  sales  prove 
it.  They’ve  gone  up  every  year 
since  1950.  We  shocked  the 
whole  industry.  We  shook  the 
whole  industry.  We  made  the 
No.  1  soft  drink  shake  in  its 
bottle ! 


“How  did  we  do  it?  We  made  f 
Pepsi-Cola  newsy  and  exciting 
to  the  consumer.  We  changed 
the  image — not  just  the  product 
itself,”  Mr.  Hinerfeld  enthused. 

‘Kwape  from  Poverl>' 

“We  gave  the  consumer  an 
escape  from  poverty.  We  took  ▼ 
hold  of  a  concept  and  with  this 
concept  established  an  impor¬ 
tant  point  of  difference  between 
our  product  brand  and  all 
others. 

“We’ve  sold  this  concept  to 
the  American  woman,  because 
she  is  the  purchasing  agent  for 
the  whole  American  family.  We 
have  made  women  proud  to 
serve  Pepsi  as  well  as  drink  it 
themselves. 

“We’ve  done  this  by  the 
toughest  kind  of  hard-sell  there 
is — through  emotion.  We  sold 
fashion  and  quality  along  with 
our  drink.” 

On  May  8,  1958,  the  theme, 

“Be  Sociable,”  was  coordinated 
into  the  print  and  broadcast 
campaigpi. 

‘Escape  from  Ix>neliness’ 

Mr.  Hinerfeld  described  this 
new  theme  as  “escape  from  lone¬ 
liness.” 

“We  have  come  into  the  age 
of  psychiatrists,  analysts  and 
tranquilizers,”  he  said.  “Now 
not  every  American  hometown 
is  ‘Miltown’,  but  people  every¬ 
where  seem  to  be  looking  for  an 
easing  of  tension,  a  longing  for 
friendship  and  relaxation. 

“They  tend  now  to  take  an  j 
active  part  in  leisure  and  group 
activities.  As  the  American  ^ 
work-week  shortens  and  the  t 
weekends  lengthen,  we  see  great  ' 
opportunities  for  market  rather 
than  escape  from  poverty.  This 
new  phase  emphasizes  socia¬ 
bility  and  an  enhancement  of 
fashion  and  quality. 

“We  still  keep  the  woman  up 
front  in  our  beautiful  art  work. 

But  for  sociability’s  sake,  we 
put  a  man  with  her  and  we  place 
both  in  attractive  surroundings  • 
with  other  people,  taking  part  j 
in  some  desirable  activity.  Slim, 
trim  figures  are  featured  as 
always.” 

In  the  print  ads  furnished  in 
the  catalog  for  bottlers  the 
April  illustration  shows  water 
activity;  May  features  June 
brides;  June  has  a  beach  scene; 

July  depicts  group  entertain¬ 
ment;  August,  an  antique  car 
rally. 

“We  deliberately  chose  activi¬ 
ties  that  were  a  step  or  two  up 
for  most  of  our  public,”  Mr. 
Hinerfeld  continu^.  “Ameri¬ 
cans  have  always  been  an  up¬ 
ward  mobile  people. 

“The  public  is  not  content  to 
sit  still.  We  must  advertise  to 
(Continued  on  page  88) 
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follow  for  C  lO 
in  ROP  in  1960 


The  DIMENSIONALLY  STABLE Travis  Glass  Mat 


Precision  piate  register! 

Eiimination  of  shrinkage  and  distortion 
in  press  piates! 


Repiating  on  press  of  one  coior  piate  oniyi 


COLOR  PRODUCTION  SERVICE,  INC 

250  PARK  AVE.,  NEW  YORK  17,N.Y.  •  YUkon  6-7730 


ADVERTISING  ^ 
AGENCIES  ^ 

Travis  Glass  Mats  are  made  by 
these  companies  for  your  convenience. 


Reilly  Electrotype  Company . New  York,  N.Y. 

California  Electrotype  &  Stereotype  Co . • . Los  Angeles.  Calif. 

Century  Electrotype  Co.,  Inc . Chicago,  III. 

Duragraph,  Inc . Minneapolis.  Minn. 

Johnson  Mat  &  Electrotype  Co . San  Francisco,  Calif. 

Pacific  Electrotype  Co . Seattle,  Wash. 

Partridge  &  Anderson  Co . Chicago,  III. 

Precision  Electrotype  Co . Los  Angeles,  Calif. 

Precision  Electrotype  Co . San  Francisco,  Calif. 

Standard  Electrotype  Co . Pittsburgh,  Pa, 


Pepsi 

(Continued  from  page  86) 

the  market  as  it  now  exists  and 
as  it  ffTows  dynamically. 

Hard-Sell 

“Our  kind  of  advertising  is 
hard-sell,  because  it  does  appeal 
to  women.  Our  sales  are  going 
up  and  up,  and  not  because  we 
‘offer  twice  as  much  for  a 
nickel,  too.’  As  a  matter  of  fact 
we  are  giving  less  for  a  nickel. 
Sales  increase  because  we  have 
advertising  that  gets  people 
into  our  ads  and  gets  them  to 
buy  our  product. 

“As  we  enter  the  60’s  we  have 
an  advertising  program  with  a 
basic  appeal  which  is  getting 
home,  is  getting  across  to  the 
consumer,  and  is  registering.” 

An  amazing  fact  is  that  the 
“Pepsi  girls”  in  the  ads  do  keep 
up  to  fashion,  although  the  ads 
are  prepared  almost  a  year  in 
advance  of  publication. 

*6 1  Ads  Started 

William  Weber,  vicepresident 
and  art  supervisor  at  K&E, 
said  thinking  started  on  the 
1960  ads  in  December  19.58. 
Already,  despite  the  invitation 
to  other  agencies,  K&E  has 
started  work  on  the  1961  series. 

By  February  1959  basic  spade 
work  for  the  1960  ads  had  been 
completed  and  in  March  the 
agency  was  ready  to  commission 
artists  to  do  the  original  art 
work  for  the  print  copy.  Roughs 
were  made  up  of  17  different  ads 
for  client  approval. 

For  continuity,  the  same  il¬ 
lustrations  that  appear  in  the 
magazines  and  the  Sunday  sup¬ 
plements  are  used  in  the  ROP 
color  ads.  Special  copies  are 
made  of  the  originals  for  ROP. 

As  assurance  that  the  clothes 
worn  by  the  women  will  be  fash¬ 
ionable  at  the  time  the  color  ads 
are  printed  in  magazines  and 
newspapers,  some  of  the  dresses 
are  especially  designed  for 
Pepsi. 

“In  setting  up  the  pictures 
for  the  ads  we  make  certain  that 
the  major  figure  is  given  domi¬ 
nance  of  color,”  Mr.  Weber 
said.  “All  others  are  subordi¬ 
nate  to  it.  The  artists  are  aware 
of  our  strong  color  concept  and 
our  desire  to  keep  clothing  sim¬ 
ple  and  not  overly  embellished 
so  that  the  girls  look  slim  and 
trim. 

.Special  .Art 

Turning  specifically  to  the 
special  art  for  newspaper  color 
reproduction,  Mr.  Weber  said 
copying  of  the  originals  was  en¬ 
trusted  to  a  group  five  +ech'^’- 
cians  who  understand  the 
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mechanical  problems  involved, 
and  turn  out  different  renditions 
of  the  originals  that  took  three 
to  six  weeks  to  produce. 

“We  are  never  really  satisfied 
with  reproduction,”  Mr.  Weber 
continued.  “Divine  discontent  is 
the  artist’s  prerogative.  We 
must  constantly  strive  to  im¬ 
prove. 

“But  it  is  with  a  sense  of 
satisfaction  that  we  check  back 
over  other  years  and  note  that 
there  has  been  improvement 
each  year.  We  have  already 
.seen  published  ROP  color  news¬ 
paper  ads  of  this  year’s  ads.  We 
have  definitely  reached  a  new 
high  plateau. 

“By  trial  and  error  we  have 
gained  knowledge  of  what  to 
expect  and  how  to  get  what  we 
want  in  both  art  techniques  and 
color  reproduction  on  news¬ 
print. 

“We  have  learned,  for  in¬ 
stance,  never  to  carry  black  in 
flesh  tones.  We  limit  this  to 
red  and  yellow.  Now  we  use 
black  essentially  as  line  outline 
for  definition  and  modeling.  The 
modeling  itself  is  flattened.  The 
colors  we  use  tend  to  become 
more  primary.” 

Edward  C.  Mante,  vicepresi¬ 
dent  in  charge  of  production, 
goes  into  conference  with  Mr. 
Weber  before  plates  are  ordered. 
Frequently  Rudy  Nagel,  fore¬ 
man  of  the  Wilbur  Engraving 
Co.,  and  Edward  Hagney,  rep¬ 
resenting  the  Color  Production 
Service,  makers  of  glass  mats, 
join  in  these  conferences. 

Black  Plate  Key 

“We  eliminate  all  unnecessary 
colors,”  Mr.  Mante  said.  We  try 
to  let  one  plate  dominate  a 
color,  rather  than  use  too  many 
muted  colors  of  equal  weight. 
Then  we  use  the  key,  or  black 
plate,  as  the  binder.” 

Mr.  Mante  said  glass  mats 
have  been  selected  because  they 
shrink  less  and  insure  better 
reproduction.  The  mats  are 
made  13%  inches  wide  by  20 
inches  deep,  a  common  size  for 


direct  casting. 

“We  have  found  our  use  of 
glass  mats  has  given  us  greater 
uniformity  of  reproduction  from 
paper  to  paper  throughout  the 
U.  S.,”  Mr.  Mante  said.  “In 
materials  supplied  to  news¬ 
papers  by  local  bottlers  we  make 
certain  that  all  dealer  logos  are 
also  in  glass  mats  to  insure 
direct  casting.” 

By  mid-September  all  the 
print  ads  are  ready  for  assembly 
and  publication  in  the  catalog 
that  goes  to  all  bottlers.  Some 
bottlers  are  so  big  they  have 
their  own  agencies,  which  also 
get  the  catalogs.  They  were  re¬ 
ceived  in  October  1959  to  give 
all  concerned  time  to  plan  their 
1960  campaign. 

Sometimes  Pepsi  bottlers 
group  together  to  place  regional 
campaigns.  Such  was  the  case 
recently  when  the  bottling  com¬ 
panies  of  Washington,  D.  C., 
and  Alexandria,  Va.,  joined  to 
negotiate  a  contract  which 
called  for  52  full-page  ROP 
color  insertions  during  1960  in 
the  Washington  Post  and  the 
Washington  Star. 

• 

ROP  Color  Ads 
Up  41%  in  S-T 

Chicago 

Use  of  full  four-color  ROP 
ads  in  the  Chicago  Sun-Times 
during  1959  increased  41%  over 
1958,  according  to  figures  re¬ 
leased  by  M.  G.  Barker,  S-T 
promotion  manager. 

“In  1958  we  carried  90  pages 
and  in  1959  we  published  127 
pages,”  said  Mr.  Barker,  who 
noted  the  leading  classifications 
contributing  to  the  Sun-Times’ 
overall  gain  in  ROP  color,  both 
spot  and  full  color,  were: 

Transportation  —  a  gain  of 
344%  ;  Automotive — a  gain  of 
487c;  Food  and  Beverage  —  a 
gain  of  307c ;  Cigarettes  —  a 
gain  of  22% ;  Miscellaneous 
classification — a  gain  of  22%. 

• 

Color  on  19  Pages 
In  Fashion  Section 

St.  Louis 

A  56-page  spring  fashion 
rotogravure  section  was  pub¬ 
lished  by  the  St.  Louis  Post- 
Dispatch  on  March  13.  Color 
was  used  on  19  pages.  Size  of 
the  supplement  has  steadily  in¬ 
creased  since  it  was  inaugurated 
by  the  paper  in  1951.  Fall  sec¬ 
tions  also  have  been  published 
since  1950. 

The  semi-annual  rotogravure 
section  on  fashions  is  one  of  the 
paper’s  most  popular  features 
for  women.  Included  with  news 
by  Silvia  Stiles,  fashion  writer 
for  the  Post-Dispatch,  are  ad¬ 
vertisements  of  St.  Louis  shops. 


Jan.  Color 
Linage  Up 
41.2%:  Hoe 


ROP  color  newspaper  linage 
in  January,  1959,  hit  new  highs 
with  a  record  volume  of  9,582,- 
232  lines  of  color,  up  41.2%,  or 
2,794,258  lines,  over  January 
1959,  according  to  the  Hoe  Re¬ 
port  on  ROP  Color  which  covers 
some  400  newspapers  measured 
by  Media  Records  in  138  cities. 

Retail  color  has  assumed  a 
definite  and  dominating  stature, 
the  Hoe  report  notes.  Not  only 
is  507o  of  all  color  placed  by  a 
local  advertiser,  but  January’s 
volume  was  467c  higher  than  a 
year  ago.  In  retail  color  linage, 
too,  January  color  was  at  a 
record  high  and  almost  reached 
the  5,000,000-line. 

General  advertisers  were  also 
aggressive,  placing  347o  more 
color  linage  in  newspapers  than 
a  year  ago — 2,871,270  lines  as 
against  2,142,012  lines. 

Auto  Snaps  Back 

The  automotive  industry 
snapped  back  into  newspaper 
color  with  773,598  lines  of  color 
in  January.  This  volume  was 
50.67c  over  a  year  ago  and 
brought  the  national  advertising 
volume  gain  to  almost  1,000,000 
lines  for  the  month. 

National  color  volume  is  run¬ 
ning  far  ahead  of  national  black 
and  white,  according  to  the  Hoe 
report.  In  Media  Records’  52 
cities  it  was  found  that  national 
(General,  plus  Automotive) 
scored  a  January  gain  of  4.97c. 
On  the  other  hand,  ROP  color, 
isolated  from  this  total,  showed 
a  gain  of  37.27c. 

‘Startling'  Gains 

Individual  newspapers  showed 
“startling”  gains  in  color  in 
January.  Greatest  rise  came  to 
the  Dallas  (Texas)  Times  Her¬ 
ald,  which,  with  a  320.97c  in¬ 
crease  in  color  volume,  rose  from 
a  28,245-line  volume  in  1959  to 
118,877  in  January  of  1960.  This 
placed  the  paper  in  second  place 
among  all  papers  measured  for 
the  month. 

The  Milwaukee  (Wis.)  Jour¬ 
nal,  with  a  74.9%  increase, 
topped  all  newspapers  for  Janu¬ 
ary  in  retail  color.  The  Journal 
also  led  the  list  of  papers  for 
total  color,  with  244,026  lines 
in  January  of  1960,  as  against 
148,212  lines  in  January  of  1959, 
a  gain  of  64.6%.  The  Los  An¬ 
geles  (Calif.)  Times  jumped 
from  28th  position  to  2nd  posi¬ 
tion;  the  Dallas  Times  Herald 
from  41st  spot  in  1959  to  No.  4 
in  Januarj%  1960. 


EDITOR  8C  PUBLISHER  for  March  26,  1960 


ROP  color  linafjc  in  THE  PONTIAC  PRESS  in  1959 
was  up  26%  over  1958  ...  a  powerful  indication  of 
Pontiac’s  growing,  colorful  newspaper. 

Just  look  at  the  facts: 


1957 

1958 

1959 


312^304  lines 
406,626  lines 
550,787  lines 


(And  ’60  is  off  to  a  powerfnl,  colorful  start) 

THE  PONTIAC  PRESS  has  been  leading  the  way  in 
ROP  color  in  Michigan  for  over  24  years.  But  that’s  only 
part  of  the  story ; 


Leader  in  the  Community.  76%  take  THE  PONTIAC 
PRESS. 

Leader  in  Home  Coverage.  Preferred  3  to  1  over  the 
leading  Detroit  paper. 

Leader  in  Creating  Sales.  21%  of  PRESS  homes  make 
over  $7500  a  year. 

Leader  in  Exclusive  Coverage.  61%  of  Pontiac  Town¬ 
ship  households  take  only  the  PRESS. 

Leader  in  Home  Delivery.  98%  of  coverage  is  home- 
delivered. 

When  you  investigate  sales  potentials  in  Michigan  he 
sure  to  take  a  close  look  at  THE  PONTIAC  PRESS, 
the  full-coverage  independent  newspaper  serving  the 
Pontiac  area  and  Oakland  County  since  1842! 

MARKETING  IN  MICHIGAN  .  .  .? 


THE  PONTIAC  PRESS 

PONTIAC,  MICHIGAN  •  Circulation  59,339  Publisher’s  Statement  Ending  Sepember  30, 1959 
Represented  by:  Scolaro,  Meeker  &  Scott  —  New  York,  Chicago,  Philadelphia,  Detroit  *  Doyle  &  Hawley  — Los  Angeles  &  San  Francisco 


Univac®  is  spelled  with  a  capital  U 


Yes  . . .  the  news  is  getting  around  that  the  So  when  you  mention  our  Univac  Compu- 
word  “Univac”  is  a  registered  trademark,  ters  in  print,  won’t  you  please  use  the  word 

used  to  designate  the  world-famous  elec-  “Univac”  as  an  adjective,  not  a  noun? 

tronic  data-processing  systems  made  only  by 

Remington  Rand.  And  please . . .  with  a  capital  U.  Thanks. 


DIVISION  OF  SPERRY  RAND  CORPORATION 
The  FIRST  Name  in  Electronic  Data  Processing 


Color  Raises‘Rambler’ 
Sales  in  15  Months 


Milwaukee,  Wis.  The  relative  sales  position  of 
ROP  color  advertising:  was  Rambler  also  improv^  remark- 
the  prime  factor  in  moving  ably.  In  December  1959,  Ram- 


Rambler  auto  sales  from  sixth 
place  to  second  place  in  total 
Wisconsin  new  car  sales  in  a 
period  of  15  months,  according 
I  to  local  Rambler  dealers. 

1  In  1958,  Dayton  Johnson  & 
Hacker,  advertising  agency  for 
I  the  10  Rambler  dealers  of  Mil- 
[  waukee  County,  decided  some- 
i  thing  was  needed  to  improve 
I  their  clients  share  of  market 
I  position. 

i  Tied  With  Buick 


bier  was  second  in  total  new 
car  sales  in  Milwaukee  county. 
The  advertising  program  is  still 
in  full  swing  and  considerably 
stepped-up.  At  the  end  of  Jan¬ 
uary  1960,  Rambler  was  in  2nd 
place  in  total  Wisconsin  new 
car  sales,  surpassed  only  by 
Ford  in  sales. 

The  full-color  advertisements 
are  prepared  by  the  Dayton 
Johnson  &  Hacker  advertising 
agency  and  the  Milwaukee  Jour¬ 
nal  prepares  the  color  printing 


materials.  The  advertisements 
are  hard-hitting  and  take  full 
advantage  of  Rambler’s  price 
situation.  Advertisements  are 
normally  scheduled  in  the  Sun¬ 
day  Milwaukee  Journal,  taking 
advantage  of  the  county  and 
state  circulation  of  516,000.  Out- 
of-county  dealers  have  been 
helped  by  the  ROP  color  circu¬ 
lation  in  their  market  areas. 

Rambler  dealers  across  the 
country  have  also  taken  advan¬ 
tage  of  the  availability  of  the 
ROP  color  ads.  The  Milwaukee 
Journal  Color  Service  makes 
them  available  to  the  advertis¬ 
ers  of  newspapers  subscribing 
to  the  ROP  Color  Service.  These 
advertisers  can  adjust  the  color 
ads  to  fit  their  market.  They 
receive  color  printing  materials 
at  approximately  one-tenth  the 
cost  of  original  production. 


They*re  Accustomed 
To  Public  Speaking 

Norfolk,  Va. 

The  Norfolk  newspapers  have 
graduated  their  second  group  of 
employees  in  public  speaking. 
The  third  class,  now  forming, 
has  “student”  applications  from 
the  press  room  to  top  executives. 

Reuben  Cooper,  a  professional 
teacher  of  speech  at  the  College 
of  William  and  Mary  in  Nor¬ 
folk,  is  the  instructor.  Tuition 
is  free  to  employees  of  the  Vir¬ 
ginian-Pilot  and  Ledger-Star. 

The  newspapers’  Speakers 
Bureau,  administered  by  Ralph 
K.  T.  Larson,  associate  editor 
for  public  affairs,  delivered  more 
than  300  talks  last  year.  Their 
topics  ranged  from  newspaper 
operations  to  public  affairs. 


The  Rambler  dealers  at  this 
time  found  themselves  tied  with 
Buick  for  sixth  place  in  total 
,  new  car  sales  in  Milwaukee 
County.  In  September  of  ’58, 
Buick  had  sold  136  new  cars. 
Rambler  137. 

After  some  consideration,  the 
full  color  newspaper  progrram 
was  instituted  with  two  full- 
page,  full-color  ROP  ads  in  No¬ 
vember  and  one  in  December  of 

1958.  Rambler  showed  291 
sales  for  the  two-month  period. 
This  was  accomplished  during  a 
tough  sales  period  and  Rambler 

!  moved  to  third  place  in  Mil¬ 
waukee  County  new  car  sales. 

Dayton  Johnson  &  Hacker 
prevailed  upon  the  client  to 
continue  ROP  full-color  adver- 
“  tising.  They  were  confident  that 
November  and  December  sales 
results  were  not  a  fluke.  They 
prepared  tentative  layout  ideas 
i  for  full-color  advertisements  for 

1959,  and  almost  all  were  sub¬ 
sequently  published.  The  Mil- 
wtuikee  Journal  carried  22  full- 
page,  full-color  ads  during  1959. 

At  the  end  of  1959,  a  careful 
analysis  of  the  share  of  market 
position  was  made.  Rambler 
certainly  had  a  “hot”  car  and 
this  was  the  home  market  and 
the  results  had  to  be  weighed 
I  accordingly. 

The  total  U.S.  new  car  sales 
had  numbered  over  six  million 
and  Rambler  had  a  6%  share 
of  the  total  U.S.  market  with 
I  362,874  new  car  sales.  In  Wis¬ 
consin  Rambler  had  sold  15,889 
cars  out  of  a  total  new  car  sale 
of  140,783,  or  11.2%  share  of 
the  market.  At  home  base,  in 
Milwaukee  County  Rambler 
sales  accounted  for  12%  of  the 
total  sales  or  5,072  cars  sold 
out  of  a  total  sale  of  42,033. 
This  was  an  increase  of  2402 
new  car  sales  over  1968.  Mil¬ 
waukee  county  had  also  ac¬ 
counted  for  32%  of  the  total 
number  of  Ramblers  sold  in 
Wisconsin. 


ELECTRONIC  ENGRAVERS 


“The  boys  in  the  pressroom  really 
appreciate  the  fact  that  they  no 
longer  have  to  paste  plastics  on 
their  plates.  Because  of  this,  %oe 
go  to  press  faster  when  the  page 
is  turned  loose  in  the  composing 
room.” 

— South  Carolina  daily 


“After  nearly  a  year's  experience 
we  find  the  Elgrama  a  satisfac¬ 
tory  engraver;  faster  and  with 
more  uses  than  the  machine  we 
used  previously.” 

— Kansas  daily 


I  ELGRAMA  SALES  COMPANY 
I  La  Sail#,  Illinois 

I  Please  send  all  details. 


I  NEWSPAPER. 
I  ADDRESS _ 


Who  else  wants  to  cut  produc¬ 
tion  costs  and  increase  rev^ 
nue?  If  you  do,  send  this 
coupon  for  complete  data  on 
Elgrama. 
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Missile  Race 
Doubts  Laid 
To  Secrecy 

Minneapolis 

V.  M.  (Red)  Newton  Jr.  told 
the  Minnesota  Newspaper  As¬ 
sociation  convention  here  recent¬ 
ly  that  “bureaucratic  secrecy” 
is  the  reason  for  public  con¬ 
fusion  today  in  our  ability  to 
match  missiles  with  Russia. 

Mr.  Newton,  managing  editor 
of  the  Tampa  (Fla.)  Tribune 
and  president  of  Sigma  Delta 
Chi,  gave  an  address  before 
some  325  editors  at  a  luncheon. 
He  described  the  bureaucracy  in 
Washington  as  “positively  over¬ 
whelming.” 

“It  places  a  restraining  finger 
upon  every  phase  of  living  of 
every  American  citizen,”  said 
Mr.  Newton. 

In  1951,  he  related,  he  asked 
the  Oimptroller  of  the  U.  S.  for 
the  exact  number  of  major  fed¬ 
eral  bureaus.  He  didn’t  know 
exactly.  Mr.  Newton  guessed 
there  are  2,000  major  bureaus 
and  5,000  advisory  bureaus. 

“This  mushrooming  American 
bureaucracy  has  draped  a  sti¬ 
fling  curtain  of  secrecy  over 
virtually  all  of  the  executive 
branch  of  federal  gov'ernment,” 
he  said,  adding  that  even  the 
General  Accounting  office,  “our 
only  auditing  restraint  upon  bu¬ 
reaucratic  spending,”  is  denied 
the  facts. 

Demise  of  W  eeklies 

MNA  President  0.  M.  Matt¬ 
son  of  the  Warren  Sheaf  said 
some  of  the  state’s  pioneer  week¬ 
lies  are  dying  because  young 
people  aren’t  entering  the  field. 
The  old-time  operators  of  the 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

InvMtIgate  the  development* 
that  are  talcing  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  8500,000,000  Invested 
in  Australia. 

To  keep  In  touch  with  marketlna, 
advsrtidng,  publiihlng  and  graphic 
arts  in  Australia  read 
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PuhlUhmd  /•rtnisAsly 
Annual  Subscription  to  U.  S.  $8 
15  Hamilton  St.,  Sydney,  Asstrolia 


one-  or  two-man  newspapers  in 
towns  of  300  to  500  can’t  find 
buyers,  he  said. 

In  the  past  10  years,  he  said, 
Minnesota  weeklies  have  dropped 
in  number  from  550  to  425,  but 
the  survivors  have  grown  in 
size  and  circulation. 

The  same  message  was  echoed 
by  Dr.  Ralph  0.  Nafziger,  who 
traced  his  views  from  his  start 
in  journalism  on  a  weekly  in 
Enderlin,  N.  D.,  to  his  present 
post  as  director  of  the  Univer¬ 
sity  of  Wisconsin  school  of  jour¬ 
nalism. 

The  weekly  press  is  “growing 
up,”  he  said.  Since  1938,  57  Wis¬ 
consin  papers  have  gone  out  of 
business.  “But  during  that  time, 
22  new  weeklies  were  founded 
and  they  are  strong  and 
healthy.” 

In  a  session  on  resolutions, 
several  editors  were  heard  on 
the  practice  of  the  University 
of  Minnesota  board  of  regents 
to  hold  closed  meetings.  How¬ 
ever,  the  matter  was  given  to 
the  MNA  executive  committee 
for  recommendation. 

Citations  Given 

The  Carol  Marx  Sweepstakes, 
top  award  for  Minnesota  Press 
Women,  was  awarded  to  Mrs. 
Lu  Jarvis,  staff  writer  for  the 
West  St.  Paul-Riverview  Boost¬ 
er-News,  for  a  story  on  the 
heart  fund. 

In  other  annual  competition, 
Sigrid  Larsen,  of  the  Winona 
Daily  News  and  the  St.  Paul 
Dispatch,  and  Arvilla  Hansen 
of  the  Croshy-Ironton  Courier, 
took  four  first  place  awards 
each.  May  Murray  of  the  Win¬ 
ona  paper  took  seven  awards, 
three  of  them  firsts. 

A  photograph  by  Roger  Ves¬ 
sels  of  the  Hopkins  Review  of 
a  football  player  in  a  full  stretch 
reaching  for  a  pass  won  the 
best-in-show  award  in  photo 
competition. 

Other  firsts  went  to  Seeger 
Swanson  Jr.,  Northfield  News, 
spot  news;  James  D.  Kaercher, 
^  Ortonville  Independent,  agricul- 
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Color  Paves  Way 
For  New  Pancakes 

Chicago 

Milady  Food  Products,  Inc., 
Brooklyn,  N.  Y.,  recently  used 
large-space  black  and  one  color 
(red)  ads  in  the  Chicago  Trib¬ 
une  and  the  Chicago  News  to 
introduce  its  prepared  frozen 
potato  pancakes  into  the  Chi¬ 
cago  market. 

The  ads  (via  Smith/Green¬ 
land,  New  York),  marked  the 
start  of  a  six-month  newspaper 
campaign  which  is  being  supple¬ 
mented  by  a  13-week  radio 
campaign. 


ture;  Alyce  Brockway,  Minne¬ 
apolis  Suburban  Newspapers, 
women’s  division;  Charles  A. 
Mayer,  Benson  Monitor,  fea¬ 
ture;  William  Guse,  Owatonna 
Photo  News,  advertising,  and 
Harold  Norman,  Elmore  Eye, 
Polaroid. 

Special  citations  were  award¬ 
ed  to  Willoughby  M.  Babcock, 
retiring  curator  of  newspapers 
at  the  Minnesota  Historical  So¬ 
ciety,  and  Dr.  James  Lewis  Mor¬ 
rill,  retiring  president  of  the 
University  of  Minnesota,  for 
their  long  service  to  journalism. 

Leslie  G.  Curtis,  editor  and 
publisher  of  the  St.  James  Cour¬ 
ier  and  Plaindealer,  was  elected 
president  of  the  association,  for¬ 
merly  the  Minnesota  Editorial 
Association. 

Other  new  officers  are  Arch 
G.  Pease,  Anoka  Herald  and 
Anoka  County  Union,  first  vice- 
president;  Arthur  J.  Suel,  New 
Prague  Times,  second  vicepresi¬ 
dent;  Gordon  R.  Closway,  Win¬ 
ona  Daily  News,  third  vicepresi¬ 
dent. 

Russell  C.  Mills,  Cambridge 
Star,  was  re-elected  treasurer. 

• 

Welch  New  M.E.  of 
Salem  Capital  Journal 

Salem.  Ore. 

James  G.  Welch,  editor  of  the 
Salem  Capital  Journal’s  editor¬ 
ial  page  for  the  past  three  years, 
has  been  named  managing  edi¬ 
tor  by  Publisher  E.  A.  Brown. 

Mr.  Welch  succeeds  Glenn 
Cushman  now  general  manager 
and  executive  editor  of  the 
Bend  (Ore.)  Bulletin. 

Mr.  Welch  was  associate  edi¬ 
tor  of  the  Albany  (Ore)  Demo¬ 
crat-Herald  prior  to  joining  the 
Capital  Journal  staff  in  1957, 
and  from  1950  to  1955  was  re¬ 
porter  and  copy  editor  for  the 
Eugene  (Ore.)  Register-Guard. 

Mr.  Cushman  had  been  man¬ 
aging  editor  of  the  Salem  paper 
since  January,  1957,  and  was 
city  editor  and  reporter  for  two 
years  prior  to  that  time. 


Bunch  Forms  ' 

Downieville 
Press  Club  , 

Downieville,  Calif. 

The  bunch  of  newsmen  set 
down  in  this  California  moun¬ 
tain  community  to  cover  the 
Motherwell  murder  trial  enjoyed 
full  Mother  Lode  hospitality. 

A  tiny  court  house  room  was 
converted  for  press  purposes, 
special  phones  and  Teletype  fa¬ 
cilities  were  installed  and  a 
press  club  was  formed. 

•Stowe  Elected 

Eugene  C.  Stowe,  veteran  pub¬ 
lisher  of  the  Downieville  Moun¬ 
tain  Messenger,  circulation  550, 
was  elected  president. 

Club  headquarters  were  estab¬ 
lished  in  the  Roaring  Gold  Bar,  . 
one  of  the  two  bars  in  this  town 
of  400.  Colored  phones  were  dis¬ 
played  across  the  bar  and  be¬ 
came  the  club  emblem,  as  phone 
service  generally  was  used  in 
reporting  trial  events  across  the 
nation. 

The  club  boasted  15  members 
at  full  strength.  They  included 
Richard  O’Lone,  Washington 
(D.  C.)  Evening  Star,  and  Jim 
Dick,  Gold  Bar  owner  who  be¬ 
came  Mr.  Stowe’s  assistant 
during  the  trial. 

Community  Dwindled 

During  his  16  years  as  the  ^ 
one-man  publisher,  operator, 
staff  and  printer  of  the  Mes¬ 
senger,  Mr.  Stowe  has  seen  the 
community  dwindle.  In  early 
gold  days  Downieville  had  a 
reported  5,000,  including  1,000 
Chinese  residents. 

The  decline  has  been  due  to 
the  closing  of  gold  mines  as  a 
result  of  the  devaluation  of  gold 
and  inflation.  The  last  estimate 
for  Sierra  County,  in  which  Mr. 
Stowe  publishes  the  only  news¬ 
paper,  is  2,310  population,  off 
100  from  the  1950  census. 


Sits  Out  Time  Bomb 

Tucson,  Ariz. 

William  R.  Mathews,  pub¬ 
lisher  of  the  Arizona  Daily  Star, 
refused  to  evacuate  the  premises 
March  5  when  an  unidentified 
caller  telephoned  that  the  Tuc¬ 
son  Newspapers,  Inc.,  building 
had  been  planted  with  a  bomb 
timed  to  go  off  at  10:15  a.m. 
The  police  and  firemen  ordered 
immediate  evacuation  but  were 
unable  to  find  a  bomb.  Mr. 
Mathews  said  he  figured  he  was 
just  as  safe  in  his  office  as  he 
was  on  the  street. 
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Memorial  to  ‘Young  Joe’ 
Pays  for  Hospital  Bed 


By  Mabel  Love 


Philadelphia 
No  member  of  the  press  liv¬ 
ing  within  commuting  distance 
of  Philadelphia  need  ever  want 
for  hospital  care,  thanks  to  the 
generosity  of  the  millionaire 
distiller,  Joseph  F.  Sinnott.  In 
his  will  probated  in  or  around 
1908  he  bequeathed  as  a  me¬ 
morial  to  his  son,  Joseph  Jr.,  a 
sum  of  money  for  the  furnish¬ 


ing,  equipment  and  perpetual 
maintaining  a  room  in  the  Uni¬ 
versity  of  Pennsylvania  Hos¬ 
pital  for  the  use  of  any  news¬ 
paper  person  in  need  of  such 
service. 

The  Pen  and  Pencil  Club, 
with  a  tradition  of  unswerving 
loyalty  established  by  its  found¬ 
ing  members  then  known  as  the 
Stylus  Club  back  in  1877,  was 
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selected  to  act  as  trustees  of 
the  fund. 

Art  Morrow,  sports  writer  on 
the  Philadelphia  Inquirer,  now 
the  club’s  president,  tells  us  that 
much  of  the  early  history  of  the 
Sinnott  bed  fund  has  faded  into 
oblivion  with  the  death  of  all 
of  the  original  Sinnott  family 
and  even  those  responsible  for 
the  grant. 

Oldtimer  Clem  Congdon,  edi¬ 
tor  and  publisher  of  the  Phila¬ 
delphia  Sunday  Transcript,  is 
said  to  have  been  responsible 
for  the  actual  establishment  of 
the  fund  and  its  safe  keeping  in 
the  hands  of  the  Pen  and  Pen¬ 
cil  Club. 

Named  fur  .Sea  Victim 

Not  long  before  his  death,  in 
1953,  Clem  revealed  the  details 
which  inspired  a  grieving  fath¬ 
er’s  gesture  in  memory  of  his 
young  son. 

“Young  Joe’’,  as  everyone 
called  him,  had  a  strong  yen  to 
become  a  newspaperman,  and  so, 
with  a  reluctant  consent  from 
his  father  who  had  hoped  for  a 
business  career  for  the  boy,  he 
started  as  copy  boy  on  the 
Public  Ledger,  progressing  af¬ 
ter  a  time  to  becoming  a  re¬ 
porter  and  later  assistant  city 
editor  of  the  Philadelphia 
Times. 

He  was  popular  in  the  city 
room.  Few  had  knowledge  of  his 
wealthy  backg^round  until  the 
news  leaked  out  that  he  was 
taking  a  vacation  trip  to  Europe 
aboard  a  luxury  liner.  On  the 
second  night  out,  Joe,  proud  of 
his  “sea  legs’’,  chose  to  igpiore 
the  orders  of  a  crew  member  to 
go  below  in  face  of  an  approach¬ 
ing  hurricane.  When  the  deck 
suddenly  became  engulfed  with 
waves,  Joe  was  swept  over¬ 
board.  His  body  never  was  re¬ 
covered. 

Seeking  counsel  on  some 
means  to  establish  a  memorial 
for  his  son,  Mr.  Sinnott  talked 
it  over  with  his  old  friend,  Clem 
Congdon,  himself  somewhat  of 
a  maverick  who  in  his  youth  had 
dismayed  his  father.  Brig.  Gen. 
James  Congdon,  by  abandoning 
a  promising  professional  career 
to  become  a  reporter  on  the 
Philadelphia  Record. 

“Why  not  establish  a  fund  for 
the  relief  of  newspaper  people 
in  times  of  illness?’’  Clem  sug¬ 
gested. 

“Joe  would  probably  approve 
of  that,”  his  father  had  agreed, 
and  that  was  the  end  of  the  mat¬ 
ter  until  the  bequest  was  made 
public  and  the  fund  accepted  by 
trustees  of  the  University  Hos¬ 
pital. 

One  member  of  the  Pen  and 
Pencil  Club  always  acts  as  duty 
trustee,  a  taxing  honor,  as  the 
present  encumbent,  Ralph  B. 
Nestor,  admits. 

EDITOR  SC  PI 


Raymond  Nelson,  treasurer 
of  the  club,  was  appoints  1  as 
second  duty  trustee,  a  po.'^t  he 
held  for  over  30  years  until  his 
retirement  as  real  estate  editor 
of  the  Inquirer. 

Although  he  received  no  re¬ 
muneration  for  this  service,  Ray 
continued  to  make  all  arrange¬ 
ments  with  hospital  officials  for 
admission  of  patients. 

And  that  wasn’t  all,  as,  for 
example,  when  a  shabbily 
dressed  man  had  registeretl  in  a 
small  hotel  one  winter  night  and 
was  discovered  to  be  dead  the 
following  morning.  The  only 
identification  found  in  his  i)ock- 
ets  was  a  frayed  membership 
card  of  the  Pen  and  Pencil  Club. 

The  body  was  identified  as  a 
well  known  newsman,  long  down 
on  his  luck  and  too  proud  to 
make  his  plight  known  to  his 
old  associates. 

Mr.  Nelson,  assisted  by  the 
club’s  attorney,  William  D. 
Long,  after  an  unsuccessful  ef¬ 
fort  to  locate  any  members  of 
the  dead  man’s  family,  received 
permission  to  employ  the  fund 
to  provide  a  decent  burial  and 
to  purchase  several  lots  in  order 
that  no  newspaperman  need 
ever  fill  a  pauper’s  grave. 

Hospital  admissions  are  not 
restricted  to  members  of  the  Pen 
and  Pencil  Club,  as  some  seem 
to  think. 

According  to  a  spokesman  for 
the  University  of  Pennsylvania 
Hospital,  “No  accredited  appli¬ 
cant  for  the  benefits  of  the  fund 
has  ever  been  refused  if  the 
room  is  available;  if  it  is  not, 
then  temporary  arrangements 
are  made  to  place  the  patient  in 
some  other  private  or  ward  bed, 
whichever  is  available.” 

*  *  * 

No  .4pplirant8  for  Care 

Not  one  employee  of  news¬ 
papers  in  Albany  and  Columbia 
Counties,  N.  Y.,  has  applied  for 
the  free  medical  care  that  was 
provided  10  years  ago  in  the  will 
of  Mrs.  Mary  Magrane  Glynn. 
She  was  the  widow  of  Martin 
H.  Glynn,  former  governor  of 
New  York  and  nublish^r  of  the 
Albany  Times-Union  for  many 
years  until  he  sold  it  to  Wil¬ 
liam  Randolph  Hearst  Sr. 

Mrs.  Glynn  left  $25,000  to 
St.  Peter’s  Hospital,  Albany,  “tc 
invest  and  reinvest  the  same  and 
apply  the  income  and  interest 
therefrom  to  the  maintenance 
and  care  in  said  hospital  of  em¬ 
ployees  of  any  newspaper  busi¬ 
ness  who  may  be  in  need  of 
same;  said  employees  to  be  resi¬ 
dents  of  Albany  and  Columbia 
Counties.” 

Inasmuch  as  no  one  has  ap¬ 
plied  for  the  medical  care,  the 
hospital  is  permitted,  under  the 
will,  to  use  the  income  from  the 
fund  for  general  purposes. 
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IMPORTANT  GENERAL  AND  AUTOMOTIVE  ADVERTISERS 
USING  ROP  COLOR 
YEAR— 1959 


CLASSIFICATION  &  ACCOUNT  195* 


SALBM 

(Cigarettes)  .  3,425,368 

SHELL  OIL  (X). 

(Gasolines  A  Oils)  .  2,251,691 

HIASTERN 

(Airways)  .  1,861,485 

FORD 

(New  Cars)  .  1,640,385 

PHILUPS  PETROLEUM  CO. 

(Gasolines  &  Oils)  .  1,637,322 

PEPSI-COLA 

(BeveraKes)  .  1,468,1.56 

KODAK  PRODUCTS 

(Sporting  Goods)  .  1,433,135 

FLORIDA  FROZEN  ORANGE  JUICE 

(Beverages)  .  1,398,776 

FIRESTONE  TIRES 

(Tires  &  Tubes)  .  1,088,836 

JAX 

(Beers)  .  979,464 

.STANDARD  OIL  CO.  OF  INDIANA 

(Gasolines  &  Oils)  .  925,417 

ONB-A-DAY  VITAMINS 

(Medical)  .  OOl.lOl 

PILLSBURY  CAKE  MIX 

(Baking  Products)  .  845,762 

PILLSBURY  BEST  FLOUR 

(Baking  Products)  . .  811,232 

SEIAGRAM’S  7  CROWN 

(Liquors)  .  803,457 


1958 

546,44^5 

1,527,513 


3,040,180 

1,727,542 

1,206,095 

274,801 

56,335 

.347,069 


1,414,042 

193,320 

38,560 

621,174 


1957  1956 

-  1,060,693 

996,217  967,585 


3,737,143  3,467,186 

1,399,829  1,207,176 

995,277  500,376 


432,144  6tl.442 

219,629  - 

963,488  866,578 

15,028  - 

-  31,888 

124,384  - - 

463,587  884,726 


IMPORTANT  RET.4IL  ADVERTISERS  USING 
ROP  COLOR 

IN  THE  TEN  CITIES  RUNNING  THE  GREATEST  VOLUME 
OF  RET.AIL  COLOR  DURING 
YEAR— 1959 


HOTELS  A  RESORTS 


HOUSING  EIQUIPMENT  A  SUPPLIES 


Air  Conditioning  . . 

30,021 

0.0 

Automatic  Refrigeration  . 

128,830 

0.2 

-t- 154.1 

Fuel  . 

104,271 

0.2 

—  17.7 

Furniture  A  Furnishings  _ _ 

1,314,325 

2.0 

-r  78.7 

Heaters  A  Stoves  . 

34,227 

0.1 

—  25.0 

Miscellaneous  . 

656,393 

1.0 

4-  5.4 

INDUSTRIAL  . 

293,752 

0.5 

4-  38.1 

INSURANCE  . 

370,927 

0.6 

82.4 

MEDICAL  . 

918,171 

1.4 

-208.7 

MISCELLANEOUS  . 

364,149 

0.6 

—  43.6 

PUBUCATIONS 

Hook  Publishers  . 

10,488 

0.0 

--  50.4 

Magazines  . 

14,644 

0.0 

++ 

PUBLIC  UTILITIES  . 

622,176 

1.0 

4-  73.0 

RADIO  A  TELEVISION 

Set«  . 

216.355 

0.3 

-  49.9 

SPORTING  GOODS  . 

1,788,833 

2.8 

4-265.8 

TOBACCO 

Cigars  . 

94.623 

0.1 

-  71.0 

Cigarettes  . 

4,239,124 

6.5 

—  1.9 

TOILET  RBX3UISITES 

Antiseptics  . 

4,050 

0.0 

—  79.7 

Dentrifrices  . 

.  .  . - - 

— 

—100.0 

Perfumes  A  Cosmetics  . 

362,758 

0.6 

—  32.4 

Toilet  Soar)8  . 

109.041 

0.2 

—  39.8 

Miscellaneous  . 

97,372 

0.2 

—  68.9 

TRANSPORTATION 

Airways  . 

2,933,464 

4.6 

4-597.2 

Bus  Lines  . 

8,670 

0.0 

—  21.3 

Steamshiiw  . 

119.407 

0.2 

4-676.1 

WEARING  APPAREL  . 

338,682 

0.5 

-  50.6 

GENERAL  TOTAL  . 

. ..  49,314,721 

76.7 

■  29.7 

AUTOMOTIVE 

GASOUNES  A  OILt?  . 

PARTS  A  ACCESSORIES . 

9,401,183 

14.6 

—  4.4 
—100.0 

PASSENGER  CARS  (NEW)  ... 

. .  4,017,827 

6.3 

—  9.5 

TIRES  A  TITBES  . 

1,470,388 

2.3 

-M72.0 

TRUCKS  A  TRACTORS  . 

,  ,  - 

— 

—100.0 

MISCELLANEOUS  . 

74,456 

0.1 

—  59.7 

AUTOMOTIVE  TOTAL  . 

..  14,963,854 

23.3 

—  2.4 

GRAND  TOTAL  . 

. .  64,278,575 

100.0 

4-  20.6 

ADVERTISERS  USING  NEWSPAPER  ROP  COLOR 


Classification  and  Account 

Year 

Year 

Year 

Veer 

BUILDING  SUPPLIE3S 

CITY 

1959 

1958 

1957 

1956 

A  (XINTRACrrOBS 

Lindsley  Lumber  Co. 

Miami  . 

295,596 

252,784 

164.277 

164,816 

DEPARTMENT  STORES 

Field,  Marshall  A  Co. 

(Chicago . 

185,717 

143,960 

13.6C0 

11,120 

Mandel  Bros. 

Chicago  . 

2.39,400 

200,190 

14.008 

8,200 

Foley's 

Houston  . 

288.816 

159,291 

103,619 

183,667 

Gimbel’s 

Milwaukee  _ 

227.310 

279,850 

304.790 

279,350 

Harris  A  Co..  A. 

Dallas  . 

189.434 

113,174 

102,742 

86.376 

Nelman-Marcus 

Dalles  . 

180,347 

145,135 

144,144 

175.998 

Shillito  Co.,  John 

Cincinnati  _ 

260,818 

95,669 

51,270 

112.046 

Harvey  A  (3o. 

Nashville  .... 

245,9512 

253,219 

222.340 

174,651 

Broadway 

Los  Angeles  . . 

249,628 

151,305 

128.879 

90.131 

Davison-Paxon 

Atlanta . 

258,054 

408,639 

385.114 

460.468 

Rich's 

Atlanta  . 

322,630 

474,386 

535.798 

426,409 

GROCERS 

Chain 

Grand  Central 

Salt  Lake  City 

769,572 

459,151 

197,888 

189.300 

Red  Owl  Food  Stores 

Milwaukee  _ 

277,440 

138,060 

— 

— 

Independent 

Albertson’s 

Salt  Lake  City 

308,345 

149,828 

23,240 

2,240 

NOTE:  The  retail  advertisers  shown  above  are  not  the  15  Leading  Retail  Ad¬ 
vertisers  in  ROP  volume.  They  are  the  important  ROP  Color  advertisers 
in  the  ten  cities  running  the  greatest  volume  of  retail  color  during  the 
year. 


SUMMARY  OF  ROP  COLOR  LINAGE 
BY 


MEDIA  RECORDS  CLASSIFICATIONS 


YEAR— 1959 

Total 

Percentage 

Percentage 

ROP 

of 

Gain 

Color 

Each  Class’n 

or 

CLASSIFICATIONS 

Linage 

To  Total 

Loss 

GENERAL 

1959 

1959 

1958  vs.  1958 

AGRICULTURE  . 

.  660,295 

1.0 

—  15.7 

ALCOHOUC  BEVERAGES 

Beers  . 

.  5,030,189 

7.8 

+  20.2 

Wines  . 

.  180,089 

0.3 

Liquors  . 

.  2.312.023 

3.6 

-f  1.9 

AMUSEMB2MTS  . 

.  7,320 

0.0 

+-f 

CONFECTIONS  . 

.  421,139 

0.7 

-f  58.2 

GROCERIES 

Baking  Products  . 

.  4.376,775 

6.8 

-1-  77.5 

Beverages 

Coffee  A  Teji  . 

.  1,701.176 

2.6 

—  6.2 

Soft  Drinks  . 

.  2.768,185 

4.3 

-t-  11.4 

Miscellaneous  . . 

.  2,448,290 

3.8 

-f-193.1 

Cereals  A  Breakfast  F(xxls 

_  1,910,447 

3.0 

-1-113.9 

Condiments  . 

.  841,286 

1.3 

4-  5.0 

Dairy  Products  . 

.  2,913,374 

4.5 

+  1.8 

Disinfectants  A  Exterm.  . . . 

.  305,0«7 

0.5 

-f  189.9 

Laundry  Soaps  A  Cleansers  . 

.  1,162,760 

1.8 

—  14.1 

Meats.  Pish  &  Poultry  .  . . 

.  3.724.470 

5.8 

4-  41.8 

Miscellaneous  . 

5.1 

+  19.9 
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(COMPILED  BY  MEDIA  RECORDS,  INC.) 
YE.4R — 1959 


Number 

Number 

Tetsl 

of 

of 

ROP 

Cities 

Newspapers 

Coler 

ACCOUNTS 

Used 

Used 

Linsgt 

GENEIRAL 

AGRICULTURE 

Animal  Feeds 

Dr,  Ross  Cat  Food  . 

6 

11 

12.296 

Dr.  Ross  Dog  Food  . 

7 

13 

15,025 

Friskiee  Cubra  . 

4 

8 

15,449 

Friskiee  Cat  A  Dog  Food  . 

1 

2 

2.000 

Friskiee  Cat  Food  . 

•>•> 

33 

39.0M 

Friskies  Dog  Food  . 

4 

7 

13,780 

Friskiee  Meal  . 

16 

24 

51.729 

Kasco  Dog  Food  . 

7 

8 

23.572 

Ken-L-Biskit  . 

9 

12 

101.372 

Ken-L-Meal  . 

24 

35 

123.223 

Ken-L-Ration  . 

7 

11 

21.0» 

Pard  Crunchers  . 

41 

64 

100.129 

Red  Heart  Cat  Food  . 

7 

9 

20.934 

Red  Heart  Dog  Food  . 

10 

11 

13,056 

Agricultural  Supplies 

Cyprees  Gardens  Plant  Food  . 

3 

3 

3.249 

Field  Henry  Seed  A  Nursery  flo . 

4 

4 

9,850 

Ginden  Nursery  Co . 

5 

5 

8.759 

Inter-State  Nurseriee  . 

. .  5 

5 

6.000 

Michigan  Bulb  Co . 

4 

4 

9.534 

Ortho  Dieldrin  Spray  A  Sprayer  . . . . 

4 

4 

11.824 

Pax  . 

10 

12 

14.130 

Thrive  . 

5 

8 

23.311 

Toro  Mower  . 

3 

3 

4.917 

ALCX)HOUC  BEVERAGES 

Beers 

Burger  . 

5 

11 

297,318 

Busch  Bavarian  . . 

14 

24 

422,20 

Carlings  Black  Label  Beer  A 

Bed  Cap  Ale . 

12 

23 

176.772 

Drewrys  . 

10 

19 

•.>94,379 

Falls  City  . 

6 

12 

289.703 

Falstaff  . 

15 

31 

142.538 

F^rs  . 

5 

11 

201.777 

Genesee  . 

4 

7 

119.031 

Hsmms  . 

9 

44.072 

Iron  City  . 

4 

4 

19.037 

Jax  . 

..  .12 

26 

979.404 

Lone  Star  . 

. .  5 

13 

127.077 

Miller  High  Life  . 

13 

24 

74.879 

Narragansett  . 

3 

8 

25.970 

National  Bohemian  . 

3 

0 

8.233 

Old  Dutch  . 

5 

7 

25.038 

Olympia  . 

19 

34 

377.850 

Ortels  . 

3 

7 

48.071 

Pearl  . 

6 

15 

193.946 

Refral  Ale  &  Beer  . 

9 

14 

43,840 

Schlitz  . 

10 

17 

130.800 

Sterling  . . 

3 

6 

54.874 

Strohs  . 

12 

24 

574.674 

Wiedemanns  . 

(Continued 

8 

on  page  98) 

18 

350.120 
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KLEENEX 


tissues 


The  grammar  book  says:  Trademarks  are  adjuncts 
— they  must  have  a  subject  to  qualify  to  be  used 
correctly. 

Little  Lulu  says:  To  be  grammatically  correct,  always 
say  and  write  "Kleenex  tissues"  or  'Kleenex  towels" 
or  'Kleenex  table  napkins!" 


“Kleenex”  is  a  registered  trademark.  It  identifies 
those  familiar  tissues  and  other  products  made  only 
by  Kimberly-Clark  Corporation. 


Any  time  Kleenex  tissues  and  our  other  Kleenex 
products  are  mentioned  we  appreciate  it  very  much. 
But  please  watch  your  trademark  grammar  and  use 
our  trademark  correctly— always. 


Kimberly-Clark  O  Corporation  Neenah,  Wisconsin 


KLEENEX  is  a  registered  trademark  ot  Kimberty«Clark  Corp.  (£)  1960*  Kimberty^Clarfc  Corp. 


CITIES 


PAPERS 


LINASI 
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CITIES 

PAPERS 

LINAGE 

Wines 

Mogen  David  . 

31 

46 

170,109 

Virginia  Dare  . 

4 

6 

9,980 

Liquors 

Beam  Whiskies  . 

11 

16 

42,682 

Beam  Prods . 

17 

29 

87,063 

Bond  &  Lillard  . 

5 

10 

69,136 

Bourbon  De  Luxe  . 

6 

8 

23,136 

Cabin  Still  . 

6 

7 

7,010 

Calvert  Reserve . 

26 

36 

91,109 

Chapin  &.  Gore  . 

9 

17 

19,286 

Early  Times  . 

16 

26 

196,989 

Echo  Springs  . 

19 

26 

68,883 

Four  Roses  . . 

14 

16 

37,760 

Hill  &  Hill  . 

9 

16 

89.646 

Jim  Beam  . 

39 

69 

306,034 

Old  Sunnybrook  . 

22 

33 

94,172 

Old  Log  Cabin  . 

7 

12 

37,186 

Old  Forester  . . 

33 

60 

189,162 

Old  Grand  Dad  . 

3 

3 

4,612 

Old  Hickory  . 

...  9 

11 

96,323 

PM  . 

7 

11 

21,065 

Schenley  Red  Satin  . 

6 

7 

8,385 

Seagrams  V  O  . 

13 

16 

41,200 

Seagrams  7  Crown  . 

61 

118 

803,467 

AMUSEMENTS 

Warner  Brothers  Pictures  . 

....  3 

3 

7,320 

AUTOMOTIVE 

GAlSOUNEIS  &  OILS 

American  Oil  Co . 

40 

74 

280,321 

American  Petrofina  Oil  Co . 

....  6 

6 

16,518 

Ashland  Oil  &  Refining  Co . 

....  7 

9 

34,107 

Bonded  Oil  Co . 

....  6 

9 

18.381 

Carter  Oil  Co . 

....  6 

9 

109,338 

(Sties  Service  Oil  Ck) . 

....  4 

6 

21,968 

Continental  Oil  Co . 

20 

32 

196,614 

DX  Sunray  Oil  Co . 

10 

16 

88,689 

Esso  Standard  Oil  Co . 

11 

16 

36,633 

Frontier  Oil  Refining  Ck) . 

....  6 

7 

41,954 

General  Petroleum  Corp . 

....  17 

34 

412,126 

Lion  Oil  Ck> . 

....  4 

6 

14,392 

Magnolia  Petroleum  Go . 

....  3 

4 

7,634 

Ohio  Oil  Co . 

....  12 

19 

167,437 

Ohio  Oil  (k>.-Institutional  . 

....  4 

7 

24.931 

Oklahoma  Oil  Ck> . 

....  4 

9 

68,680 

Phillips  Petroleum  Co . 

....  61 

101 

1,637,322 

Pure  Oil  Co . 

_  21 

36 

463,624 

Richfield  Oil  Corp . 

17 

32 

202,920 

Shell  Oil  Ck) . 

73 

146 

2,261,691 

Signal  Oil  Co . 

_  4 

6 

18,986 

Sinclair  Refining  Co . 

_  60 

107 

472,483 

Sooony  Mobile  Oil  Co . 

_  3 

6 

46,799 

Standard  Oil  Co.  of  Calif . 

.  16 

36 

527,540 

Standard  Oil  Ck>.  of  Indiana  . 

.  23 

63 

925,417 

Standard  Oil  Co.  of  Kentucky  . 

.  11 

21 

84,490 

Standard  Oil  (k).  of  Ohio  . . 

.  7 

14 

384,491 

Sun  Oil  Co . 

.  48 

78 

141,271 

Texaco  Inc . . 

.  16 

30 

126,024 

Tidewater  Oil  Co . . 

.  16 

26 

60,492 

Union  Oil  Co.  of  California  . 

37 

519,111 

PASSENGER  CARS  (NEW) 

Buick  . 

.  10 

16 

31,164 

Cadillac  . 

.  4 

7 

19.748 

Chevrolet  . 

.  41 

76 

351,928 

Chevrolet  &  Corvair  . 

.  4 

7 

22.466 

Oirysler  . 

.  36 

66 

132,708 

(Sirysler  &  Plymouth  . 

.  7 

11 

20,646 

Chrysler  &  Imperial  . 

.  3 

4 

8,942 

Chrysler  Ck>rp.-Institutional  . 

.  8 

4 

13,879 

De  Soto  . 

.  17 

28 

66,868 

De  Soto  &  Plymouth  . 

.  6 

11 

41,088 

Dodge  . 

.  14 

24 

94.308 

Dodge  &  Plymouth  . 

.  6 

9 

19,122 

Edeel  &  Mercury  . 

.  7 

10 

16,409 

Falcon  . 

.  12 

17 

36,681 

Falcon  &  Ford  . 

.  10 

18 

50,397 

Ford  . 

.  83 

192 

1,640,385 

Ford  Motor  Co.-Institutional  . 

.  70 

141 

604,958 

Hillman  . 

.  4 

5 

8,168 

Lark  . 

.  6 

8 

24,728 

Lincoln  . 

.  8 

6 

11,012 

Mercurv  . 

.  13 

22 

113,716 

Oldsmobile  . 

.  53 

93 

226,163 

Peugeot  &  Renault  . 

.  6 

12 

23,560 

Plymouth  . 

.  20 

36 

86,680 

Pontiac  . 

.  19 

37 

227,042 

Rambler  . 

.  60 

74 

202,836 

Renault  . 

.  7 

10 

18,878 

Simca  . 

.  3 

4 

3,798 

Valiant  . 

.  3 

6 

11,696 

TIRES  &  TUBES 

Atlas  Tires  . 

.  26 

40 

84,777 

Firestone  Tires  . 

.  106 

161 

1,088,8.36 

Goodyear  Tire  . 

.  62 

104 

222,763 

U.  S.  Tire  . 

.  36 

49 

74,022 

MISfELIJkNEOUS 

Miscellaneous  Automotive 

Micro  Lube . 

.  4 

9 

18,210 

Shelizone  Anti  Freeze . 

.  11 

23 

32,956 

Turtle  Wax  . 

. .  14 

23 

23,290 

CONFECTIONS 

Baby  Ruth  &  Butterfingrer  . 

86 

88,628 

Belle  Camp  Chocolates  . 

10 

30,345 

98 


Brachs  Candies  . 

Brocks  Candy  . 

Kings  ChooolateB  . 

GROCERIES 

Baking  Products 

7  Minit  Frosting  . 

Aibers  Muffin  Mix  . 

Albers  Pancake  &  Waffle  Mix  , , . , 

Arnolds  Bread  . 

Ballard  Flour  . 

Betty  Crocker  Baking  Prods.  . . . 
Betty  Crocker  Pizza  Mix  & 

Q^ck  Breadsticks  . 

Betty  Crocker  Frozen  Biscuits  . . 

Bond  Bread  . 

Oereeota  Flour  . 

Colonial  Bread  . 

Comstock  Pie  Filling . 

Duncan  Hines  Cake  Mix  . 

Ease  Frozen  Yeast  Dough  . 

Fritos  Wafers  . 

Frozen  Rite  Frozen  Rolls  . 

Gladiola  Baking  Powder  &  Flour 

Gladiola  Cake  Mix  . 

Gladiola  Flour  . 

Globe  A>1  Flour  . 

Heckers  Flour  . 

Hekman  Crackers  . 

Holsum  Bread  . 

Holsum  Prods . 

Hostess  Bakery  Prods . 

Kilpatricks  Bread  . 

Light  Crust  Flour  . 

Log  Cabin  Bread  . 

Log  Cabin  Baking  Prods . 

Merita  Bread  . 

Millbrook  Bread  . . 

Mrs.  Bairds  Bread  . . 

Mrs.  Smiths  IVozen  Pies  . . . 

National  Biscuit  Crackers  . . 

Pillsbury  Pancake  &  Waffle  Mix 

Pillsb<iry  Cake  Mix  . . 

Pillsbury  Frozen  Rolls  . 

Pitlsbury  Pudding  Cake  Mix  . . 

Pillsbury  Best  Flour  . 

Pillsbury  Baking  Prods . 

Pillsbury  Frosting  Mix  . 

Puffin  Biscuits  . 

Py-O-My  Muffin  Mix  . 

Rainbo  Bread  . 

Robin  Hood  Flour  . 

Sara  Lee  Frozen  Cakes  . 

Sa\^ers  Crackers  . 

Strietmanns  Crackers  . 

Sunbeam  Bread  . 

Supreme  Crackers  . 

Taystee  Prods . 

Tip  Top  Bread  . 

Wonder  Bread  . 


BEVERAGES 

Coffee  &  Tea 

Butter  Nut  Coffee  . . 

Butter  Nut  Coffee  &  Instant  Coffee  .... 

Butter  Nut  Instant  Coffee  . 

Cains  Coffee  &  Instant  Coffee  . 

Cains  Instant  Coffee  . 

Chase  &  Sanborn  Instant  Coffee . 

Fireside  Coffee  . 

Folgers  Coffee  . 

Folgers  Instant  Coffee  . 

Gills  Coffee  . 

Gills  Instant  Coffee  . 

Hills  Bros.  Coffee . 

Hills  Bros.  Instant  Coffee . 

Luzianne  Coffee  . 

Luzianne  Tea  . 

Manor  House  Coffee  . 

Maryland  Club  Coffee  &  Instant  Coffee 

Maryland  Club  Instant  Coffee . 

Maxwell  House  Coffee  . 

Maxwell  House  Instant  Coffee . 

North  Woods  Coffee  . 

North  Woods  Instant  Coffee . 

Red  Rose  Tea  . 

Salada  Tea  . 

Thomas  J.  Webb  Coffee . 

White  Rose  Tea  . 

Yuban  Coffee  . 

Yuban  Instant  Coffee  . 

Soft  Drinks 

Bubble  Up  . 

Canada  Dry  . 

Coca-Cola  . 

Double  Cola  . 

Dr.  Pepper  . 

Hires  . 

Lotta  Cola  . 

Orange  Crush  . 

Par-T-Pak  . 

Pepsi-Cola  . 

Royal  Crown  . 

7  Up  . 

3  V  Cola  . 


62 

71 

277,271 

10 

17 

19,024 

4 

6 

5.971 

18 

24 

34,3H 

4 

7 

6,991 

6 

9 

9,004 

3 

4 

7.244 

7 

11 

13,044 

26 

36 

96.M7 

91 

47 

65,142 

38 

63 

65.114 

4 

6 

49.244 

3 

6 

10.264 

6 

12 

82,844 

6 

9 

9,044 

13 

22 

71,017 

11 

22 

37,084 

3 

5 

5,004 

3 

3 

4,986 

2 

3 

7,304 

6 

12 

118,032 

6 

18 

115,099 

4 

9 

18,144 

3 

3 

7.9M 

6 

6 

11.944 

12 

22 

186.749 

8 

11 

33.874 

3 

6 

25.440 

6 

9 

43,088 

4 

8 

17,024 

3 

8 

43.242 

4 

9 

36.284 

3 

6 

23,931 

10 

17 

220,942 

3 

8 

95.534 

6 

7 

19,912 

6 

9 

66,412 

26 

44 

105,048 

74 

128 

845,742 

22 

38 

85,948 

22 

27 

65,284 

96 

146 

811,232 

6 

8 

28.104 

24 

30 

77,880 

9 

15 

15,570 

6 

6 

5.824 

6 

11 

24,924 

33 

62 

127.830 

16 

21 

64.193 

4 

6 

17,444 

9 

16 

37,771 

6 

23 

195,919 

6 

12 

22,944 

9 

12 

17,044 

27 

42 

144,144 

4 

6 

44,479 

20 

31 

98,003 

6 

7 

10,823 

10 

19 

37.046 

3 

6 

61.123 

3 

7 

9,740 

5 

7 

21.941 

6 

8 

33.018 

29 

53 

122,534 

34 

66 

195.423 

6 

11 

55.943 

1 

2 

2,014 

9 

15 

.59,843 

22 

40 

92,450 

23 

36 

95.570 

2 

2 

7,174 

6 

8 

11,020 

4 

7 

33.223 

8 

17 

85.270 

6 

7 

42.580 

67 

102 

24.5.944 

17 

27 

74,324 

1 

4 

10,627 

5 

9 

54.948 

6 

6 

47.544 

3 

6 

10.842 

3 

3 

15.414 

1 

2 

9.854 

18 

29 

144.284 

10 

19 

44,747 

26 

48 

111.823 

62 

116 

583.871 

3 

6 

8,424 

15 

25 

.50.423 

12 

18 

45.038 

3 

4 

4,393 

6 

9 

SO.ltf 

8 

17 

37.844 

72 

182 

1,448.154 

30 

44 

231.941 

24 

86 

112.710 

3 

6 

7.045 

Miscellaneous 

Breakfast  Delight  Juices  .  11 

Del  Monte  Pineapple  Orange  Juice  Drink  3 

Florida  Frozen  Orange  Juice  .  100 

Hawaiian  Punch  .  6 


18 

11 

172 

6 


25.fM 

IC.IM 

1.398.77I 

14.7#4 
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As  a  Selling  Medium 


YOU 
CAN’T 
BEAT  A 
NEWSPAPER 


Newspaper  advertising  dollar  volume  has  in¬ 
creased  from  $2,100,000,000  in  1950  to  $3,- 
500,000,000  in  1959.  Newspapers  continue  to  be 
the  largest  and  most  important  advertising 
medium. 

R.O.P.  Color  advertising  also  had  its  greatest 


year  in  newspaper  history  with  a  25%  gain  over 
1958.  One  of  our  newspapers  had  17.8%  of  its 
General  Advertising  during  1959  in  R.O.P. 
Color. 

If  you  are  interested  in  Black  &  White  or  R.O.P. 
Color,  contact  any  of  our  offices. 


KELLY-SMITH  COMPANY 

National  Newspaper  Representatives 


NEW  YORK 

SAN  FRANCISCO 

750  Third' Avenue 

Yukon  6-4433 

235  Montgomery  St. 
Yukon  6-6388 

PHILADELPfflA 

BOSTON 

LOS  ANGELES 

Philadelphia  Nat’l.  Bank  Bldg. 
Locust  3-1326 

Parker  House  Office  Bldg. 

Lafayette  3-2078 

5225  Wilshire  Blvd. 
Webster  8-3244 

CHICAGO 

ATLANTA 

SYRACUSE 

111  W.  Washington  St. 

Franklin  2-4683 

624  Fulton  Nat’l.  Bank  Bldg. 
Jackson  3-6579 

472  S.  Salina  St. 
Granite  1-2923 

DETROIT 

MIAMI 

New  Center  Bldg. 

Trinity  5-4675 

121  S.E.  First  St. 
Franklin  7-4736 

IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 
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Heinz  Tomato  Juice  . 

Hood  Orange  Juice  . 

Knotta  Berry  Farm  Frozen 

Boyzenberry  Juice  . 

Libbyz  Frozen  Fruit  Drinks  . 

Libbyg  Tomato  Juice . 

Minute  Maid  Frozen  OranKe  Juice  .... 

Miracle  Aid  . 

Nestles  Quik . 

Punchinello  . 

Real  Gold  Frozen  OranKe  I^ink  Base  . , 

Southern  Gold  OranKe  Juice . 

Stokelys  Fruit  Drinks  . 

Sunkist  Frozen  Punch  . 

TanK  . 

Treesweet  Frozen  OranKe  Juice . 

Tropicana  OranKe  Supreme  . 

Cereals  &  Breakfast  Foods 

Carnation  Corn  Flak^  . 

Corn  Chex  . ^  . . . 

KelloKKB  40%  Bran  .1^ . 

KelloKXS  Co<x>a  Krispiss  . 

KelloKKs  OKs  . 

Life  . 

MufTets  . 

Protein  Plus  . 

Quaker  I^ffw'RiTO  Piiff^'  Wh^t' ! ! ! 

Uncle  Sam  Cereal  . 

Wheat  Hearts  . 

Condiments 

Adolphs  Meat  Tenderizer  . 

Aunt  Janes  Pickles  . 

Brooks  Barbecue  Sauce . 

Brooks  Oatsup  . 

C  &  H  Sugar  . 

Carey  Salt  . 

Crystal  Sugar  . 

Diamond  Salt  . 

Dukes  Mayonnaise  . 

Dukes  Peanut  Oil  . 

Dukes  Relish  Sandwich  Spre^  . 

G  W  Sugar  . 

Golden  Heart  Cooking  &  Salad  Oil . 

Heinz  Ketchup  . 

Heinz  Chili  Sauce  &  Ketchup . 

Henris  Salad  Dressing  . 

Hoffman  House  Dressings  &  Sauces  .... 
Hoffman  House  Garlic  French  Dressing 

Karo  . 

Kraft  Barberae  Sauce  . 

Laura  Scudders  Mayonnaise  . 

Leslie  Salt  . 

Lumberjack  Syrup  . 

Napoleon  Olive  Oil  . 

Open  Pit  Barbecue  ^uce  . 

Progresso  Clam  Sauce  . 

Progresso  Tomato  Paste  . 

Ritter  Ketchup  . 

Ritter  Ketchup  &  Relish . 

Schillings  Extracts  &  Spices  . 

Tang  Salad  Dressing . 

Dairy  Products 

Abbotts  Ice  Cream  . 

American  Dairy  Association  . 

Bordens  Ice  Ci^m  &  Milk  . 

Bordens  Buttermilk  &  Dutch 

Choo<date  Milk  . 

Bordens  Cottage  CSieeee  . 

Bordens  Ekrg  Nog . 

Bordens  ^erbet  . 

Bordens  Milk  . 

Bordens  Dips  . 

Breakstones  Cottage  Cheese  . 

Carnation  Milk  . 

Carnation  Skim  Milk  . 

Carnation  Slender  Milk  . 

Carnation  Cottage  Cheese  . 

Carnation  Ice  Cream  . 

Challenge  Butter  . 

CloverWoom  Margarine  . 

Dari  gold  Butter  . 

Darigold  Dry  Milk  . 

Darigold  Prods . 

Dolly  Madison  Ice  Cream  . 

Ebkimo  Ice  Cream  Patty  . 

Fairmont  Sherbet  . 

Fairmont  Cottage  Cheese  . 

Fairmont  Dip  'N  Snak  . 

Fairmont  Dairy  Pro^ . 

Fairmont  Ice  Cream  . 

Fleischmanns  Margarine  . 

Foremost  Milk  . 

Heath  Toffee  Ice  Cr^m  Bars  . 

Hoods  Ice  Cream  . 

Knudsen  Dairy  Prods . 

Knudsen  Hampshire  Sour  Cream  . 

Knudsen  Buttermilk  &  Cottage  Cheese 
Knudsen  Cottage  Cheese  & 

Hampshire  Sour  Cream  . 

Knudsen  Milk  . 

Knudsen  Cream  Cheese  & 

Hampshire  Sour  Cream  . 

Kraft  Margarine  . . . 

Kraft  Cream  CSieese  . 

Land  O’Lakes  Butter  . 

Meadow  Gold  Ice  Cream  . 


CITIES 

PAPERS 

LINAGE 

20 

34  ' 

35,600 

6 

11 

42,522 

5 

9 

11,140 

21 

26 

36,092 

2 

3 

8.970 

7 

12 

31,764 

12 

20 

72,540 

4 

7 

29,185 

9 

12 

23,835 

16 

27 

71,355 

3 

4 

4,529 

70 

113 

145,525 

18 

33 

49,609 

55 

86 

.371,067 

10 

16 

35,030 

7 

12 

12,805 

6 

8 

18.080 

71 

138 

278,272 

3 

4 

7,586 

97 

146 

332,566 

90 

153 

623,681 

5 

6 

99,626 

16 

23 

55,724 

19 

34 

46,852 

88 

131 

233,551 

36 

47 

185,424 

7 

14 

14,040 

4 

7 

15.046 

13 

17 

36,125 

4 

5 

12,266 

2 

4 

7,000 

6 

11 

10,248 

13 

23 

58.912 

5 

10 

19,920 

4 

4 

21,718 

7 

8 

8,508 

6 

12 
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2 
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3 

4 
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3 

6 

8,008 

11 

15 

17,005 

5 

8 

13.065 

7 

12 

16.632 

50 

87 

531,025 

15 

24 

86,516 

10 

15 

33.839 

14 

17 

28.085 

5 

9 

14.504 
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8,240 
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15 
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10.486 
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6,016 

3 
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39 

63 
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16 

62,170 
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16.560 
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15 

25.850 

6 

11 

.52,247 

3 
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15,292 

3 
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23.703 
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14 
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Meadow  Gold  Milk  . 

Oak  Farms  Milk  . 

Pensupreme  Ice  Cream  . 

Richs  Whip  Topping  . 

Sealtest  Buttermilk  . 

Sealtest  Skim  Milk  . 

Sealtest  Chocolate  Milk  . 

Sealtest  Cottage  Cheese  . 

Sealtest  Milk  . 

Sealtest  Dip  ’N  Dressing  . 

Sealtest  Dairy  Prods . 

Sealtest  Egg  Nog  . 

Sealtest  Prods . . 

Sealtest  Ice  Cream  . . 

Sylvan  Seal  Cottage  Cheese  . 

Tillamook  Cheese  . . 

Washington  State  Dairy  Prods. 

Disinfectants  &  Exterminators 

Beacon  Wax  . 

Di  Chloricide  . 

Real  Kill  Bug  Killer  . 


Laundry  Soap  &  Clean.sers 

Beacon  Wax  . 

Climalene  . 

'dorox  . .V;.. .. 

Dexol  Bleach  . 

Dutch  Cleanser  . 

Fels  Liquid  Detergent  . 

Joy  . 

King  Fluff  &  Versatol  Kleener  . 

La  France  . 

Lan-O-Sheen  . 

Lestare  . 

Lewis  Lye  . 

Penny  Shoe  Shine  . 

Roman  Cleanser  t  Bleach . 

SOS  . : . 

Scotch  Brite  . 

Sun  . 

Surf  . 

Swan  Liquid  Detergent  . 

Trend  . 

White  King  . 

White  King  D  . 

White  King  Bleach  Tabs  . 

White  King  Cleanser  . 

White  King  Liquid  Detergent  . 

White  King  Water  Softener  . 

Meats,  Fish  &  Poultry 

American  Sheep  Producers  Council  . . . 

American  Lamb  Council  . 

Armour  Canned  Meats  . 

Armour  Meat  Prods . 

Armour  Frozen  Poultry  Prods . 

Bar  S  Meat  Prods . 

Bob  Evans  Meat  Prods . 

Booth  Frozen  Rsh  Prod-s . 

Brauns  Meat  Prods . 

Breast  O’Qiicken  Tuna  . 

California  Turkey  Advisory  Board  _ _ 

Camellia  Meat  Prods . 

Dubuque  Meat  Prods . 

ESckri^  Meat  Prods . 

Frosty  Morn  Meat  Prods . 

Hygrade  Meat  Prods . 

Kahns  Meat  Prods . 

Lykes  Meat  Prods . 

Maine  Sardines  . 

Mayroee  Meat  Prods . 

Morrell  Meat  Prods . 

Neptune  Sardines  . 

Neuhoff  Meat  Prods . 

Oscar  Mayer  Meat  Prods . 

Rath  Meat  Prods . 

Rath  Frozen  Meat  Prods . 

Rudys  Meat  Prods . 

Sea  Brand  Frozen  Fish  Prods . 

Squires  Arlington  Meat  Prods . 

Ster  Kist  Tuna  . 

Sugardale  Meat  Prods . 

Superior  Meat  Prods . 

Swanson  Frozen  Chicken  . 

Swanson  Frozen  Poultry  Prods . 

Sarifts  Meat  Prods . 

TVimow  Meat  Prods . 

Tennessee  Farm  Meat  Prods . 

Virginia  Red  Meat  Prods . 
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Miscellaneous 

Archway  Crackers  &  Stokelys  Fruit  ...  40 

Austex  Beef  Stew  .  24 

Austex  Chili  .  2S 

Austex  Spaghetti  &  Meat  Bails  .  20 

Backyard  Banquet  .  4 

Betty  Crocker  Instant  Mashed  Potatoes  6 

Betty  Crocker  Cookie  Mix  & 

Diamond  Walnuts  .  54 

Betty  Crocker  Pie  Crust  Mix  & 

Sunkist  Lemons  .  21 

Broadcast  Corned  Beef  Hash  . 

Buitoni  Macaroni  Prods .  3 

California  Cling  Peaches  .  19 

Campbells  Beans  .  14 

Campbdls  Sout«  .  103 

Clover  Club  Chips  .  3 

Comet  Rice  .  4 

Creamettes  Macaroni  Pro^ .  11 

Del  Monte  Fruits  .  19 

Dd  Monte  Fruits  &  Juice .  6 

Del  Monte  Grapefruit  Pineapple  Sauce  4 


59 

43 

41 

3$ 

6 

8 


39.573 

47,141 

41.079 

36.04* 

29.*«4 

16.073 


35  85,066 


29 

3 

3 

28 

15 

166 

5 

7 

13 

27 

12 

5 


73,77! 

17.94* 

4,973 

62.7*5 

41.7!* 

442.834 

19.7*4 


83.947 

31.37* 

4,93* 


(Continued  on  page  102) 


EDITOR  at  PUBLISHER  for  March  26,  I960 


100 


An  urgent  message  to  parents  about . . . 

POLIO 

Take  a  long  hard  look  at  this  pictiire. 

Though  next  summer’s  polio  season  may  seem 
a  long  way  off,  remember  it  takes  months  to 
build  up  a  child’s  resistance  to  polio. 

If  “shots”  are  started  now,  you  may  spare 
yourself  needless  worry  later  on.  If  your  child  has 
had  no  “shots,”  go  to  your  physician  or  clinic  as 
soon  as  possible. 


Any  time  around  three  months  of  age,  the  first 
of  these  essential  polio  injections  can  be  given. 
The  second  injection  is  given  a  month  later — and 
the  third  one,  about  seven  months  after  the 
second  injection. 

And  if  you  have  a  youngster  who  has  had  all 
three  “shots,”  ask  his  physician  when  a  fourth, 
or  booster  dose,  should  be  given. 

This  protection  can  be  given  alone  or  in  a  com¬ 
bined  vaccine  which  protects  against  polio,  whoop¬ 
ing  cough,  tetanus  and  diphtheria. 

What  about  your  own  polio  protection?  You, 
too,  should  be  vaccinated.  When  polio  does  strike 
an  adult,  it  is  usually  severe. 

Vaccine  is  plentiful.  And  it’s  the  only  defense 
we  have  against  paralytic  polio. 

Strike  your  blow  against  polio  today! 


NOTICE  TO  EDITORS— For  more  than  30  years,  Metropolitan  Life  The  text  may  be  used  in  regular  health  features,  health  columns 


has  sponsored  advertising  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise- 


or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 


ments.  Metropolitan  offers  all  news  editors  (including  radio  news  phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series,  health  and  safety. 
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Diamond  Walnut*  . 

Dole  Fruits  . 

Dole  Fruit  &  Pineapple  Juice  . 

Dole  Pineapple  Prods . 

Festal  Vetfotables  . . 

Festal  Pumpkin  &  Redd!  Wip  . 

Ilorida  Grapefruit  . 

Florida  Oranges  . 

Pox  Deluxe  Proien  Foods  . 

FVanco-American  Gravy  . 

Freshlike  Vegetables  . 

Fritos  . 

Gamers  Jelly  . 

Gamers  Preserve*  . 

Gordons  Potato  Chips  St  Pretzels  .... 

Heinz  Baby  Food  . 

Heinz  Beans  . 

Heinz  Soups  . 

Heinz  Spaghetti  . It . 

Heinz  Prods . . 

Humko  . a . 

Jell-O  Gelatin  . . 

Jell-O  Gelatin  &  Sno  K>y  Apples . 

Jell-O  Adding  St  Pie  ■  iing . 

Jenoe  Italian  Foods  .  ctA . 

Jesse  Jewels  Frozen  Pies  . 

Laura  Scudders  Prods.  . . 

Laura  Scudders  Potato  Chip*  . 

Lays  Potato  Chips  . 

LiMys  Spaghetti  . 

Libbys  Vegetables  . 

Libbys  Fruits  . 

Libbys  Frozen  Foods  . 

Libbys  Pineapple  . 

Mortons  Potato  Chips  . . 

Hortons  Potato  Chips  St  Salad  Dressing 

Hortons  Potato  Chips  St  Tea  . 

Hortons  Prods . 

Morton  House  Beans  . 

Nalleys  Chili  Con  Came  . 

Nalleys  Prods . 

Ocean  Spray  Cranberry  Sauce . 

Old  Dutch  Potato  Chips . 

Pam  Dry  . 

Pictsweet  Frozen  Vegetables  . 

Pillsbury  Instant  Mashed  Potatoes . 

Potato  Plus  . 

Ritter  Beans  . 

Ritter  Prods . 

San  Giorgio  Macaroni  Prods . 

Seabrook  Famis  Frozen  Foods  . 

Sealtest  Prods . 

^yferts  Potato  Chips  . 

Sno  Boy  Apples . 

Sno  Boy  Lmons  St  Oranges . 

Snowdrift  Shortening  . 

Standard  Brands  Prods . 

Stokelys  Vegetables  . 

Stokelys  Fruits  . 

Stouffers  FVozen  Foods  . 

Sunkist  Lemons  . 

Swifts  Prods . 

Trappeys  Vegetables  . 

Van  Camps  Beans  . 

Van  Camps  Frozen  Casseroles . 

Washingt^  State  Apples  . 

Washington  State  Dairy 

Prods.  St  FVuit  Commission  . 

Whi-P-Nut  Peanut  Butter  . 

Wolf  Chili  &  Tamales  . 


HOTELS  &  RESORTS 

Arizona  City  Development  Corp . 

Harrahs  Club-Lake  Tahoe  .  . 

Minnesota  Vacations,  St.  Paul  Minn.  . . 
Nassau  Bahamas  Development  Board  . . 


HOUSING  EQUIPMENT  St  SUPPLIES 
Air  Conditioning 

Carrier  . 

Honeywell  . 

Automatic  Refrigeration 

G.  E . 

Hotpoint  . 

RCA  Whirlpool  . 

Weetinghouse  . 

Fliel 

Sinclair  Heating  Oil  . 

Standard  Heating  Oils  . 

Furniture  St  Flirnishings 
Aluminum  St  Paper  Pr^s. 

Alcoa  Wrap  . 

Kitchen  Charm  Waxed  P^er  & 

Marcal  Napkins  . 

M  D  Napkins  . 

Marcal  Napkins  . 

Page  Napkins  . 

Reynolon  . 

Saran  Wrap  . 

Soott  Napkins  . 

Small  Electrical  Appliances 

Hamilton  Beach  Appliances  . 

Hamilton  Beach  Cleaner  . 

Hamilton  Beach  Coffeemaker  &  Mixer  . . 
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Hamilton  Beach  Mixette  . 

Hamilton  Beach  Vacuum  Cleaner . 

Sunbeam  Vacuum  Cleaner  . 

Miscellaneoua  Furnishings 

Aladdin  Vacuum  Bottle  . 

Aladdin  Lunch  Kits  . 

Forecast  Vinyl  Floors  . 

Gold  Seal  Congoletim  . 

Kaiser  Foil  Cook  ’N  Serve  Ware  . 

Nylonge  Sponges  . 

Restonic  Mattrees  . 

Scotch  Brite  Scouring  Pad  . 

Heaters  &  Stoves 

G.  E.  Ranges  . 

Hotpoint  Range*  . 

Miscellaneous 
Major  Appliance* 

G.  E.  Dishwasher  . 

G.  E.  Washer  . 

G.  E.  Prods . 

Hamilton  Dryer  &  Washer  . 

Hotpoint  Dryer  &  Washer  . 

Hotpoint  Washer  . 

Hotpoint  Products  . 

Hotpoint  Range  St  Refrigerator  . 

Laundromat  &  Weetinghouse  Dryer  . . . 

Maytag  Washer  . . . ; . 

Norge  Dryer  . 

Philoo  Bendix  Refrigerator 

St  Washer-Dryer  . 

RCA  Whirlpool  Prods . 

Westinghouse  Products  . 

Other  Equipment  &  Supplies 

Honeywell  Controls  . 

INDUSTRIAL 

Black  &  Decker  Tools  . 

Boy  sen  Paints  . 

Cooks  Paints  . 

Dormeyor  Power  Tools  . 

Dupont  Paints  . 

Gold  Bond  Paints  . 

Kaiser  Aluminum  . 

L  P  G  Elquipment  Co . 

Lepages  Cellophane  Tape  . 

Spib  Yellow  Pine  . 

XAiited  States  Steel  . 

Walter  Pidgeon  Steel  Prods.  Inc . 

INSURANCE 

California  Physicians  Service  . 

Firemands  Fund  Insurance  Co . 

Hospital  Service  of  Southern  Calif . 

Massachusetts  Hospital  Service  Inc.  St 

Massachusetts  Medical  Service  . 

Mutual  of  Omaha  . 

Paramount  Mutual  Life  Insurance  Co. 

Safeco  Auto  Insurance  . 

Utica  Mutual  Insurance  Co . 

MEDICAL 

Fortisun  . 

One-A-Day  Vitamins  . 

MISCELLANEOUS 

Bar  S  Meat  Prods.  A  Rainier  Beer  .... 
Clearex  Window  Spray  St  Zee  Towels  . . 

Eversharp  Pencils  &  Pens  . 

FVontier  Saving  Stamps  . 

Mercury  Records  . 

Political  Misc . 

Political  Democratic  . 

S  &  H  Green  Stamps  . 

Samsonite  Luggage  . 

Tahoe  Keys  . 

Tie-Tie  Gift  Wrapping  . 

Top  Value  Stamps  . 

Zenith  Phonograph  . 

PUBUCATIONS 
Book  Publishers 

Good  Housekeeping  Cook  Book  . 

Esquire  . 

Go^  Housekeeping  . 

PUBUC  UTILITIES 

American  Gas  Association  . 

Bell  Telephone  Co.  of  Pa . 

East  Ohio  Gas  Co . 

Illinois  Bell  Telephone  Co . 

Mountain  State  Telephone  . 

N.  J.  Bell  Telephone  Co . 

Northern  Natural  Gas  Co . 

Ohio  Bell  Telephone  Cb . 

Southern  Bell  Telephone  St 

Telegraph  Co . . 

Southwestern  Bell  Telephone  Co . . 
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3 

3 

17,070 

69 

113 

901,101 

3 

5 

11,634 

13 

20 

27,100 

16 

26 

64,475 

3 

6 

15,842 

16 

21 

61,134 

15 

27 

71,587 

7 

12 

26,125 

3 

4 

11,140 

3 

3 

2,604 

4 

6 

7,410 

3 

3 

3,070 

19 

29 

73,818 

3 

5 

9,044 

3 

3 

10,488 

3 

3 

4,433 

4 

4 

8,211 

3 

6 

21,04! 

3 

6 

14,040 

3 

6 

46,920 

5 

10 

18,030 

5 

9 

20,994 

6 

6 

16,070 

5 

9 

41,191 

6 

11 

22,671 

16 

30 

98,261 

9 

26 

322,040 

RADIO  &  TELEVISION 
Sets 

Admiral  Radio  .  8 

Admiral  Tdevision  .  17 

G.  E.  Television  .  9 

Philco  Television  .  3 

RCA  Victor  Television  .  27 

Syfvania  Television  .  3 

Zenith  Television  .  3 


(Continued  on  page  104) 


9 

19 

12 

a 

40 

3 

6 


15,044 

29,641 

27,111 

19,041 

99,074 

3,440 

22,984 
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TELETYPESETTER 

you  get  more 

type  in  less  m 
time  at  m 
lower  cost  K 


You  get  more  galleys  of  type  per  hour 
when  your  linecasting  machines  are 
equipped  witri  Teletypesetter. 
Automatically,  TTS«^  operates  your 
linecasting  machines  at  the  peak  of 
their  rated  capacities. . .producing 
two  or  even  three  times  the  output 
of  manually  operated  machines. 

In  the  Teletypesetter  system,  tape 
is  punched  on  a  TTS  Perforator. 
Experienced  perforator  operators  can 
set  400  or  more  11  to  12  pica,  justi¬ 
fied  lines  per  hour.  The  perforated 
tape  can  be  fed  at  any  time  into  a 
TTS  Operating  Unit  which  is  attached 
to  the  linecasting  machine  keyboard. 


TTS  Operating  Unit 


With  versatile,  economical  TTS  you 
can  set  straight  or  tabular  matter, 
classified,  stock  market  quotations 
box  scores,  run-arounds,  tax  lists, 
news,  editorials.  Get  the  facts. 
Mail  coupon  today  for  24-page 
descriptive  booklet. 


TTS  Perforator 


'-Hm&IILU  1SSL, 

DlyhiOH  of  fokchiU  Comero  and  Inttrvmani  Corp. 


Fgkchitd  Graphic  Equipmant,  Dapt  FGE4 
FairchHd  Drhm,  naktviaw.  Lone  istmO.  N.  Y. 

Pleace  send  me  a  free  copy  of  “More  Type  in  Lest  Time.' 


Name. 


Company. 


IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 

{Continued  from  page  102) 


SPORTING  GOODS 

Brownie  Movie  Camera  &  Projector  . . 

Doraett  Boats  . 

Kodak  Camera  . 

Kodak  Cameras  &  Film  . 

Kodak  Cameras  &  Projectors  . 

Kodak  Prods . 

Sii  Instant  Charcoal  Liffhter  . 


92, 4 SO 
5,555 
24,910 
247,190 
156,002 
1,006,033 
257,663 


TOBACCO 
Cigars 
Aurelia  . . 
Corina  . . . 
La  Palina 


Cigarettes 

Alpine  . 

Holiday  _ _ _ 

L  &  M  . 

Marlboro  _ 

Mayfield  .... 
Philip  Morris 
Salem  . 


446,027 

27,932 

85,654 

12,952 

57,424 

183,767 

3,425,368 


TOILET  REQUISITES 
AntiseiHics 

Belaite  . 


Perfumes  &  Cosmetics 
Heiena  Rubinstein  Prep; 

Houbigant  Preps.  . 

Kings  Men  Preps . 

Man  Tan  . 

Ponds  Preps . 

Secret  . 


Toilet  Soaps 
Sweetheart 


Miscellaneous 

Kings  Men  Prods . . 

Modess  . 

Page  Tissue  . 

Powder  Room  Tissues 
Vanity  Pair  Tissues  . . 


TRANSPORTATION 

Airways 

Capital  . 

Continental  . 

Delta  . 

Eiistem  . 

Flying  Tiger  . 

Piedmont  . 

United  . 

Western  . 


127,966 

267,854 

134,491 

1,861,485 

11,338 

34,300 

.32,540 

463,490 


Bus  Lines 
Greyhound 


Steamships 

French  .  16 

Grace  .  5 


WEARING  APPAREL 

Du  Pont  Nylon  . 

Levi  Casuals  . 

Levis  . 

Palm  Beach  Suita  . . 

Playtex  Girdle . 

Sleex  Girdle  . 


Radio  Stations  Cited 
For  Fumishini;  News 


WCYB  Radio-TV  of  Bristol, 
Va.,  has  won  first  place  among 
Associated  Press  broadcast  mem¬ 
bers  for  outstanding  coopera¬ 
tion  in  the  exchange  of  news  in 
1959. 

Winners  of  the  awards  made 
annually  by  the  Associated  Press 
Radio  and  Television  Associa¬ 
tion  were  announced  by  Daniel 
W.  Kops,  APRTA  president. 

The  award  to  WCYB  was 
made  on  the  basis  of  the  quality 
and  quantity  of  the  277  stories 
it  covered  and  made  available 
to  other  members  of  AP. 

Second  place  was  won  by 
WKY-Radio  of  Oklahoma  City 
which  supplied  the  greatest 
number  of  stories. 

Third  place  went  to  KNUZ  of 
Houston,  Texas,  for  excellent 


11,000  Participate 
In  Music  Contest 


Circulators 
Told  Papers 
Help  Pupils 


Teacher^Sludent 
Team  Wins  $2,000 


Milwaukee,  Wis. 

Faculty  and  student  winners 
of  the  1960  Andrew  Hamiltm 
awards  at  Marquette  Univer¬ 
sity’s  college  of  journalism  are 


Kansas  City,  Mo.  Donald  K.  Ross,  associate  pro- 
Co-operative  efforts  with  high  fessor  of  journalism,  and 
schools  to  teach  young  persons  Thomas  N.  Lorsung,  journalism 
to  read  daily  newspapers  was  senior  from  Milwaukee.  Each 
proposed  at  the  45th  annual  will  receive  $1,000  for  an  eight- 
convention  of  the  Midwest  Cir-  week  summer  study  in  the  area 
culation  Managers’  Association,  of  interpretive  reporting. 

Henry  Jameson,  publisher  of  Mr.  Ross  will  tutor  Mr.  Lor- 
the  Abilene  (Kas.)  Reflector  sung  in  the  specialized  study  and 
Chronicle,  said  young  people  will  be  free  of  other  teaching 
must  be  educated  to  read  news-  assignments  for  the  Summer, 
papers.  The  awards  were  established  in 

“And  there  are  only  two  1958  by  a  gift  of  $10,000  from 
sources  that  can  do  that — the  an  anonymous  donor. 

school  and  in  co-operation  with  . 

the  newspaper,”  he  said.  ■ 

Donald  Morse  of  the  Tulsa  New  Umcers  tlecte<l. 
(Ok.)  World  and  Tribune  said  Executives  Assignefi 
that  in  connection  with  a  similar  v 


effort  his  newspapers  provided 


Tacoma,  Wash. 
The  board  of  directors  of  the 


copies  for  five  weeks  to  sopho-  .,  t>  ui-  u-  r>  u 

.  ,  .  ,  Tribune  Publishing  Co.  has 

more  social  studies  classes.  ,  ...  •  ai 


ov/vidi  oLUViiCTS  viAsaca.  i  \  ^  a* 

Ox  j  A  X-  nounced  election  of  omcers  as 

student  reaction  in  reading  -  ^  n  n  n 

Atoebo'e  follows:  George  F.  Russell, 


of  Alaska’s  statehood  was  one 

example  of  the  contribution  to  Pr^^^'dentj  Norris  E.  Invee^ 
Toir.  vicepresident ;  Hilmar  J.  Field, 


education,  Mr.  Morse  said.  «. 

“The  students  learned  the  treasurer  and  Walter  R.  Tied- 


process  of  admitting  a  state. 


tke,  assistant  treasurer  and  as- 


he  said.  “They  read  from  the  secretary 


newspaper  information  too  re-  Elbert  H.  Baker,  II,  recently 


cent  to  be  covered  in  the  text  named  publisher  of  the  Tacoma 


cooperation  on  a  single  breaking 
story.  KNUZ  gave  the  Associ¬ 
ated  Press  a  42-minute  beat  on 
the  explosion  and  fire  aboard 
the  Tanker  Amoco  Virginia  in 
the  Houston  ship  channel,  No¬ 
vember  8,  1959. 


books.”  News  Tribune,  succeeding  his 

Many  newspapers  now  offer  father,  the  late  Frank  S.  Baker, 
scholarships  up  to  $300  to  car-  has  been  designated  Associ- 
rier  boys  who  are  seniors  in  ated  Press  membership  repre- 
high  school.  Panelists  said  the  sentative. 

scholarships  keep  the  boys  on  These  new  operational  posi-  ” 
the  job  in  the  face  of  numerous  tions  were  designated:  George 
other  job  opportunities.  F.  Russell,  general  manager; 

The  panelists  said  that  in  the  Norris  E.  Inveen,  business  man- 
large  cities  the  trend  is  to  adult  ager;  Lyle  F.  Helander,  ciren- 
carriers.  lation  manager.  Mr.  Helander, 

George  Woomer  of  the  Spring-  who  is  circulation  manager  of 
field  (Mo.)  News-Leader  &  the  Everett  (Wash.,)  Herald, 
Press  was  elected  president  of  will  return  to  the  News  Tribune 
the  association.  He  succeeds  to  assume  his  new  duties  about 
Dale  Kelly  of  the  Topeka  April  1. 

(Kans.)  Capital-State  Journal,  , 

who  became  board  chairman. 

J.  R.  O’Donnell,  Kansas  City  Mll§euni  Appoints 
(IMo.)  Star,  3vas  elected  first  NJ o w ayi ti w iit-nfot* 
vicepresident;  Neal  Wallace,  ^  ^  . 

Scottsbluff  (Neb.)  Star  Herald,  St.  PAUL,  Minn.  . 

second  vicepresident:  Frank  W.  Thomas  F.  Deahl,  a  sociolo- 


second  vicepresident;  Frank  W. 
Long,  Wichita  Eagle,  secretary- 
treasurer. 


gist,  has  been  appointed  news¬ 
paper  curator  of  the  Minnesota 


Indianapolis 
More  than  11,000  elementary 
and  high  school,  pupils  partici¬ 
pated  in  the  finals  of  the  seventh 
annual  Music  Memory  Contest 
sponsored  by  the  Indianapolis 
Star  here  last  week. 

Of  the  children  who  listened 
to  excerpts  from  12  compositions 
played  by  the  Indianapolis  Sym¬ 
phony  Orchestra,  6,822  made 
perfect  scores  as  they  wrote  on 
test  sheets  the  name  of  the  piece 
and  the  composer. 


State  directors  are:  Earl  F.  Historical  society,  succeeding 
Miller,  Hot  Springs  (Ark.)  Willoughby  Babcock  who  is  n- 


News  Era  &  Sentinel-Record;  tiring  after  40  years  with  the 
Clyde  J.  Bassett,  Colorado  museum. 

Springs  (Colo.)  Gazette-Tele-  Attempts  at  putting  its  news- 
graph;  Ed  Harris,  Atchison  paper  files  on  microfilm  has 
(Kans.)  Daily  Globe;  Vernon  virtually  wiped  out  the  great 
Duffy,  Mexico  (Mo.)  Ledger;  accumulation  of  unbound  news- 
Laverne  Saathoff,  Beatrice  papers  in  the  society  building. 
(Neb.)  Sun;  M.  M.  Stinnett,  During  the  past  year  717  new  ^ 
Portales  (N.  M.)  Daily  News;  rolls  of  microfilm,  averaging  . 
Douglas  Benson,  Enid  (Okla.)  1,250  pages  each,  have  been  i 
News  &  Eagle,  and  Gilbert  made  on  two  cameras.  In  addi- 
Hunter,  Casper  (Wyo.)  Tribune  tion,  912  rolls  were  completed 
Herald.  by  two  commercial  companies.  ^ 
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Mr.  Stolpe,  originator  of  the  14  as  a  feature  of  the  annual 
proposal,  is  a  past  president  of  observ’ance  of  National  Newspa- 
NNPA.  He  became  a  California  per  Week.  California’s  sponsor- 
publisher  after  serving  as  man-  ship  of  the  first  World  Newspa- 
ager  of  sales  promotion  and  pub-  per  Forum  is  significant  because 
lie  relations  of  the  Des  Moines  NNW  was  originated  by  Mr. 
the  porker’s  Register  and  Tribune.  Long,  Chairman  Stolj)e  said. 

Forum  topics  for  presenta¬ 
tion  by  national  leaders  are  • 

now  under  discussion.  Suggested  i« 

fields  include  science,  education.  Reports  Ordinary’, 
government  and  economics.  Libel  Case  Fails 
The  organization  chart  calls 

for  committees  on  finance,  reser-  .  Diego,  Calif, 

vations,  hospitality,  entertain-  ^  non-suit  dismissing  a  $124,- 
ment,  news  services,  publicity  damage  suit  against  the  San 
and  promotion,  and  awards.  Diego  Union-Tribune  Publishing 

Company  has  been  granted  by 
Values  lasted  Superior  Judge  Vincent  Whelan. 


Newsprint  Cores 
Offered  to  Public 


jjy  Denver 

*  The  meat  packers  who  use 

nt*rh1irh  everything  but 

squeal  have  a  close  competitor 
^  in  the  Denver  Post. 

Los  Angeles  The  Post  is  offering  the  paper 
An  organization  chart  for  a  cores  from  its  newsprint  rolls 
World  Newspaper  Forum  to  be  for  sale,  suggesting  that  do-it- 
held  here  next  October  has  been  yourself  youngsters  and  dads 

can  erect  ersatz  log  play  houses 
from  them. 

Pricing  the  cores  at  15c  each 
in  quantities  of  from  200  to  5,- 
000,  the  Post  says  the  cores 

“Look  Like  Logs.  They  Have  ...  ..  ... 

1.  The  CNPA  has  described  the  Anibal  Gallegos,  a  lijuana 

lack^  Or  Painted.”  forum  as  a  prestige-building  (Mex.)  attorney,  brought  the 

move  for  the  press.  suit,  claiming  he  was  misquoted 

“We  promote  every  other  in-  libeled  in  news  stories  of  the 
last  year  under  the  regime  of  dustry  and  event  in  our  news-  Sept.  2,  1956  slaying  of  a  Mexi- 
Carroll  Parcher,  Glendale  News-  papers  but  our  own,”  Mr.  Pink-  (Mex.)  shop  owner.  He  al- 

Press.  Mr.  Parcher  and  Stanley  ley  said.  '  leged  that  as  a  result  he  lost  a 

Wakefield,  Oakland  Leader  and  The  projected  program  spot-  promised  appointment  as  a  judge 

present  CNPA  president,  are  lights  the  functional  responsi-  demoted  from  his  posi- 

members  of  the  advisory  com-  bility  of  the  free  press  in  keep-  deputy  district  attorney 

mittee.  ing  people  everywhere  fully  in-  Mexicali. 

Eleanor  McClatchy,  McClat-  formed,  declared  Mr.  Payne.  Commenting  on  the  news  re- 

chy  Newspapers;  Eugene  Pul-  “This  forum  should  command  ports.  Judge  W’helan  said:  “It 
orld  Today-Tomorrow,  was  liam.  Central  New'papers,  Inc.;  the  highest  quality  of  support  seems  to  me  that  statements  as 
■awn  at  preliminary  confer-  William  F.  Knowland,  Oakland  by  press  principals  everywhere  attributed  by  the  newspapers  to 
ices  of  the  group  which  now  7’ri6?<ne;  and  John  B.  Long,  gen-  as  well  as  attract  world  authori-  the  plaintiff  are  found  not  in- 
mprises  the  executive  commit-  eral  manager,  CNPA,  also  are  ties  as  speakers,”  the  Examiner  frequently  in  newspapers  printed 
e.  on  the  Forum’s  advisory  com-  publisher  declared.  in  California  and,  I  l)elieve,  in 

CNPA  sponsorship  was  voted  mittee.  The  forum  is  set  for  Oct.  13-  Mexico.” 


completed  by  Bert  Stolpe,  pro¬ 
ject  chairman,  and  publisher, 

Azusa  Herald-Glendora  Press. 

The  project  is  under  the  spon¬ 
sorship  of  the  California  News¬ 
paper  Publishers  Association.  _  _ _ 

Committee  members  include  pub-  Many  Other  Uses.  Can  Be  shel- 
lishers  of  seven  western  states. 

The  executive  committee  is 
composed  of  Franklin  S.  Payne, 
publisher,  Los  Angeles  Exam¬ 
iner;  Virgil  Pinkley,  president. 

Associated  Desert  Newspapers; 

Herman  Ridder,  publisher.  Long 
Beach  Press-Telegram,  who  are 
also  vice-chairmen,  and  Mr. 

Stolpe. 


NEW  ENGLAND  FIRST  in  Effective  Buying  ince 
LEADiS  THE  NATION  FIRST  in  Retail  Sales 

FIRST  In  Food  Sales 

MASSACHUSETTS  LEADS  NEW  ENGLAND 

Larger  than  other  5  New  England  States  Combined  in  E.B.I. 

Twice  the  population  of  the  2nd  leading  state  - 

50%  of  the  Total  Retail  Sales 


regions 


...ond  M 

A  BILLION  DOLLAR  MARim^ 

E.B.I.  $1,112,205,000  / 

RETAIL  SALES  $  669,589,000  / 

FOOD  SALES  $  181,757.000  / 


Minn. 

ciolo- 

news- 

lesota 

iding 

is 

h  the 


WORCESTER 


You  can'f  cover  Massachusetts 
without  the  Telegram  and  Gazette 

86.4%  sa’  i 

SUNDAY 

102,957  R 


news- 
1  has 
great 
news- 
ilding. 
7  new 
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The  Worceiter 

TELEGRAM  and  GAZETTE 

WORCESTER,  MASSACHUSEHS 
MOIONIT,  REGAN  t  SCHMITT,  lac. 

Notfonol  Representatives 


COVERAGE 
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2000 

50771 


Columbus  Stor-w  . 

Columbus  CitliM  Journal-m 


TOTAL  ROP  COLOR  UNAGE  —  1959 


ssooos 

254015 

647827 

200150 


133014 

I335M 


310018 

310042 

2404 


Dayton  Journal  Harald-m . 

Oi^on  News-s  . 

Dayton  Nasn-8  . 

Donvar  Rooky  Mountain  Nows-m 
Donvar  Rocky  Mountain  Naws-S 

Donvar  Post-a  . 

Danvar  Post-8  . . 

Das  Moines  Reolstar-m  . 

DCS  Molnas  Tribuna-e  . 

Das  Molnas  Re|lster-S  . 


ALL  NEWSPAPERS 


48800 

21200 

173885 

jMI3 


120400 

23100 

525020 

14330 


34200 

390702 

137420 


17645 

17630 

3504 


02870 

100002 


254371 

274457 

215108 


63800 

652091 

64287 


MEASURED  BY  MEDIA  RECORDS,  INC. 


140223 

1506 

105100 

7900 

135308 

1520 


324820 

5845 

401077 

15250 

300432 


214050 

30332 

215320 

56559 

90412 

15064 


Detroit  Free  Press-m 
Detroit  Free  Press-8 
Detroit  Naws-a  .... 

Detroit  Naws.8  _ 

Detroit  Timas-a  _ 

Detroit  Timaa-8  .... 


150555 

157903 


SUMMARY 


162589 


106578 
11320 
97002 
1 1 1853 
143576 
37041 


Media  Reeords  measures  all  of  the  newspaper  advertising 
that  appears  in  the  418  newspapers  published  in  138  im¬ 
portant  cities.  Of  these,  360  printed  ROP  Color  and  the 
following  pages  report  the  ROP  Color  linage  carried  by 
each  one. 

The  major  elements  of  Total  ROP  Color  are  shown  indi¬ 
vidually— Retail,  General,  Automotive  and  Financial.  All 
figures  shown  are  in  agate  lines,  and  all  totals  shown  include 
f ull  color  as  well  as  one  color  advertising. 


2995 

33725 

36605 

7783 


104249 

138990 

138930 

4410 


84455 

84476 

10038 


203778 

203733 

103399 


Evansville  Courler-m  . 

Evansville  Press-e  . 

Evansville  Courier  A.  Press-8 


Fond  Du  Lae 

CoHMionwealth-Reporter-e  .. 

Fort  Wayne  Journal  Gaiette-m 
Fort  Wayne  Journal  Ga2ette-8 
Fort  Wayne  News-8entlnel-e  . 

Fort  Worth  8tar-Telooram-m  . 
Fort  Worth  8tar-Telefram-e  .. 
Fart  Worth  8tar-Teletram-8  . 

Fort  Worth  Press— e . 

Fort  Worth  Prsss-8 . 


273510 


54489 

9856 

121027 


276907 


29656 

31742 

II2I6 

10600 

1000 


384256 

410435 

29048 

45450 

10400 


32097 

774020 

371824 

43785 

41530 


ROP  COLOR  ADVERTISING  LINAGE— 1959 


49549 

8456 


172388 

42926 


108053 

94278 


301541 

41421 


Fresno  Bee-e 
Fresno  Bee-S 


422900 

55573 


102000 

19020 


Gary  Poet-Trlbune-e  . 

Gary  Post-Trlbuna-8 . 

Grand  Rabids  Press-e  _ 

Grand  Raalds  Press-8  _ 

Grand  Rapids  Herald-m 
Grand  Rapids  Herald-8  .. 

Hammond  Times-e  . 

Hammond  TImes-S . 

Harrisburp  Patriot-m 
Harrisburi  Patriot-News-S 

Hartford  Courant-m  . 

Hartford  Courant-8  . 

Hartford  Timas-e  . 

Haverhill  Gazette-e . 

Haverhill  Journal-e . 


RETAIL  GEN’L 


935998 

169884 


146320 

5024 


450392 

149275 


310791 

12405 


Akron  Beacon  Journal-e . 

Akron  Beacon  Journal-8  . 

Albany  Knickerbocker  News-e - 

Albany  Times-Union-m  . 

Albany  Times- Union-8  . 

Albuquerque  Journal-m  . 

Albuquerque  Journal-S  . 

Albuquerque  Tribune-e  . 

Atlanta  Constitution -m  . 

Atlanta  Journal-e  . 

Atlanta  Journal  &  Constitution-8 

Atlantic  City  Press-m  . 

Atlantic  City  Press-8 . 

Baltimore  American-S  . 

Baltimore  News-Post-e  . 

Baltimore  Sun-m . 

Baltimore  8un-e  . 

Baltimore  8un-S  . 


245661 

118394 

11440 

20000 


263013 

308387 

153027 


192297 

170752 

2I0II 


32515 

97026 

131756 


52747 

5913 


347420 

109140 


66894 

13314 


454811 

187690 

416088 


232800 

3612 

197002 


162561 

163310 

161208 


219370 

10731 


195355 

62024 


1120438 

1224702 

349403 


127263 

134506 

6020 


94423 

102133 

22031 


407619 

400983 

35820 


491133 

587080 

281428 


20751 


38021 

53524 

44400 


26221 


16547 


73614 

390724 

300656 

391155 

21240 


8471 

215442 

251034 

252992 


21232 

13402 

36715 


47101 

8060 

87451 

2352 


57385 

37578 

219453 


172406 

131474 

278093 

5194 


15279 


102043 

18442 

92737 

21318 

53444 


Heuston  Chionicle-e 
Houston  Chroniclo-S 

Houston  Post-m  _ 

Houston  Post-S  .... 
Houston  Press-e  .... 


577732 

23184 

499792 

25212 

201950 


625370 

363797 

371782 

274702 

98123 


135096 


Beaver  Valley  Times-e . 

Birmingham  Post- Herald-m  . 

Birmingham  News-e  . 

Birmingham  News-S  . 

Boise  Statesman — (See  Foot  Note) 
Boise  Statesman-S  . 


662059 

1048670 

440720 


10450 

10469 

6548 


179333 

550106 

412433 


352092 

361514 

I83II 


120184 

126579 

3428 


135329 

137627 

1248 

63536 


427250 

427398 

4744 

218737 

6042 


186555 

138820 

165268 

202160 

45280 


Indianapolis  News-e . 

Indianapolis  Star-m  . 

Indianapolis  Star-S . 

Indianapolis  Times-e  . 

Indianapolis  Times-S  . 

Jackson  Clarion- Ledger- m  . 

Jackson  Clarion -Ledger  A  News-S. 

Jackson  Nows-e  . . 

Jackson  State  TImes-e . 

Jackson  Stato  Tlmos-S  . 

Jaeksonvillo  Timos-Unlaa-m  _ 

Jacksonvillo  TImes-Unlon-S . . 

Jacksonviile  Journal-e  . 

Jacksonville  Journal-S . . 


156402 

57902 


24874 

2352 


88696 

50692 


126200 

124200 


Boston  American-e 
Boston  Rocord-m  . 
Boston  Advertlser-S 

Boston  Globe-e _ 

Boston  Globe-m  ... 
Boston  Globe-S  . . . 
Boston  Herald-m  . 
Boston  Herald-S  . . 
Boston  Traveler-e  . 


20200 

21200 


135097 

4116 

132318 

51704 

24004 


57836 

4410 

58034 

I8I0I 

9146 


70653 

35912 

57673 

237802 

62876 


520268 

502530 

116745 

418772 

82688 

437618 


85917 

63337 

66333 

66273 

53817 

91730 


358617 

36065L 

12457 

282386 

23334 

277140 


71546 

70469 

10074 

70113 

3745 

68748 


74338 

900 

49849 


330431 

7572 

I2II83 

5242 


197008 

164889 

92136 

6517 


513455 
201680 
1023656 

213895  Jersey  City  Jersey  Jcurnal-e .  52575  60450  17625  2745  133911 

Kansas  City  Star-e  .  198655  318317  80427  6856  (MW 

Kansas  City  Star-S  .  69503  43768  17345  24633  I3»" 

Kansas  City  Times-m  .  1221 15  356863  67697  6856  353HI 

Knoxville  Journal-m .  226543  93155  56067  1013  3^ 

Knoxville  Ne«vs-Se«tinel-e  .  315639  116879  58797  1020  4^ 

Knoxville  News-Sentinel-S .  103810  8925  1250  —  l'3« 

Lawrence  Eagle-Tribune— (See  Note)  5364  —  —  5364  IW 

Little  Rock  Arkansas  Gaxene-m....  135799  148900  29123  11927  ^ 

Little  Reek  Arkansas  Gazette-S. . . .  162637  31702  4848  8740  Tww 

Little  Rock  Arkansas  Demoerat-e. . .  188888  I7II83  37062  2121  3W 

Little  Rack  JLrkansas  Demoerat-S. .  95154  7108  2424  4710  IW 

498667  361144  1981 14  50912 

84205  5719  —  — 

501757  359643  200126  40716  HMw 

170053  512616  133941  95212  Silg 

57447  24068  10758  2930 

443666  715508  140955  1321 19  1^ 

490433  46500  12901  185627  7^ 

93544  287034  140692  78691 

221945  265349  147636  71535  ll*"“ 

299020  358821  100824  17660  TM* 

73622  5300  —  — 

{Continued  on  page  108) 
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Buffalo  Courier  Express-m 
Buffalo  Courier  Express-S 
Buffalo  News  . 


38154 

46523 

53964 


22913 

7963 

34938 


299365 

133488 

576429 


153023 

13704 

360323 


Camden  Courier-Post-e  ... 

Charleston  Mail-e . 

Charleston  Gazette-m  _ 

Charleston  Gazette  Mail-S 


93450 


271 1 16 
300293 
77662 


22774 

26439 

5336 


123465 

140882 

57957 


118688 

126783 

12079 


391768 

658292 

151483 


Charlotte  News-E  .. 
Charlotte  Observer- m 
Charlotte  Observer-S 


27995 

25297 

5609 


45929 

70202 

4816 


184259 

303488 

94978 


121545 

244075 

20634 


2001617 

414366 

1136067 

418194 

4592 

624800 

132070 


17635 

33642 

13440 

7960 


Chicago  Tribune-m  . 

Chicago  Trbiune-S  . 

Chicago  Daily  News-e  . 

Chicago  Ameriean-e  . 

Chicago  American-S . 

Chicago  Sun-TImes-m  . 

Chicago  Sun-TImoe-S  . 

Cincinnati  Enquiror-m  . 

Cincinnati  Enquirer-8  . . . 

Cincinnati  Post  A  Times-Star-e 

Cleveland  Plain  Dealer-m  . 

Cleveland  Plain  Dealer-S . 

Cleveland  News-e  . 

Cleveland  Prees-o  . 

Columbus  Dispatch-e . 

Columbus  Dispateh-S  . 

Columbus  Citizen-e  . 

Columbus  Citizen-8  . 

Columbus  Ohio  State  Journal-m 


678253 

293104 

345686 

174966 

2352 

246400 

92670 


1093951 

60340 

606981 

145361 


211758 

27280 

149360 

89717 

2240 

97200 

6000 


278600 

12000 


Long  Beach  Independent-m  . 

Long  Beach  Ind.  Press-Tclegram-S 
Long  Beach  Press-Teleargm-e . 

Los  Angeles  Examiner-m  . 

Los  Angeles  Examiner-8 . 

Los  Angoles  Times-m . 

Los  Angeles  Times-S . 

Loe  Angeles  Herald  Express-e . 

Los  Angoles  Mirror-News-e  . 

Louisville  Courier  Journal-m . 

Louisville  Courier  Joumal-S . 


1016938 

553551 

1429673 


292901 

16120 

540664 


142924 

27048 

148217 


490691 

510383 

578594 


17341 


558346 

48385 

331606 

III6S8I 


107849 


132000 

48385 

182087 

346615 


307997 


39419 


i 1 54943 
335380 

260640 

89864 

188154 


478070 

15017 

133235 

5124 

42154 


230251 

27440 

49931 

7560 

57996 


404366 

187020 

74964 

36196 

78157 


Greater  appetite  appeal 
Increased  readership 
More  powerful  merchandising 

— full  page  color  proves 
more  profitable  for  both 
advertiser  and  publisher 


7 


The  success  of  newspaper  color  is  typified  by  the  state¬ 
ment  of  the  American  Sheep  Producers  Council,  in  their 
promotion  of  lamb  to  the  American  housewife: 

“We  have  used  ROP  newspaper  color  consistently  for 
several  years  in  metropolitan  markets  from  coast  to  coast, 
which  in  itself  is  evidence  of  our  faith  in  the  effectiveness 
of  the  medium.  Not  only  because  of  the  greatly  increased 
readership,  but  for  its  merchandising  effect  with  retailers 
and  the  appetite  appeal  which  modem  engraving  and  mat 
making  methods  permit  in  ROP  newspaper  color  today.” 


Full  page  color 
at  its  compelling  best 

Registered  sets  of  full  page  Blue  Ribbon  color  mats  are 
coming  into  newspaper  plants  today,  ready  to  go  into 
curved  casting  boxes  for  as  many  page  casts  as  may  be 
required. 

Working  crews  welcome  these  ROP  Blue  Ribbon  CC 
mats  because  they  assure  superlative  reproduction  .  .  . 
mat  molders  reconunend  them  .  .  .  advertisers  applaud  the 
pulling  power  of  the  printed  results. 

Any  one  of  the  varied  line  of  Certified  Blue  Ribbon  Mats 
brings  the  top  potential  of  depth,  clarity  and  reader  appeal. 
Ask  your  Certified  representative  for  details,  or  write 

Certified  Dry  Mat  Corporation 

555  Fifth  Avenue,  Dept.  ?,  New  York  17,  N.  Y. 


Blue  Ribbon  UC  Mat 

Sensitive  base  and  coating  tough  enough  to 
withstand  pull  of  undercut  halftone  dots 
render  this  mat  a  good  choice  for  general 
newspaper  campaign  purposes.  Can  be  used 
for  vacuum  casting  of  curved  newspaper 
plates. 


Blue  Ribbon  CC  Mat 

Primarily  for  curved  page  casts.  Strong  base 
and  coating  fit  this  mat  for  multipie  cast¬ 
ing  in  automatic  autoplate.  As  many  as  25 
casts  have  been  made  without  impairment. 

Blue  Ribbon  Regular  Mat 

Sensitive  base  and  coating  adapt  this  mat 
to  utmost  fidelity  in  reproducing  copper, 
zinc  or  plastic  plates. 

Blue  Ribbon  BC  Mats 

Soft  base  with  stronger  facing  to  combat 
undercut  halftone  dots. 

Blue  Ribbon  UCR  Mats 

Specially  developed  for  conditions  where 
undercutting  is  frequent. 

Certified  Silvertone  Mats 

Highest  quality  for  magazine  and  book 
work. 


total 


ROP  COLOR  ADVERTISING  LINAGE— 1959 
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RETAIL  GEN'L  AUTO.  FIN.  TOTAL 

Louisville  Timf.-e  35S52A  350202  102217  20045  035070 

63350  34120  4103  —  I0IC62 

10264  2302  —  2302  24040 


Muncio  SUr-ffl  .  OlOIC  106075  35711  10670  .'52272 

Muncio  Star-8  .  —  —  —  —  — 

Nathvllla  Bannor-e  .  545230  346345  02277  25100  I06I6W 

Nathvilla  Tonnmean-m  .  545264  346356  03352  27565  1012537 

Naahvllla  TtnnaMean-S .  460205  100003  10410  22040  6tl02| 

Nmv  Hawn  Jaurnal  Couriar-n  ...  0774  62030  2000  2303  77l|| 

New  Hawn  Raoleter-e  .  —  50173  1705  —  5II5I 

New  Hawn  Raoleter-S  .  —  —  —  —  — 

New  Orleans  Tlmee-Pleayune-m  ...  800557  485771  02260  13300  I4I40I0 

New  Orleans  Tlmes-Pleayune-S  ...  102880  10412  —  12130  160412 

New  Orleans  States  &  Item-e  _  100027  471040  68606  14380  771431 

New  York  Tlmss-m  .  —  —  — 

New  York  Tlmes-8  .  —  —  — 

New  York  Herald  Trikww<a .  —  —  — 

New  York  Herald  Trlkone-S .  —  —  — 

New  York  News-m  .  —  —  — 

New  York  Ne«n-8 .  —  —  — 

New  York  OHrrer-m  .  —  —  — 

New  York  Mlrror-8  .  _  _  _ 

New  York  Jeurnal-Aaiarlean-a _  3265  124500  0656 

New  York  Journal-Aaierlcan-8 _  —  —  — 

New  York  Poet-e  .  52234  163060  2000 

Now  York  Post-8  .  2200  —  — 

New  York  World-Telsfram  A  Sun-e  4055  —  — 

New  York  Lent  Island  Press-e  ....  44236  152025  33070 

New  York  Lont  Island  Press-8  ...  —  —  — 

Newark  Star  Ledoer-m  .  60064  170006  30007 

Newark  Star  Ledoer-S .  4615  6520  7560 

Newark  News-e  .  140500  213500  20551 

Newark  Ne«w-8  .  —  —  — 

Newoort  News  Press-m  .  107906  100550  50045  —  250MI 

Newport  News  Press-S  .  38457  4241  —  2646  45344 

Newoort  News  Times- Herald-e  ...  80203  70661  52683  —  210637 

915430  NIaoara  Falls  Gaiette-e  .  153640  67923  14360  0430  244371 

,^,77  NIaoara  Falls  Gaietta-S .  2289  —  —  2480  4777 

Norfolk  Udoer-Disoateh  A  Star-e  .  90340  213539  150201  4620  4767M 

Norfolk  Vlrflnlan-Pllot-m  .  204379  271359  155065  3630  l>353U 

Norfolk  Viroinian-Pllot  A  8lar-8  177072  4200  13035  2900  207277 

Oakland  Trlhone-r  .  249209  435073  05646  74505  854513 

Oakland  Trlfcune-S  .  117900  12470  —  1000  I3I4U 

Oklahoma  City  Oklahoman-m  .  118067  345333  65673  15473  545345 

Oklahoma  City  Oklahoman-S .  76703  20640  1708  9169  I  002N 

Oklahoma  City  TImes-e .  144534  333779  66444  20367  5S3IU 

Omaha  World- 

Herald  (See  Foot  Nate)  .  502754  402109  81257  8562  1074611 

Omaha  World-Herald-S  .  264170  69074  8506  3000  347430 

Orlando  Sonllnel  (See  Foot  Note)  386444  251211  57673  7704  712635 

Orlando  Sentinel-S  .  204838  23725  2000  23386  253641 

Owensboro  Messinier  A  Inauirer-d  333471  37346  6793  —  377616 

Owensboro  Messineer  A  Inauirer-S  13820  4410  —  —  16231 

Pasadena  Star  News-e  ..  2751 1 1  165506  40234  87734  566565 

Pasadena  Independent-Star  News-S  82930  595  2406  34037  119675 

Pasadena  Independent-m  .  266242  162943  40041  07070  556216 

Peoria  Journal  Star  (See  Foot  Note)  269001  2I5I5I  99444  14238  661164 

Peoria  Journal  Star-S  .  84645  8816  2408  3460  131637 

Philadelphia  Bulletin-e  .  309600  522246  19269  17625  866746 

Philadelphia  Bulletin-S  .  242511  9952  10163  1360  273IN 

Philadelphia  Inpuirer-m  .  190960  367306  43076  17470  616661 

Philadelphia  Ineuirer-S  .  156240  7360  9920  —  173511 

Philadelphia  News-e  .  231070  34964  6200  2000  275664 

Phoenix  Republie-m  .  148259  289946  123633  30700  596636 

Phoenix  Repubiic-S  .  174413  15844  4216  6076  266646 

Phoenix  Gaaette-e  .  143760  209817  124002  38700  596336 

Plttsbur6h  Post-Gazette-m  .  392027  233780  45201  3010  722377 

PIttsburoh  Press-e  .  247628  450291  37402  4010  739411 

Pittoburoh  Press-S  .  116993  3520  15120  —  136366 

P)ttskur6h  Sun-Teleoram-e  .  93652  133093  151 12  3995  397635 

Pittsburph  Sun-Telepraph-S .  80401  2015  2520  —  92M 

Portland  Oreponian-m  .  10457*0  326525  100016  22633  606613 

Portland  Oroponian-S  .  100083  10335  3400  4072  lljM 

Portland  Orepon  Journal-e  .  47946  211647  08280  14641  31M 

Portland  Orepon  Journal-8  .  64190  17507  3408  5120  126661 

Rkhmond  News-Leader-e  .  323098  171532  114670  35195  64M 

Richmond  Tlmes-Dlspateh-m  .  168075  144220  115025  27125  456611 

Richmond  Times-Dispatch-S .  296760  14431  2400  25330  33»4I 

Rivorside  Press- Enterprise 

(See  Foot  Note)  .  506833  I50I2I  29860  41106  6I76M 

Riverside  Press- Enterprise. S  .  139503  7053  1505  8608  157631 

Roanoke  TImes-m  .  116199  138645  34534  3308  34^ 

Reanoke  Times-S  .  59921  8309  —  13064  Il4» 

Roanoke  World-Ncws-e  .  163792  1391 17  53473  3300  3517» 

Rochester  Democrat  A  Chroniele-m  149632  229410  38472  5800  4^ 

Rochestor  Oomoerat  A  Chroniele-S  96107  21400  3075  9600  I3ia 

Roehaster  Times  Union-o .  240833  249900  47105  14256  55014 

Rockford  Star— (See  Foot  Note)  .. .  496469  256912  56633  6023  IIMV 

Reckfard  Star-S  .  109022  10197  10106  3959  17101 

Sacramento  Boo— e  .  407832  340430  219337  86001  10^ 

Saeramonto  Bee-S  .  85771  45946  24126  7133 

Saeramanto  Union— m  .  30700  64975  76449  77616  2W 

Sacramento  Union-S  .  131333  8230  35157  12373  llOm 

St.  Louis  Globo-Oomoerat-m  .  301720  239509  79068  —  6MI7 

St.  Uuis  Globa- Osmoerat-S  .  46491  3720  —  —  «0!! 

St.  Louis  Poet-Dlspatch-a  .  240557  656776  139607  4195  lOM 

St.  Louis  Paet-Dlspateh-S .  241051  50035  20636  —  3IM8 

St.  Paul  Plonoar  Press-m .  7ai5  386763  95574  21279  50^ 

St.  Paul  Pieneer  Press-S .  303466  1 1310  7272  24061  41IM 

St.  Paul  Olspateh-e  .  632751  386063  96790  21295  IHTIll 

St.  Petarsburp  Independant-e .  123366  02690  21077  8194  2^ 

St.  Petersburp  Independent-S .  73762  3913  —  24M  93** 

St.  Petersburp  Times— m  .  429340  317330  72091  16254 

St.  Petersburp  Tlmae-8  .  151425  I5MS  —  9632  mi* 

Salt  Lake  City  Tribune,  m  .  1164444  262002  07545  110363  1*^ 

Salt  Lake  City  Tribune-S  .  255162  7266  1010  ^  ZTW 

salt  Lake  City  Dae.  News  Tel.-e  . .  1 150724  237592  05329  1 10203  1113*" 

San  AnUnIe  Express-m  ..' .  176240  311206  46660  10736 

San  Aatanis  Express- News- 8  ....  193290  4060  —  —  36IJ» 

Saa  Amtaaia  Express-News-Sat.  ...  8256  —  —  —  3*^ 

(Continued  on  jxHje.llO)  — 
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Lowell  8un*e 
Lowell  Sun  >8 


Lynn  ltem»e . 

Lynn  Telofram  News>e . 

Lynn  Teloffram  Newt-8 . 

Memphit  Commercial  Appeal-m 
Memphit  Commercial  Appeal-8 
Memphit  Prett-Scimitar-e . 

Miami  Herald-m . 

Miami  Herald-S . 

Miami  Newt-e . 

Miami  Newt-8 . 

Milwaukee  Sentinel-m . 

Milwaukee  Sentinel-8  . . 

Milwaukee  Joumal-e  . 

Milwaukee  Journal-8  . 

Minneapolit  Tribune-m  . 

Minneapolit  Star-e  . . 

Minneapolit  Tribune-8  . 

Mobile  Prett-(8ee  Foot  Note) 
Mobile  Prett  Refltter-8  ...  .. 


602095 

101481 

541362 


324260 

14341 

286740 


174784 

158700 

151434 


1470781 

540410 

655388 

242637 


552286 

93050 

250032 

49750 


78245 

2430 

58854 

1224 


23694 

6496 

17370 

6528 


816536 

180264 

327802 

185135 


45840 

2240 

98490 

20162 


705528 

127186 

2213155 

744606 


246590 

16250 

783580 

114964 


285448 

96600 

983010 

358232 


219IK 

2211 

4891 

2327M 


30793 

30655 

24449 


130746 

139667 

12120 


689100 

I297II0 

301973 


132240 

697188 

189998 


392594 

426973 

34501 


23437 

18053 


236537 

112264 


325746 

13561 


436980 

63439 


21956 


174552 

45055 


Montreal  8tar-e . 

Montreal  Gaaette-m . 

Montreal  La  Prette-e . 

Montreal  La  Patrie-S  ..  .. 
Montreal  Le  Petit  Journal-8 


13176 


487345 


297878 


26811 

122262 


106475 


253854 


92916 


Muncio  Prett-e 


Advertisers  .  .  . 
placed  an  average  of 

A  Q  Color  Units 
»  O  Per  Month 

during  1959  in  the 

Call  -  Chronicle 
Newspapers 

Allentown,  Pa. 


R.O.P.  COLOR  plus  over 
100,000  DaUy  CIRCULATION 


gives  Advertisers  the 
ONE  dominant  MEDIUM 
that  thoroughly  covers 
the  Lehigh  Vadley 


•  THE  MORNING  CALL  •  EVENING  CHRONICLE 
•  SUNDAY  CALL-CHRONICLE 


National  Rapraaantativaa:  Story,  Brooks  &  Finlay,  Lnc. 


The  Cincinnati  Enquirer  now 
one  o  f  Americans  Top  Ten  newspapers 
in  Total  Advertisins 

.  .  .  BEST  PROOF  EVER  OF  THE  SOLID  TREND  TO  THE  "MORNING”  IN  SOLID  CINCINNATI 


CW4CINNATI 


CINCINNATI 

ENQUIRER 


CINCINNATI 

ENQUIRER 


CINCINNATI 

ENQUIRER 


CINCINNATI 

ENQUIRER 


CINCINNATI 

ENQUIRER 


CINCINNATI 

ENQUIRER 


1956 


1954 


1959 


Wathingten  Star 


1 1  Milwoukaa  Journal  la*  Angola*  Tim**  lie*  Angola*  Tima*  La*  Angola*  Tima*  Lo*  Angola*  Tim**  I  la*  Angola*  Tim**  1 


3  la*  Angola*  Tim**  Milwauh**  Jaurnal  Milwauko*  Jaurnall  Miami  Harold 


Miami  Harold 


Miami  Harold 


3  Chicago  Tribun*  Chicago  Tribun*  Chicago  Tribun*  Milwauko*  Journal  Milwauko*  Jaurnall  Now  York  Tim** 


Miami  Harold 
Now  York  Tim** 


Wa*hingtan  Star 


CUvalond  Plain* 
0*0  lor 


Now  York  Tim**  Miami  Harold 


Now  York  Tim**  Now  York  Tim**  Chicago  Tribun* 


Now  York  Tim**  Chicago  Tribun*  Chicago  Tribun* 


I  Clovolond  Plain- 


Clovolond  Ploin- 
Doolor 


Clovotand  Ploin- 

Doolor 


Clovolond  Ploin- 
Doolor 


Clovolond  Plain* 
Ooalor 


Wa*hingtan  Star  AoHimor*  Sun 


Houctan  ChronicI*  Houctan  ChranicI*  Woohington  Star 


Wochinglon  Star  Wa*hingtan  Po*t 


Houctan  ChronicI*  Boltimor*  Sun 


Baltimor*  Sun 


Now  Orloon* 
Tim***Picayun* 

Houctan  ChranicI* 


Wachinglon  Star 

Now  Orloon* 
Tim***Picayun* 


Baltimor*  Sun 


St.  loai*  P**t> 
Dlcgotch 


Wochingtan  Pact 
B  Ttato*  .Harold 


Hoactaa  Chronlcla 


MtttB«ogoH*  Star 
B  TrUkun* 


Akron  Boocon* 
Jaornol 


Mlnnoogoll*  Star 
B  Tribono 


MtnHopoll*  Star 

B  Tribono 


St.  Laoi*  Pool* 
DHgotcIi 


Minnoogall*  Star 
B  Tri^n* 


SI.  Loui*  Pa*t- 
Dtogotch 


BoMmaro  Son 


Akron  Boocon 
Joarnol 


St.  Looi*  Poet* 
Di»pot<h 


Akron  Boocon* 
Joomol 


DotroH  Now* 


Akron  Boocon* 
Journol 


Philodoighta  • 


Waobingtan  Poet 
B  Tlmoc-Horold 


OotroM  Now* 


Akron  Boocon* 
Joumol 


Wochlngtan  Poet 
B  Tlm***Horoid 


Phoonix  HogoMic 


Wochlngtan  Pool 
B  Tho**- Harold 


PhHndoIgblo 

Ingttlrar 


Atlanta  Journal 
B  ConctituNon 


PMtodoIgMa 
Ingolror  ‘ 


Altonto  Joornol 
B  Conclltaltan 


Wochlngtan  Poet 
B  Tima**Harald 


Atlanta  Joarnol 
B  ConctMottan 


Allonta  Joarnol 
B  Conctitation 


Now  York  Now* 


Now  York  Now* 


Phoonix  RogobHc 


SOLID  CINCINNATI  READS  THE  CINCINNATI  ENQUIRER 

Repr«$ented  by  Moloney,  Regan  &  Schmitt,  Ine, 


Akron  Boocon* 
Journol 
St.  Loui*  Pact* 
Dicpotch 

Now  York  Now* 


Oolroit  Now* 


Now  Orloon* 
Tim***Picovuna 
St.  Loui*  Poet* 
Dicpotch 
Dollo*  Tim*** 
Harold 


Baltimor*  Sun 


The  chart  tells  the  story.  From  20th  place  to  10th  in  only  five  years!  This  solid  climb 
among  the  nation's  leading  newspapers  reflects  this  solid  fact:  The  Enquirer  reaches 
and  influences  the  solid  market-that-matters  in  Cincinnati. 


Growth  like  this  doesn’t  just  happen.  It  stems  from  the  confidence  of  leading 
advertisers  .  .  .  national  and  retail  ...  in  the  ever-increasing  impact  of  The 
Enquirer.  This  is  confidence  based  on  results.  Results  that  come  from  solid 
readership  in  households  with  higher  median  incomes  .  .  .  larger,  younger 
families  that  need  more  and  spend  more.  Want  a  still  more  graphic  picture  of 
this  confidence?  In  1959,  the  Daily  Enquirer  alone  had  more  than  half  the 
market  share  of  total  daily  retail  advertising,  compared  with  33%  in  1954, 
The  latest  Top  Ten  Brands  survey  can  give  you  even  more  solid  information 
about  this  growing  market  area.  Write  The  Enquirer’s  Research  Department 
for  your  copy. 


Philodolphia 

Inquirof 


Minnoopoli*  Star 
B  Tribun* 


Philodolphia 

Inquiror 


Now  Orloon* 


Tim***Plcayun* 


Minnoopoli*  Star 
B  Tribun* 


.'Source:  \trtlia  RrconI, 
hrM  so  Hi-iHM-li.  Huge  22. 


DoHo*  TTmoo* 


Coiumba* 

Oiiptfch 


ROP  COLOR  ADVERTISING  UNAGE— 1959 

{Continued  from  page  108) 


TOTAl' 


RETAIL  GEN'L 


2M785 


Totods  Blad«— 8  . 

Toronto  Glote  &  Mail-m 
Toronto  Tolotram-e  .... 

Toronto  8tor>o . 

Toronto  8tar*w  . 


2274M 

SMItS 

5324«I 


288a33 

2S943I 


997X1 


Mm7 

643S02 

233601 


401575 

376017 

13784 


Son  Antonio  Now»«f 
Son  Antonio  LitM-e 
Son  Antonio  Li|ht«8  . 

Son  Oioto  Union*m  .. 

Son  Diofo  Union-8  . 

Son  Oiofo  Tribuno-e . 

Son  Froncitco  Chronicle-m 
Son  Froneiteo  Chroniclo-S 
Son  Froneitco  Exominor-m 
Son  Froneitoo  Exominer-S 
Son  Fronetsco  Coil  Bulletin -o 
Son  Fronclxeo  Newt-e  . . 
Son  FronclMo  Neurt  Coll  Bull. 


193019 

174569 

212350 


Tronton  Timoi-o  . 

Trenton  Timoe  A4vertlser-S 
Trenton  Trontonion-m  . 


16355 


876460 

465479 

1336319 


457712 

31785 

473763 


120304 

28569 

148590 


67438 

18718 

91488 


231015 

406407 

624478 


Troy  ReeorO— (Soo  Foot  Note)  ....  1 18156  212520  39109  2464  377177 

TuUo  Tribunt.e  .  164729  335832  65879  lOm  578731 

TuUo  world. m  .  167227  333012  64941  10234  571414 

TuUo  World. 8  .  130438  8070  1176  6832  I48SII 

Union  City  Hudson  Oisooteh.m  ...  2400  _  .  24I8 

Utica  Obeorvor  OisMteh.e .  1 15501  98879  48275  8M8  27 W 

Utica  Observer  Disoateh.8  .  24604  1025  1498  3824  36661 

Utica  Press. m  .  139920  80593  46024  12727  279164 

Washintton  Netrs.e  .  206200  73869  39600  16000  3SI66I 

Washintton  Post.m  .  404123  457972  94685  9412  972441 

Washintton  Post-S .  270431  25068  10893  6722  3I3IX 

Washintton  Starve  .  249331  186048  62632  6970  5^ 

Washintton  Star.S  .  155887  14832  2246  1010  173975 

Wichita  Beacon. e  . 120664  119833  56532  —  297» 

Wichita  Beacon. 8  .  32370  8133  26494  5495  72413 

Wichita  EatlO.m  .  103088  243079  60483  3^  4iaN 

Wichita  Eatlo-e  .  178066  216735  41432  ^75  45X61 

Wichita  Eatic-S  . .  131986  13501  24945  2324  175561 

Winston  Salem  Journal— (See  Note)  277143  218863  37255  16554  MIW 

Winston  Salem  Journal  4  Sentinel. S  68799  38146  1368  3846  1 12771 

II254I  10845  6012  4816  136771 

133926  134781  34792  8984  312463 

253138  151908  40497  13831  461554 

Yountstown  Vindlcator-Tcletram-e  248625  259168  76024  15120  5966S7 

Yountstown  Vlndlcator-Telcfram.S  5M3  _  —  —  54663 

BOISE — Htateoman  Mominc  and  Eveoing  sold  In  combluatiCMi  only.  Idinago  of  one  edltka 
Morning  only  is  shown. 

*LA WHENCE— Tribune  EKcnlng  and  Eagle  51orning  .sold  in  combmation  only.  Idinage  of  oas 
edition  Tribune  Evening  only  is  shown.  ... 

MOBILE — Frees  Evening  and  Register  Morning  sold  in  combination  only.  Linage  of  one 
edition  l^ess  Evening  only  io  shown. 

OMAHA — World'Herald  Morning  de  Evening  sold  in  combination  only.  Linage  of  one  ediUca 
World- Herald  E^veolng  only  is  shown.  .  , , 

ORLANDO — Sentinel  Morning  end  Star  Btenlng  strid  in  combination  only.  linage  of  oas 
edition  Sentinel  51omlng  only  Is  shown.  ... 

PEORIA— -Journal  Star  Evening  4  Journal  Star  Morning  sold  in  combination  only.  Unifi 
of  one  edliton  Journal  Star  Evening  only  is  shown.  ... 

RIVERSIDE — EkiteriMlse  Morning  and  Frees  EvmiI^  sold  in  combination  only.  Linage  ef 
one  edition  Enterprise  Morning  is  shown. 

ROCKFORD— Star  Morning  4  Re^ter*Republic  Evening  sold  In  combination  only.  Unan 
of  one  edition  Star  Morning  only  is  shown.  .  ,  ^ 

TROY — Record  Momiiu  and  'nmee-Record  Evening  strfd  in  combination  only.  Linage  of  coc 
edition  Record  Mcwning  only  U  shown. 

WINBT0N.8ALEM— Journal  Homing  and  Sentinel  Evening  sold  in  combination  only.  linafi 
of  one  edition  Journal  Moml^  only  is  shown.  _  . 

*  Effeotive  OoU^r  1.  1959  Eagle  discontinued  and  Tribune  name  changed  to  ESagle-Tribune-e. 


466056 

123766 

526726 

78914 

310662 

I9I6I2 

378200 


60952 

7500 

57420 


281209 

10304 

312276 

10662 

91573 

47045 

122917 


84395 


59420 

105962 

82232 

69252 

123026 

49380 

197629 


74798 


35935 

38375 

23184 


53438 

57012 

34470 


746675 

771730 

243236 


San  Jose  Mereury-m  . 

San  Jose  News-e  . 

San  Jose  Mercury- Newt. S 

San  Rafael  Intfepentfent. Journal- 

Schenectady  Gaxette.m  . 

Schenectady  Union. Starve  . 

Scranton  Tribune. m  . 

Scranton  Scrantonian.S  . 

Scranton  Timos.e  .  _ 

Soattle  Post. Intelligencer. m 
Seattle  Post.|ntellifencer-8  .. 

Seattle  Tlmes-e  . 

Seattle  Timet. 8  . 

Shreveport  Journal.e  . 

Shreveport  Times. m  . 

Shreveport  Times-S . 

South  Bend  Tribune. e 
South  Bend  Tribune— 8 

Spokane  Spokesman- Review. ni 
Spokane  Spokesman. Review-S 
Spokane  Chronicle. e 

Stockton  Record. e  . . 

Syracuse  Herald  Journal.e  _ 

Syracuse  Herald  American. S 
Syracuse  Post.Standard.m 
Syracuse  Post.Standard.S  _ 

Tacoma  Newt  Tribune. e 
Tacoma  News  Tribune. S  . 

Tampa  Tribune.m  . 

Tampa  Tribune. 8  .  . 

Tampa  Timee— o  . 

Toledo  Times. m  . 

Toledo  Blade— «  . 


40580 

42334 

8891 


387676 

413743 

230887 


133359 

132932 

1050 


165060 

182721 

2406 


270943 


22518 


10598 


79330 


47197 

1700 

198460 


33632 

1700 

56137 


15824 


126499 


400429 

130315 

1034301 

199334 


9404 

1120 

12192 

1120 


79582 

I0ISI3 

360748 

174357 


218163 

22293 

447885 

16609 


93280 

4389 

119385 

4413 


Worcester  Telegram.S 
Worcester  Teleiram.m 
Worcester  Gaictte-e  .. 


590792 

632281 

209064 


400746 

423084 

35120 


36872 

38916 

6342 


150449 

167556 

166577 


369371 

152914 


136587 

134436 


132630 

9336 


98154 

9142 


511752 

189948 

635201 


149212 

14710 

166212 


18917 

37025 

57778 


71635 

130347 

133834 


271988 

7866 

277377 


37254 


460712 


194452 


174716 


54290 


551649 

101059 

489520 

8910 


57446 


142624 

90388 

121029 

4062 


338661 

2200 

324112 

4848 


28319 


1 1 1435 
21358 


615622 

119762 


185645 

83069 


316292 

9735 


745093 

276916 

422771 


247149 

117753 

84015 


407581 

33728 

232046 


69005 


119253 

120900 


27040 

486568 


356204 

380576 


506067 

990564 


Local  National 

Texarkana 
Gazette  & 

Newsme  ....  101,901  54.050 

Gazette-S .  .  7.047  4,022 

m&e  sold  in  combination. 


IN  THE  FIRST  TWO  MONTHS  of  i960 
THE  BALTIMORE  NEWS-POST  CARRIED 


ADVERTISING  THAN  THE  OTHER 
DMLY  EVENING  NEWSPAPER 

Why  such  an  over¬ 
whelming  prefer- 
ence?  Because  the 
nation’s  leading  ROP 
color  advertisers  KNOW 
that  for  top  color  reproduc¬ 
tion,  for  maximum  effect 
per  dollar  invested,  the 
profitable  choice  is 


Baltimbr 


RFFRESEMTEO  NATIMALLY  RV  MEARST  ADVERTISIHC 
SERVICE  IRC.  RFFICES  IH  15  PRIHClPAL  CITIES 


in  The  Detroit  Times 


thanks  to  color  with  a  high  “eye-cue 


William  Esty  C'ompany  for  triieness  of  color  and 
register.  The  results?  Out  of  eight  Detroit  Times  ads 
tested,  seven  rated  “Very  Good,”  the  eighth,  “Ciood.” 
This  is  why  more  and  more  advertisers  are  selling 
their  goods  and  services  through  “living-color”  in 
the  pages  of  The  Detroit  Times. 


The  country’s  best  writers  provide  good  reading 
in  The  Detroit  Times.  Dramatic,  true-to-life  color 
reproduction  provides  GOOD  LOOKING  in  The 
Detroit  Times. 

The  proof?  Nearly  4,000  newspaper  tear  sheets, 
from  newspapers  everywhere,  were  tested  by  the 


KEEP  YOUR  EYE  ON  THE  TIMES 


Local 

Macomb 

Journal-e  .  55,7^9 

Mattoon 

Journal- 

Gaiettc-e  .  .  218.498 
Moline 

Dispatch-e .  398, 6M 

Monmouth 

Review  Atlas-e  95,088 
Pekin 

Times  e  .  66,045 

Quincy 

Herald-Whig  eS  100,006 
Rock  Island 

Argus-e  .  328,374 

Shelbyvilte 

News-e  .  90,748 

Springfield 
Illinois  State 
Journal-m  . . .  198,464 

Illinois  State 
Regi$ter-e  ..  101,136 

Illinois  State 
Journal  & 

Register-S  .  .  58.422 

m&e  sold  in  combination. 
Waukegan 

News  Sun-e  ...  612.248 


Local 

Middletown 

Press  e .  34.S3I 

DELAWARE 

Wilmington 

News-m  .  145.770 

Journal-e  .  145.770 

m&e  sold  in  combination. 


Local  National 

Santa  Maria 

Times-e  ....  96,544  32,284 

San  Mateo 

Times-e  .  248.780  89,317 

Santa  Monica 

Outlook-e  .  205.167  97,312 

Santa  Rosa 
press 

Democrat-eS  .  394  940  72,626 

Sunnyvale 
Standard  • 

Register- 

Leader-e  45,672  15,224 

Turlock 

Journale  .  84,007  21.317 

Vallejo 

Tlmes-He-rald-m  77,297  74,892 

News- 

Chronicle-e  27,676  74,892 

Times- 

Herald-S  ....  10.395  . 

m&e  sold  in  combination  for  Na¬ 
tional  Advertising. 

Ventura 

Star-Free 

Press-e  .  196,793  77,479 

Visalia 

Times-Delta-e  ..  40,194  80,079 

Watsonville 
Register- 

Pajaronian-e  .  25,256  ■  ■ 

Whittier 

News-e  .  63.021  44.350 

Woodland 

Democrat-e  ....  70,864  14,434 


19.'>9  ROP  Color 
Linage  Supplied 
By  PuhliHhers 

(Contiviii’d  from  pni/c  110) 

Local  National 

Merced 

Sun-Star-e  ..  168,140  43.650 

Monterey 
Peninsula 

Herald-e  .  805,344  48,978 

Oceanside 
Blade- 

Trlbune-e  ,  73,382  42,804 

Blaoe- 

Tribune-S  ....  6, 1 15  . 

Oroville 

Mercury-e  ...  .  19.740  9,226 

Oxnard 

Press  Courier-e  86,044  37,268 

Palo  Alto 

T'mes-e  .  808,598  49,168 

Pomona 

progress 

BulletIn-eS  .  719.712  . 

Redding 

Record- 

Searchliqht-e  222,002  40,704 

Redlands 

Facts-e  24,654  34,298 

Redondo  Beach 

Breeze-eS  .  377.006  25,454 

Redwood  City 

Tribune-e  576,261  59.360 

Richmond 

Independent-e  .  78,344  115,929 

Californian-e  . .  532,532  56,836 

San  Bernardino 


FLORIDA 

Bradenton 

Hcrald-eS  -  .  .  30.940 

Davtona  Beach 
Journal-m  ....  140,728 

News-e  .  220,584 

News-Journal-S  168,448 
•rie&S  sold  in  combination, 
DeLand 

Sun  News-e  ...  24.080 

Sun  News-S  ...  6.860 

Fort  Lauderdale 

News-e  . 1.099.672 

News-S  .  73,871 

Ga-nesville 

Sun-eS  .  79.940 

Lakeland 

Ledger-e  . .  59,738 

Ledger-S  28,294 

Panama  City 

News-m  .  63  018 

Herald-e  55,277 

News-Herald-S. .  16.625 

m&e  sold  in  combination. 
Pensacola 

Journal-m  .  204,281 

News-e .  147,574 

News-Journal-S  91,161 
m&e  sold  In  combination. 
St.  Petersburg 
Times-mS  643,258 

West  Palm  Beach 

PosT-m  .  174,720 

Times-e .  174,720 

Post  Times  S  85,666 

m&e  sold  in  combination. 
Winter  Haven 
Daily  News- 
Chief-eS  .  . .  3.704 


INDIANA 

Bedford 

Times  Mai!  e  28,854 
Bloomington 
Herald- 

Telephone-e  .  13.632 

Elkhart 

Truth-e  .  172,004 

Kokomo 

Tribune-eS  .  214,732 

Lafayette 
Journal  & 

Courler-e  .  !  17, 1 10 

Logansport 
Press  &  Pha-o$ 

Tribune-me  .  97.496 

Pharos  Tribune 
&  Press-S  5.810 

m&e  sold  In  combination. 
Marlon 

Leader-Tribune  & 
Chronicle- me  167,926 
Chronicle- 

Tribune-S  .  59.459 

m&e  sold  In  combination. 
Muncie 

Star  &  Press  me  118,772 
m&e  sold  in  combination. 
New  Castle 

Courier-Times-e  3.227 
Peru 

Tribune-e  82,579 

Plymouth 

Pilot-News  e  .  ..  9.268 


COLORADO 

Boulder 

Camera-e .  404,1(0 

Durango 
Durango-Cortez 
Herald-S  . . .  6,440 

G'and  Junction 
Sentinel-eS  ....  433,200 

Pueblo 
Pueblo 

Chieftain-m  . .  65.624 

Star-Journal-e  .  65,624 

m&e  sold  in  combinatio 
Sterling 
Journai- 

Advocate-e  -  465.920 


Telegram-mS  1,311.159 
me&S  sold  In  combination. 
San  Fernando  Valley 
Valley  TImes-e  4S4  340 
San  Luis  Obispo 
Telegram 

Tribune-e  .  . .  194.509 
San  Pedro 

News-PHot-e  . . .  210,405 
Santa  Barbara 
News-Prcss-eS  303, 100 
e&S  sold  in  combination. 
Santa  Cruz 

Sentinel-eS  ....  155,288 


GEORGIA 

Augusta 

Chron-cle- 

Herald-meS  82.960 
m&e  sold  in  combination. 
Columbus 
Ledaer  & 

Enquirer-meS  197.330 
m&e  sold  In  combination. 
Gainesville 

Times-e . 

Macon 

Telegraph 

Ncws-me  .  96.467 

m&e  sold  in  combination. 
Moultrie 

Observcf-e  63  280 

Savannah 
News  & 

Press-meS  . 

m&e  sold  in  combination, 
Valdosta 

Times-e  250,950 


CONNECTICUT 


Danbury 

News-Times-e 


IOWA 

11.6^  Ames 

Tribune-e  .  59.962  1,001 

Burlington 

01.458  Hawk-Eye 

Gazette-eS  ...  12,021  1536 

Davenport 

2.408  Democrat-m  ...  104,916  239.480 

rimes-e  .  152,166  239,480 

Times-Democrat  S  70.350  12,240 

m&e  sold  in  combination. 

Dubuque 

41  662  Telegraph- 

Herald-eS  .  170.768  61,442 

Fort  Dodge 

Messenger-e  .  208,250  36.412 

2.000  Iowa  City 

Press-CItizcn-e  .  129,794  8.704 

746  Keokuk 

Gate  Clty-e  .  81,438  5,292 

34  454  Ottumwa 

588  Courier-e  -  .  285,948  17,036 

Spencer 

9  649  Reporte'’  e  2.464  6  608 

Waterloo 

Courier-eS  .  .  118.176  62,088 

60,368 

KANSAS 

CoffcyvIHe 

.5/638  Journal-eS  .  52.192  15.400 

Garden  City 

Telegram-e  .  122,304 

Hays 

<>>  News  eS  .  188.160  9.'»00 

,  Hutchinson 

2,362  News-all  day  &  S  111,874  121,814 

Junction  City 

13.048  Union-e .  99,792  2,000 

c,  Kansas  City 

53.474  Kansan-eS  .  84  406  12.515 

Liberal 
Southwest 

Times-e .  11,774  1,000 

22.288  Manhattan 

Mercury-eS  _  56,448  4,704 

62.096  Newton 

Kansan-e  .  139,202  2,000 

Ottawa 

.  Herald-e  .  154,000  1.400 

Topeka 

Z’.OII  Capital-m  .  201.684  124.677 

State  Journal-e  140,161  124,677 

58.692  .7.^2  5ol£(  jn  combination. 

24,253  (Continued  on  page  114) 
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¥11  IVfYR  BRISTOL,  PA. 
where  strawberries  in 


scented 


Hilo 

Tribune- 

HeraldeS 


had  Rotelle  on  the 


IDAHO 

Coeur  d'Alene 

Press-e  .  16.324 

Idaho  Falls 

Post- Reg  istermeS  7.145 
Lewiston 

Tribune-m  .  84,966 

Tribune-S  .  30,828 

Nampa 

Free  Press-e  1 16.659 
Pocatello 
Idaho  State 
Journal-eS  198,240 
Twin  Falls 
Times-News- 
all  day  &  5  .  233.394 


STRAWBERRIES  IN  JANUARY  and  how  they  did 
selll 


Jim  Williams,  our  national  ad  manager,  sug¬ 
gested  a  full  page  in  red  color  with  straw¬ 
berry  scented  ink.  During  the  first  3  days 
6,000  packages  of  Seabrook  Farms  berries 
were  sold  and  the  distributor  was  hard  put 
to  keep  the  stores  supplied.  At  the  end  of 
9  days,  10,000  packages  were  sold  and  even 
2  weeks  later  they  were  selling  in  large 
quantities.  According  to  John  Rotelle,  the 
distributor,  our  papers  are  the  berries! 

ABC  AUDIT  -  June  30,  1959  33,373  PAID 
218,969  LINES  COLOR  1959 


Bloomington 
Pantagraph  e5  . 
Canton 
Ledger-e 
Centralia 
5entinel-e 
Champaign 
News-Garette-e5 
Dixon 

Telegraph-e 

Effingham 

News-e 


Courier-News  e 
Freeport 
Journal- 
5tandard-e 
Galesburg 
Register-Mail-e 
Kankakee 

Journai-e5  . 

La  5alle 
News-Tribune-e 


THE  BLADE 


St  in  Ohio 

in  total 
grocery  linage 


(for  sixth  consecutive  year) 


in 


the  nation  in  total 
grocery  linage 


TOLEDO  . .  a  great  market  with  an 

effective  buying  income  of  233  family 


Not  only  does  this  effective  buying  income  place  Toledo 


second  among  all  Standard  Metropolitan  Areas  in  the  entire 
state  of  Ohio,  but  it  is  11.5%  greater  than  the  national  average. 
Clearly  Toledo  is  a  city  on  the  movel  Fortunately  The  Blade 
provides  an  intensive  coverage  of  its  market  that  is 
matched  by  few  newspapers  in  the  nation. 


THE  BLADE 

One  of  Americans  Great  Newspapers 


1959  ROP  Color 
linage  Supplied 
By  Publis^rs 

{Continued  from  page  112) 

Local  National 

Winfield 

Courier  e  .  11,634  1,000 

KENTUCKY 

Glasgow 

Timese  47,040  . 

Lexington 
Herald  & 

Leader-me  ..  60,893  146,930 

m&e  sold  in  combination. 
Middlesboro 

News-e .  61,544  3,000 

Paducah 

Sun-Democrat  e  484,675  44,228 

Sun-Democrat-S  81,378  . 

LOUISIANA 

Alexandria 

Town  Talk  e  ..  167,692  46,298 

Balon  Rouge 
Advocate  &  State 
Times-meS  ..  453,306  234,796 

m&e  sold  in  combination. 

Lake  Charles 

American  Press-e  253,434  70,449 

American  Press  S  3,42^  . 

Monroe 

World-mS  267,798  221,802 

News-Stare  173,814  223,384 

Opelousas 

World-eS  68,418  6,720 

MAINE 

Augusta 

Kennebec 

Journal-m  .  .  112,636  15,489 

Bangor 

News-m  .  ,  139,188  67,071 

Biddeford 

Journal-e  34,930  . 

Portland 
Press  Herald  & 

Express-me  .  250,538  304,280 

Telegram-S  .  66,970  2,812 

m&e  sold  in  combination. 

MARYLAND 

Annapolis 

Capital-e  6,920  10,000 

Frederick 

Post  &  News  me  39,340  . 

m&e  sold  in  combination. 
Hagerstown 
Herald  &  Mail- 

me .  54,838  22,706 

m&e  sold  In  combination. 

Salisbury 

TImes-e  141.330  13,622 

MASSACHUSETTS 

Brockton 

Enterprise- 

Times-e  66,360  32,410 

Fitchburg 

Sentinel-e  10,444  . 

Greenfield 
Recorder - 

Garette-e  37,054  11,300 

Haverhill 

Gazettee  3,780  . 

Holyoke 

Transcript- 

Telegram  e  .  133,868  28,263 

Hyannis  (Cape  Cod) 

Standard-Time'  e  41,328  13,003 

New  Bedford 
Sfarxfard- 

Tlmes-eS  5,087  83,793 

Waltham 

News  Tribune-e  62,713  7,904 


Local 

MICHIGAN 

Ann  Arbor 

News-e  .  81,172 

Battle  Creek 
Enquirer  and 

News-e  .  221,340 

Enquirer  and 

News-S  .  129.094 

Bay  City 

Tlme$-e  .  66,528 

Times-S  .  9,856 

Benton  Harbor 
News 

Palladium-e  . .  135,674 
Flint 

Journal-eS  .  184,632 

Jackson 

Citizen  Patriot-e  44,352 
Citizen  Patriot-S  12,320 
Kalamazoo 

Gazette-e .  199,906 

'  ansing 

State  Journal-e  455,399 
State  Journal  s  140,161 
Midland 

News-e  .  35,980 

Mt.  Clemens 
Monitor- 

Leader-e  •  •  •  66,290 

Muskegon 

Chronicle-e  243,761 
Pontiac 

Piess-e  .  404,026 

Port  Huron 

Times  Herald-e  393,260 
Times  Herald-S  35,196 
St.  Joseph 
Herald  Press-e 
Traverse  City 
Record-Eagle-e 


29,964 
22,400 

MINNESOTA 

Austin 

Herald-e  .  68,880 

Fairmont 

Sentinel-e  .  32,060 

Faribault 

News-e  .  19,292 

Fergus  Falls 

Journal-e  .  4,850 

Hibbing 

Tribune-e  .  95,403 

Mankato 

Free  Press-e  ...  113,936 
New  Ulm 

Journal-e  .  29,302 

Red  Wing 
Republican 

Eagle-e  .  8,764 

Rochester 

Post-Bulletin-e  .  371,532 
St.  Cloud 

Times-e  .  109,777 

Willmar 
West  Central 
Tribune-e  ...  23,940 

Winona 

News-e  .  60,130 

MISSISSIPPI 

Columbus 
Commercial 
Dispatch-eS  ..  168,498 


National 

100,165 

131,614 

19,572 

22,176 

29,260 

238,448 

7,392 

7,392 

206,122 

880,537 

16,667 

13,538 

1,000 

69,128 

146,761 

81,850 

29,260 

38,521 

26,012 

6,354 

4,000 


1,000 

19,292 


11,045 


MISSOURI 

Carthage 

Press-e  .  14,112  1,050 

Columbia 

Missourian-e  .  90,356  2,912 

Missourian-S  ..  107,870  . 

Columbia 

Tribune-e  .  11,494  14,760 

Flat  River 

St.  Francois  County 

Journal-e  . .  II ,900*  . 

‘Color  accepted  beg.  Nov.  I,  1959. 


Effect  ire  Today! 

2,  Colors  Cl  O  C 
And  Black  I  O  ^  • 
ONE  COIOR  AND  BLACK  ^75. 

BOTH  PLUS  LINAGE.  NO  MINIMUM. 

ASBURY  PARK  PRESS 

‘  ASBURY  PARK,  N.  J. 

DAILY  AND  SUNDAY  35,406  ABC 


Local  National 

Joplin 

Globe-m  .  22,188  77,534 

News  Herald-e  15,422  85,506 

Globe-S  .  36,108  5,017 

National  m&e  sold  in  combination. 
Mexico 

Ledger-e  .  27,216  2,646 

Moberly 

Monitor- 

Index-e  .  28,000  . 

Nevada 

Mail-e .  39,144  1,000 

St.  Joseph 

Gazette-m  .  26,626  117,787 

News-Press-e  ..  41,740  115,355 


News-Press-S  ..  19,775 

m&e  available  In  combination. 
Sedalia 


5,000 


Capital-m  ., 

....  13,762 

7,200 

Democrat-e 

...  13,762 

7,200 

Democrat-S 
m&e  sold  in 
Sikeston 

...  27,916 

combination. 

Standard-e 

Springfield 

. . . .  66,920 

7,196 

News-m  ... 
Leader  and 

....  133,910 

130,784 

Press-e  . . 
News  and 

....  133,910 

130,784 

Leader-S 
m&e  sold  in 

....  74,158 

combination. 

7,000 

MONTANA 

Butte 

Montana 

Standard-mS. .  107,492  63,818 

Post-e  .  107,492  63,818 

m&e  sold  in  combination. 

Great  Falls 

Tribune-m  .  328,790  92,812 

Leader-e  . .  77,175  92,812 

m&e  sold  in  combination. 

Helena 

Independent 

Record-eS  ...  57,141  49,388 

Kalispell 

Inter  Lake-e  ...  8,288  3,000 

Inter  Lake-S  ...  6,986  . 

Miles  City 

Star-eS  .  6,006  9,772 


Local  National 

Middletown 

Record-m  .  8,960  . 

Oneida 

Oispatch-e .  4,704  . 

Oswego 

Palladium- 

Times-e .  17,717  19,698 

Rome 

Sentinel-e  .  172,564  46.964 

NORTH  CAROLINA 

Burlington 

Times-News-e  ..  73,500  3,724 

Durham 

Herald-m  .  151,392  83,666 

5un-e  .  151,392  83,666 

Herald-S  . .  23,818  15.488 

m&e  sold  in  combination. 

Elizabeth  City 

Advance-e .  20,654  22,349 

Fayetteville 

Observer-eS  ...  334,833  37,203 

Gastonia 

Gazette-e  ...  .  92,820  6,896 

Goldsboro 

News-Argus-e  ..  31,416  3,276 

Greensboro 

News*-m .  68,971  29,609 

Record*-e  .  68,971  29,609 

m&e  sold  in  combination;  color 
began  Oct.  3,  1959. 

High  Point 

Enterpri$e-eS  ..  8.580  1,000 

Lumberton 

Robesonian-e  ..  19,264  4,816 

Rocky  Mount 

Telegram-eS  ...  159,579  18,752 

Salisbury 

Post-e  .  86,884  14,196 

Post-S  .  44.940  . 

Statesville 
Record  & 

Landmark-e  ..  21,000  3,400 

Thomasville 

Times-m  ......  28,896  1,000 

Nat'l  sold  in  combination  with 
High  Point  Enterprise. 

Wilmington 

Star-News-mS  ..  189,438  54,320 


4,000 

NEBRASKA 

m&S  sold  in 

combination. 

Fremont 

Wilson 

9,793 

Guide  and 

Times-e  ... 

. . . .  32,858 

8,400 

Tribune-e  _ 

157,465 

11,700 

24,316 

Grand  Island 

NORTH  DAKOTA 

Independent-e  . 

545,188 

35,917 

Bismarck 

11,560 

Hastings 

Tribune-e  .. 

....  180.750 

41.805 

Tribune-e  . 

273,840 

26,845 

Lincoln 

2,000 

Star-m . 

196,784 

173,210 

Journai>e  . 

196,784 

173,210 

....  115,024 

29,161 

54,894 

Journal-Star-S  . 

98,042 

10,808 

Herald-S  .. 

....  34,678 

m&e  sold  in  combination. 

24,784 

Norfolk 

Mandan 

News-e  . 

20,069 

14,133 

Pioneer-e  . . 

. . . .  2,862 

38,249 

North  Platte 
Telegraph- 
Bulletin-e  ... 
Scottsbiuff 
Star-Herald-m 
Star-Herald-S 


185,990 


43.470 

37.142 


26,968 

18,144 


Sold  in  combination  with  Bismarck 
Tribune. 


NEVADA 

Reno 

State  Journal-m  89,404  104  692 

Gazetfe-e  .  279,748  99,169 

State  Journal-S  157,220  7,762 

m&e  sold  in  combination  for  Na¬ 
tional  only, 

NEW  HAMPSHIRE 

Portsmouth 

Herald-e  .  83,328  14,609 

NEW  JERSEY 

Asbury  Park 

Press-eS  .  49,345  9,080 

Bayonne 

Times-e  .  7,336  6,429 

Bridgeton 

News-e  .  32,830  6,480 

Elizabeth 

Journal-e  .  191,239  70,307 

Paterson 

Call-m  .  34,849  5,292 

Vineland 

Times  Journal-e  75,768  5,418 

NEW  MEXICO 

Carlsbad 

Carlsbad  Current- 
Argus-eS  ....  305,634  7,140 

Farmington 

Times-eS  .  221,648  26,579 

Lovington 

Leader-eS  .  4,200  . 

Roswell 

Record-eS  .  ..  266,856  11,716 

Santa  Fe 

Mexican-eS  ....  42.000  98,000 

NEW  YORK 

Corning 

Leader-e  .  27,090  . 

Kingston 

Freeman-e  .  42,672  15,990 

Lockport 
Union-Sun  & 

Journal-e  ....  41,706  18,466 

EDITOR  6C 


OHIO 

Ashland 

Times-Gazette-e  44,352 
Athens 

Messenger-eS  . .  33,600 

Bowling  Green 
Sentinel 

Tribune-e  _  46,624 

Cambridge 

Jeffersonian-e  ..  122,112 
Canton 

Repository-e  ...  106,950 
Rep<»ltory-S  ...  128,688 
East  Liverpool 

Review-e .  73,844 

Elyria 

Chronicle- 

Telegram-e  ..  174,489 
Findlay 
Republican- 

Courier-m  . 

Fostoria 

Review  Times-e  25,704 
Fremont 
News- 

Messenger-e. .  81,186 

I  ronton 

Tribune-e  .  80,290 

Tribune-S  .  59,486 

Kenton 

Times-e  .  17,346 

Lancaster 

Eagle-Gazette-e  73,990 
Lorain 

Journal-e  .  185,508 

Marietta 

Times-e  .  211,911 

Marion 

Star-e  .  124.782 

Martins  Ferry 
Times- Leaaer-e  106,472 
Middletown 

Journal-eS .  318,500 

New  Philadelphia 

Times-e  .  33,502 

Niles 

Times-e  .  1,120 


12,589 

60,000 

18,170 

7,721 

229,435 

6,082 

22,000 

50,090 

28,7M 

9,140 

11,130 

11,492 


4,956 

44,086 

66,493 

34,476 

44,016 

29,526 

56,508 

14,830 


(Continued  on  page  116) 
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114 


40 

POUNDS 
OF  COLOR 
OR  • 
40,000 
POUNDS 
OF  BLACK 


US 


MEANS  THE  FINEST  NEWSPAPER  INKS 

U.S.  SPECTROPLAN*  Color  Inks  adhere  strictly  to  ANPA-AAAA  standards. 

The  U.S.  SPECTROPLAN*  Color  Book  is  still  the  most  widely  acclaimed  color  reference  guide . 
U.S.  Newspaper  Black  Inks  provide  the  Newspaper  Industry  with  a  standard  of  excellence. 

UNITED  STATES  PRINTING  INK  CORPORATION  Little  Ferry,  New  Jersey 


1959  ROP  Color 
Linage  Supplied 
By  Publishers 

(Continued  from  page  114) 


Ravenna 

Record-Courier- 

Local 

National 

Tribune-e  - 

Salem 

97,832 

11,154 

News-e  . 

Sa  ndusky 

40,320 

28,500 

Register-e  . 

Springfield 

55,720 

25,850 

Sun-m  . 

47,880 

55,808 

News-e  . 

47,880 

55,808 

m&e  sold  in  combination. 
Steubenville 

Herald-Star-e  . . 
Troy 

218,260 

70,513 

News-e  . 

Van  Wert 

43,344 

5,027 

Time$-Bulletin-e 

Wilmington 

9,856 

2,464 

News-Journal-e 

Xenia 

11,000 

Gazette-e . 

Zanesville 

85,197 

13.006 

Times 


Local  National 
OREGON 

Astoria 

Astorian- 


Budget-e  _ 

10,290 

12,093 

Bend 

Bulletin-e  . 

110,173 

33,124 

Corvallis 

Gazette-Times-e 

289,674 

33,742 

Coos  Bay 

World-e  .’ . 

262,024 

42,822 

Eugene 

Register- 
Guard-e  . 

899,598 

184,716 

Register- 
Guard-S  . 

185,696 

28,574 

Klamath  Falls 
Herald  &  News-e 

496,132 

55,678 

Herald  &  News-S 

53,571 

Medford 

Mail  Tribune-e  . 

382,144 

55,594 

Roseburg 

News  Review-e  . 

145,572 

43,478 

Salem 

Oregon 
Statesman-m  . 

235,701 

160,447 

Capital 

Journal-e  .... 

261,176 

160,349 

Oregon 
Statesman-S  . 

20,638 

National  m&e  sold  in  combination. 

Recorder-m  ..  239,771 

Siqnal  e  .  182,679 

Times  Signal-S  .  57,092 

m&e  sold  in  combination. 

OKLAHOMA 


PENNSYLVANIA 

Allentown 

Call-m  .  437,962 

Chronicle-e  . . .  495,642 
Call- 


146,552 

146,552 


Altus 

Chrorricle-S  . 

138,250 

3,136 

T'mes 

m&e  sold  in  combination. 

Democrat-eS  . 

97,552 

Altoona 

En!d 

Mirror-e  . 

120,174 

118,202 

News-m 

51,590 

30,898 

Beaver  Palls 

£agle-e  . 

51,590 

30,898 

News-Tribune-e 

140.000 

21,000 

News-S  . 

18,816 

1 1 .256 

Bethlehem 

m&e  sold  in  combination. 

Globe-Times-e  . 

110.894 

42,228 

Miami 

Bloomsburg 

NewsRecord-e 

35,882 

Press-m . 

27.048 

3,480 

News-Records 

6,664 

Butter 

Musfcogee 

Eagle-e  . 

1 12,161 

4,928 

Phoenix-m  . 

27.419 

21,425 

Carlisle 

Times- Democrat-e 

27,419 

21,425 

Sentinel-e  . 

39,942 

3,528 

phoenix  &  Times- 

Chambersburg 

Democrat-S  . . 

113,050 

Public  Opinion-e 

46,550 

4,200 

rr&e  sold  in  combination. 

Chester 

Norman 

Delaware  County 

Transcrlpt-e  ... 

216  986 

14,286 

Times-e  . 

85,461 

24,958 

Transcript-S  . . . 

76,972 

DuBois 

Shawnee 

Courier- 

News  Star-mS  . . 

25,550 

21,056 

Express-e  .... 

23,884 

1,995 

advertisers 
getting  more 
SALES 
POP . .  . 


available 
daily  and 
Sunday  in 
BOTH 

newspapers! 

/• 


them  using 
R.O.P- 
color! 


R.O.P. 

color  linage 
way  up! 


cotoR 

1U700  CoMbM  ^.a}«id<rikm 

IMDtANA'S  No.  7  mmm  ...  4^  IN  NARON 


THE  GARY  POST-TRIBUNE 
THE  HAMMOND  TIMES 

MmCftNTtO  Mr  MKt,  KUIPiRS  A  MM«ONfY.  1MC. 


Eltwood  City 

Local 

National 

Ledger-e  . 

Greensburg 

Tribune- 

68,488 

4,578 

Review-all  day 

27,673 

18,677 

m&e  sold  in  combination. 
Huntingdon 

17,948 

Jeannette 

News-Dispatch-e 

Johnstown 

Tribune- 

Democrat 

3,402 

7,500 

all  day  . 

Lancaster 
Intelligencer 
Journal-m  & 

61,208 

85,302 

New  Era-e  . . . 

503,727 

133,728 

News-S  . 

54,299 

2,440 

m&e  sold  in  combination. 
Le/ittown-Bristol 

Times- 

Courler-e  . . . 
McKeesport 

205,502 

30,507 

News-e  . 

Monessen 

271,713 

25,453 

Independent-e  . 
New  Castle 

23,520 

News-e  . 

Norristown 

245,098 

24,024 

Times  Herald-e 
Scranton 

279,361 

19,088 

Tribune-m  . 

Sharon 

42,786 

3,775 

Herald-e  . 

Stroudsburg 

58,072 

16,414 

Record-m  . 

Sunbury 

69,692 

10,680 

Item-e . 

Tarentum 

4.704 

Valley  News-e  . 
Uniontown 
Hcrald-m  & 

145,796 

28,084 

Standard-e  . . 

7.616 

32,672 

m&c  sold  in  combination. 
Washington 
Observer-m  & 

Reporter-e  .  74,634  . 

m&e  sold  in  combination;  Local 

Natl.  Totals. 

West  Chester 

Local  News-e  .  22,275  11,796 

Wilkes-Barre 

Record-m  .  33,680  127,685 

Times-Leader- 

News-e  .  56,107  127,662 

mSe  sold  in  combination. 

York 

Gazette  and 

Daily-m  .  34,356  15,694 

RHODE  ISLAND 

Woonsocket 

Call-e  .  25,558  14,220 


SOUTH  CAROLINA 

Anderson 

Independent-m  48,328  16,604 

Mail-e  .  66,990  24,604 

Independent-S .  8,000 

m&e  sold  in  combination. 
Charleston 
News  & 

Courier-m.  ..  350,111  197,154 

Post-e  .  483,751  204,786 

News  & 

Courier-S  _  135,144  7,632 

m&e  sold  in  combination. 
Columbia 


State-m  . . . . 

...  100,126 

293,081 

Record-e 

. . .  97,585 

307,218 

State-S  . 

. . .  87,062 

15,137 

m&e  sold  in 

combination. 

Florence 

News  mS  . . . 

...  153,860 

28,952 

Greenville 

News-m  . . . , 

...  63,102 

150,772 

P'edmont-e 

.  .  63,102 

150,772 

m&e  sold  in 

combination. 

Orangeburg 

Times  & 

Local 

National 

Democrat-m  . 
Times  & 

70,650 

2  352 

Democrats 

Rockhill 

17,662 

Herald-e  . 

Union 

204,820 

39,984 

DAKOTA 

SOUTH 

Aberdeen 

American- 

News-e  . 

American- 

204,302 

25  368 

News-S  . 

Huron 

20,916 

13  060 

Plainsman-eS 

51,436 

19,894 

m&S  sold  in  combination. 
Mitchell 

Republic-e  .... 
Rapid  City 

28,854 

17,815 

Journal-e  . 

Sioux  Falls 

Argus- 

11,414 

3.749 

Leader-eS  ... 
Watertown 

Public 

320,054 

120.932 

Opinion-e  ... 

135,282 

19,642 

TENNESSEE 

Chattanooga 

Times-m  . 

News- 

600,697 

164.650 

Free  Press-e  . 

784,985 

177,058 

Times-S  . 

127,364 

20,408 

m&e  sold  in  combination. 
Cleveland 

61,152 

Columbia 

Herald-e  . 

Greeneville 

102,106 

Sun-e  . 

Jackson 

216,000 

3.100 

Sun-e  . 

344,855 

13,120 

Sun-S  . 

Johnson  City 
Press- 

42,630 

Chronicle- meS 

249,102 

37,380 

meS  sold  in  combination. 


Kingsport 


Times-News-meS 

9,751 

21.776 

Maryville 

Times-e  . 

145,824 

6,724 

Oak  Ridge 

Oak  Ridger-e  . 

12,964 

TEXAS 

Abilene 

Abilene  Reporter- 

News-m  . 

419,451 

109  032 

Reporter- 

News-e  . 

419,451 

109.032 

Reporter- 

News-S  . 

55,342 

4.816 

m&e  sold  In  combination 

Austin 

American-m 

474,604 

265,965 

Statesman-e  ... 

474,604 

265,965 

American- 

Statesman-S  . 

78,964 

8,000 

m&e  sold  in  combination. 

Beaumont 

Enterprise-m  . . . 

205,013 

248,079 

Journal  e  . 

.  205,013 

248,079 

Sunday 

Enterprise-S 

.  99,018 

9,157 

m&e  sold  in  combination. 

Brownsville 

Herald*-e  _ 

.  60,662 

159.941 

•Optional  Comb,  with  1 

Harlingen 

Star  &  McAllen 

Monitor. 

Corpus  Christi 

Caller  & 

Times-me 

.  475,090 

303,548 

Caller-Times-S 

.  120,050 

12,222 

m&e  sold  in  combination 

Denison 

Herald-e  . 

.  108,192 

17.024 

Herald-S  . 

11.116 

(Continued 

on  page  118) 
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T’AINT  NECESSARILY  SO! 


Lots  of  folks  think  Lubbock  and  the  West  Texas  area  are  most  - 
ly  cowboys  and  Indians.  T'aint  necessarily  so. 

We’ve  got  a  lot  of  non-cowpokes  too.  145, 000  of  us  right  in 
the  city  limits  with  $184, 438, 239. 29  deposited  in  the  banks 

And  we  dearly  love  to  spend  it  for  new  and  different 
products  that  make  living  better. 

LubbockAvalanche- Journal 

MORNING  •  EVENING  •  SUNDAY  LUBBOCK.TEXAS 

ROP  Color  Available  All  Issues 
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How  to  reach  Boston’s  most  responsive  people 

...with  color 


Whatever  you’re  promoting,  you’ll  find  more  interested 
people  in  Boston  through  the  HERALD-TRAVELER. 

These  people  have  more  (income,  education,  their  own 
home)  .  .  .  buy  more  (cars,  appliances,  food)  .  .  .  do  more 
(take  trips,  travel  by  air,  participate  in  sports). 

The  Boston  University  Study  of  Boston  newspaper  readers 
showed  the  Herald-Traveler  to  be  the  favorite  paper  of  the 
middle  and  upper  income  groups  ("The  Upper  Two-Thirds”), 
who  buy  more  of  everything. 

Thus,  the  selling  power  of  color  combines  with  the  purchas¬ 
ing  power  of  HERALD-TRA  VELER  readers  to  give  you  the 
best  advertising  buy  in  New  England  —  more  of  the  kind  of 
people  you  want,  at  less  cost  per  line. 

Ask  the  HERALD-TRAVELER  rep  to  show  you  the 
presentation,  "H  More  Reading,  Twice  as  Much  Selling.” 


The  BOSTON 
HERALD-TRAVELER 

Boston's  home-delivered  newspaper 

l8t  IN  BOSTON  LINAGE  FOR  32  YEARS 

Represented  nattonally  by  Sawy«r-F«rguton-Walk*r  Co.,  New  York 
Philadelphia  •  Detroit  *  Chicago  •  Atlanta  *  lo$  Angeles  •  San  Francisco 
Special  travel  and  resort  representative-.  HAL  WINTER  CO.,  Mkuni  Beach 


1959  ROP  Color 


Locdl  National 


Linage  Supplied 
By  Publighers 

{Continued  from  page  116) 

Local  National 

Garland 

News  e  .  22.400 

News  S  .  1,480  . 

Greenville 

Herald-Banner-e  151,424  8,022 

Herald-Banner-S  123,368  . 

Harlingen 

Stdr*-m .  57.996  154,551 

•Optional  Comb,  with  McAllen 

Monitor  and  Brownsville  Herald. 
Kilgore 


News  Hcrald-e 

34.019 

16  690 

News  Herald-S 
Lubbock 

Avalanche* 

27,535 

1,000 

Journal-m 

Avalanche- 

560,882 

142,688 

Journal-e 

Avalanche- 

560,882 

142.688 

Journal  s  .  . 

440,468 

9,053 

m&e  sold  in  combination. 
Lufkin 

News  eS 

McAllen 

127,915 

73,090 

Monitor*  c  .  . . 

96,278 

166,339 

•Optional  Comb,  with  Brownsville 

Herald  &  Harlingen  Star. 
Midland 

Reporter 

Telegram  e  .1 
Reporter- 

.505.238 

99.620 

Telegram  S  . 
Orange 

650,524 

2,401 

Leader  e 
Palestine 

65,534 

49,358 

Herald  Press  eS 
Paris 

75,000 

3,150 

News-eS 

Port  Arthur 

1 1 1 ,482 

36,392 

News-eS 

San  Angelo 
Standard 

270,494 

120,599 

Times-m  ... 
Standard- 

16.382 

Times-e  . 

Standard- 

83,175 

Times-S  . 
Vernon 

3,208 

Record-e  . 

Waco 

70.480 

48,220 

News  Tribune-m 

197,820 

125,230 

Times  Herald-e  197,820  125,230 

Tribune 

Herald-S  .  .  165.536  7.000 

mBe  sold  in  combination. 

UTAH 

Ogden 

Standard 


Examiner  eS  . 

209,678 

193,816 

■  VERMONT 

Burlington 

Free  Press  m 

St.  Johnsbury 

88,751 

83,158 

Caledonian 

Record-e  .... 

119.000 

6,000 

VIRGINIA 

Covington 

Virginian-e  . . 
Fredericksburg 

15,666 

3,000 

Free  Lance 

Star-e  . 

96.064 

1,008 

Harrisonburg 
News-Record  m 
Hopewell 

57,312 

9,402 

Newse 

Petersburg 

76,820 

38,862 

Progress-lndeit-e 

33,590 

26,100 

Progres$-lndex-S 

Staunton 

15,850 

4,000 

Leader-e  &  News 

Leader-S 

30,800 

Waynesboro 

News- 

Virginian-e 

200,000 

WASHINGTON 

Aberdeen 

World-e 

Bremerton 

53,655 

66,766 

Sun-e . 

258,174 

62,188 

Centralia-Chehalis 

Chroniclee 

Everett 

52,752 

53,004 

Herald-e 

696,969 

97,046 

Longview 

Newse 

Moses  Lake 

330,204 

67,480 

Columbia  Basin 

Herald-e  _ 

61,276 

36,446 

Mount  Vernon 

Skagit  Valley 

Herald-e 

38,080 

19,068 

Pasco- Kenniwick  Richland 

Tri-City 

Herald-eS 

695.716 

117,957 

Vancouver 

Columblan-e  . . 

1 ,364,979 

101,528 

^Some  of  the  country's  finest 

ill 

is  printed  in  the  columns  of 
the  Topeka,  Kansas 

Daily  Capital  and  State  Journal 
COMBINED  CIRCULATION,  95,189 


Local 

National 

Walla  Walla 

Union  Bul)etin-m 

287,098 

69,542 

Union  Bulletin-e 

287,098 

69,542 

Union  Bulletin-S 

141,652 

m&e  sold  in  combination. 

Wenatchee 

World-e  . 

Yakima 

312,998 

79,925 

Herald-m  . 

211,736 

I8I.S88 

Republic-e  _ 

211,736 

181,588 

Herald-S  . 

202,650 

1,344 

mire  sold  in  combination. 

WEST  VIRGINIA 

Clarksburg 

Exponent- 

Teleqram-meS  .  S06.620 

m&e  sold  in  combination. 

Huntington 

Herald- 

Dispatch-m  .  I09.38t>  122.462 

Advertiser-e  ...  109,386  122,462 

Herald- 

Advertiser-S  .  71,280  14,354 

m&e  sold  in  combination. 

Parkersburg 
News  & 

Sentinelme  19,376  6,832 

News-S  .  19,866  11,536 

m&e  sold  in  combination. 

Wheeling 

Intelligencer  &  News 

Register-me  .  248,556  100,531 

News  Register-S  68,41 1  . 

m&e  sold  in  combination. 


WISCONSIN 


Appleton 

Post-Crescent-e 

521,640 

121,478 

Beloit 

Beloit  News  me 

130,389 

51,091 

Green  Bay 

Press - 
Gaiette-e 

26,367 

202,491 

Janesville 

Gazette-e 

115,500 

60,932 

Kenosha 

News-e  . 

208,782 

65,606 

La  Crosse 
Tribune-eS  .  . 

138,240 

103,061 

Madison 

Wisconsin  State 
Joumal-m  . . . 

246,400 

246,174 

Capital  Times-e 

246,400 

246,174 

Wisconsin  State 
Journal-S  . . . 

94,864 

19,870 

m&e  sold  in  combination. 

Marinette 
Eagie-Star-e  . . . 

68,096 

18,676 

Mars!)  field 
News-Herald-e 

12,040 

4,816 

Oshkosh 

Northwestern-e 

152,485 

46,913 

Racine 

Journal-Times-e 

480,270 

112,004 

1 10,852 

Sheboygan 

Press-e  . 

225,862 

51,311 

Wausau 

Record 

Herald-e  _ 

200,911 

34,706 

WYOMING 

Casper 

Star-m . 

59.859 

Tribune- 
Herald-e  . 

59,859 

Tribune-Herald 
&  Star-S  .... 

27,048 

m&e  sold  in  combination. 

Rawlins 

Time$-m  .  8,000  . 

Rock  Springs 

Rocket-m  .  49,760  1,000 

Miner-S  .  5,740  1,000 

Worlamd 

Northern  Wyoming 
News-m  .  26,817  5,960 


CANADA 


ALBERTA 

Calgary 


Heraid-e  ... 
Edmonton 

. ..  241,579 

415.647 

Joumal-m  . . 
Lethbridge 

...  203,685 

419,233 

Herald-e  ... 
Medicine  Hat 

...  66,110 

87,773 

News-e  .  179,198 

BRITISH  COLUMBIA 

Kelowna 

65.732 

Courier-e  . . 
Nelson 

.  53.424 

15,676 

News-m  . . . . 
Pervticton 

25.039 

42,840 

Horald-e  ■ . . 
Trail 

. . .  49,335 

5,325 

Times-m  _ 

Vancouver 

...  22,463 

7,593 

Sun-e  . 

...  542.637 

595.134 

Sold  in  combination  with  Van¬ 
couver  Province. 

Victoria 

Colonist-m  . 

...  146,174 

353,820 

Times-c  . . . . 
m&e  sold  in 

...  148,638 
combination. 

353,820 

Local  Ndt'onal 

MANITOBA 

Winnipeg 

Free  Press-m  ..  324,678  436,174 

Winnipeg 

Tribune-e  .  300,904  383,718 

NEW  BRUNSWICK 

Fredericton 


Gleaner-e  . 

Moncton 

96.35S 

41,432 

L‘Evangeline-m 

Moncton 

59,423 

15,717 

Times-m  . 

161,969 

105  355 

Transcript-e  ... 

161,969 

105,355 

m&e  sold  in  combination. 

NEWFOUNDLAND 

Corner  Brook 
Western  Star-e 
St.  John's 

14,112 

98.210 

Telegram-e  _ 

312,340 

102,906 

NOVA 

SCOTIA 

Sydney 

Cape  Breton 

Post-e  . 

118,600 

1 10,537 

ONTARIO 

Barrie 

Examiner-e  .... 
Brantford 

39,162 

46.108 

Expositor-e 

Chatham 

.  148.834 

170,828 

News-e  . 

Cornwall 

.  77,856 

93,490 

Standard- 

Freeholder  e 

.  68,338 

109,347 

Fort  William 

Times-Journal-e 

Galt 

81,416 

184,230 

Reporter-e _ 

Guelph 

.  82,517 

54,581 

Mercury-e  .... 
Hamilton 

.  58,591 

87,320 

Spectator-e  . . . 
Kingston 
Whig-Standard' 

.  334,486 

573,872 

e  64.798 

190,507 

Kitchener-W  aterloo 

Record-e  . 

London 

.  264,981 

279,745 

Free  Press-me 

.  542.036 

474,464 

m&e  sold  in  combination. 

Niagara  Falls 

Review-e  . 

North  Bay 

.  172,900 

92,565 

Nugget-e  . 

Ottawa 

.  54,391 

192,867 

Citizen-e 

Ottawa 

294,859 

507,058 

Journal-e  . 

.  270,430 

492,720 

Ottawa 

Le  Droit-me  ...  172, S90  2,045,668 
m&e  sold  in  combination. 


Owen  Sound 


Sun  Timet-m  . . . 

35,592 

38,794 

Sun  Times-e  , . . 

35.592 

38,794 

m&e  sold  in  combination. 
Pembroke.  Ontario 

Observer-e  - 

Peterborough 

3.994 

35,850 

Examiner-e  _ 

Port  Arthur 

148,351 

150,123 

News-Chronlclee 
St.  Catharines 

33,360 

188,266 

Standard-e  _ 

St.  Thomas 

505,016 

174,174 

Times-Journal-a 

Sarnia 

130,865 

38,693 

Obsarver-m  ... 
Sauit  Ste.  Marie 

148,582 

89.080 

Star-m  . 

175,317 

123,489 

Star-e  . 

175.317 

123,489 

m&e  sold  in  combination. 
Stratford 

Beacon-Herald-e 

Sudbury 

118,798 

94,837 

Star-e  . 

Timmins 

122.002 

243,506 

Press-e  . 

Welland 

28,608 

101,495 

Tribune-e 

Windsor 

70,166 

65,548 

Star-e  . 

Woodstock 

Sentinel- 

263,332 

594,862 

Review-e  .... 

28,161 

35,689 

QUEREC 

Granby  _ 

La  Voix  de 

I'Est-m  . 

Montreal 

232,400 

60.400 

Le  Oevoir-m  ... 
Quebec  City 
L'Evenement 
Journal-m  & 

11,700 

41,520 

Le  Soleil-e  .. 
Quebec 

Chronicle 

56,798 

442,011 

Telegraph-e  .. 
Sherbrooke 

19,520 

170,528 

La  Tribune-e  . . . 
Sherbooke 

87,572 

305,751 

Record-e  . 

16,720 

204,114 

m&e  sold  in  combination. 


SASKATCHEWAN 

Moose  Jaw 

Time»-Herald-e  19,072  44,949 

Prince  Albert 

Herald-e  .  16,496  32.436 
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the 

world’s 

largest 

exrlnsive 

maimfarturer 

»/■ 

rollers 

/'«• 

the 

iieivspaper 

field 


SAM’L  BINGHAM'S  SON  MFG.  CO. 


MANUFACTURERS  D= 


ROLLERS 


HOME  OFFICE  -  CHICAGO 

636  S.  Sherman  Street 


SERVICE  LOCATIONS 


Atlanta 

Kalamazoo 

New  York  City 

Cincinnati 

Kansas  City 

Baltimore 

Cleveland 

Milwaukee 

Rochester 

Dallas 

Minneapolis 

Philadelphia 

Des  Moines 

Nashville 

Cambridge 

Detroit 

Pittsburgh 

Jersey  City 

Houston 

St.  Louis 

Garwood 

Indianapolis 

Springfield,  Ohio 

SI  ISC  K  IH26 


Polk  Bros.  Use  Color 
As  Promotion  Stimuli 


Chicago 

How  newspaper  color  can  be 
used  to  give  added  significance 
to  a  retail  store  promotion  is 
being  demonstrated  here  by  Polk 
Brothers,  which  operates  seven 
retail  outlets  in  the  Chicago 
metropolitan  area. 

Polk  used  newspaper  ROP 
color  extensively  during  four 
unusually  successful  promotions 
the  firm  staged  during  1959. 
The  ads  were  prepared  by  Jack 
Pettersen  &  Associates,  adver¬ 
tising  agency  for  Polk  Brothers, 
which  last  year  placed  950,000 
lines  of  advertising  in  Chicago 
dailies.  Newspaper  color  adver¬ 
tising,  which  totalled  73,000 
lines,  appeared  in  all  four  papers 
during  the  Polk  promotions,  and 
was  allocated  as  follows:  Chi¬ 
cago  Tribune,  27,280;  News,  24,- 
800;  Sun-Times,  13,200;  and 
Chicago’s  American,  7,932. 

“We  try  to  concentrate  on 
colors  that  have  particular  sig¬ 
nificance  for  a  promotion,”  ex¬ 
plains  Sol  Polk,  president  of 
Polk  Brothers.  “When  news¬ 
paper  color  becomes  an  integral 
part  of  a  promotion  theme,  we 


generally  find  it  brings  in  the 
desired  results.” 


Box  of  Sunshine 


COLOR  AND  COVERAGE  IN  CANADA  .  .  . 


Second  in  Canada 
in  1959  in  total 
number  of  color 
insertions  with 
nearly  one-million 
lines  of  color 
advertising! 


ROP  Color  available 
six  days  a  week! 


COVERAGE 


REACH  76%  of  all 
homes  in  Nova 
Scotia  (100%  of  the 
Halifax-Dartmouth 
metropolitan  area) 
for  ONE  LOW 
ADVERTISING 
INVESTMENT! 


THE  HALIFAX  CHRONICLE-HERALD 
AND  THE  HALIFAX  MAIL-STAR 


Representatives;  Glenn  Connell,  Toronto:  Ward-Griffith  &  Co.,  Inc., 
United  States:  D.  A.  Goodall  &  Co.,  London,  England 


A.  C.  Griffin,  National  Adverthing  Manager 
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For  example,  at  the  beginning 
of  1959,  Polk  ran  a  .series  of 
orange  spot-color  ads  in  Chicago 
newspapers  during  a  “Box  of 
Sunshine”  promotion.  Each  ad 
contained  illustrations  of  a  crate 
of  Cypress  Garden  Temple 
oranges  which  Polk  Bros,  was 
offering  free  to  customers  who 
made  a  purchase  of  $25.00  or 
more  at  any  of  Polk’s  seven 
stores,  located  in  Chicago  and 
in  suburban  River  Grove,  Ar¬ 
lington  Heights,  and  Joliet,  Ill. 

Throughout  the  promotion, 
oranges  were  used  to  decorate 
Polk’s  merchandise  ads  for  such 
diverse  items  as  refrigerators, 
•freezers,  washing  machines, 
ranges,  coffee  makers  and 
stereophonic  high  fidelity  sets. 

When  the  promotion  finally 
was  discontinued  because  Polk’s 
supply  of  Temple  oranges  was 
exhausted,  the  firm  counted  a 
total  of  158,000  cases  that  had 
been  distributed  to  customers 


-sSkT 


for  a  “Red  Carpet  Days”  prp. 
mot’on. 

To  announce  this  promotion 
to  Chicago  area  cu.stomers,  Polk 
used  newspaper  color  ad.-  high¬ 
lighted  by  a  red  carpet  sti  earner 
announcing  “Every  Gal’s  a 
Queen  at  Polk’s”,  Cu.stomers 
were  in\’ited  to  “come  in  and 
walk  on  the  same  royal  c  arpet 
that  Her  Majesty  Queen  Kliza- 
l)eth  walked  on.” 

The  red  carpet  ads  also  were 
used  to  advertise  a  special  car¬ 
pet  sale  conducted  by  Polk’s 
during  the  month  of  July,  and 
a  special  $10,000  “Queen’s  Ran¬ 
som  Sweepstakes”  completed 
the  promotional  package. 


Rate  Differential 
Blanifnl  for  A<1 


SPOT-COLOR — One  of  a  series 
of  orange  spot-color  ads  which 
helped  Polk  Bros,  promote  appli¬ 
ance  and  home  furnishings  sales. 


who  had  made  a  purchase  of 
$25.00  or  more. 


■Spring  Plants 


In  March,  Polk  dressed  its 
newspaper  pages  in  red  and  pink 
tints  to  call  attention  to  an 
azalea  promotion  keyed  to  the 
theme:  “Best  Bloomin’  Prices  in 
Town.”  The  ads  announced  that 
an  azalea  plant  would  be  given 
free  to  customers  with  a  $6-or- 
more  purchase.  The  result  was 
a  surge  of  store  traffic,  which 
moved  40,000  azalea  plants,  each 
accompanied  by  sale  of  $6.00  or 
more  in  Polk  merchandise. 

Another  example  of  Polk’s 
use  of  “integrated  color  adver¬ 
tising”  broke  in  April,  1959,  at 
the  beginning  of  Chicago’s 
spring  gardening  season.  Green 
spot  color  ads  were  used  to  call 
attention  to  a  sale  of  ever¬ 
greens,  shrubbery,  trees,  seed 
and  garden  supplies  being  run 
at  Polk  Chicago  area  outlets. 
Ads  were  dominated  by  repro¬ 
ductions  of  trees,  shrubs  and 
hedges  being  sold  at  Polk.  In 
addition,  free  shrubbery  was 
offered  to  customers  with  the 
purchase  of  specific  appliance 
and  hardware  items  being  fea¬ 
tured  in  the  promotion.  Success 
of  this  promotion  can  be  meas¬ 
ured  by  the  fact  that  52,000 
shrubs  were  distributed  to  cus¬ 
tomers  who  bought  items  priced 
between  $30.00  and  $300.00  dur¬ 
ing  the  greenery  promotion. 


The  differential  between  gen¬ 
eral  and  retail  advertising  rata 
was  blamed  last  week  for  news¬ 
papers’  share  of  the  national 
advertising  dollar  dropping  to 
20.9%  while  rates,  in  relation  to 
circulation,  have  increased  15%. 

Speaking  before  a  meeting  of 
the  New  York  Chapter,  .Ameri¬ 
can  Association  of  Newspaper 
Representatives,  James  F.  Lunn, 
advertising  manager  of  Seal- 
test  Foods,  termed  the  trend  one 
which  should  “seriously  concern 
newspaper  management.” 

Mr.  Lunn  said  that  “Just  be¬ 
cause  national  advertisers  do 
not  speak  out  often  and  loudly 
on  this  subject  does  not  mean 
that  they  agreeably  and  com¬ 
placently  accept  this  anachron¬ 
istic  and  most  unjustified  of  ail 
major  media  rate  structures.”  ^ 

He  said  that  the  difference  in 
effective  usable  coverage  for 
either  national  or  retail  adver 
tisers  “differs  very  little,  if  at 
all.”  The  downtown  department 
store  with  suburban  brancha 
and  multiple  unit  retail  chains 
draw  customers  from  practically 
all  sections  of  the  metrojwlitan 
area  served  by  most  newspapers, 
he  said. 

He  said  the  only  fair  basis  for 
setting  advertising  rates  is  to 
treat  all  advertisers  with  equal 
consideration. 

“If  your  newspapers  are  truly  « 
interested  in  competing  more 
effectively,”  Mr.  Lunn  said, 
“they  only  have  to  take  a  look 
at  the  rate  incentives  made 
available  to  big  volume  adver 
ti.sers  by  radio-TV  and  maga¬ 
zines.” 


Red  Carpet  for  Queen 
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When  Queen  Elizabeth  visited 
Chicago  during  its  International 
Trade  Fair  in  July,  1959,  Polk 
arranged  for  a  red  carpet  to  be 
installed  in  the  aisle  where  the 
queen  walked  while  visiting  the 
Fair.  Strips  of  this  carpet  then 
were  installed  in  each  Polk  out¬ 
let,  and  formed  the  focal  point 

EDITOR  8c  PU 


Cuts  to  11  Ems 

Dowagiac,  Mich. 
The  Dowagiac  Daily  Ne«* 
converted  from  a  12  em  to  H 
em  column  width  newspaper 
March  14,  acquired  9  point  con¬ 
densed  corona  to  replace  regal 
eight-point  and  added  gothic  t» 
head  styles. 

BLISHER  for  March  26,  19«0 
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Agency  Chief 
Likes  to  See 
What  He  Buys 

Boston 

An  advertising  agency  presi¬ 
dent,  Joseph  M.  (Bo)  Bernstein, 
of  Providence,  told  newspaper 
admen  here  this  week  that  the 
newspaper  is  a  good  advertis¬ 
ing  buy  because  an  advertiser 
knows  what  he’s  getting. 

“If  I  buy  one  line  of  space, 
whatever  your  rate  is,  I  know 
what  your  circulation  is,”  he 
said.  “The  important  thing  is 
I  know  that  when  I  invest  $1 
in  linage  I  am  receiving  in  re¬ 
turn  whatever  your  circulation 
figure  is.” 

Mr.  Bernstein  handles  ac¬ 
counts  such  as  Zayre,  Lyk-Nu 
and  Dome. 

“In  radio,”  he  said,  “I  have 
two  courses.  If  I  buy  spots,  I 
have  only  a  yardstick  estimate 
of  coverage.  The  alternative  is 
to  create  our  own  radio  pro¬ 
gram.  In  television,  either  we 
buy  a  program  or  we  buy  spots 
next  to  a  program.  If  I  buy  a 
program  with  an  11  point  Neil- 
sen  rating,  I  pay  the  same  price 


as  for  a  26  point  rating  and  I 
don’t  know  how  sound  an  invest¬ 
ment  that  is.” 

He  urged  newspaper  adver¬ 
tising  executives  to  remind  the 
advertiser  “how  the  black  ink 
is  put  on  the  white  space  is 
what  counts.” 

Don't  -Save  on  Ad 

“Tell  him  how  to  apply  the 
ink  to  the  paper,”  he  stated. 
“Make  sure  that  every  adver¬ 
tisement  is  a  good  one.  He 
shouldn’t  feel  that  when  he  buys 
a  half  page  that  should  be  all 
his  expense. 

“On  radio,  he  doesn’t  hesitate 
to  pay  $1200  for  jingles,  or  he 
doesn’t  hesitate  to  buy  film  com¬ 
mercials  for  television,  but  when 
it  comes  to  art  work  and  layout 
costs  for  newspaper  advertising, 
well.  .  .  . 

“This  is  your  fault.  Don’t  try 
to  save  him  a  buck.” 

At  the  business  meeting  of 
the  New  England  Newspaper 
Advertising  Executives  Associa¬ 
tion,  it  was  unanimously  voted 
to  appropriate  up  to  $750  to 
promote  a  television  survey  in 
national  advertising  media. 

Kenneth  L.  MacMannis,  Wor¬ 
cester  (Mass.)  Telegram  Ga¬ 
zette,  resigned  as  secretary  to 
become  director  of  the  New 
England  Newspaper  Advertis¬ 
ing  Bureau,  replacing  the  late 


Color  Production 
Co-Ordinator  Named 

Philadelphi.\ 
Sol  L.  Swartz,  production 
manager  of  the  Philadelphia  In¬ 
quirer,  has  announced  the 
following  promotions:  James  K. 
Eyanson  to  production  color  co¬ 
ordinator;  Robert  H.  Test,  to  art 
director;  John  J.  McGarrity  to 
superintendant  of  the  engraving 
room,  and  John  P.  Corcoran  Jr., 
first  assistant  to  the  superin¬ 
tendant. 


Tony  Glavin.  Kenneth  Newbury, 
Quincy  (Mass.)  Patriot  Ledger, 
was  named  NENAEA  secretary. 

Robert  R.  Sills,  new  Boston 
bureau  head  of  the  Federal 
Trade  Commission,  asked  co¬ 
operation  from  the  advertising 
executives  in  stamping  out  bait 
advertising.  “Unless  the  mer¬ 
chant  has  sold  the  article  for 
the  price  he  says  he  is  marking 
it  down  from,  he  should’t  be  al¬ 
lowed  to  use  fictitious  pricing,” 
he  said. 

He  added:  “There  is  an  inti¬ 
macy  between  newspapers  and 
their  readers  that  radio  and 
television  do  not  have.  Readers 
of  newspapers  have  a  right  to 
a  little  more  credibility  in  the 
advertisements  than  others.” 

Arthur  A.  Brown,  assistant 


-secretary  of  the  Newport  (Va.) 
News  Daily  Press  and  Times- 
Herald,  and  president  of  the  In¬ 
stitute  of  Newspaper  Control¬ 
lers  and  Finance  Officers,  sound¬ 
ed  a  call  for  studies  aimed  at 
cutting  costs  of  production. 

“We  can  benefit  from  auto¬ 
mation  and  labor  saving  de¬ 
vices,”  he  said. 

He  pointed  out  that  the  New 
York  Times  in  1957  showed  a 
net  of  only  1.7%  after  taxes, 
a  3^^%  profit.  Savings  of  $1,- 
000  would  be  equal  to  $30,000 
in  sales,  he  said. 

The  Times  Mirror  Co.,  Ix)s 
Angeles,  he  said,  showed  a  7  V2  % 
profit  margin  in  1958.  Here,  he 
said,  a  $1,000  cost  saving  would 
be  equal  to  $13,000  in  sales. 

Mr.  Brown  advised  budgeting 
and  said  machine  bookkeeping 
produces  efficiency. 

• 

Picture  Manager 

Chicago 

Appointment  of  Peter  S. 
Willett  as  Central  Division  news 
picture  manager  for  United 
Press  International  was  an¬ 
nounced  by  Roderick  W.  Beaton, 
division  manager.  Mr.  Willett, 
who  is  30,  came  here  from  At¬ 
lanta,  Ga.,  where  he  was  division 
business  manager  for  UPI.  He 
succeeds  Carl  Kramer  who  has 
been  transferred  to  New  York. 


-.j 


The  westernmost  port  on 
America's  Fourth  Seacoast 

In  1959  Duluth-Superior  exported 
more  grain  than  all  other  Great  Lakes 
ports  combined — and  shipped  more  total 
cargo  than  any  other  port  on  the  Seaway. 

For  Advertising  Investment  in  This  Expanding  Market 
on  the  Move  .  .  .  Contact  John  W.  Giesen, 
National  Advertising  Manager 


DULUTH  HERALD  ^  ^eWS-(Crt<lttn^ 

or  RIDDERJOHNS.  Inc. 

NEW  YORK,  DETROIT,  CHICAGO,  MINNEAPOLIS,  SAN  FRANCISCO,  LOS  ANGELES 
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YES. ..DAILY 


COLOR  PANELS! 


Both  Panels  offer  Color  Mats  FREE  with  black  &  white 
.  .  .  keyed  for  ROP  color  of  the  day 


OeMuMxMje.  . . . 

a  really  funny  new  panel  with  a  purpose 
. .  .  to  trademark  your  newspaper's  image 
of  new  modern  femininity! 


THESE  ARE  A  FEW  OF  THE  LARGE  AND 
SMALL  CITIES  LAUGHING  THE  LOUDEST  .  .  . 

FOREVER  FEMININE  now  in  Birmingham,  Bridgeport, 
Chicago,  Cleveland,  Dallas,  Des  Moines,  Fort  Wayne, 
Greensboro,  Houston,  Indianapolis,  Kansas  City,  Las 
Angeles,  Miami,  Montreal,  Newark,  San  Diego,  San 
Francisco,  Toledo,  Toronto.  Total:  122 

MARMADUKE  naw  in  Bangor,  Camden,  Charleston, 
Denver,  Greensboro,  Hollywood,  Houston,  Indianap¬ 
olis,  Madison,  Montreal,  Newport  News,  Ottawa, 
Peoria,  Philadelphia,  St.  Paul,  Toronto,  Vancouver 
(B.C.),  Washington  (D.C.),  Windsor,  Winnipeg. 
Total:  129 


^...TILE'S  FINALLY  LAID  ON  THE  KITCHEN  FLOOR!* 


MARMADUKE  .  .  . 

truly  honest  laughs  everyday  from 
a  pooch  too  BIG  to  be  ignored! 

He's  o  cinch  to  win  in  readership 
fan  moil  and,  most  of  oil,  TEENAGE 
surveys! 


ATIONAL 


EWSPAPER 


PHONE  OR  WIRE  . . .  COLLECT. . . 
FOR  SAMPLES  AND  PRICES... 


YNDICATE 


326  W.  MADISON  ST.  CHICAGO  6,  ILL  .  STATE  2-1393  .  ROBERT  C.  DILLE,  Pres. 


PH<>TOGRAPHY 


Spring  Photo  Schools 
Opening  For  Lensmen 


By  Bob  Warner 

Newspaper  photographers 
who  are  in  line  for  spring  or 
summer  vacations,  or  who  have 
long  weekends  coming  up  from 
now  until  July,  can  take  advan¬ 
tage  of  the  many  short  courses 
in  photo- journalism  being 
offered  across  the  country. 

The  back-to-school  movement 
for  cameramen  starts  around 
March  25,  when  Michigan  State 
University  will  present  a  two- 
day  course  for  press  photog¬ 
raphers  at  the  Kellogg  Center 
in  East  Lansing,  Mich. 

The  season  will  end  around 
June  14  with  a  three-day  course 
at  Kent  University  in  Ohio. 

One  of  the  longer  courses,  a 
four-day  conference  stressing 
“Creativeness,”  will  be  pre¬ 
sented  at  the  University  of 
Miami  in  Coral  Gables,  Fla., 
April  27-30. 

Wilson  Hicks,  University  of 
Miami  lecturer  in  journalism, 
said  this  year’s  course,  jointly 
sponsored  by  the  American  So¬ 
ciety  of  Magazine  Photogra¬ 
phers  and  UM,  will  emphasize 
the  relationship  of  photography 
and  editorial  content  in  news¬ 
papers  and  magazines. 

The  conference,  limited  to  a 
registration  of  200,  will  hear 
lectures  and  discussions  con¬ 
ducted  by  21  experts  from  the 
U.  S.  and  three  foreign  coun¬ 
tries. 

Foreign  speakers  will  include 
Stephane  Grouelf,  U.  S.  bureau 
chief  of  the  Paris  (France) 
Match;  Dr.  Werner  Meier,  edi¬ 
tor-in-chief  of  Schweizer  Illus- 
trierte  Zeitung  (Zurich,  Switz¬ 
erland)  and  Pal-Nils  Nilsson, 
staff  photographer  representing 
TIO,  a  group  of  Swedish  pho- 
•  tographers. 

American  newspaper  repre¬ 
sentatives  will  include  Pierce  G. 
Fredericks  of  the  New  York 
Times  and  Sey  Chassler,  of 
This  Week  magazine. 


These  pages  will  be  analyzed 
and  evaluated  by  a  panel  of 
photographers  and  picture  edi¬ 
tors. 

In  the  past  12  years  attend¬ 
ance  at  this  conference  has  been 
about  evenly  divided  between 
press  photographers  and  editors 
and  reporters  who  double  in 
photography  and  want  to  learn 
more  about  their  extra-curricula 
area  of  activity. 

Two  other  notable  courses  are 
the  annual  convention  of  Kappa 
Alpha  Mu  on  the  campus  of 
Southern  Illinois  University, 
from  March  25-27  and  the 
Southern  Short  Course  in  Press 
Photography  from  April  21-23. 
The  latter  is  jointly  sponsored 
by  the  Professional  Photogra¬ 
phers  of  America  and  the  Na¬ 
tional  Press  Photographers  As¬ 
sociation  and  will  be  held  at  the 
New  Holiday  Inn,  Durham,  N.C. 
♦  ♦  ♦ 

WELI,E(^UIPPEI) 

Steve  Lasker,  Chicago  Ameri¬ 
can  photographer  who  was 
named  Photographer  of  the 
Year  1959  by  the  Chicago  Press 
Photographers  Association,  is 
known  among  his  colleagues  as 
a  well-equipped,  perfectionist. 
(See  cut) 

He  has  a  half  dozen  cameras 
of  various  kinds  and  with  vari¬ 
ous  type  lenses  and  drives  to 
his  assignments  in  an  automo¬ 
bile  equipped  with  four  kinds  of 
radio  communication  including 


fire  band,  police  band,  the  Amer¬ 
ican’s  direct  radio-telephone  and 
a  two-way  Bell  radio-telephone. 

This  specially  equipped  auto 
was  instrumental  in  helping  Mr. 
Lasker  make  a  fast  arrival  at 
the  scene  of  the  Our  Lady  of 
Angels  school  fire  in  Chicago 
where  he  took  pictures  which 
won  him  the  photographer  of 
the  year  title.  It  was  the  fire 
band  radio  call  that  first  alerted 
the  cameraman  to  a  fire  at  a 
West  side  school  and  sent  him 
hurrying  to  the  scene. 

•  ♦  * 

COURTHOUSE  FR.4C.4S 

Cross  charges  of  assault  and 
battery  by  Fort  Lauderdale 
(Fla.)  News  photographer  Bill 
Bates  and  Ephriam  Adkins,  a 
businessman  convicted  of  pro¬ 
moting  an  obscene  show,  were 
dumped  into  the  laps  of  local 
police. 

The  Oakland  Park,  Fla., 
County  Solicitor,  Thomas  M. 
Coker,  said  it  is  the  policy  of 
his  office  to  let  city  police  handle 
misdemeanor  cases  which  occur 
within  municipal  limits. 

The  photographer  charged  the 
businessman,  and  one  of  four 
other  men  convicted  with  him 
of  promoting  an  obscene  stag 
party,  with  assault  and  battery 
and  malicious  destruction  of  pri¬ 
vate  property. 

Mr.  Bates  said  he  was  outside 
the  small  courtroom  after  the 
trial  of  the  five  men  ended.  He 
snapped  a  picture  of  one  of  the 
defendents,  then  turned  to  take 
Adkins’  picture.  The  photogra¬ 
pher  said  Adkins  grabbed  at  the 
camera  and  the  two  men  fell 
to  the  floor  scuffling. 

A  patrolman,  who  heard  the 
photographer’s  call  for  help, 
said  he  nished  outside  and  found 
Adkins  “had  his  arm  around 
jBiU’s  neck  and  was  choking 
■him.” 


Better  Pix  Stressed 


“Better  Reporting  with  Better 
Pictures”  is  the  theme  an¬ 
nounced  by  the  University  of 
Southern  Illinois  College  of 
Journalism,  for  its  short  course 
opening  May  27  and  ending  May 


This  course  includes  a  three- 
day  workshop  where  conferees 
^11  select  and  edit  photographs  Stev*  Lasker  of  Chicago  American  in  well-equipped  radio-car  that 

for  a  newspaper  picture  page.  helped  him  win  tide  of  Chicago  Press  Photographer  of  the  Year  1959. 
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Color  Discount 
In  Fairchild  List 

Fairchild  publications  will  of¬ 
fer  a  special  discount  to  fre¬ 
quency  users  of  color  beginning 
April  1. 

Edgar  W.  B.  Fairchild,  vice- 
president  of  the  business  papers, 
said  the  discount  will  apply  to 
color  charges  only,  not  to  space 
rates. 

The  one,  two,  or  three  color 
discount  schedule  will  be  as 
follows  for  space  run  during 
any  one  contract  year:  13  in¬ 
sertions,  3% ;  26  insertions,  6% ; 
and  52  insertions,  12%. 

Full-color  advertising  in  all 
six  daily  and  weekly  Fairchild 
publications  was  announced  last 
October.  In  July  of  1957  Fair- 
child  had  announced  availability 
of  spot  color.  From  August 
through  December  of  1957  ad¬ 
vertisers  ran  101,925  lines  of 
color.  In  1958  Fairchild  news¬ 
papers  carried  a  total  of  521,908 
color  lines.  Last  year  adver¬ 
tisers  used  622,365  lines,  and 
from  January  through  March  of 
1960  color  linage  already 
amounts  to  226,351  lines. 

600-Iine  Minimum 

Minimum  size  ad  accepted 
with  color  in  six  Fairchild  busi¬ 
ness  newspapers  is  600  lines. 
Rates  for  a  full-page  in  all  of 
the  Fairchild  newspapers  (Daily 
News  Record,  Women’s  Wear 
Daily,  Home  Furnishings  Daily, 
Footwear  News,  Supermarket 
News  and  Electronic  News), 
over  and  above  the  cost  of  space 
and  any  premiums  for  position, 
are  $500  for  the  first  color,  $300 
each  for  the  second  and  third 
color,  or  a  total  charge  of  $1,100 
for  a  full  color  process  page. 

• 

Butter-Nut  Color 

Omaha,  Neb. 
Full-color  ads  are  being  used 
in  major-city  dailies  by  Butter- 
Nut  Foods  in  an  expansion  of 
its  distribution  area  from  the 
Midwestern  and  Rocky  Moun¬ 
tain  states  into  the  West  Coast 
area.  Spot  color  pages  and  1,- 
000-line  black  and  white  ads 
(via  D’Arcy  Advertising  Co.) 
are  scheduled  in  10  newspapers 
in  seven  cities  in  the  Pacific 
Northwest. 

• 

Waxed  Paper  Color 

Buffalo,  N.  Y. 
The  Buffalo  Courier-Express 
included  in  its  March  17  editions 
a  full  page  of  FRESHrap  sno- 
white  waxed  paper,  overprinted 
in  four  colors,  including  pictures 
of  fruits,  fish,  meat,  vegetables 
and  an  advertising  message. 
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SYNDICATES 

Two  New  Canadian 
Features  Available 

By  Ray  Erwin 


Two  new  features  are  being 
introduced  to  Canadian  and  U.S. 
newspapers  by  Douglas  Whiting 
Limited  (1434  St.  Catherine  St., 
West  Montreal  25,  Que.,  Can¬ 
ada). 

The  weekly  “Crypt-A-Cross- 
word”  was  introduced  to  Cana¬ 
dian  papers  four  months  ago 
and  its  new  variations  of  clues 
have  built  a  keen  following 
among  puzzle  fans,  according  to 
D.  P.  Whiting,  syndicate  presi¬ 
dent. 

The  puzzle  is  prepared  with 
clues  of  special  interest  to  Can¬ 
ada  and  the  U.  S.  In  addition  to 
usual  clues,  it  also  introduces 
five  new  types  known  as  ana¬ 
grams,  split  words,  double  clues. 


reversed  words  and  hidden 
words. 

The  other  new  offering  is 
“How  Does  It  Work?” — a  four- 
column  weekly  panel  with  draw¬ 
ings  and  text  on  such  topics  as 
special  engines,  skywriting,  echo 
sounding  gear,  asdic,  radar, 
seismic  prospecting,  the  ejector 
seat,  fire  at  sea.  The  educational 
feature  does  not  get  too  tech¬ 
nical. 

This  feature  is  prepared  by 
a  team  of  Dutch-bom  scientists, 
J.  A.  van  Dijk,  artist,  and  A.  F. 
van  Hall,  technical  editor,  who 
is  also  editor  for  a  publishing 
house  specializing  in  technical 
encyclopedias  and  other  scien¬ 
tific  publications. 


New  Cartoon 
Teaches  Kids 

The  two-column  panel,  “Wixie 
the  Pixie,”  which  made  its  first 
appearance  last  year  in  the 
Detroit  (Mich.)  Times,  is  to  be 
syndicated  nationally  by  its 
creator,  Helen  Shaw  Glynn, 
from  her  home  (21519  Briar- 
cliff  Drive,  St.  Clair  Shores, 
Mich.) 

Mrs.  Glynn  is  the  wife  of 
James  B.  Glynn,  Detroit  Free 
Press  reporter. 

Wixie’s  daily  exploits,  accom¬ 
panied  by  a  two-line  verse  in 
simple  English,  teach  young 
readers  courtesy,  safety,  obedi¬ 
ence,  correct  English  and 
thoughtfulness.  After  two  years 
of  experimenting  with  cartoon 
characters,  Mrs.  Glynn  finally 
decided  on  a  gnome-like  little 
fellow. 

In  the  eight  years  she  spent 
as  a  first  grade  teacher,  Mrs. 
Glynn  often  was  asked  by  par¬ 
ents  what  they  could  do  at  home 
to  help  their  children  in  the  first 
steps  of  reading  and  writing. 

Wixie  was  given  top  spot  on 
the  Times’  first  comic  page  and 
has  remained  there  ever  since. 

Times  Promotion  Manager 
James  W.  Stower  said:  “Scores 
of  parents  and  teachers  have 
written  to  us  to  express  thanks 
for  a  comic  page  feature  that 
is  educational  as  well  as  enter¬ 
taining  to  the  small  fry.  We 
think  so  highly  of  it  that  we  had 
sets  of  various  cartoons  en¬ 
larged  and  printed  on  cardboard 
and  offered  free  to  teachers  for 


ruf/x/f  TH€  PIXie 


rsi  T0liS  IIAIIIS 


Little  Block  may  be  in  danger 
He  is  talkinq  to  a  stranqer  I ! 

e.  H«l.n  Sha.  Si,.V 


the  asking.  So  immediate  was 
the  demand  that  our  supply  of 
500  sets  of  12  cartoons  each  was 
completely  exhausted  in  a  week. 
We  have  since  ordered  another 
500  sets  and  they  are  gone  too.” 

The  posters,  incidentally,  are 
now  tacked  on  classroom  walls 
in  front  of  thousands  of  Detroit 
school  children  advertising  both 
Wixie  and  the  Times. 

Mrs.  Glynn,  who  gets  her 
ideas  for  future  cartoons  at 
night  after  her  three  school  age 
children  and  a  new-born  baby 
are  bedded  down,  calls  her  fea¬ 
ture  “purposeful  entertainment.” 

The  actual  cartoons  are  drawn 
by  a  Detroit  artist,  but  the 
lettering — authentic  manuscript 
print — is  done  by  Mrs.  Glynn. 

“Every  word  is  written  ex¬ 
actly  as  it  is  first  put  on  the 
blackboard  by  the  classroom 
teacher,”  said  Mrs.  Glynn.  “That 
means  that  for  the  first  time 
these  youngsters  are  actually 
able  to  read  something  in  the 
paper.  It’s  a  great  thrill  for 
them.” 


Elsa  Maxwell 
Is  Syndicated 

For  the  first  time,  the  breezy 
and  newsy  column  of  Elsa  Max¬ 
well,  leader  of  international  so¬ 
ciety,  will  be  syndicated.  It  has 
appeared  for  years  in  the  New 
York  Journal- American.  The 
Spadea  Syndicate  now  offers  it 
to  other  newspapers. 

James  V.  Spadea,  president- 
editor  of  the  syndicate,  con¬ 
tracted  with  the  Journal- Ameri¬ 
can  to  obtain  syndication  rights, 
agreeing  to  give  Hearst  News¬ 
papers  first  opportunity  in  their 
territories. 

Mr.  Spadea  said  several  large 
newspapers  quickly  signed. 

* 

JULY  4th  COLOR  PAGE 

A  Fourth  of  July  holiday  four 
or  two-color  page,  a  parade  of 
American  flags  from  the  origi¬ 
nal  one  to  the  present  50-star 
design,  is  offered  by  Newspaper 
Enterprise  Association.  The 
drawing  is  by  Ed  Kudlaty  and 
there  is  an  accompanying  text. 
NEA’s  other  color  pages:  Easter, 
Thanksgiving,  Christmas. 

«  *  * 

NATIONAL  LIBRARY  WEEK 

Many  syndicated  writers  are 
cooperating  in  promotion  of 
National  Library  Week  (April 
3-9)  and  its  theme,  “Open  Won¬ 
derful  New  Worlds — Wake  Up 
and  Read.”  Press  kit  for  the 
week  includes  a  booklet  of  the 
American  Newspaper  Publishers 
Association  reprinting  six  ar¬ 
ticles  from  the  Christian  Science 
Monitor  on  “Today’s  News¬ 
paper:  A  Living  Textbook  for 
Classroom  Use.” 

*  *  * 

Mrs.  Bowman  Dies 

Mrs.  Hank  Bowman,  42,  who 
contributed  to  her  husband’s 
“Water  Line”  boating  column 
(Boat  and  Motor  Writers  Syn¬ 
dicate,  Solebury,  Pa.),  strangled 
on  food  and  died  March  12  at 
Cape  Coral,  Fla.  Her  own  boat¬ 
ing  articles  appeared  under  her 
maiden  name,  Blake  Gilpin 
(E&P,  March  5,  page  66). 

*  *  * 

Metcalfe  Dies 

James  J.  Metcalfe,  53,  whose 
daily  poem,  “Portraits,”  ap¬ 
peared  in  the  Dallas  (Tex.) 
News  in  his  home  city  and  in 
100  other  newspapers  (Chicago 
Sun-Times  Syndicate  and  Can¬ 
ada  Wide  Feature  Service),  died 
March  19.  Mr.  Metcalfe,  a  law¬ 
yer  and  former  FBI  agent,  was 
a  member  of  the  squad  that 
shot  gangster  John  Dillinger. 
He  began  his  column  in  1938  and 
was  a  member  of  the  Dallas 
Press  Club  and  Sigma  Delta  Chi. 


Syndicate 
^  entences 

iiniiiiimiMiiiinMiia  iiiiiMi 

— Cartoonist  Jay  Alan,  whose 
“Modest  Maidens”  (.\ssociated 
Press  Newsfeatures)  appears  in 
some  200  newspapers,  a  product 
of  the  University  of  Nebraska 
School  of  Journalism  and  of  the 
Lincoln  Nebraska  State  Journal, 
says  he  decided  to  come  to  New 
York  when  he  won  first  prize 
of  $125  in  a  contest  for  news¬ 
paper  artists  sponsored  by 
Fa)lTOR  &  PUBLISHE®,  ‘The  first 
thing  I  do  when  I  start  a  new 
batch  of  cartoons  is  to  think  up 
all  the  gags  or  captions,”  he  ex¬ 
plains.  ‘This  is  the  hardest  part 
of  the  job  and  I’m  usually  knee- 
deep  in  fingernails  before  I  fin¬ 
ish.  After  all  the  captions  are 
set,  I  do  the  drawing.”  Incident¬ 
ally,  Jay’s  editor  is  M.  J.  Wing, 
another  Nebraska  grad. 

— Dr.  North  Callahan  (“So 
This  Is  New  York,”  The  Ameri¬ 
can  Syndicate,  Box  328,  Bronx- 
ville,  N.  Y.)  has  received  a  his¬ 
tory  research  award  for  study 
this  Summer  at  the  Huntington 
Library  near  Pasadena,  Calif. 

— Cartoonist  Courtney  Alder- 
son  is  starting  the  third  year  of 
syndicating  (Court  Features, 
2508  Hernando  Road,  Sacra¬ 
mento  25,  Calif.)  his  panel,  ‘The 
Sporty  Ones.”  “Although  I  am 
pleased  with  the  results,  I  have 
come  to  the  conclusion  that  un¬ 
less  you  are  able  to  take  dis¬ 
appointments,  long  hours  and 
have  only  one  desire,  that  of 
success  for  your  feature,  stay 
out  of  the  self  syndicate  busi¬ 
ness,”  advises  Mr.  Alderson. 

— Dr.  Theodore  R.  Van  Dellen, 
conductor  of  the  “How  to  Keep 
Well”  column  (Chicago  Tribune- 
New  York  News  Syndicate), 
was  appointed  by  President 
Eisenhower  to  the  Board  of  Re¬ 
gents  of  the  National  Library 
of  Medicine. 

— Besides  turning  out  his 
once-a-week  photo-text  feature, 
‘The  Palmer  Method”  (National 
Newspaper  Syndicate,  Chicago), 
Arnold  Palmer  last  year  man¬ 
aged  to  win  11  big  golf  tourna¬ 
ments,  place  second  in  three  and 
third  in  two. 

— A  slow  freighter  will  carry 
Bill  O’Malley,  Carmel-by-the- 
Sea,  Califn  who  draws  “Rever¬ 
end”  for  United  Features,  and 
his  wife  to  Hong  Kong,  Singa¬ 
pore  and  other  Far  Blast  porta 
in  May. 
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E&PS  25TH  ANNUAL  CONTEST 


and  Carl  J.  Nelson  of  Chicago  I 

will  be  among  the  speakers.  Mr.  OlffCV 

km  A  1  XI  Nelson  will  summarize  develop-  ”  *' 

Arizona  Admen  Judge  Tairpa“^;^rv7e^  Of  Ashlaml 

_  president  of  the  Valley  National 

I^rOmOtlOH  luncheon  speaker  on  May  “S  Dies  at  93 

V  Rodger  Ward  of  the  Champion 


Entries  in  eight  classifications 
and  two  circulation  groups  in 
Editor  &  Publisher’s  25th  an¬ 
nual  Newspaper  Promotion 
Awards  Competition  will  be 
judged  at  Phoenix,  Arizona, 
March  29. 

Sixteen  first  prize  plaque  win¬ 
ners  and  32  certificate  of  merit 
award  winners  will  be  selected 
from  exhibits  submitted  by 
newspapers  throughout  the  U.S. 
and  Canada.  The  awards  com¬ 
mittee  consists  of  leading  ad¬ 
vertising,  agency,  publishing 
and  public  relations  people  in 
Arizona. 

Henry  H.  Haupt,  chairman  of 
the  board  of  judges,  is  senior 
consultant  to  BBDO,  on  product, 
institutional  and  public  relations 
advertising.  For  20  years  he  was 
vicepresident  in  charge  of  that 
agency’s  Minneapolis  and  Chi¬ 
cago  offices.  He  is  a  former 
chairman  of  the  board  of  the 
central  region,  American  Asso¬ 
ciation  of  Advertising  Agencies. 
Other  judges  are: 

Mert  Reade,  advertising  man¬ 
ager  of  the  Valley  National 
Bank,  Phoenix.  His  advertising 
for  the  60-branch  Arizona  bank¬ 
ing  chain  has  won  numerous  ad¬ 
vertising  awards. 

Samuel  J.  Henry  Jr.,  adver¬ 
tising  director.  First  National 
Bank  of  Phoenix. 

Donald  0.  Poarch,  advertising 
director  of  Diamond’s  Park  Cen¬ 
tral,  and  a  veteran  of  24  years 
in  retail  store  advertising. 

Phil  Hodge,  advertising  man¬ 
ager  of  Hanny’s  clothing  store, 
and  former  agency  and  depart¬ 
ment  store  advertising  manager 
from  Cedar  Rapids,  Iowa. 

Sherman  R.  Payne,  advertis¬ 
ing  manager,  Arizona  Public 
Service  Company. 

Robert  C.  King,  advertising 
director  of  Goldwater’s  depart¬ 
ment  store  for  the  past  15  years. 

David  E.  Robinson,  formerly 
professor  of  marketing,  Utah 
State  University,  and  vicepresi¬ 
dent  research,  C.  J.  LaRoche 
and  Company. 

Dr.  Glenn  D.  Overman,  dean, 
college  of  business  administra¬ 
tion,  Arizona  State  University. 

Stanley  Womer,  marketing  re¬ 
search,  management  consultant. 

Jack  Williams,  former  mayor 
of  Phoenix,  and  co-owner  of 
radio  station  KOY. 

Carl  Sauer,  president,  Ameri¬ 
can  Institute  of  Foreign  Trade. 

Tom  Jessup,  president,  Phoe¬ 
nix  Real  Estate  Board. 


will  comprise  a  major  part  of 
the  program  of  the  National 
Newspaper  Promotion  Associa¬ 
tion  Convention  at  the  West¬ 
ward  Ho,  Phoenix,  May  1-4. 
Awards  will  be  presented  by 
Robert  U.  Brown,  publisher  and 
editor  of  E&P. 

Contest  arrangements  are 
being  made  by  James  C.  Quayle, 
public  relations  director,  Phoe¬ 
nix  Republic  and  Gazette,  and 
Walt  Suft,  of  the  newspapers’ 
PR  department. 

Convention  Program 

Special  reports  on  the  news¬ 
paper  in  the  schools,  on  classi¬ 
fied  advertising  and  on  new  tech¬ 
niques  in  market  research  will 
highlight  this  year’s  convention 
of  NNPA. 

Bernard  D.  Feld  Jr.,  first  vice- 
president  of  the  Association  and 
promotion  manager  of  the  Bir¬ 
mingham  (Ala.)  News  and  Post- 
Herald,  is  in  charge  of  the  pro¬ 
gram. 

Jenkin  Lloyd  Jones,  editor  of 
the  Tulsa  (Okla.)  Tribune,  will 
be  the  keynote  speaker. 

Stanford  Smith,  who  in  Au¬ 
gust  becomes  general  manager 
of  the  American  Newspaper 
Publishers  Association,  will 
speak  on  a  panel  on  the  role  of 
the  newspaper  in  the  schools. 

Highlights  of  two  newspaper 
studies  on  classified  advertising 
will  be  revealed:  that  of  the 
Birmingham  News  on  its  use  of 
classified  from  1956-59,  and  one 
by  the  Spofcane  (Wash.)  Sopkes- 
man-Review  on  how  people  in 
Spokane  buy  used  automobiles. 

A  National  Advertising  Show 
is  being  organized  for  the  con¬ 
vention  by  Edward  A.  Falasca, 
vicepresident  of  the  Bureau  of 
Advertising.  The  show  will  in¬ 
clude  sessions  on  ROP  color, 
total  selling  and  classified  activi¬ 
ties. 

On  the  retail  advertising  panel 
a  new  concept  in  market  presen¬ 
tations — low  cost  movie  film  pre¬ 
sentation — ^will  be  discussed  by 
Joseph  Lynch,  promotion  man¬ 
ager  of  the  Washington  (D.  C.) 
Post.  Also  on  this  panel  will  be 
Louis  E.  Heindel,  advertising 
director  of  the  San  Jose  (Ualif.) 
Mercury  News,  and  Donald 
Poarch,  advertising  manager  of 
Diamond’s  Department  Store  in 
Phoenix. 

In  the  fields  of  editorial  pro¬ 
motion  and  research,  Felix  R. 
McKnight,  executive  editor  of 


Spark  Piug  Co.  and  winner  of 
the  1959  Indianapolis  Speedway 
race,  wiil  participate  in  a  ses¬ 
sion  on  school  safety  promotion. 
Nicholas  P.  Dallis,  whose  medi¬ 
cal  comic  strip,  “Rex  Morgan, 
M.D.,’’  appears  in  some  300 
newspapers,  wiil  speak  at  lunch¬ 
eon  May  4. 

• 

8-Page  Section 
Is  *House  Ad* 

Cincinnati 

The  Cincinnati  Enquirer  pub¬ 
lished  on  Sunday,  March  20,  an 
eight-page  promotion  advertise¬ 
ment  as  a  special  section.  It  ex- 
piained  to  its  readers  why  the 
newspaper  rose  from  20th  to 
10th  largest  in  the  U.  S.  in  the 
past  five  years. 

“We  decided  to  get  our  readers 
into  the  act,’’  said  Stanley  A. 
Ferger,  advertising  director, 
“because  our  advertising  story 
has  always  had  a  meaning  for 
them,  too.  And  we  went  big,  and 
sudden,  to  achieve  a  special  im¬ 
pact  on  our  advertisers.” 

• 

All-America  City 
Laurels  Observed 

Vallejo,  Calif. 

A  Monday  edition  of  six  sec¬ 
tions  and  76  pages  was  pub¬ 
lished  by  the  Vallejo  Times- 
Herald  to  commemorate  Valle¬ 
jo’s  selection  as  an  All-American 
City. 

Selections  with  coior  covers 
told  of  the  future  for  city  and 
county,  availabilities  for  leisure 
and  its  general  development. 
State  Senator  Luther  E.  Gibson, 
pubiisher,  used  a  full  page  to 
review  the  area’s  progress.  The 
T-H  provided  16  cash  awards 
for  best  reports  on  why  residents 
like  their  Solano  County  home 
town. 

• 

128  for  Trip  Abroad 

Hutchinson,  Kans. 

Announcement  of  a  “Spring¬ 
time  in  Europe”  tour  (16  days 
for  $995)  brought  the  Hutchin¬ 
son  News  so  many  applicants 
and  reservations  it  had  to  ex¬ 
pand  the  plan  to  take  four 
parties  of  32  each.  The  escorts 
will  be  John  McCormally,  associ¬ 
ate  editor;  George  Alden,  circu¬ 
lation  manager;  E.  Lawson 
May,  Sunday  editor;  and  Mau¬ 
rice  Stevens,  composing  room 
foreman.  Their  wives  will  go 


Ashland,  Ky. 

Col.  Benjamin  Franklin 
Forgey,  chairman  of  the  board 
and  pubiisher  of  the  Ashland 
Independent,  died  March  20.  He 
was  93.  He  had  .suffered  a  cere- 
brai  hemorrhage  in  1955  but 
continued  regular  visits  to  hig 
paper. 

His  association  with  the  In¬ 
dependent  began  51  years  ago, 
after  periods  as  a  school  teacher 
and  editor  and  publisher  of 
smailer  papers. 

A  native  of  Lawrence  County, 
Ohio,  he  attended  rurai  schools 
there  and  was  graduated  from 
Lebanon  Normal  Institute.  He 
studied  law  at  Georgetown  Uni¬ 
versity  in  Washington. 

Coi.  Forgey’s  wife,  who  was 
Alice  Hanna  Eaton  of  Rome, 
Ohio,  died  in  1956,  ending  a 
marriage  of  63  years.  A  son, 
Chauncey  Forgey,  managing 
editor  of  the  Independent,  died 
a  few  weeks  later. 

Survivors  are  a  daughter, 
Mrs.  Julia  Edna  Forgey  Mc¬ 
Cullough,  wife  of  Robert  A. 
McCullough;  seven  grandchil¬ 
dren  and  10  great  grandchil¬ 
dren.  Mr.  McCullough  is  vice- 
president  and  associate  editor 
of  the  Independent. 

• 

Victor  E.  Lawson  Dies; 
Minnesota  Pnblisher 

WiLLMAR,  Minn. 

Victor  E.  Lawson,  founder 
and  publisher  of  the  West  Cen¬ 
tral  Minnesota  Daily  Tribune 
here,  died  March  19  following 
an  extended  illness.  He  was  88. 

Mr.  Lawson  was  a  Minnesota 
state  senator  from  1926  to  1938, 
and  a  trustee  of  the  Swedish 
Bethel  Lutheran  Church  here 
for  nearly  40  years. 

Born  in  Paxton,  Ill.,  Mr.  Law- 
son  began  his  newspaper  career 
when  he  purchased  the  weekly 
New  London  (Minn.)  Times,  He 
bought  an  interest  in  the  Trib¬ 
une  in  1895  when  it  was  a 
weekly.  In  1907  he  assumed  full 
control  and  in  1928  the  paper 
became  a  daily. 


Detroit  Market  Study 

Detroit 

“Picture  of  the  Detroit 
Market,  1960,”  a  28-page  statis¬ 
tical  study  of-  the  metropolitan 
Detroit  market,  has  been  re¬ 
leased  to  business  and  industry 
by  the  Detroit  News  promotion 


■g 
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An  exhibition  of  all  entries  the  Dallas  (Tex.)  Times  Herald,  along,  too. 


and  research  department. 
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I  NFORE.SEEN  DEMA>D 

The  Buena  Park  News-West 
Orange  County  (Calif.)  Prog¬ 
ress  became  a  semi-weekly  pub¬ 
lication  on  March  11,  with  a 
Friday  morning  edition  added 
to  its  regular  Wednesday  a.m. 
schedule.  And  a  third  weekly 
edition,  on  Mondays,  is  in  the 
planning  stages.  Publisher  Rich¬ 
ard  W.  Nowels  said. 

The  trade  area  served  by  the 
36-year-old  News-Progress  and 
its  affiliated  weekly.  La  Mirada 
Lamplighter,  has  exploded  from 
10,000  population  in  1954  to 
about  250,000  today,  Mr.  Nowels 
said. 

“If  you  don’t  think  this  has 
brought  us  a  hatful  of  head¬ 
aches,  come  join  us  and  bring 
money,”  Mr.  Nowels  said.  “We 
had  to  go  from  a  4-page  Miehle 
flatbed  to  a  32-page  Goss  rotary 
in  one  leap  three  years  ago  and 
in  a  period  of  four  years  we 
have  had  to  go  from  a  one- 
machine  shop  to  three  machines 
plus  Ludlow,  Elrod  and  Tele¬ 
typesetter  working  two  shifts. 

“Now  we’re  looking  for  a  new 
building,  and  by  fall  with  40 
more  stores  opening  we’ll  have 
to  have  another  ad  machine  and 
probably  another  straight- 
matter  machine. 

“Our  circulation  five  years 
ago  was  about  5,000,  including 
4,000  shopping  guides.  Four 
months  ago  we  went  to  con¬ 
trolled  circulation  (voluntary 
pay)  with  70,000  on  Wednesdays 
and  now  20,000  on  Fridays. 

“We  badly  underestimated  our 
new  Friday  volume  and  geared 
ourselves  for  a  8-page  (standard 


8-col  X  21")  paper,  with  hopes 
for  a  10-page.  We  came  up  with 
a  20-pager  and  everj’body  in  the 
plant  put  in  about  70  hours.” 

Mr.  Nowels  said  the  unfore¬ 
seen  demand  for  the  Friday 
issue  came  mainly  from  new  and 
used’  car  dealers  and  realty 
brokers. 

“With  the  new  retail  stores 
opening  here  in  the  next  few 
months,  and  three  new  super¬ 
markets  ha\dng  opened  in  the 
last  four  weeks,  we’ll  definitely 
have  to  go  thrice  weekly  soon, 
and  possibly  5  times  a  week,” 
Mr.  Nowels  said. 

“My  previous  experience  with 
a  small  daily  that  my  predeces¬ 
sor  had  converted  from  a  weekly 
prematurely  proved  that  with 
only  two  or  three  people  in  each 
front  office  department,  it  is  a 
back-breaking  and  nerve- 
shattering  job  for  a  publisher, 
who  has  to  fill  in  whenever 
someone  is  sick  or  on  vacation. 
So  we’re  not  in  any  rush  to  be¬ 
come  a  daily  until  we  are  large 
enough  to  have  at  least  five 
people  each  in  advertising,  news 
and  circulation. 

“I’m  not  complaining,”  Mr. 
Nowels  declared  with  a  wide 
grin,  “as  our  gross  sales  have 
quadrupled  in  four  years.  But 
so  have  our  operating-capital  re¬ 
quirements,  and  we’ve  added 
about  $75,000  in  new  or  new- 
used  equipment  in  the  last  2  Vi 
years.  And  my  wife  asks  me 
why  we’re  so  poor!” 

The  publisher,  whose  father, 
the  late  T.  Ernest  Nowels,  was 
publisher  and  part  owner  for  40 
years  of  the  Colorado  Springs 
Gazette-Telegraph,  worked  for 


the  Santa  Fe  New  Mexican,  the 
Havana  (Cuba)  Post,  the  Asso¬ 
ciated  Press  in  Denver  and  as 
advertising  manager  of  the 
Colorado  Springs  dailies  before 
World  War  II.  He  was  an  Army 
Air  Corps  instructor  pilot  dur¬ 
ing  the  war,  was  in  the  building 
materials  business  in  Denver 
from  1946  to  1950  and  returned 
to  the  newspaper  business  as 
publisher  of  the  Mountain  View 
(Calif.)  Daily  Register  in  1951. 

He  sold  the  Mountain  View 
paper  for  a  substantial  profit  in 
1955  and  bought  the  Buena  Park 
weekly  later  that  year. 

He  is  a  1938  graduate  of  the 
University  of  Colorado. 

• 

Town  Weeklies  Merge 

Taos,  N.  M. 

The  Taos  News  has  announced 
the  purchase  and  merger  of  El 
Crepusculodela  Libertad,  the 
town’s  other  weekly,  from  Craig 
S.  Vincent. 

Mr.  Vincent  operated  El  Cre¬ 
pusculodela  for  the  past  six 
months  under  a  lease  agreement 
with  Edward  C.  Cabot  and  Mary 
Cabot,  its  owners. 

The  Taos  Publishing  Company 
purchased  the  equity  and  lease 
agreement  and  the  News  will 
occupy  El  Crepusculodela’s  of¬ 
fices.  James  B.  Colegrove  will 
edit  and  publish  the  merged 
papers,  with  Robert  J.  Fauteck 
as  business  manager. 


THE  BLADE 

fVantit  Writing  3ten 

•  Two  fully  experienced  general  assignment  re¬ 
porters  who  like  to  dig  for  the  whole  story  and 
present  it  in  its  most  readable  form. 

•  Also  an  education  writer  who  has  the  back¬ 
ground  and  the  zest  to  do  interpretive  reporting 
in  this  increasingly  important  field. 

•  In  addition  to  opportunity  and  challenge,  we 
offer  the  highly  qualified  men  we  want  good  pay, 
liberal  benefits,  and  pleasant  working  conditions. 


Please  write  fully  to:  Harry  R.  Roberts 
Executive  Editor, 

The  Blade  &  Toledo  Times 
Toledo  4, 


THURSDATA 


PEOPLE— AforrcsvtHe  (N.C.) 
Tribune  Publisher  Tom  Mc- 
Knight  tossed  off  a  tongrue-in- 
cheek  announcement  on  his  can¬ 
didacy  for  governor  with  a 
write-in  campaign  and  the  slo¬ 
gan:  “Snap  Back  with  Fat- 
back.”  Now  he  can’t  get  off  the 
phone  because  so  many  people 
took  him  seriously. 

*  *  « 

lOTH  BIRTHDAY  —  The 
weekly  Milltown  Sentinel  cele¬ 
brated  a  “decade  of  progress  in 
Central  New  Jersey”  with  a 
40-page  edition.  Commenting  on 
its  own  10th  anniversary,  the 
Sentinel  pointed  out  it  had 
“grown  from  a  two-man  opera¬ 
tion,  with  all  mechanical  work 
jobbed  out,  to  a  35-member  busi¬ 
ness  and  industry  with  a  small 
plant  of  its  own.” 

• 

Thurstlay  &  Sunday 

Chicago 

W.  E.  Williams,  publisher  of 
the  3-Star  newspapers,  Chicago 
Heights  Star,  Homewood  Floss- 
moor  Star,  Park  Forest  Star,  an¬ 
nounces  a  change  in  publication 
days  from  Tuesday  and  Friday 
to  Sunday  and  Thursday  morn¬ 
ings.  This  change  is  effective 
Thursday,  April  7. 


Birthday,  anniversary,  whatever  the  occasion,  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today  —  and  don't  forget  your 
own  subscription! 

Name  .  . 

Address  . 

City  .  Zone  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 
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CLASSIFIED  CLINIC 


Color  in  Auto  Ad 
Gives  It  Longevity 
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By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


Where  does  Classified  fit  into 
the  growing  use  of  color  in 
newspapers?  You  can  be  sure 
it  holds  an  important  niche  in 
most  newspapers  but  particu¬ 
larly  so  on  the  Passaic  (N.  J.) 
Herald  News.  No  sooner  had 
that  paper  set  up  the  necessary 
color  equipment  early  this  year 
when  CAM  John  C.  Wilson  an¬ 
nounced  he  had  lined  up  a  full 
page  used  car  ad  in  color,  so 
Classified  had  the  distinction  of 
running  the  first  color  ad  in  the 
paper’s  history. 

“The  Petrucci  Ford  color  ad,” 
Mr.  Wilson  said,  “brought  700 
people  to  the  dealer’s  showroom 
in  the  first  three  days  and  was 
still  bringing  prospects,  ad  in 
hand,  three  weeks  later.” 

A  second  auto  ad  in  color,  also 
a  full  page,  ran  on  March  11th 
in  the  Herald  News  for  Crest 
Motors.  'Diis  ad  resulted  in  35 
deals  for  new  Ramblers. 

The  Herald  News  charges  the 
regrular  rate  plus  $150  for  color 
and  sets  a  1,000-line  minimum 
for  such  advertising. 

A  growing  number  of  CAMs 
have  become  enthusiastic  about 
the  use  of  color  and  are  selling 
more  of  it.  CAM  Wallace  H. 
Kitchen  of  the  Columbus  (Ga.) 
Ledger  Enquirer  Newspapers 
says:  “Don’t  let  anyone  hand 
you  that  old  ‘malarkey’  that 
color  advertising  belongs  in  the 
display  department.”  It  means 
plus  linage,  plus  revenue  and 
plus  results  for  classified  too. 

It  is  his  belief  that  if  a  full 
page  black  and  white  real  estate 
ad  will  pull  answers  for  five 
days,  the  same  ad  in  color  will 
show  life  for  10  days.  “Color 
seems  to  add  longevity”,  he  con¬ 
tends.  Best  pulling  color,  he 
maintains,  is  red. 

«  «  « 

HELP  WANTED^DIVINE 

A  recent  classified  ad  in  the 
Charlotte  (N.  C.)  Observer 
called  for  a  man: 

“For  hard  work  .  .  .  who  can 
find  things  to  be  done  without 
the  help  of  a  manager  and  three 
assistants  .  .  .  who  gets  to  work 
on  time  and  doesn’t  (try  to)  be 
the  first  one  finished  at  night . .  . 
who  is  neat  and  doesn’t  sulk  for 
overtime  pay  in  emergencies  .  .  . 
who  listens  carefully  and  asks 
only  enough  questions  to  insure 
accurate  carrying  out  of  instruc¬ 
tions  .  .  .  who  moves  quickly  and 


makes  little  noise  .  .  .  who  looks 
you  straight  in  the  eye  and  tells 
the  truth  every  time  .  .  .  who 
does  not  pity  himself  for  having 
to  work  .  .  .  who  is  cheerful  and 
courteous  to  everyone  .  .  .  who 
is  between  the  ages  of  21  to  50 
and.  ...” 

The  most  notable  answer  said : 

“The  man  you  are  looking  for 
was  crucified  almost  2,000  years 
ago.  Thought  this  might  save 
you  time,  trouble  and  expense. 
Regards.  A  Peasant.” 

PublishiniE  Interests 
of  Dad  Sold  to  Sons 

Ponca  City,  Okla. 

Gareth  B.  Muchmore  and 
Allan  W.  Muchmore,  sons  and 
partners  of  the  late  Clyde  E. 
Muchmore  in  Ponca  City  Pub¬ 
lishing  Company,  have  pur¬ 
chased  their  father’s  interest  in 
the  company. 

The  purchase  w’as  in  accord¬ 
ance  with  terms  of  a  partner¬ 
ship  agreement  between  Mr. 
Muchmore  and  his  sons  in  effect 
since  1951,  which  provided  for 
continuance  of  the  partnership 
in  the  event  of  death  of  any 
partner. 

The  late  Mr.  Muchmore  was 
publisher  of  the  Ponca  City 
News  for  more  than  40  years. 
Prior  to  his  death,  sons  Gareth 
and  Allan  were  editor  and  busi¬ 
ness  manager  respectively. 

• 

Pay  Award  Is  Cut 

Louisville,  Ky. 

The  International  Arbitration 
Board  has  set  aside  a  local 
award  for  a  wage  increase  of 
$8,437  a  week  for  pressmen  and 
has  granted  $5,625  a  week  for 
the  period  from  July  29,  1957  to 
July  28,  1958.  The  appeal,  taken 
by  the  publisher,  was  the  first 
handled  by  lAB  in  almost  seven 
years. 


Dividend  Raisetl 

Los  Angeles 
Directors  of  Times-Mirror  Co. 
have  voted  to  split  the  common 
stock  on  a  three-for-one  basis, 
subject  to  approval  of  stock¬ 
holders  April  5.  The  board  raised 
the  quarterly  cash  dividend  on 
the  present  stock  to  30  cents  a 
share,  from  25  cents. 


Heady  Headlines 

Wes  Pniden,  Memphis  Commercial  Appeal:  “One  of  the  best  sporti 
heads  I  recall  seeing  was  written  by  an  old  friend  of  mine.  Jack  Trim, 
for  the  Orlando  (Fla.)  Sentinel  on  the  occasion  of  Don  Larsen’s  perfect 
game  in  the  1956  World  Series.  It  was:  Twenty-seven  Dodgers  New 
Left  Home.’  I  worked  with  Jack,  who  is  now  editor  of  the  Sanford  (Fli.) 
Herald,  on  the  Arkansas  Gazette  in  Little  Rock  in  the  early  1950’s.'’ 

Jim  Russell,  sports  desk  slotman,  Philadelphia  (Pa.)  Inquirert 
'‘Here  are  a  few  recent  heads  from  the  Inquirer  sports  pages  Is 
add  to  your  monumental  collection.  On  a  John  Dell  coluaai 
describing  the  trials  of  local  ski  clubs  in  a  little-snowed-upon  areai 
‘It’s  Abominable  Without  Snow,  Man.’  On  a  story  that  the  fading 
of  a  truce  between  the  National  and  .American  Football  Ixognei 
nuiy  produce  ‘warfare’  in  the  struggle  for  players:  ‘Grid  Pros 
Truce,  Face  Consequences.’  On  a  story  about  .Soviet  athletes 
practicing  what  their  leaders  preach  about  communism:  ‘Red 
-Athletes  Toe  the  Marx’.” 

Douglas  Donehue,  assistant  chief  copy  editor.  Charleston  (S.C.)  News 
&  Courier;  “Warren  Ripley,  state  news  editor  of  the  Charleston  Evening  , 
Post,  has  one  of  the  most  outstanding  collections  of  goofy  headlines  ever 
put  under  a  desk  glass.  He’s  been  working  on  it  for  a  number  of  yean. 
Every  time  a  member  of  the  staff  feels  let  down,  all  he  has  to  do  is 
stroll  over  and  read  some  of  them.  He  can’t  help  but  get  a  chuckle, 
no  matter  how  many  times  he  has  seen  them,  ^me  choice  morsds: 
Robertson  Piano  Pupils  to  Present  Rectal  Tonight.  Brentwood  Croup 
Asks  Drainage  of  County  Council.  Youngsters  Also  Will  Vie  in  Dog 
Show.  Girl  Better  .After  Bite  From  Lion.  Man  Becomes  Father  ia 
Very  Active  Manner.  Woman  Found  Dead  In  Local  (Cemetery.  Britain 
May  Move  Qoser  To  Europe,  Speaker  Pictures  Hell  at  Rutledge  Ave. 
Baptist  Church.  Navy  Assails  Key  West  Vice  and  Prices.  Peach  .Shipping 
Container  For  Peaches  Nearing  Use.  ICC  Decides  On  S.  C  Train 
Derailment.” 

Ivan  Robinson.  ISetc  London  (Conn.)  Day:  “Wbeti  a  shoil- 
eireuit  touched  off  some  sewer  gas  in  a  pump  station  in  nearby 
Groton  and  blew  a  hole  in  the  roof,  Groton  Editor  John  DeGange 
couldn’t  resist  writing  down  this  head  before  using  a  more  proper 
one:  ‘Sewer  Pumping  Plant  Explodes;  Fallout  Is  Offal’.” 

Kay  Blincoe,  deskraan.  Levittown  (Pa.)  Times:  “A  bunch  of  the  bop 
here  on  the  desk  were  whoopin’  it  up,  about  the  time  the  news  of  Queea 
Elizabeth’s  new  arrival  came  sizzling  across  the  wires.  Our  first  editkw 
was  on  the  streets  with  the  story  of  the  expected  arrival,  and  had  Page 
One  of  the  second  section  ready  to  roll  when  the  word  rolled  in.  Gty 
Editor  Sandy  Oppenheimer  yelled  to  all  within  earshot,  ‘Let’s  come  op 
with  a  really  go^  head.’  My  effort  was  elected.  My  CE  streamered, 
‘Queen  Has  New  “Prince  of  Wails.”  ’  The  editor,  George  G.  Gay,  said  it 
was  a  damned  good  head.  He  later  gave  it  editorial  comment.” 

Paul  Busselle,  news  editor,  Columbia  Batin  News,  Pasco,  Wash.: 
“.4  story  from  one  of  our  country  stringers  gave  me  this  head 
‘inspiration’:  ‘Udder  Wise  An  Udder  Shame’.” 

Sally  Brown,  Alburquerque,  N.  M.:  “Here  is  a  ’eadline  from  the 
Albuquerque  Journal:  ‘Bwitish  Wadio  Listener  Waps  Diction  of  BBC’” 

Joseph  Driscoll,  CUE  news  editor:  “When  columnist  Jack  Laiag 
retired  as  a  member  of  the  Buffalo  (N.Y.)  Courier-Express  sports 
staff,  the  Union  &  Echo  (local  diocesan  weekly)  captioned  its  story 
appropriately:  ‘It’s  .Auld  Laing  Syne  As  Jack  Drops  Byline’.” 

E.  L.  Miller,  Avondale  Estates,  Ga.:  “Here  are  two  heads  from  the 
Miami  News:  ‘Jerry  Phones  Dean,  But  Splituation  Same’  and  ‘B-Giri 
Ordinance:  Just  How  Broad  Is  it?’” 

(^ene  Nichols,  Dateline  Features,  New  York:  “Some  anonymoo* 
copyreader  on  the  Indianapolit  Times  is  a  real  ‘pro’  who  wrote 
this  head:  ‘Fong  “Less”  It  on  Line  For  (JOP*.” 

Rod  .Arkell,  editor.  High  Springs  (Fla.)  Telegram:  “Recently  whet 
a  Florida  first-grader  played  hookey  to  ‘pretty  up’  his  dad’s  Kentucky 
‘mudder,’  Blue  Brass,  our  Telegram  headlined:  ‘Kind  To  His  Mudder, 
Murders  His  Grammar!’” 

Fred  K.  Moulton,  Siloam  Springs,  Ark.:  “Here  is  a  catchy  head 
from  the  Tulsa  ((>kla.)  World:  ‘Come  and  “(Jetty”  $12.50,  Jj 
Paul.’  A  column  subhead  in  Billboard  reed:  ‘Hatcdied,  Matched 
and  Snatched’.” 
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AMERICAN  MEDICAL  ASSOCIATION 

535  North  Dearborn  Street  •  Chicag^o  lO,  Illinois 


A  newsman  talks  it  over  with,  doctors 


Here  is  an  Ohio  newsman — Wright 
Bryan,  editor  of  the  Cleveland  Plain 
Dealer — discussing  an  urgent  medical 
problem:  how  doctors  and  reporters 
can  work  better  in  the  handling  of 
medical  stories.  He  expressed  his 
views  at  one  of  eleven  district  meet¬ 
ings  which  recently  brought  together 
local  newsmen  and  representatives  of 
the  Ohio  State  Medical  Association. 

Throughout  the  United  States— in 
Decatur,  Ill.,  Denver,  Syracuse,  N.Y., 
Des  Moines,  New  York  City,  Gaines¬ 
ville,  Florida — such  meetings  are 


clearing  the  channels  of  communica¬ 
tion  between  the  medical  profession 
and  all  media  of  public  information. 

Discussions  like  these  result  in  better 
understanding  between  the  medical 
and  news  professions.  It's  a  clear  in¬ 
dication  of  how  alive  both  medical 
societies  and  media  are  to  the  impor¬ 
tance  of  transmitting  accurate  medi¬ 
cal  information  to  the  public. 

As  the  practice  of  medicine  has 
changed  in  the  past  decade,  so  has 
the  medical  profession’s  interpreta¬ 
tion  of  its  principles  of  medical  ethics 


as  they  relate  to  public  information. 
Physicians  recognize  that  people 
should  be  informed,  promptly  and 
accurately,  of  medical  matters  of 
public  concern:  advances  in  medical 
knowledge  . . .  new  treatments  of  dis¬ 
ease  .  .  .  health  care  .  .  .  community 
conditions. 

Today,  no  organization  appreciates 
more  fully  than  the  American 
Medical  Association  the  vital  role  of 
newspapers,  magazines,  radio  and 
television  in  the  dissemination  of 
health  information. 


Choate  Made 


rose  to  $7,045,303,  an  increase  CIRCULATION 
of  $1,776,158.  - 


Ham  and  ISews 


President  of 
Boston  H-T 

Boston 

Robert  B.  Choate  has  been 
elected  president  of  the  Boston 
Herald-Traveler  Corp.,  with  Sid¬ 
ney  W.  Winslow  Jr,  becoming 
chairman  of  the  board.  Mr. 
Choate  has  been  vicepresident. 
He  is  also  publisher  of  the  news¬ 
papers. 

All  present  directors  were  re¬ 
elected  at  the  annual  stockhold¬ 
ers’  meeting,  as  were  Roger  P. 
Talmadge,  treasurer,  and  James 
Garfield,  chief  clerk.  The  direc¬ 
tors  are  George  R.  Brown,  Mr. 
Choate,  Carl  J.  Gilbert,  John 
M.  Hall,  Edward  B.  Hanify, 
Kenelm  W.  Winslow  and  Sidney 
W.  Winslow  Jr. 

$31  Million  Revenue 

Consolidated  net  revenue  of 
the  corporation  amounted  to 
$31,083,273  in  1959,  an  increase 
of  nearly  $10  million  from  five 
years  ago.  Stock  dividends  of 
5%  and  4%  have  been  declared 
in  1958  and  1959. 

The  report  to  shareholders 
noted  that  the  newspapers  lost 
$475,000  of  advertising  revenue 
and  $160,000  of  circulation  in¬ 
come  during  the  eight  days  of 
a  printers’  strike  last  Novem¬ 
ber.  This  item  and  the  cost  of 
moving  to  a  new  plant  ac¬ 
counted,  in  large  measure,  for 
a  sharp  drop  in  newspaper 
profits  while  television  opera¬ 
tions  showed  a  “comfortable  in¬ 
crease’’  in  profit  and  radio  earn¬ 
ings  held  about  even,  compared 
with  the  previous  year. 

Advertising  volume  increased 
about  1,450,000  lines  and  reve¬ 
nue  was  $16,955,998,  a  gain  of 
$715,630  over  the  1958  revenue 
from  this  source.  Circulation  in¬ 
come  dropped  $385,527  to  $7,- 
081,972,  Broadcasting  income 


$13.7  Million  for  Wages 

In  operating  expenses,  the 
company  paid  out  $13,714,154  in 
wages  and  salaries,  nearly  a 
million  dollars  more  than  in 
1958.  Paper  costs  were  about 
the  same  for  the  two  years  — 
$6,414,849. 

Consolidated  net  income  for 
1959  was  $895,319,  down  $278,- 
436. 

Mr.  Choate  told  the  stock¬ 
holders  that  part  of  the  prospect 
of  future  earnings  rested  in  an 
awakening  on  the  part  of  em¬ 
ployees  to  the  fact  that  their 
security  was  intimately  tied  to 
newspaper  profits.  Every  year 
since  1947,  he  said,  there  has 
been  an  increase  in  wage  scales 
and  it  is  difficult,  in  a  competi¬ 
tive  newspaper  community  like 
Boston,  to  increase  revenues 
enough  to  offset  higher  costs  of 
operation. 

The  corporation  owes  $8,000,- 
000  to  the  Prudential  Insurance 
Company  in  financing  construc¬ 
tion  of  its  new  plant. 

• 

Southam  Looks 
To  Expansion 

Montreal 
P.  S.  Fisher,  president  of  the 
Southam  Company.  Limited, 
publisher  of  eieht  daily  news¬ 
papers  in  Canada  and  holder  of 
majority  interest  in  radio  and 
television  stations,  expressed  op¬ 
timism  about  the  prospects  for 
the  company  in  an  address  to 
the  Montreal  Institute  of  In¬ 
vestment  Analysts  recently. 

Mr.  Fisher  said,  “we  are  run¬ 
ning  a  recognizable  risk  in  dedi¬ 
cating  ourselves  almost  wholly  to 
the  publishing  of  newspapers. 
However,  I  believe  newspapers 
will  continue  to  be  in  demand 
and,  as  city  populations  increase, 
newspaper  circulations  should 
likewise  mount.  As  the  indus¬ 
trialization  of  the  country  pro¬ 
ceeds,  the  total  volume  of  ad¬ 
vertising  should  grow.” 

Mr.  Fisher  said  the  company 
is  studying  the  possibility  of 
improved  printing  machinery 
and  production  methods.  “What¬ 
ever  may  be  needed  in  the  way 
of  new  equipment,  we  have  the 
money  to  buy  it,”  Mr.  Fisher 
said. 

He  said  Southam  would  like  to 
increase  its  interests  in  radio 
and  TV. 

Asked  about  expansion  pos¬ 
sibly  in  eastern  Canada,  Mr. 
Fisher  said  his  company  would 
be  glad  to  acquire  newspapers. 

In  a  preliminary  report  for 
1959,  Southam  reported  net  in¬ 
come  of  $6.09  a  share. 


Harte  Group  Sells 
Trucking  Co. 

San  Angelo,  Tex. 
Twenty-five  years  ago  the  San 
Angelo  Standard  -  Times  ad¬ 
vanced  $12,500  to  W.  D.  Bradley 
and  a  local  group  to  buy  the 
Sunset  Motor  Lines,  a  trucking 
company  which  became  an  im¬ 
portant  agent  in  distributing 
the  newspaper  outside  the  city. 

Houston  Harte,  chairman  of 
the  board  of  Sunset  and  head  of 
the  Harte-Hanks  newspaper 
group,  this  week  announced  sale 
of  the  trucking  firm  to  Con¬ 
solidated  Copperstate  Lines,  of 
Los  Angeles.  The  price  was 
$2,885,000. 

During  the  years  of  Standard- 
Times  ownership  the  Sunset 
company  expanded  and  absorbed 
several  other  firms.  Its  opera¬ 
tions  became  so  big — over  3,436 
miles  of  Texas  highways — that 
Standard-Times  organized  a  new 
company.  Standard- Express, 
about  four  years  ago  to  handle 
the  newspaper  and  light  pack¬ 
ages.  The  Standard-Times 
spends  about  $8  a  year  per  sub¬ 
scriber  in  delivering  papers  out¬ 
side  the  city,  as  far  as  265  miles. 

• 

5-Day  Week  Gets 
Morning  Daily  Test 

San  Leandro,  Calif. 
The  Morning  News  has  elim¬ 
inated  Monday  editions  and  gone 
on  a  five-day  publishing  week  in 
a  test  move,  advises  Abraham 
Kofman,  publisher.  The  sub¬ 
scription  price  was  cut  25  cents 
to  $1.25  monthly. 

Initial  results  are  satisfactory 
to  the  News  but  an  immediate 
public  protest  resulted,  Mr.  Kof¬ 
man  said.  A  Mayor’s  committee 
has  been  named  to  learn  if  Mon¬ 
day  publication  cannot  be  re¬ 
sumed  and  to  ask  assurances 
there  will  be  no  further  restric¬ 
tions  in  editions. 

The  News  is  the  only  morning 
newspaper  published  in  Alameda 
County,  across  the  Bay  from 
San  Francisco.  The  daily  was 
developed  from  a  post-war 
merger  of  weeklies. 

Adless  Vicinity  Page 

Los  Angeles 
The  Los  Angeles  Times  has 
expanded  coverage  of  suburban 
and  rural  Southern  California 
news  with  establishment  of  a 
daily  Southland  page  of  com¬ 
munity  news.  The  page  is  kept 
free  of  advertisements.  Seymour 
Gorsline  is  editor  and  Ed  Ains¬ 
worth  contributes  a  daily 
column. 


Richmond,  Va. 

Legislation  passed  by  the  1960 
General  Assembly  included  re¬ 
strictions  on  Sunday  business 
but  exempting  the  sale  of  goods 
by  ship  chandlers  and  smoked 
or  cur^  hams  and  newspapers. 


T  eacher  W  orkshop 
For  Rhode  Island 

Providence,  R.  I. 
Thirty  Rhode  Island  teachers 
will  attend  a  newspaper-in-the- 
classroom  workshop  at  the  Uni¬ 
versity  of  Rhode  Island  July  11- 
15. 

James  R.  Drake,  circulation 
director  of  the  Providence  Jour¬ 
nal-Bulletin,  initiated  plans  for 
the  workshop  following  the  re¬ 
turn  of  Miss  Catherine  Casser- 
ley.  Providence  teacher,  from  the 
1959  workshop  at  the  University 
of  Iowa  sponsored  by  the  Inter¬ 
national  Circulation  Managers 
Association. 

Dr.  Michael  F.  Walsh,  Rhode 
Island  commissioner  of  educa¬ 
tion,  approved  the  workshop  for 
teacher  credit  and  Dr.  Nelson 
Marshall,  head  of  the  University 
of  Rhode  Island  summer  school, 
set  up  the  program  as  part  of 
the  education  courses  to  be  given 
at  the  university. 

Prof.  Robert  McCreanor,  jour¬ 
nalism  teacher  at  the  university, 
has  been  named  director  of  the 
workshop. 

All  Rhode  Island  daily  news¬ 
papers  have  been  invited  to  par¬ 
ticipate  by  sponsoring  teachers. 
The  Woonsocket  Call,  Westerly 
Sun  and  Newport  Daily  News 
have  already  indicated  they  will 
send  teachers  to  the  session.  The 
workshop  will  be  financed  by  the 
newspapers  in  the  form  of 
scholarships,  the  cost  of  each 
being  estimated  at  $75. 

Applications  to  attend  the 
workshop  will  be  handled  by  the 
State  Department  of  Education, 
which  will  choose  the  30  teachers 
who  can  be  accommodated. 

• 

Carrier  Instruction 

Washington 
A  bi-weekly  series  of  instruc¬ 
tion  classes  to  teach  carriers  of 
the  Washington  Star  the  fun¬ 
damentals  of  the  business  in 
which  they  are  engaged  was 
started  on  March  12  when  a 
first  group  with  parents  was 
given  a  tour  through  the  new 
building.  Winston  W.  Watts,  cir¬ 
culation  promotion  manager, 
lectured  on  salesmanship,  proper 
attitudes  toward  those  whom 
they  serve  on  routes,  business 
methods  and  other  phases  of 
their  work. 
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Another  ANPA  Convention  is  com¬ 
ing  up  soon,  and  newspaper  editors  and 
executives  have  much  to  talk  about  that 
will  make  news.  Business,  advertising  and 
agency  executives,  in  turn,  will  be  look¬ 
ing  and  listening. 


Newspapers,  newspaper  represent¬ 
atives,  syndicates,  manufacturers  and  sup¬ 
pliers  of  newspaper  equipment  could  hard¬ 
ly  find  a  more  propitious  moment  to  use 
(generously)  the  well-perused  advertising 
pages  of  Editor  Publisher. 


PLEASE  NOTE,  being  considerate  of 
your  needs,  that  we  have  provided  two 
issues,  dual  opportunities  for  you  to  speak 
your  piece  .  .  .  the  Pre-Convention  Issue 
(April  23)  .  .  .  and  the  Convention 
Issue  (April  30)  which  includes  the 
Convention  “Extra”  with  its  plus  dis¬ 
tribution. 


ND  NOW,  all  you  have  to  do  is  reserve 
adequate  space,  prepare  your  scintillating 
copy,  your  brightest  and  best,  ship  the 
plates  in  plenty  of  time  .  .  .  and  then 
relax  and  let  E&P  go  to  work  for  you. 


PRE-CONVENTION  ISSUE 

April  23 — Closing  April  4— copy  or  plates,  April  11 

CONVENTION  ISSUE 
(including  Convention  “Extra”) 

April  30 — Closing  April  11— copy  or  plates,  April  18 


ADVERTISING  RATES:  Page,  $S10;  half-page, 
$290;  quarter-page,  $16$,  eigth-page,  $105.  Your 
regular  E&P  contract  rates  apply  to  both  issues, 
of  course. 


EDITOR  Jk  PUBLISHER  •  Times  Tower  •  1475  Broadway  •  New  York  36,  N.  Y. 


Max  Levand 
Of  Wichita 
Beacon  Dies 

Wichita,  Kans. 

Max  M.  Levand,  president  of 
the  Beacon  Newspaper  Corp., 
suffered  a  heart  attack  in  a 
department  store  at  noon  March 
21  and  died  a  few  minutes  later. 
He  was  65  years  of  age. 

The  Beacon’s  presses  were 
stopped  for  five  minutes  Wednes¬ 
day  afternoon  in  tribute  to  him, 
as  rites  were  conducted  at 
Temple  Emanuel. 

Max  Levand  was  one  of  three 
brothers  from  Cincinnati  who 
began  their  newspaper  careers 
in  the  rough-and-tumble  circula¬ 
tion  wars  of  Denver  early  in  this 
century.  They  worked  for  the 
Denver  Post  during  the  Bonfils- 
Tammen  days,  then  branched  out 
to  Wyoming  and  Missouri  as 
newspaper  owners. 

Max  went  to  the  Kansas  City 
Post  as  general  manager  from 
1915  to  1923,  then  he  bought  the 
Casper  (Wyoming)  Herald  and 
the  St.  Joseph  (Mo.)  Gazette. 
In  the  late  1920’s  he  sold  the 
Gazette  and  went  back  to 
Denver.  The  brothers  teamed 
together  to  buy  the  Wichita 
Beacon  from  U.  S.  Senator 
Henry  J.  Allen  in  1928. 

Louis  Levand  became  pub¬ 
lisher,  Max  specialized  in  ad¬ 
vertising  and  production,  and 
John  haridled  circulation.  When 
Louis  died  in  1953,  Max  took 
the  helm  as  president  and  gen¬ 
eral  manager. 

Max  Levand  is  survived  by  his 
wife,  Mrs.  Lillian  Levand;  three 
sons,  Elliott,  vicepresident  of  the 
Beacon;  Jack,  purchasing  agent; 
Marvin,  national  advertising 
manager;  two  brothers,  John, 
circulation  director  of  the 
Beacon,  and  Leonard,  a  Wichita 
attorney;  also  seven  grandchil¬ 
dren  and  one  g;reat-grandchild. 

• 

Loftus  in  PR 

Washington 

Robert  F.  Loftus,  public  re¬ 
lations  director  of  the  National 
Association  of  Home  Builders, 
resigned  March  25  to  enter  pri¬ 
vate  public  relations  work.  He  is 
a  former  UPI  editor  and  news¬ 
man  for  18  years. 

• 

Ex-Copy  Boys 

Chicago 

Sixty  Chicago  Tribune 
staffers,  who  have  since  moved 
up  to  various  posts,  once  jumped 
to  the  cry,  “Copy!”  in  the  city 
room. 


3  Ex-Newspapermen 
Promoted  on  Time 

Three  former  newspapermen 
were  advanced  in  editorial  posi¬ 
tions  on  Time  magazine  this 
week.  They  are: 

Roy  Alexander,  61,  managing 
editor  since  1949 — to  editor.  He 
left  the  St.  Louis  (Mo.)  Post- 
Dispatch  in  1939  to  join  Time’s 
staff. 

Otto  Fuerbringer,  49,  assist¬ 
ant  managing  editor  since  1951 
— to  managing  editor.  He  came 
to  Time  as  a  national  affairs 
writer  in  1942  after  10  years  on 
the  St.  Louis  Post-Dispatch 
staff. 

Thomas  Griffith,  44,  foreign 
news  editor — to  assistant  man¬ 
aging  editor. 

• 

Takes  College  Job 

Hanover,  N,  H. 

Ernest  A.  Roberts,  college 
sports  writer  for  the  Boston 
Globe,  will  become  director  of 
sports  information  at  Dartmouth 
College  next  month.  He  succeeds 
Ted  Emery  who  has  taken  a 
public  relations  job  with  the 
New  York  Titans  of  the  Ameri¬ 
can  Football  League. 

Music  Critics 

Chattanooga 

The  Music  Critics  Associated 
voted  to  accept  the  invitation  of 
the  Chattanooga  Times  and  the 
Chattanooga  Symphony  to  hold 
the  1960  national  conference 
here  Nov.  4-6.  Theodore  Stron- 
gin.  Times  music  critic,  is 
chairman  of  arrangements. 

• 

Jobless  in  Union 

Cleveland 

Former  employees  of  the 
Cleveland  News  who  are  still 
without  jobs,  including  47  in  the 
editorial  department,  have 
formed  a  new  unit  of  the  Cleve¬ 
land  Newspaper  Guild,  with 
Eugene  Kelly,  former  labor  edi¬ 
tor  of  the  paper,  as  chairman. 

• 

Witmer  in  New  York 

Offices  in  the  new  Time  &  Life 
building.  Rockefeller  Center, 
have  been  opened  by  the  Wallace 
Witmer  Company,  newspaper 
representatives.  Manager  of  the 
office  is  Wallace  Witmer  Jr., 
coming  to  New  York  from  the 
company  home  office  in  Memphis. 
• 

Honored  for  Service 

Anderson,  S.  C. 

Wilton  E.  Hall,  publisher  of 
the  Anderson  Independent  and 
Daily  Mail,  has  received  a  Life 
Membership  plaque  for  25  years’ 
service  to  the  Salvation  Army 
Advisory  Board. 


EDITORIAL  WORKSHOP  mn 


By  Roy  H.  Copperud 


The  Social  Whirl 


I  There  is  a  delicate  and  fairly  widespread  conviction 
=  that  the  man  marries,  but  the  woman  is  married  to, 

I  or,  rarely,  by.  The  idea  behind  it  is  that  the  man  is,  or 
1  is  supposed  to  be,  the  aggressor  in  marriage. 

I  In  these  days  of  equality  of  the  sexes,  however,  there 
5  seems  no  warrant  for  preserving  this  polite  fiction,  and 
1  in  fact  it  appears  to  be  vanishing.  It  attracts  no  notice 
J  to  say  a  woman  married  a  man,  instead  of  was  married 
1  to  him. 

I  Was  married  to  is  unavoidable  with  both  sexes  to  ex- 
J  press  the  idea  of  duration:  “He  was  married  to  the 
=  actress  from  1945  to  1950.”  Sometimes  a  reverse  twist 

3  on  the  basic  prejudice  apears:  “He  was  then  married 

I  and  divorced  by  two  heiresses.”  Here  the  heiresses  ap- 
1  parently  were  the  aggressors. 

I  Sometimes  there  is  regrettable  clumsiness:  “After 
J  World  War  II,  Markovitch  married  a  second  time,  to 

J  Donna  Topazia  Caetani.”  Married  to  is  hardly  defensi- 

1  ble;  even  the  supposedly  feminine  version,  was  married 
J  to,  would  be  preferable. 

S  The  phrases  married  his  wife,  married  her  husband 
1  contain  an  absurd  redundancy.  It  can  be  avoided  by 
S  saying  simply  “He  married  (or  was  married)  in  1933” 

1  (instead  of  “He  married  his  wife  in  1933.”)  “He  and 
j  his  wife  (instead  of  they)  were  married  in  1933”  may 
I  be  technically  open  to  the  same  objection,  but  sounds 
1  less  objectionable.  “The  actor  wants  a  divorce  from  his 
i  current  wife  on  the  grounds  of  adultery”  illustrates  the 
1  love  of  superfluity.  The  italicized  words  should  be  cut  out. 
m  Divorce  as  a  verb,  for  better  or  worse,  is  irrevocably 
1  transitive.  “They  divorced  after  two  years”  is  therefore 
I  impossible;  correctly,  “They  were  divorced  after  two 
1  years.” 

J  *  *  ♦ 

J  The  word  couple,  without  which  the  society  pages 
§  would  have  to  go  out  of  business,  deserves  mention.  In 
■  reference  to  a  man  and  a  woman,  it  should  always  take 
5  a  plural  verb.  Not  even  marriage  exting^uishes  indi- 
S  viduality  to  the  extent  of  causing  two  people  to  be  re- 
i  garded  as  one.  Sentences  like  “'The  couple  is  spending 
m  its  honeymoon  in  the  Bahamas”  are  preposterous.  This 
I  applies  also  to  pair. 

I  *  *  * 

B  Honeymoon  is  one  of  the  words  sometimes  forbidden 
a  by  the  muttonheads  who  compile  style  manuals;  in  its 
3  stead  they  prescribe  wedding  trip.  But  honeymoon  is 
3  here  to  stay.  It  also  has  a  larger  meaning,  as  in  figura- 
3  tive  application  of  “The  honeymoon  is  over.” 

I  «  «  * 

3  Benedict,  for  a  newly  married  man,  is  society-page  ’ 

1  lingo,  like  justweds.  Bridegroom  and  newlyweds  have 
1  general  currency,  and  thus  are  preferable.  (Benedict 
3  comes  from  the  character  Benedict  in  Much  Ado  About 
3  Nothing,  a  confirmed  bachelor  who  finally  is  taken  in.) 

s  tf  m  * 

I  As  a  verb,  host  is  not  acceptable  (“The  East  Side 
1  Club  hosted  the  convention”),  although  society  writers 

J  love  it.  Honoree  is  pretty  much  in  the  same  boat. 

3  «  *  * 

3  Chair  as  a  verb  meaning  serve  as  chairman  of  is  also 
p  questionable.  “Mrs.  Adams  chaired  the  meeting”  carries 

3  an  alarming  suggestion  of  attacked  with  a  chair.  If  this 

1  is  too  far-fetched,  in  any  event  chaired  accomplishes 

I  nothing  that  presided  at,  led,  or  directed  does  not. 
m 
M 
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Central  Press 
Strike  Is  Ended 


ANNOUNCEMENTS 


Ten  photoengravers  of  Central 
Press  Association  went  back  to 
*work  March  21  in  compliance 
with  instructions  from  their 
union  to  end  their  unauthorized 
strike.  They  walked  off  the  job 
March  17. 

The  strike  started  after  the 
photoengravers  refused  to  work 
with  an  apprentice  who  had  been 
expelled  from  the  union.  Central 
Press  was  not  shut  down  by  the 
strike,  said  Courtland  Smith, 


iS  Toronto  Star  Guild  - tNNniiNr.F.MHNTS 

T«  nn  About  1,000  employees  of  the - 

“Oie  on  StriKe  involved.  The  Guild  has  Personals 

T(«onto  rejected  a  Conciliation  Board  j - -  .  - 

The  Toronto  Star  unit  of  the  recommendation  for  a  9%  wage  i  viraffil, 

Cleveland  American  Newspaper  Guild  has  increase.  1  pieaae  conuct  promptly  Pirot  Natk^ 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
Newspaper  Brokers 


ANNOUNCEMENTS 
Publications  for  Sale 


managing  editor;  however,  Arizona  newspaper  Propwtim  1  Florida  weekubs,  4  in  central 
photoengraving  operations  were  Dean  Sellera,  626  E.  Main.  Meea,  Ari-  Florida.  “Your  Florida  Broker”  A.  C. 
halted  for  two  and  one-half  days.  «on«-  AfflUate  of  Oummlna  Tmet  Oo.  j  Santo,  742  N.  Mllla  St.,  Orlando.  Wa. 

Seventy-hve  percent  of  Central’s  IF  YOU  are  caiiable  and  financially  '  excellent  weekly  in  Mlaaouri. 
nmrlc  renuirpi  nhotoenirravintr  “  California  or  live  Krowing  town,  ezecvtionally  weH 

WOrK  requires  pnowen^aving.  Ariiona  newspaper  property  where  you  eqaipped*  $46*^0,000  ktom,  owner 
Mr.  Smith  said  the  walkout  |  win  be  both  sucoeaeful  and  happy.  We  wiahM  to  r^re,  about  ^  down.  Box 

ura«  n  wildcat  <5trik(>  Ha  addad  •  >  “d  ““U  propertiee,  ,  1008,  Editor  A  Publisher. 

was  a  wiiacai  striae,  ne  aoaea .  |  qabbert  a  HANCOCK,  stoo-b  i - 1 

“The  men  were  pressured  to  ,  Arlington  Ave.,  Riverside,  California.  !  UNUSUAL  OPPORTUNITY.  Ektab- 

FVi.  'TVi.w  'nr.M  e/vlA  -  liahod  weekly  and  bi-weekly.  Continued 

walK  on  me  JOO.  iney  were  toia  |  newspaper  appraisals  for  all  !  growth.  Terrific  potential.  Weakly  has 
■A  that  if  they  didn’t  they  would  be  |  purpoees.  New8pai>er  Service  Co.,  Inc.,  legal  status.  Job  shop.  North  of  Sac- 
^  off  wh.n  tVi.w  did  S.  Bonita  Dr.,  Panama  City,  Ha.  ramento.  California.  880,000  with  one- 

oroered  off.  Ihen  when  they  did - ,  i159^  Editor  A  Pub- 


walk  off,  the  union  didn’t  back  fkAWE  are  interested  in  listing  only  I  lisher. 

»  safe  and  sound  newspaper  and  maga-  !  - 


them  up.' 


please  contact  promptly  First  Nstional 
Bank  of  Danville,  Vir^nia,  eoneeming 
eatate  of  lata  Laura  Shelton  Perkinson. 

NEWSPAPER  SERVICES 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REP  AIRING— TRUCKING 
Exi>ert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
66-60  Frankfort  Street 
NEW  YORK  88.  N.  Y. 

BArelay  7-9176 

UPECO.  INC. 

Move— ^eet — Any'wlMea  .  .  . 

Specialising  in  Newspapsr  Pressaa. 
Duplex  and  Goes  Flatbeds 
Rotaries — Tubulars 
Cylinders 

Lyndhurat.  N.  J.  Phona  GEnava  8-8744 
20  minntea  from  Naw  Yoric  City 

NEWSPAPER  ERECTORS,  INC 
Erecting-Planning-Rapskir 
122  Maple  St..  IsUp,  Naw  York 
Jonipar  1-8074 

Erecting  by  Paul  F.  BiH,  Gani.  Mgr. 

MACHINERY  and  SUPPUES 
Composing  Room 
MOIIEL  04  Intartypaa  #16900  +  with 


,  line  properties.  Arthur  W.  Stypes,  626  CALIFORNIA  EXCLUSIVE  WEEKLY  '  Quaddar  A  #16600  -(-  aach  wit  _ 

End  of  the  strike  did  not  bring  Market,  San  Francisco  5.  California.  i  Rich  farm  area,  top  plant,  high  earn-  i  trie  pot.  AC.  Printcraft  Rapreaents 
P.>^d.  i  - — —  ,  “ynd  I  U®®?.  S’  Warrac  St..  Naw  York  7. 


settlement  of  the  dispute.  Pend-  brothers.  Binghamton.  N.  Y.  1  JIS.SOO  down  includea  building,  easy 

ing  before  the  National  Labor  ;  Establish^  1914.  Newspapers  bought  '  terms.  Joseph  A.  Snyder,  Newspaper 
'Rnox/l  Id  o  I  without  publicity.  1  Broker,  2234  E.  Romneya  Dr.,  Ana- 


Relations  Board  is  a  complaint  ana  so.a  w^uumt  punucty. 

by  Central  Press,  accusing  the  sales-purchases  handled  with 

_• _ g _ discretion.  P.  T.  Hines,  Publiahera 

umon  of  an  alleged  unfair  labor  service,  Box  S1S2.  Greensboro.  N.  a 

practice  and  illegal  strike.  rr..  x,rvr  _ _ ♦u.; 


Broker,  2234  E.  Romneya  Dr.,  Ana-  .  THE  NATION'S  NEWSPAPER  FORMS 
heim,  California.  roll  on  L.  A  B.  Heavy  Duty  Newspaper 

-  Turtles— 884.60  to  897.60,  fob  Elkin. 

Write  for  literature.  L.  A  B.  Sidas 
CHART  AREA  2  weekly.  1969  gross  Company,  118  West  Market  Street. 


- I  897,260  with  14%  net  income.  Average  |  Elkin,  North  Carolina. 

IT'S  NOT  the  down  payment  that  ^  gross  last  4  years  893,250.  average  net  | 

buys  the  newspaper — it’s  the  person-  >  11%.  Certified  figures.  Long  established  |  Personalised  < 


/-•.-F  —  I  »  IVVI  ■cue  oown  iwymeni.  uiw  '  gruee  lasi.  v  years  •so,«iu.  sversuB  lua 

Central  Press,  a  division  OI  buys  the  newspaper — it’a  the  person-  ,  11%.  Certified  figures.  Long  eetablisl^ 

King  Features,  charged  that  the  •  “ttd  ability  of  the  buyer.  This  |  in  growing  Huburfaan  area;  well-equip- 

_ i  '"hy  ws  insist  on  personal  contact  j  ped  plant.  835,000  down.  FuU  refer- 

inen  struck  after  the  company  ;  5^111,7.  _  ences  imperative.  Box  1321,  Editor  A 

refused  to  comply  with  a  request  1  Len  fehohner  agency  Publisher, 

.....  *•  v.  I  J  '  Box  192  Mt.  Pleasant,  Mich.  ;  - 

that  the  apprentice  be  replaced  ,  - - -  1  for  SALE;  Weekly  newspaper,  well 

by  an  unemployed  journeyman.  TTO  DI^  AGENCY  I  equipped,  on  N^e^rn  ^hore. 


encee  imperative. 
Publisher. 


Box  1321,  Editor  A 


THE  DIAL  AGENCY  1  euuippwi,  on  i-.orwi«niiern  ntwiiure.  i  rVI!r,»D..lD 

"America’s  No.  1  Newspaper  Broksr”  1  1959  volume  860,000.  Box  1330.  Editor 
16  Waverly,  Detroit,  MiA.  TO.  6-6864  i  A  Publisher. 


I  FOR  SALE:  Weekly  newspaper,  well 
I  equipped,  on  Northeastern  seashore. 


I  Personalised  Labels 

I  PERSONAUZED  ADDRESS  LABELS 
are  staples.  Profit  without  inventorr, 
I  60%  discount  plus  10%  advertising  ^ 
I  lowanee.  America’s  Largest  Selection. 

I  Writs  for  details.  Bolind,  Inc.,  Mont- 


Chanise  of  Reporter  S  YqU  cant  beat  midwest  newspamws  i  FULLY  STAFFED  Midwest  weekly. 

fa  f Tnlinlfl  for  stability.  Hannan  Koch,  2923  Vir-  Low  down  payment  required.  Owner 

i^cneiiuie  upiieiu  1  finance  responsible  party.  Write 

TTrirA  M  V  - -  ‘*****'8  to  Box  1326,  Editor  A  Pub- 

„  UTICA,  IN.  I.  I  CONFIDENTIAL  LNFORMA’nON  '“‘'®f- 

Management  prerogatives  in  I  Daily  Nerwspaper  Properties  - - 

rhanirimr  a  Tonnr+pr’s  neaitm.  1  H-  Glu*sr  Oo.,  Ventura.  Calif.  LEADING  PACIFIC  NORTHWEST 
cnangmg  a  repo^ers  assign-  , -  unopposed  weekly,  high  calibre  prixe- 

ment  to  a  night  shift  were  up-  I  WESTERN  NEWSPAPERS  winning  paper,  excellent  equipment, 

held  in  an  arbitration  award  in  1  Joeeph  A.  Snyder,  2284  Bba  Romn^ 

a  case  brought  by  the  Guild  Phons:  KEystone  S-1361.  1  Box  1328,  ^itor  A  Publi^er. 


for  stshiUty.  Hannan  Koch,  2923  Vir¬ 
ginia  St.,  Skmx  City,  Iowa. 

CONFIDENTIAL  INFORMA’nON 
Daily  Newspaper  Properties 
W.  H.  Gkuvsr  Oo..  Ventura.  Oalif. 


Low  down  payment  required.  Owner  | 
^  will  finance  responsible  party.  Write  1 
details  to  Box  1326,  Editor  A  Pub-  \ 
lisher.  I 

LEADING  PACIFIC  NORTHWEST  ' 
unopposed  weekly,  high  calibre  prix»  { 
winning  paper,  excellent  equipment,  ! 


against  Utica  Observer-Dis¬ 
patch,  Inc. 


Newspaper  Appraisers 


Box  1328,  Editor  A  Publisher. 


MISSOURI  OZARKS  EXCBK-LENT 
WEEKLY  gross  near  850.000,  net  over  ^ 


Andrew  V.  Clements,  dean  of  There  is  no  siKisUtute  for  experi«ieet  816,000,  only  846.000  with  810-16,000  I 
Albanv  Law  School  ruled  Valuations  of  newspapers.  suhsidiarieB,  down,  d^dmg  your  q^lifi^ticms.  , 
Aioany  Law  ocnooi,  ;  television,  radio  and  syndlcates-for  tax  1  Bailey-Krehbiol,  Box  88.  Norton, 

against  the  guild  S  claim  that  ,  ud  other  purposes.  More  than  200  Ks"®—- _ 

JofmAQ  lisiH  Iyapti  onvpfY  I  to  dfttOe  C3oiiilM?di®nsiv® 

James  MCAvey  naa  Deen  given  !  reports  submitted.  By  maU  if  desired.  ,  NORTHEAST  U.S.A.  —  want  a  weekly 


a  new  assigfnnient  in  retaliation  ,  oi^ified  expert  court  witness 
for  his  behavior  in  contract  ne-  ! 


thereT  We  have  four,  all  top  quality, 
groeaing  842,000  to  876.000.  Write 


gotiations. 

Dean  Clements  said  the  dis- 


448  Ocean  Avenue,  Brooklyn  26,  N.  Y.  |  fully,  please  I  DIAL,  16  Waverly,  De- 
■  trait  3,  Mich. 


Publications  for  Sale 


niitD  i PROFTTABILE  suburban  New  Jersey  i 

pute  might  have  been  avoided  if  Western  weekUes  and  dailies  every.  !  weekly,  lifetime  buy  for  experienced  ! 

the  COmpanv  had  stated  its  rea-  where,  jack  L.  STOLL  a  ASSOCI-  advertising  man.  Unlimited  potential.  > 

anno  Cnn  +»,,>  nn-nn-n* nn’ o  ATES,  Sultc  600-601,  6881  Hollywood  fast  gTowlng  market,  ripe  for  daily.  ! 

sons  for  changing  the  reporter  S  |  Blvd.,  Los  Angeles  it,  California.  No  plant,  low  printing  contract.  Fi- 

Schedule.  ■  -  nancial  information  required.  Illness 

.  forces  sale  after  20  years.  Box  1334, 

•  j  EAST  Nat’l.  T^ada  Journal  $  16,000*  Editor  A  Publisher. 

Begins  Check  ^  A*Radio’  m.ooo*  i 

V  A  J  FLA-  SmaH  Weekly  80.000*  Krpponunuies  tr  antea 

Un  INewspaper  Ads  I  m^uw^  WeeUy  s.oojj  '  xpip  82.-88  ,000.00.  purchase  weekly  ! 

WASHINGTON  i  S.K  *  ^W^y  “ioOO*  !  PuWis^”*^*’’’  ^  I 

The  Federal  Trade  Commis-  i  I - ^ - | 

sion’s  monitorinir  staff  has  be-  ;  P  A  u  L  H.  I  WETtB  ttrbd  of  big  cities  I  Two  i 


Advertising  ReUes 

CLASSIFIED 

Uae  ItatM  EACH  CONSECUTIVE 


SmiA-nONS  WANTED  (Pqrskis  with 
erisr)  4  tisiet  •  55c  par  line  tack 
intartien;  3  tisiM  •  70c:  2  #  80c: 
1  0  95c.  Add  2Sc  far  B«c  Scrvict. 

JOB  APPLICANTS  stay  lunt  a  M»ply 
of  priated  (aiilayaicat  applicatisa  fsran 
by  scndkit  sclf-addr«Md  8c  itaapcd 
canloiic  to  E&P  CIsMifiad  DtpL 

ALL  OTHER  CLASSIFICATIONS: 
4  Halts  0  SLOO  per  list  mek  insartise: 
3  tiaits  0  $105:  2  liaitt  0  SL30:  1 
tiac  0  $L45  par  line.  3  line  ainiaHm. 
Add  25e  for  Bat  ScnricA 
•1.00  nucvicg  cHAitag  for  AinaAit 

DEAOUNB  FOR  CLASSIFIED  AD> 
VERTISINO,  Wednesday,  4  p.ss. 

Cwnt  30  units  ya  list,  ne  akbrtriatieas 
(add  1  lint  fa  kes  inforantion.)  Bas 
holdas’  idcstHiss  hsM  is  strict  cse* 
fldMc*.  RepliM  aailcd  daily.  Edita  6 
Psbiisba  mtms  tbs  ri(bt  to  edit  all 


FTC  Begins  Check 
On  Newspaper  Ads  12^;  Mew 

i  N.W.  Smal 

WASHINGTON  |  S.K  Met-’ 

The  Federal  Trade  Commis-  i 
sion’s  monitoring  staff  has  be-  PAUL  H. 


2  weddies.  Job 
A  Radio  150,000* 

Small  Weekly  30,000* 

Het-Subvban  Weekly  8,000* 
Small  Daily  126,000* 


^  an  inspection  of  advertising  i  CHAPMAN  COMPANY  I  M^srili‘”Vt™o'  "STd^wlSkirir 

in  newspapers  and  magazines,  i  IN<X)RP0RATEI)  small  daily  in  Chart  Areaa  6,  7  or  8. 


copy. 

DISPLAY  RATES 

Asate 

LisW 

1 

6 

13 

29 

92 

Tlae 

UsMi 

TImw 

TIsms 

564 

$510 

$430 

$405 

$370 

S330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

^Chairman  Earl  W.  Kintner  toM  Atlanta 
the  American  Public  Relations 
Association  here  March  24.  SaT  FraLdeoo 
editor  a:  PUBLISHER  for  March  26,  1960 


IN(X>RPORATEZ)  Rmall  daily  in  Chart  Areaa  6,  7  or  8. 
MEDIA  BROKERS  Small  or  middle-sized  town  preferred. 

;  Can  produce  an  outatanding  publication 
Pleaae  addreas:  j  for  financial  backers  interested  in  per- 
1182  W.  Peachtree  petuation  of  attention-getting  local 
Atlanta  9.  Ga.  I  editing.  Box  1306,  Editor  A  Publialier. 


Editor  &  Publisher 

1700  Haws  Towor  N.  Y.  3d.  N.  Y. 
PiMaa  BRyoat  9-30S2 


MACHINERY  and  SUPPLIES 


Photoengraving 


OOMPLOTE  MODERN  PHOTO-  j 
BNQRAVING  plant  for  Mile.  Oototand-  1 
inK>  equipnient  all  in  excellent  condi¬ 
tion.  Includes  powderlees  etohinK  pro¬ 
cess.  Can  be  seen  in  operation  in  I 
Southern  California.  Priced  for  quick  i 
•ale.  Box  M18,  Editor  &  Publisher.  | 

ZINC  LINE,  halftones,  $1.60  six  square  | 
inches.  Newspaper  paire  of  cuts,  $30, 
minimum  10  pages  per  month ;  news¬ 
paper  page  of  cuts  matted,  60c  each.  : 
minimum  order  60  liages.  GaUagber’s 
Engravers,  Box  116,  Hazleton,  Penn¬ 
sylvania. 


Press  Room 


DUPLEX  TUBULAR 
16  Page  2/1  Press 

HOE  SIMPLEX 
24  Page  with  Color 

GOSS  UNITUBULAR 
4  Units — 16  Page 

JOHN  GRIFFITHS  Co.  Inc. 

416  LEXINGTON  AVENUE 
NEW  YORK  17.  N.  Y. 


2  20  PAGE  DUPLEX 
TUBULAR  PRESSES 

2  to  1  Models — Twinned  and  Cross-as¬ 
sociated — A.C.  Drives.  Comp.  Stereo. 
Located:  Lynn  (Mass.)  Telegram. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


Make  Offer — All  or  Part 

MULTI-UNIT  SCOTT  PRESSES 

Available  Immediately 

Angle  bar  newspaper  presses  with  22% 
inch  cut-off.  Operate  up  to  40,000 
copies  per  hour.  6  arch  type  units,  2 
folders,  2  color  cylinders,  portable  color 
fountains.  .Pi'easis  recently  overhauled. 
Osmiriete  stereotype  equipment.  Double-  ' 
truck  casting  box.  EXCELLENT’  OP-  ' 
ERATING  CONDITION. 

San  Francisco  Shopping  News 

861  Howard  Street 

San  Francisco,  California 


24  PAGE  DUPLEX 
TUBULAR  PRESS 

Delivered  new  1948-1963  Full  Color 
Flexibility  —  Complete  Stereo  —  A.C. 
Drive.  Located:  Texas. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


NEW  COLE 
QUARTERFOLDER 

PORTABXiE.  Adaptable  all  types  rotary 
presses.  Time  and  Money  saver. 

OKLAHOMA  CITY 
MACHINE  WORKS 

1633  West  Main,  Oklahoma  City,  Okla. 
Ce  6-8841 


64  PAGE  (X)SS,  4  units  bottom  fed, 
double  folder  23-9/16'  cut-off.  Con¬ 
veyor,  eontrola,  76  HP-AC,  C-W  drive, 
ink  tank,  2  ton  pot  and  pony  auto 
plate.  See  now  in  daily  oporatio”. 
V.  L.  Debolt  or  R.  M.  Cole,  The  Odessa 
American,  Odeasa,  Texas. 


COLOR  ! ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pancoast 
(^lor  Couples — Double  Folder — 22%" — 
on  Substructure  —  with  Reels  and 
Pasters — A.C.-Drive — Located :  Florida. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


MACHINERY  and  SUPPLIES 


Press  Room 


DUPLEX  8-page,  standard  tubular  | 
deck  with  long  side  frames,  ui^r  , 
former,  2  to  1  model.  Available  Now. 

GOSS  2-unit8,.  arch  type,  double  folder,  j 
22%'  cut-off,  color  hump,  reverse  cyl-  ( 
inder,  end  feed,  60  H.P.  AC.  C-W 

drive,  2-CAP(X>  fountains.  Available 
Now. 

DUPLEX  16-page,  Ktandard  tubular,  2  ; 
to  1  model,  40  H.P.  AC,  C-W  drive, 
2-color  fountains,  complete  stereotype, 
mat  roller,  Avculable  June. 

GOSS  3-units,  arch  type,  double  folder.  | 
22%"  cut-off,  color  hump,  reverse  cyl¬ 
inder,  end  feed,  76  H.P.  A(^,  C-W  , 

drive,  3-CAPOO  fountains.  Available 

Now. 

DUPLEX  24-page,  standard  tubular,  2  ; 
to  1  model,  60  H.P,  AC,  G.E.  drive, 
2-color  fountains,  complete  stereotype.  ' 
Available  Now. 

GOSS  8-page,  flat  bed,  web  fed  press. 
Comet  No.  129,  with  7'(j  H.P.  AC, 

drive  and  controller.  Available  May. 

LOYAL  S.  DIXON  CO. 

"New8pai)er  Press  Erectors” 

11164  Satiooy  Sit.  Sun  Valley,  Calif.  ; 
POplar  5-0610  TRiangle  7-3871 


16  PAGE  DUPLEX 
TUBULAR  PRESS 

2  to  1  Model — A.C.  Drive — Stereo. 
Located :  San  Diego.  Available  March. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


EXCELLENT  CONDITION 

16-page  DUPLEX  TUBULAR  PRESS 
2  to  1  Model.  C.W.-A.C.  Drive,  2  port¬ 
able  color  fountains.  Ck)mplete  Stereo¬ 
typing  equipment  except  scorcher.  Hat  , 
Roller  and  20  chasee.  Running  9-oolumn  ! 
papOT  34'  wide  with  22%'  cutoff,  j 
Available  in  May.  Priced  reasonable 
at  $52,500.  I 

MEDFORD  MAIL  TRIBUNE—  ! 
MEDFORD  OREGON  ' 


SCOTT  PRESS— 211/2" 

6  Units — Double  Folder — 2  D.C.  Press 
Drives — on  Substructure  with  3  Arm 
Reds  or  End  Fed.  Will  Sell  all  or  part. 
Priced  attractively  with  6  months  for 
removal. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


THREE  UNIT  HOE  press  from  Phila- 
delt^a  Bulletin,  22%',  double  folder, 
auto  inking,  roll  arms,  drive,  control 
!  panel.  Same  Bulletin  units  installed 
'  throughout  country.  Save  thousrads  be- 
I  cause  price  includes  crating.  Available 
j  now  in  Philadelphia.  Sun,  Walnut 
I  Creek,  (California, 


,  CHIPPING  BLOCKS  all  size  diameter. 
'  A  C  motor  prees  drives  all  sizes. 

Unitubular  and  Tubular  roll  arms, 
j  Roll  arms  for  semi-plate  units. 

'  Quarter-page-folders, 
j  Geo.  Oxford.  Box  903,  Boise,  Idaho 


24  PAGE  DUPLEX 
TUBULAR  PRESS 

2  to  1  Model — Double  Folder  A.C. 
Drive — Complete  Stereo  including  Mat 
Roller.  Located:  Kentucky. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


I  8-PAGE  FLAT  BED  Duplex.  Excellent 
'  condition.  Oompletely  overhauled  1968. 
Variable  Speed  Motor.  24  (Chases,  using 
S.">'  itoll.  Available  Now.  La  Habra 
Star.  La  Habra,  California. 


MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

Press  Room  1 

Stereotype 

SCOTT  PRESSES— 223/4" 

5  Idmtical  Octuple  Presses 

Elaoh  Press  consists  of  4  Steel  Cylinder, 
Roller  Bearing  Units  with  1  Unit 
Reversible  and  1  Color  Cylinder.  Heavy 
Duty  3  to  2  Double  Folders  with  C-H 
Conveyors,  3  Arm  Reels  and  Automatic 
Tensions.  Trackage  and  Turntable. 
Steel  Floor  Decking.  Ck>lor  Fountains. 
Located :  Boston  Heraid-Travder. 

BEN  SHULMAN  ASSOCIATES  ' 

60  E.  42  St  New  York  17  OXford  7-4690 

HAKE  US  AN  OFFER.  Five  ton  used 
Duplex  Stereotype  Pot  with  burners 
gas  fired  brick  lined  70  inches  by  46  by 
49,  available  April  first.  Condition  good. 
Box  1329,  Editor  A  Publisher. 

IFanled  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

MAT  ROLLERS 

STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-469* 

GOSS  4  and  6  unit  presses,  roll  arms 
each  end  of  press,  one  on  substructure 
with  2  color  cylinders,  22%'  cut-off.  , 
AC  drives. 

Two  Scott  Units  with  color  cylinders, 
can  be  used  with  any  press  with  22% " 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESHR^TATIVES 
136  Church  St.  New  York  7.  N.  Y. 

WANTED:  8-page  Duplex  or  Goss  flat 
bed.  Advise  serial  No.  and  when  avail, 
able.  Northern  Machine  Works.  Sit 
N.  4th  St.,  Phila.  6,  Pa. 

cut-off. 

GEORGE  C.  OXFORD 

Box  903  Boise.  Idaho 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TBLETYPESETTER  EQUIPMENT 

8  PAGE  FLATBEDS 

2 — Duplex  Models  AB — Located: 

N.  Carolina — Salt  Lake  (Sty. 

BEN  SHULMAN  ASSOCIATES 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  Ho. 

60  E.  42  St  New  York  17  OXford  7-4690 

FOR  SALE — Scott  8-page  rotary  news- 
Itaper  press,  complete  with  mat  roller, 
scorcher,  casting  box,  shaver  and 
trimmer,  finishing  horse  and  8  chases. 
$10,000.  Terms  to  responsible  parties. 
Times,  St.  Albans,  West  Virginia. 

4  units)  ail  electric  complete.  Give 
price  and  full  information.  Box  1064, 

.  Blditor  A  Publisher. 

i  2 — PORTABLE  Ink  Fountains.  8  col¬ 
umns.  Right  and  left.  Call  or  write, 

1  Leroy  E.  Paltrowitz,  News-Times.  Das- 
1  bury,  Connecticut.  Pioneer  3-6691. 

Stereotype 

GOOD  USED  STEEL  Stereo  CSiasee. 
8-9  columns  $29.76  each.  Send  your 
specifications  to  W.  N.  Kueneman,  903 
High  St.,  Grinnell,  Iowa. 

DUPLEX  -  TUBULAR  PRESS  with 
stereo  equipment;  Want  cash  bargain; 
also  want  tow-motor  with  roH-clamp. 

,  ^x  1224,  Editor  A  Publisher. 

EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative  Circulation 


YOUNG  MAN  or  (COUPLE  to  edit, 
manage  California  weekly.  Would  con¬ 
sider  profit-sharing  arrangement.  Box 
1206,  Editor  &  Publisher. 


Artists— Cartoonists 


EDITORIAL  ARTIST 

Experienced  man  for  editorial 
art  department  heavy  on  bluk 
and  white  retouching.  Position 
available  now.  Give  details  of 
experience  in  first  letter  to 
H.  H.  Horton,  The  Miami 
Herald,  Miami,  Florida. 


j  LAYOUT  AND  FINISH  artist.  Pacific 
I  (Coast  daily,  200,000  circulation.  (Com- 
I  plete  background,  first  letter.  (Confi- 
I  dential.  Salary  $100  to  $126  a  week. 
I  Many  employe  benefits.  Ideal  climate. 
Box  1216,  l^tor  &  Publisher. 


WANTED  commercial  artist  to  take 
I  charge  of  art  and  idea  department  of 
a  newspaper.  Four  employees  in  de- 
'  iMrtment.  Box  1243,  Editor  &  Pub- 
i  Usher. 


Circulation 


i  CIRCULATION  MANAGER  for  ABC 
weeklies.  We  need  aggressive  self¬ 
starter  who  is  not  a  chair-bome  exec- 
!  utive.  Hard  work  will  result  in  above 
I  average  earnings.  Publisher  will  give 
I  full  cooperation.  Write  giving  age,  ex- 
I  perience  and  salary  requirements.  Box 
j  1103,  Eiditor  &  Publisher. 


FIELD  SUPERVISOR  with  successful  i 
circulation  building  record.  Start  $6,260.  1 
Salary  and  car  expense  plus  bonus,  \ 
benefits.  Chart  Area  11.  Box  1802,  ; 
Editor  &  Publisher, 


CALIFORNIA  a.m.  and  p.m.  combisa* 
tion  reorganizing  and  expanding  — 
offers  excellent  opportunity  to  co» 
pletely  experienced,  ambitious  distrM 
manager.  Good  salary  and  emplojst 
benefits.  Box  1124,  Elditor  &  Publisher. 

Classified  Advertising _ 


CLASSIFIED  ADVBRTTSINO  SAIES- 
MAN — ^permanent,  opiportunity  fUW 
position  open  on  prize  winning  CSuut 
Area  6  afternoon  daily.  Wo  seek  s 
hustler,  experienced  in  selling,  servie- 
ing.  Congenial,  professional  staff,  nxri- 
em  plant;  clean,  prosperous  one  peiier 
community  of  60,000.  We  pay  tap 
wages  with  merit  raises  to  match  abil¬ 
ity,  initiative.  Outstanding  fringe  bene¬ 
fits.  Prefer  family  man  who  wants  t« 
stay  put  while  getting  ahead.  Write 
details  of  training,  experience,  per¬ 
sonal  data,  references  to  Box  lltl. 
Editor  A  iSiblisher, 


i  CLASSIFIED  MANAGER.  Krowinl 
;  Chart  Area  2.  12,600  circulation  dailT; 

:  TTiis  is  a  new  job  opening.  Wonderfsl 
j  opportunity  for  experienced,  aggreeaiw 
'  veteran  concerned  about  educating  col- 
I  lege-age  children.  University  town. 
1  Write  details  of  experience,  trainlaz, 
I  personal  data,  references  to  Box  1211, 
I  Editor  A  Publisher. 


1  CLASSIFIED  SALESMAN  for  metro- 
I  politan  Morning,  Evening,  Suodtf 
j  daily  Chart  Area  1.  Want  experiencoa 
man,  strong  on  account  control,  copy 
and  creative  selling.  Service  existinf 
accounts,  sell  and  keep  new  ones.  Blanf 
company  benefits.  Ebccellent  future  fw 
the  right  man.  State  education. 
ence,  and  salary  desired.  Box  1244, 
Editor  and  Publisher. 
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HELP  WANTED 


Clattified  Advertising 


SOUTHEAST  FLORIDA 
Salesman  experienced  in  seilinir  and  | 
lajrout  of  claaaified  display  for  proprea-  i 
give  daily.  Salary  plus  commission. 
Prefer  youngr  family  man  for  perma-  I 
nent  iioaition  startinp  April  18.  Write  I 
complete  resume  and  income  desired  | 
CO  1822.  Editor  A  Publisher.  I 

WANTED  YOUNG  MAN  with  classified  | 


experience  to  head  department  on  a 
Wisconsin  newspaper.  One  able  to 
^Id  up  department  in  every  respect.  I 
Hne  place  to  live  and  raise  a  family.  | 
State  age,  experience  and  bepinninp 
salary  expected.  Write  Box  1332,  Biditor 
A  Publisher. 


Display  Advertising 


DISPLAY  ADVERTISING  SALESMAN 
— morninp,  evening  and  Sunday  news¬ 
paper  in  fast  growing  town  in  the 
Northwest.  Must  have  experience  and 
good  references.  Bright  future.  Attrac¬ 
tive  salary  for  man  with  experience 
and  ambition.  Town  sitiuUed  in  center 
one  of  the  greatest  recreational  areas 
in  the  nation.  Write  Business  Manager 
— The  Daily  Miseoulian,  Missoula,  Mon¬ 
tana. 

13,000  GALJFORNIA  daily  has  imme¬ 
diate  opening  for  salesman  who  wants 
to  go  places.  Must  be  strong  on  sales 
sad  layout.  We  offer  opportunity,  $100 
starting  salary  plus  incentive  bonus, 
a  sportsman’s  paradise  with  a  wonder¬ 
ful  climate.  Airmail  replies  to  M.  A. 
Towle,  Record-Searchlight,  Redding, 
Oalifomia. 

OUTSTANDING  semi-weekly  in  26 
million  dollar  Carolina  cocutal  market 
has  superior  opportunity  for  an  ad 
manager  capable  of  le^ing  and  di- 
rseting  staff  of  two.  Replies  confi¬ 
dential.  Send  brief  resume  to  Box  1118, 
Editor  &  Publisher. 

SIX  DAY  EVENING  PAPER  of  26.000 
circulation,  in  Chart  Area  6  wants  an 
advertising  manager  that  can  train 
and  inspire  a  sales  staff  of  12  people. 
Most  know  all  the  techniques  of  ad¬ 
vertising  promotion  and  merchandising. 
Should  also  have  knowledge  of  neces¬ 
sary  office  administration.  No  quib¬ 
bling  about  needed  tools  to  expedite  a 
successful  linage  curve.  We  will  pay 
well  for  a  result  producing  manager. 
Write  Box  1102,  ^itor  &  Publisher. 


AGGRESSIVE  OHIO  DAILY  is  looking 
for  a  top-notch  aaleeman,  presently  em¬ 
ployed  in  Chart  Areas  2  or  6.  The  man 
we  want  must  be  a  self-starter  and 
settle  for  no  lees  than  success,  write 
compelling  copy,  and  know  how  to 
seli.  Excellent  opirortunity  offered,  good 
starting  salary.  Confidential.  Box  1301, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER. 
Prize  winning,  young  California  five- 
day  evening  daily  in  booming  area 
ne^s  manager  for  April  1  opening. 
Now  three  man  d^>artment — growing 
rapidly.  Top  salary  ^us  commission  on 
growth.  Rush  complete  references  and 
resume  in  first  letter.  Box  1342,  Editor 
k  Publisher. 


1  DISPLAY  SALESMAN  to  handle  top 
accounts.  Must  be  i>articularly  strong 
on  layouts.  Western  Pennsylvania, 
p  Salary  $130.  Write  Box  1304,  Editor  & 
Publisher, 


HELP  WANTED 


Display  Advertising 


YOUNG,  fcxiwrionced  display  advertis-  < 
ing  salesman.  Must  be  ^ong  on  sell-  . 
ing  and  layouts.  Excellent  working  con-  | 
dUiona,  congenial  staff. 

20,000  daily  and  growing.  YOU  can 
grow  with  us.  Chart  Area  6.  Give 
complete  resume  and  references  in  first 
letter.  Write  Box  1339,  BJditor  &  Pub¬ 
lisher. 


Editorial 


SOMEWHERE  .  .  . 


.  .  .  there's  a  young  newsman 
looking  for  a  satisfying  life 
career  he  can  build  for  him¬ 
self  out  of  a  combination  of 
h^  own  and  hia  employer’s  as¬ 
sets.  His  assets  are — proven 
writing  ability  flowing  from  a 
high  degree  of  intelligence  and 
creative  energy  and  from  well- 
rounded  newspaper  writing  ex¬ 
perience;  a  mature,  thoughtful 
mind  that  functions  best  in 
challenging  work ;  a  talent  for 
organizing  projects  and  seeing 
that  theg  get  done,  and  a 
craftsman’s  dissatisfaction  with 
any^ing  leas  than  the  best 
that’s  in  him.  We’ll  match  his 
assets  with — genuine  opportu¬ 
nity  in  a  fast-growing  company 
which  leads  an  important  basic 
industry;  con^nial.  modem 
work  surroundings  in  a  me- 
dium-siz^  family  town  two 
hours  from  ONeago;  good  sal¬ 
ary,  job  security  and  one  of 
the  nation’s  most  liberal  em¬ 
ployee  benefit  programs;  man¬ 
agement  that  appreciates  abili¬ 
ty  and  rewards  it;  a  chance  to 
handle  important  communica¬ 
tions  responsibilities  in  our 
organization  of  18,000  people. 
We’re  big,  but  individuals  don't 
get  lost  because  we’re  decen¬ 
tralized,  with  16  regional  of¬ 
fices  in  the  U.  S.  and  Canada. 
There’s  enough  travel  to  add 
interest  and  variety,  not 
enough  to  keep  a  man  away 
from  his  family.  Your  resume 
which  should  include  work 
samples  and  present  earninn, 
will  be  answered  prompuy. 
Smd  it  to  Box  IlOO,  Editor 
and  Publisher. 


i  BEGINNING  REPORTERS— Male  and 
I  Female.  Jobs  availabls  from  Coast  to 
'  Coast.  Send  resumes,  location  prefer- 
:  ence,  availability  date.  Contact:  Bill 
'  McKee,  BIRCH  PERSONNEL.  67  E. 
'  Madison  St.,  Chicago  2,  Illinois. 

CE  6-6670. 


REPORTERS  (2) 

I  One  for  general  assignment.  One  to 
take  on  local  government  beat.  Camera 
experience  necessary.  We’re  a  live  wire, 
morning  daily,  over  19,600  circula¬ 
tion,  growing  fast.  Please  send  resume, 
clips  to:  Personnel  Director,  Daily 
Record.  Record  Square,  Btiddletown, 
I  New  York. 


;  LOCAL  DISPLAY  SALESMAN: 

^  San  Francisco  Suburban  Daily  Needs 
Experien<^  Retail  Sale«nan  Immedi¬ 
ately.  Guild  Scale  and  Bonus.  Excellent 
Benefits.  Send  Resume  and  References 
To  Box  1336,  Editor  and  Publisher, 


NEWSPAPER  SPACE  SALESMAN 
needed  immediately.  Must  bo  experi¬ 
enced  and  eager  to  improve  and  ad¬ 
vance  himself  with  a  growing  company,  i 
Write,  phone  or  wire  Donald  J.  dif- 
foed.  The  Star,  Onemita,  New  York. 


NEED  EXPERIENCED,  sober  reporter- 
photographer  for  19,000  ayem.  T.  N. 
Gaines,  Valley  Morning  Star,  Harling- 
ton,  Texas. 


WANTED :  Reporter  for  general  as¬ 
signments  in  Southern  New  England 
city.  Must  have  one  year’s  experience. 
Morning  paper.  Box  1136,  Editor  & 
Publisher. 


COPYREADER.  experienced;  top  pay 
Midwest  afternoon  metropolitan;  pen¬ 
sion  and  other  benefits.  Box  1241,  Edi¬ 
tor  &  Publisher. 


UNOPPOSED  GROWING  DAILY,  one 
of  group  of  18  Western  papers,  seeks 
aggressive  display  salesman,  b^inner 
or  ^perienced  man  up  blind  alley,  who 
opi)ortunity  to  show  his  stuff 
advance  rapidly  with  paper  and 
organization.  Especially  strong  on  re-  i 
jaH  promotions,  fast  layout,  tope  on 
ooMng  new  business — increasi^  old. 
Balary  und  bonus.  Bob  Paulos,  Cwoni- 
*le,  'The  Dalles.  Oregon. 


SPORTS  REPORTER- WRITER  for  ex¬ 
panding  suburbfui  newsiMgier  chain 
which  emphasizes  top  sports  section. 
Young,  vigorous  staff.  Award  winning 
newspapers.  Car  necessary.  Blue  Oroas- 
Blue  ^ield  comprehensive  Ufa  insur¬ 
ance,  paid  vacations.  Send  resume  and 
dips  to:  Bob  Frisk,  Sports  Editor, 
Paddock  Publications  Inc.,  Arlington 
Heights,  Illinois. 
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SPECIAL: 


ANPA  CONVENTION 
CLASSIFIED  ADVERTISING 


INTRODUCTORY  OFFER  .  .  . 


15%  OFF  REGULAR  RATES* 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 
"Market  Place  for  the  Newspaper  Industry" 

*  All  ads  ordered  with  this  savings  coupon  for  four  inserUont  will 
appear  two  weeks  before  the  convention,  in  the  Pre-Convention 
"Bulldog"  Issue  (April  23)  and  the  important  Convention  Issue 
(distributed  at  the  convention  April  28). 


SITUATIONS  WANTED  ADS  ONLY 
PER  LINE  EACH  INSERTION 


ALL  OTHER  CLASSIFICATIONS  ONLY 
PER  LINE  EACH  INSERTION 


Mail  your  order  today.  Deadline  April  6. 


SPECIAL  SAVINGS  COUPON 

Editor  &  Publisher 

Classified  Department 

1475  Broadway,  New  York  36,  Now  York 

Please  insert  my  classified  ad  for  4  insertions  at  the  spedel 

rate  of . ^  per  line  per  insertion  in  the  April  9,  1 6, 

23  and  30  issues. 

CLASSIFICATION:  . 

COPY:  . 


Q  Assign  a  box  number  and  mail  my  replies  daily! 

ACCOUNT  OF: . 

NAME  . 

ADDRESS  . 

CITY.  STATE . 

AUTHORIZED  BY  . 

(For  Situations  Wanted  Ads,  Kindly  enclose  remittance  with  order) 


135 


HELP  WANTED 


SPORTS  WRITER  for  Chart  Area  2.  | 
40,000  circulation  daily.  Ehcperienee 
preferred  but  apt  beginner  considered. 
Submit  background,  references,  and  ; 
limited  samples.  Box  1200,  Eiditor  &  • 
Publisher. 

TIRED  OP  BLIZZARDS?  20,000  daily 
in  Chart  Area  12  needs  reporter,  Cli-  ; 
mate  mild  all  year.  Hunting  and  fish-  , 
ing  good.  Box  1212,  Editor  &  Pub-  j 
liAer. 

TIRED  OP  DRAWING  DUECES  and  | 
Jokers.  We  need  a  good  news  reporter- 
editor,  or  a  pair  of  ambitious  people  ^ 
who  know  the  value  of  a  story,  and  | 
are  proud  of  the  paper  produced.  Cam¬ 
era  and  darkroom  experience,  along 
with  knowledge  of  weekly,  California, 
Write  all  alraut  yourself,  wages  ex¬ 
pected.  Box  1220,  Editor  &  Publisher, 

DESKUAN  —  To  handle  wire,  make 
up  general  news  section  of  15,000- 
circulation  award-winning  daily  in  com¬ 
petitive  and  growing  Heartland  area. 
Include  all  details  first  application, 
E,  G,  Greening,  News-Dispatch,  Michi¬ 
gan  City,  Indiana. 

EDITORIAL  LAYOUT  ARTIST  for 
Sunday  Roto  Magazine.  Must  be  expe¬ 
rienced.  Give  full  details  first  letter. 
Reply  to  Box  1313,  EMitor  &  Pub¬ 
lisher. 

JOURNALIST.  Outstanding  opportu¬ 
nity  for  journalism  grad  with  experi¬ 
ence  in  rural  journalism  or  equivalent. 
News  and  feature  writing  for  MID¬ 
LAND  COOPEHIATOR,  weekly  of  100,- 
000  circulation  to  rural  areas  of  Minne¬ 
sota,  Wisconsin  and  Iowa.  Other  Pub¬ 
licity  Department  functions,  take  and 
develop  pictures,  etc.  Farm  background 
desirable. 

A-1  benefits — insurance,  pension,  sick 
leave,  vacation,  etc. — organized  merit 
increase  program.  Start  (400  up,  po¬ 
tential  over  $500.  Write  qualifications 
and  references  to  Personnel — 

MIDLAND  COOPERATIVES.  INC. 
739  Johnson  Street  N.  E. 
Minneaimlis  13,  Minnesota 

NEWS  EDITOR  for  morning  daily  in 
expanding  Western  area.  Good  pay. 
Daily  Rocket,  Rock  Springs,  Wyoming. 

REPORTER — Medium-size  daily.  Chart 
Area  4.  Minimum  three  years’  experi¬ 
ence.  Demands  high.  Box  1335,  E^tor 
ft  Publisher, 

YOUNG  MAN :  If  you  are  a  real  news- 
nmn,  competent  with  both  writing  and 
pictures,  there  is  a  fine  career  awaiting 
you  with  prize  winning  Illinois  daily. 
Pleasant  working,  living  conditions  in 
growing,  prosperous,  friendly  city. 
Liber^  starting  p^,  profit  sharing, 
free  insurance,  merit  raises,  increasing 
responsibility  and  reward.  Write  de¬ 
tails  training,  experience  to  Box  1305, 
Eiditor  ft  Publisher,  and  personal  inter¬ 
view  will  be  arranged. 


HELP  WANTED 


REDORTEJR  —  one  or  two  years  of  | 
experience  to  cover  police  and  court  j 
beats  on  afternoon  daily — approximately 
19,000  circulation.  Hours  7 :30  a.m.  to 
1  ;30  p.m.— ;.good  salary.  James  A. 

Hodges,  CSty  Eiditor,  The  Daily  Ad-  | 
vance,  Lynchburg,  Virginia. 


YOUNG  REPORTER 

i 

for  an  aggressive  afternoon  daily  > 
(17,000)  which  emijhasizes  news,  fea¬ 
tures,  good  local  pictures.  Must  have  ; 

^  had  at  least  two  years’  newspaper  ex- 
I  perience,  be  between  ages  21  and  30 
inclusive,  and  be  able  to  write  terse, 
accurate  copy.  For  general  news  posi¬ 
tion.  College  graduate  desired  but  not 
necessary.  Eixcellent  working  condi¬ 
tions.  Modern  plant.  Start  at  $75,  or 
higher  if  experience  and  ability  justify. 
Six-day  week.  Free  hospitalization  and 
life  insurance.  Pension  plan.  Merit  i 
raises.  In  city  30,000  population,  county  ! 
seat,  home  of  University  of  Virginia. 
Send  full  information,  and  clips  to 
Lindsay  Mount,  Managing  Editor,  ’The  I 
Daily  Progress,  Charlottesville,  Va.  i 
i _  j 

Free  Lance  \ 

EHED  LANCEHISI  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures.  151  W.  48th.  N.Y.C.  | 

Mechanical  I 

MEXIHANICAL  MAN  —  Ebtcprienced  j 
in  all  phases  of  newspaper  printing  and 
job  shop  work,  to  manage  back  ^op 
of  western  North  Carolina  weekly 
newspaper.  Ebccellent  opportunity  for 
qualified  man  willing  to  take  respon¬ 
sibility.  Good  salai7  and  Profit  Sharing 
plan.  Write  experience,  references  and 
other  details  to  Mrs.  Lucy  B.  Burnett, 
Secretary-’Treasurer,  Mid-South  Man-  ; 
agement  Company,  Inc.,  177  W.  Main 
,  Street,  Spartanburg,  South  Carolina. 

PRODUCTION  MANAGER  , 

Daily  morning  newspaper  of  22,000  j 
circulation  in  Chart  Area  6  is  inter-  i 
ested  in  hiring  an  experienced  man  to  I 
direct  composing,  stereotype,  and  press 
operations,  Te^nical  knowledge  and  | 
ability  to  get  along  with  others  of  ' 
prime  importance.  Permanent  oppor-  j 
tunity  with  growing  newspaper  in  ex¬ 
ceptional  community  is  offered  right  ; 
man.  Write  Box  1303,  Editor  ft  Pub¬ 
lisher, 

WANTED  Machinist  for  Lino  and  In- 
tertypes,  knowledge  of  TTS  essential. 
Pleasant  working  conditions  in  modern 
air-conditioned  plant.  Fringe  benefits. 

I  Open  shop.  Located  in  Southwest.  Sal- 
{  ary  open  to  right  man.  Box  1308,  EMitor 
I  &  Publisher, 


HELP  WANTED 


Hhotographjr 


YOUNG  PHO’TOGRAPHBR  with  im¬ 
agination  and  technical  know-how  for 
live,  feature-emphasis  Lake  Elrie  daily, 
20.(>00  circulaUon.  Writing  ability 
might  help,  energy  and  creativity  a 
must.  Will  manage  2  man  department. 
Samples.  Register,  Sandusky,  Ohio. 

Hromotion— Public  Relation* 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Mm  Lid^ 

Use  CHART  AREA  Number  in  Ad  Copf  for  showing 
LOCATION  without  IDENTIFICATION 


PROMOTION 

ASSISTANT 


YOUNG  MAN  to  assist  promo¬ 
tion  manager  of  Midwest  metro¬ 
politan  newspaper  in  carrier  boy, 
circulation  and  editorial  promo¬ 
tion.  Eixcellent  opportunity  for  the 
right  man.  Will  consider  someone 
who  has  had  previous  exiierience 
on  small  town  new8i>aper.  Write 
full  details  of  experience,  age,  ref¬ 
erences,  salary  desired.  Box  1310, 
Eiditor  &  Publisher. 


SUPERVISOR  OF 
ALCOHOLISM  EDUCATION 

REQUIRED  BY 

DEPT.  OF  SOCIAL  WELFARE 
BUREAU  ON  ALCOHOLISM 
REGINA,  SASKATCHEWAN 

SALARY  RANGE:  $426-$518 
COMPETITION  NUMBER:  6441 

’This  person  will  be  responsi¬ 
ble  for  implementing  and  su- 
l>ervising  a  provinci^  progrram 
of  public  information  and  edu¬ 
cation  for  the  Bureau  of  Alco¬ 
holism. 

QUALIFICA'nONS:  Consider- 
^le  experience  in  the  field  of 
public  relations  or  in  one  of 
the  public  information  media, 
or  combined  experience  in  the 
fields  of  public  relations  and 
educations  and  university  grad¬ 
uation,  preferably  in  education 
or  the  social  sciences. 

For  further  information  ard 
application  forms  please  ap¬ 
ply  to  Public  Service  Commis- 
I  Sion,  Room  328,  Legislative 

I  Building,  Regina. 


HELP  WANTED 


Photoengraving 


PHO’TOGRAPHERS— Black  and  whiu 
and  color.  Newsimper  photoengraviag 
plant  Southeastern  Pennsylvania.  Bgs 
1211,  Eiditor  ft  Publisher. 

INSTRUCTION 

Clattified  Advertising 


BOOST  SALES  IN  CLASSIFIED 


380  Newspapers  Have  Elnrollad 
Salespeople  and  Elxecutivea 
In  Parish  Sales-Training 
Course  in  Classified  AdvertislBt 

Sales  training  provided  by  the  Hoe, 

(  ard  Parish  Couise  in  Classified  Advw. 

tiaing  shows  Classified  personnel  hse 
I  to  square  right  up  to,  anslysa  sai 
solve  sales  problems  they  d^ly 
I  counter.  Classified  salespe^e  are  n. 

I  pertly  trained  (at  home— on  THBS 
own  ’TIME) ,  developed  to  increase  thdr 
I  individual  sales  production  and  tan 
writing  skill  to  get  and  keep  mon 
business. 

'The  famed  Parikh  Cooisa  (only  ose 
in  existence!  has  proved  sines  IHl 
i  Uiat  it  quickly,  thoroughly,  and  ssa 
I  cessfully  trains  beginners — hrnsilss  ^ 
I  and  refreshes  experienced  personnel.  *w 

Pot  the  Parish  Course  to  work  Im 
you  now  to  slash  turnover,  heightw 
job  interest  and  satisfaction  and  da 
velop  professional  pride — all  while  k 
helps  you  develop  mors  dsmUld 
,  faster. 

Ekiroll  as  many  of  your  staff  as  yes 
I  want  to  have  these  benefits  NOW, 
Your  only  investment  in  this  20-leana 
salee-boosting  Course  is  $64  each.  Seal 
in  the  names  now  or  write  for  da 
scriptive  brochure. 

SC^HOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INOORPORATB) 

j  Classified  Advertising  Developnant 

Services  for  Newspapers  Since  INI 

2900  N.W.  79th  St..  Miami  47,  EVirids 
I  Oxford  1-8331 


Linotype  Schotd 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Inatmetdon 
Fiee  Informatiou 


SITUATIONS  .WANTED 

The  employer's  guide  .  .  .  from  frainee  to  eiecutive  pertonnel. 


Administrative 


A  rtists—C  artoonists 


BUSINESS  -  ADVEatTESING  BCANAG-  I  EDITORIAL  ARTTST-CARTOONKT 
BR  in  e^y  60  s.  Wide  mperience  sma|l  !  jjow  employed  Chart  Area  6.  Prd« 
and  medium  dmlies.  Capable  co^-  Southern  climate  and  polities.  Bei 
enUous,  aggre-^e.  ^lid  R«f-  1204,  Editor  ft  Publisher, 

erenoee.  Box  1180,  Eiditor  ft  Publisher. _ _  • 

_  EXPEHUEHCED  CARTOONIST 

PUBXJSHE3R,  general  manager  S  Cali-  editorial  or  sports.  Relocate, 

fomia  daily  newspaper  group,  avail-  Box  10i28,  Eiditor  ft  Pidilisher. 

able  due  to  ownership  change  either  - — 

on  investment  or  management  basis. 

I  20  year  record  in  one  group  will  sUnd  i _ Circutation 

!  closest  scrutiny.  Highest  of  professional  |  _ 

I  and  community  references  validate  ,  CIRCULATION  MANAGEIR  now  ^ 

'  profit  making,  prize  winning  history  i  ployed,  desires  change.  Eixcellent  haw 
of  operations.  Interview  anywhere  ground  and  experience  on  competitM 
I  serious  proposiUon  warrants.  Box  1188,  and  combination  papers.  Ready  to 
Eiditor  ft  Publisher.  |  final  move  to  position  which  off** 

i  sound  future.  34  years  of  age,  ns^ 
- ried  Box  1128,  Editor  ft  Publisher. 


PRODUCTION  ENGINEER 
(under  40)  with  multi-plant  operation, 
wishes  to  utilize  shirt  sleeve  and  exeeu-  I 
tive  background  in  one  plant.  Produc-  | 
tkm  or  general  management.  11  years’ 
production  administration,  mainte¬ 
nance,  new  process,  quality  and  cost 
control,  engineering,  5,  6,  7,  15  code 
tape  automation,  purchasing,  schedul¬ 
ing,  budgeting,  and  labor  relations. 
Resume  prepared.  Box  1320,  Eiditor  ft 
Publiiiter, 


CIRUULA’nON  DIRECTOR,  18  yearf 
successful  background  with  orgy**; 
tlonal  and  promotional  ability,  Prsto 
HIGHLY  OOMPBTmVB  »ltus^ 
where  Home  Delivery  is  emential.  ^ 
carefully  plan  and  promote  future  to- 
culation  growth  at  cost-conscious  1*^ 
Age  42,  iweaently  employed.  Avamw" 
immediate  interview.  Box  IISI,  Buto 
ft  Publisher. 
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SITUATIONS  WANTED 


CorrespondentM 


AR'I'S  abroad.  American  newsman, 
ba8<'<l  in  Europe,  international  experi¬ 
ence.  will  provide  specialised  weekly 
or  biweekly  newspaper  column  on  Eu¬ 
ropean  cultural  activities;  on-the-spot 
eoverafm  and  analysix  of  all  major  ex¬ 
hibitions,  art  exhibits,  drama  and 
music  festivals,  plus  timely  oiT-beat 
features.  For  details,  write  to  Box  1216, 
Editor  &  Publisher. 

Dhpatch-Production 

QUALIFIED  MAN  with  30  years’ 
newspaper  production  activity  desires 
work  in  Dispatch-Production.  Available 
only  in  Chart  Areas  10,  11  or  12.  Write 
1301  N.  14th  St.,  Boise,  Idaho.  Phone 
3-8234. 

Ditplay  Adrertining 


SITUATIONS  WANTED 


Editorial 


UVE  WIRE  MAN  wants  spot  as 
REPORTER  or  FEATURE  WRITER 
on  Daily  or  Weekly.  Health  excellent, 
draft  exempt.  Available  now.  Box 
1024,  Editor  A  I^blisher. 

OFFERING  24  years*  experience,  all 
facets  editorial,  pitia  management 
know  how.  Pai^cularly  strong  staff 
training.  What  do  you  need?  Box  1086, 
Editor  and  Publisher. 

SALARY  OPEN.  Skilled  news,  tele¬ 
graph  editor,  slot.  Retirement  pending. 
Bachelor,  no  dependents,  cooperative, 
enterprising.  Box  1006,  Editor  &  Pub¬ 
lisher. 

SPORTS  WRITER  on  170,000  Midwest 
paper  wishes  to  relocate  in  Chart  Areas 
10,  11  or  12.  'Two  years'  experience. 
Can  handle  any  job  in  sports  depart¬ 
ment.  Box  1012,  Elditor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 


tlANAGINO  EDITOR 
Proven  circulation  builder  seeks  change 
to  West  or  Southwest.  Solid  background  1 
on  leading  dailies.  Strong  on  iwrsonnel. 
Box  1203,  Editor  &  Publisher. 

YOUNG  MAN  26,  experienced  maga¬ 
zine  writing,  book  publishing,  college 
newspaper,  desires  position  as  reporter 
for  daily  or  weekly  newspai>er.  Box 
1214,  ^itor  &  Publisher. 

3-lN-l  PACKAGE 

containing  writing- editing- 
pihotographic  experience  offer^ 
to  any  reasonabis  bidder  in 
Manhattan.  B.S.  Journalism, 
photography  degree,  graduate 
study.  Box  1260,  Editor  A 
F^blisher. 


SOUTHERN  CALIFORNIA 
Display  sales  and  service;  10  yesue* 
retail  and  2  years'  national  experience. 
Excellent  record  and  references.  Mar¬ 
ried.  College  and  ANPA  trained.  Box 
1289,  Elditor  &  Publisher. 

WORKING  DISPLAY  MANAGED. 
Number  2  man  too  long  I  Ready  to  head 
staff  in  6  to  18.000  bracket.  J-Grad, 
Married,  6^  years’  experience,  Willing 
and  able.  Desire  Chart  Areas  2.  3,  4. 
5,  6.  Box  1242,  ^itor  A  PuUisher. 

AVAILABLE  IMMEIDIATELY  reUil 
advertising  manager  20  years’  experi¬ 
ence.  Want  to  relocate  to  mid-South, 
preferably  the  Oarolinas  or  Virginia. 
Top  flight  experiences  and  references. 
Write  Box  1317,  Editor  A  Publisher. 

22  YEIARS’  experience  in  newspaper 
advertising,  10  years  at  one  paper.  12 
at  another.  7  years’  advertising  man¬ 
ager.  Good  layout  man  with  knowledge 
and  interest  in  backshop  problems.  Pre¬ 
fer  smaller  paper  needing  a  "newspa¬ 
perman”  rather  than  high  pressure 
space  salesman.  Good  living  and  work¬ 
ing  conditions  more  imimrtant  than 
high  salary.  Weetem  area  only.  Write 
Box  1333,  Elditor  A  Publisher. 


LITERARY  EOjlTORS  —  College  grad- 
oate  with  newspaper  and  library  ex¬ 
perience  seeks  position  helping  litmvy 
editor  of  newspaper  or  magazine.  Box 
(10,  Elditor  A  l^blisher. 

editor,  experience,  maturity  to  pro 
duee  quality  daily,  weekly  or  trade 

Ser.  Brief  needs,  salary.  Box  1110, 
tor  &  Ihiblisher. 

GOTTA’  HAVE  HEART 

Gmr  EDITOR  50.000-pliis.  Nine  years’ 
*Mied  news  room  background.  Young, 
^'ffrad.  Married.  Kids.  Handle  any 
tosk — report,  write,  edit.  Reaoureeful. 
Ambitious.  Honest.  Gutty.  Seek  paper 
Mme  attributea.  Oimfldential.  Box  1038, 
Utor  A  Publisher. 


CAPABLE  WOMAN  who  can  write, 
report  or  promote  wants  newq;>aper 
job.  J-major;  radio/TV;  author;  mem¬ 
ber  New  York  Woman’s  Preee  Club; 
wide  experience  youth  work.  Actual 
newspaper  experience  limited.  Oonaider 
any  area.  Write  Box  1227,  Elditor  & 
Publisher. 


CONSEKVA’nVE  EDITOR,  seeks  top 
or  assistant’s  job  medium  daily.  10- 
year  professional.  Can  train  staff  all 
editorial  phases.  Pacific  region.  Box 
1226,  Elditor  A  Publisher. 

EDITOR — associate  editor  trade  maga¬ 
zine.  EIntire  job.  Write,  layouts,  pro¬ 
duction.  Industry,  merchandising  back¬ 
ground.  87-8000.  New  York.  Eto  1213, 
Elditor  A  Publisher. 

EIXPERIEasrCED  NEWSMAN,  with  16 
years’  solid  background  as  reporter, 
rewrite  man  and  copy  editor,  now 
employed,  seeks  new  assignment  in 
Chart  Area  6.  Married,  college  gradu¬ 
ate,  two  children.  Box  1207,  Editor  A 
Publisher. 

FARM  NEWSPAPER,  radio.  TV  in 
Ohio.  Wrote  farm  column  published  in 
11  states ;  weekly  column  on  markets 
used  by  81  Ohio  papers.  Background 
in  West  and  Oombelt.  Ohio  State  Uni¬ 
versity  rates  my  two  market  news 
programs  on  WRED  as  tops.  36,  have 
family.  Want  position  with  future.  Box 
1231,  Elditor  A  Publisher. 

REDORTER-NEWSCASTED  —  compe¬ 
tent  news  editor  and  feature  writer, 
professional  air  delivery.  8  years’  radio¬ 
newspaper  experience,  c^lege,  best 
references,  car,  intereeted  in  radio  and 
or  TV  news  work.  Box  1202,  Elditor  A 
Publisher. 

WANTED:  challenging  writing  job 
newspaper  or  magazine. 

OETERING:  4  years’  experience  8  edi¬ 
torial  poets  on  one  small  dally  and  one 
large ;  now  writing  magazine  section 
large;  J-ecbool,  vet.  Box  12M,  ^itor 
'  A  Publisher. 


ABLE  DESKMAN,  Managing  Editor 
small  daily.  Seeks  post  medium  or 
larger  C^ifornia  paper.  Box  1318,  Eldi¬ 
tor  A  Publisher. 

ALEIRT,  REILIABLE.  experienced  edi¬ 
tor  wishes  to  make  change  from  daily 
to  weekly  field,  preferably  in  South¬ 
west.  with  ultimate  investment  good 
possibility.  Box  1316,  Elditor  &  Pub¬ 
lisher. 

AWARD-WINNING  industrial  editor, 
33,  personable,  neat.  Family  man.  J- 
grad.  ten  years’  experience.  One-inan 
staff  six  years  for  11,000  circulation 
employe  newspaper.  Well-grounded  in 
eating,  layout,  photography,  letter¬ 
press  composition.  Will  travel  to  right 
job.  Need  $9,600.  Resume,  photo  on 
request.  Box  1312,  Elditor  &  ^blisher, 

OAREEJR  MAN.  29,  4%  years’  desk- 
makeup,  one  yeeri  reporter.  Knows 
camera.  Elxcellent  book  reviewer.  Seeks 
challenge.  Prefer  Dixie.  Box  1324,  Elditor 
A  Publisher. 

<X>ST-CU’1T1NG.  prize-wiiming  man¬ 
aging  editor,  36.  seeks  similar  poet 
16-30,000  daily,  responsible  job  larger 
paper.  Elmphasis  on  local  coverage. 
Available  ANPA  interview.  Top  refer¬ 
ences.  Box  1327,  Elditor  A  Publisher. 

FELkTURE  WRITEIR-REDORTEIB  seeks 
position  on  small-medium  Southern 
daily  or  weekly.  Single.  22,  college 
background,  experienced,  available  June 
1.  Box  1319,  ^itor  &  Publisher. 

MANAGING  EDITOR,  small  daily, 
seeks  position  on  larger  California  pa¬ 
per.  Paper  recent  awards  winner.  Col¬ 
lege.  references.  Write  Box  1338,  Elditor 
A  Publisher. 


NEIWSMAN,  experienced  city  room. 
telegrai>h.  rewrite.  Missouri  gi^.  SDK 
— 36-— Will  travel.  Box  1311,  Elditor  A 
Publisher. 

OUTDOOR  EDITOR 

Ebqiert  on  guns,  bows,  boats,  hunting 
and  fishing.  Seven  years  editor  INS- 
UPl  Elast  and  Midwest.  Successful  na¬ 
tional  writer-photographer.  Top  refer¬ 
ences.  Box  1309,  Editor  &  Publisher. 

REICEINT  VETT,  former  City  Elditor, 
seeks  desk  on  progressive  paper  any¬ 
where.  26.  B.A.,  single.  Box  1341,  Eldi¬ 
tor  A  Publisher. 

REPORTER  —  seeks  stimulating  spot 
on  established  or  growing  daily  in 
Cliart  .Area  1  or  2.  ’Tough  assignments 
my  raison-d’etre.  Single,  vet,  25,  col¬ 
lege.  Available  for  interview  at 
A.N.P.A.  Convention.  Box  1340,  Elditor 
A  Publisher. 


SITUATIONS  WANTED 


Editorial  _ 


WASHINGTON 

Versatile,  editorial  man,  40.  Well-edu¬ 
cated  ;  employed.  $8,500.  Integrity,  ex¬ 
perience,  responsibility.  Knows  way 
around.  Box  1307,  Elditor  A  Publisher. 

Mechaniral 

COMPOSING  ROOM 
FOREMAN 

Forty-five  year  old  experienced  execu¬ 
tive  desires  change  from  present  posi¬ 
tion.  T^venty-five  years  on  major  news¬ 
papers:  last  16  in  supervision.  Com¬ 
plete  knowledge  new  processes  and 
color.  Present  and  past  employers  for 
references.  Box  1016,  Elditor  and  Pub¬ 
lisher. 

raoDuenoN  managed 
OR  FOREMAN 

Leadership  and  proven  ability  in  the 
composing  room. 

Securing  and  mairtalning  quali¬ 
fied  help,  the  delegation  of  work 
aiul  authori^,  proper  use  of 
equipment,  integration  of  new 
processes,  solving  reproduction 
etc.,  ali  need  the  wisdom  of  ex- 
Iierience,  intelligence  and  common 
sense. 

Let  me  help  cot  costs,  build  for  the 
future. 

BOX  1028.  Elditor  A  Publisher. 

PRODUCTION  CONSCIOUS  composing 
superintendent  or  production  manager 
available.  Familiar  all  new  processes. 
References,  the  best.  Box  1107,  Elditor 
A  Publisher. 

Photography 

PHOTO-JOURNALIST.  June  J.  Grad 
desires  position  with  progressive  news¬ 
paper  or  publication  utilizing  small 
cameras  and  picture  story  techniqua. 
Any  Chart  Area.  Resume.  Mason  P. 
Smith,  30  Bay  State  Road,  Boston  16. 


SPARK _ _ 

is  what  young  editor  wants  to  give 
Chart  Area  2  daily — bright  copy,  smart 
layout,  edits  wi^  impact,  depth  re¬ 
porting,  heads  that  fit.  shine  and  tell 
the  story.  Fond  of  good  EInglish,  right 
syntax.  Box  1331,  Elditor  A  Publisher. 

YOUR  EDITORIAL  PAGE 

If  you  want  to  build  a  page  of  vigor, 
balmioe,  responsibility,  my  experience 
in  local  and  world  news  can  work  for 
you.  Age  33,  married,  high  standards, 
cool  judgment,  sharp  writing.  Just 
back  from  abroad.  Pi^er  West. 

Box  1316,  Editor  and  PubUsber. 


AWARD  WINNING  Chief  Photogra¬ 
pher  cau^t  in  company  merger  seeks 
spot  anywhere  in  U.  S.  10  Years’  photo 
experience — simt  news,  sports,  features, 
fa^ion.  Age  28,  married.  Navy  vet. 
Box  1208,  Editor  A  Publisher. 

YOUNG  NEWS  PHOTOGRAPHER 

with  imagination  is  seeking  poeiUon 
on  small  or  medium  size  daily  in  Chart 
Areas  10  or  12.  Have  4V6  years  as  pho¬ 
tographer.  Also  am  tops  as;  lab  man, 
EUrchitd  man  and  photo-engraver.  Box 
1314,  Editor  &  Publisher, 


I  Promotion^-Pt^lic  Relations 

PUBLIC  RELATIONS— We  have  hun- 
dreds  of  publicity,  public  relaKons 
and  employee  communications  people 
I  on  file.  Send  os  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact: 
Bill  McKee.  BIRCH  PE31SONNED.  67 
El  Madison  St..  Chicago  2,  Illinois. 
CE  6-6670. 


CAPABLE  creative  writer,  prize-vrin- 
ning  photographer  with  business  back¬ 
ground  in  sales  and  public  relations, 
experienced  features,  news,  public  re¬ 
lations  releases,  speeches,  reports  seeks 
relocate  to  editoral  or  staff  position 
with  magazine,  trade  or  employee 
publication.  Box  1238,  Elditor  &  Publi¬ 
sher. 


AMBITIOUS  MAN,  30.  broad  experi- 
ence  in  Public  Relatioiu.  Advertising, 
Sales  Promotion,  Elditing,  seeks  re¬ 
sponsible  position  upstate  New  York 
imlustry.  Box  1326,  Editor  A  Publisher. 

NEWS  EDITOR  OF  METROPOLITAN 
daily.  46,  seeks  public  relations  posi¬ 
tion  on  i>olicy  level.  Long  promotion, 
magazine,  puUicity,  house  organ,  script 
experience.  Box  1337,  Elditor  and  I^ib- 
Usher. 


PUBLIC  RELATIONS 

Presently  EImployed  Corporate 
Public  ^lations  and  Ad  (%ief 
All  Media  At  $12,000  .  .  . 
Seeks  Change.  Box  1323,  Edi¬ 
tor  A  Publisher. 
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Shop  Talk  at  Thirty  we  four™  ktate 

By  Robert  U.  Brown 


By  Tr«flt 


Montego  Bay,  Jamaica 

The  most  thoroujfh  analysis 
of  freedom  of  the  press  condi¬ 
tions  that  we  have  seen  is  the 
semi-annual  report  by  the  Free¬ 
dom  of  the  Press  Committee  of 
the  Inter-American  Press  Asso¬ 
ciation.  As  is  the  custom,  the 
committee  was  in  session  for 
three  days  here  studying  evi¬ 
dence  on  the  situation  in  every 
country  in  this  hemisphere  for 
its  detailed  country-by-country 
report  to  the  mid- Winter  board 
of  directors  meeting. 

Every  year  the  lAPA  has  found 
it  necessarj'  to  criticize  or  con¬ 
demn  various  Latin  American 
governments  for  their  suppres¬ 
sion  of  freedom  of  the  press. 
This  meeting  was  no  exception 
and  Cuba,  Bolivia,  Domincan 
Republic  and  Paraguay  were 
cit^.  The  last  three  have  been 
on  the  list  for  many  years. 

On  the  other  hand,  the  lAPA 
has  had  the  satisfaction  of  fight¬ 
ing  for  a  free  press  in  many 
areas  for  many  years  and  of 
seeing  it  restored  in  Argentina, 
Colombia  .and  Venezuela.  There 
is  even  some  progress  being 
made  in  Nicaragua  which  also 
had  been  on  the  condemned  list 
for  a  long  time. 

Even  the  United  States  and 
Canada  come  in  for  close  scru¬ 
tiny  by  the  lAPA  committee. 
Although  the  lAPA  declared 
“there  is  freedom  of  the  press” 
in  both  of  these  countries  it  is 
of  interest  to  note  what  the  re¬ 
port  had  to  say  about  conditions 
in  the  U.  S. 


Cites  Restrictions 


and  state  measures  that  have 
been  passed  or  introduced  which 
are  designed  to  improve  the  ac¬ 
cess  to  news.  It  also  mentioned 
several  setbacks  in  this  area 
where  “open  records”  bills  have 
been  defeated,  etc. 

It  noted  a  report  of  the  Moss 
Committee  which  said  more  than 
150  laws  have  been  uncovered 
ranging  from  laws  to  protect 
military  information  to  a  law 
imposing  secrecy  on  peanut 
statistics. 

On  the  issue  of  the  right-to- 
advertise,  the  lAPA  committee 
went  into  the  ruling  of  the  In¬ 
ternal  Revenue  Service  govern¬ 
ing  the  tax  deductibility  of  in¬ 
stitutional  advertising  and  said 
“all  those  in  the  newspaper  in¬ 
dustry  will  recognize  the  need 
here  for  congressional  pressure 
for  clarification  of  the  IRS  rul¬ 


ing.' 


It  urged  publishers  “to  push 
for  more  right-to-advertise  laws 
like  the  Ohio  statute  which  was 
passed  on  Nov.  2,  1959. 


Control  of  Media 


Freedom  of  the  press  “is  a 
foundation  stone  of  American 
liberty,”  the  reported  stated, 
“but  great  danger  lurks  in  the 


"Show  your  gold  fillings,  please;  we're  going  to  use  our  fluorescent  ini 
on  this  one!" 


The  report  continued: 

“The  second  session  of  Con¬ 
gress  convened  on  January  6th, 
1960.  One  of  the  bills  before  it 
which  is  of  special  interest  to 
the  newspaper  industry  is  Bill 
H.R.  0U96  by  Rep.  Celler  of  New 
York.  This  bill  would  prevent 
“news  periodicals”  in  any  com¬ 
munity  from  controlling  a  sub¬ 
stantial  portion  of  that  com¬ 
munity’s  radio  and  television 
facilities.  Rep.  Celler  said  his 
bill  is  not  directed  at  newspaper 
ownership  of  radio- TV  per  se. 
Rather,  he  said,  “it  is  directed 
at  those  situations  where  the 
press  of  a  community  also  con¬ 
trols  a  substantial  portion  of 
the  television  and  radio  avail- 


and  direct  election  commission¬ 
ers  or  registrars  of  voters  to 
deteimine  periodically  whether 
or  not  newspaper’s  editorial 
policy  is  consistent  with  its  poli¬ 
tical  designation,  and  if  not,  to 
order  newspaper  to  change  its 
designation.  Violation  would  im¬ 
pose  a  fine. 

“The  above  cleverly  designed 
and  insidious  “controls”  further 
point  up  the  need  to  be  ever  on 
the  alert  for  methods  by  which 
city,  state  or  federal  govern¬ 
ments  seek  to  ‘bind  and  gag’ 
us,”  the  report  said.  “We  must 
wage  a  continuing  fight  to  elimi¬ 
nate  censorship  and  restrictions 
on  the  news.  An  informed 
people  are  a  free  people  and  the 
better  informed  they  are,  the 
less  they  are  subject  to  domi¬ 
nance  by  a  dictator.  They  must 
be  informed  honestly  and  fear¬ 
lessly. 

“TTie  grreatest  force  for  peace 
and  progress  would  be  a  uni¬ 
versal,  world-wide,  free  press. 
This  ‘Utopia’  is  something  well 
worth  striving  for.” 


Sons  of  St.  Patrick 
Honor  Jim  Kilgallen 


PiTTSTON,  Pa. 

The  Friendly  Sons  of  St.  Pat¬ 
rick  of  Pittston  honored  a  nativ* 
son,  James  L.  Kilgallen  of  UPI, 
March  17. 

Judge  J.  Harold  Flannerjr, 
principal  speaker,  said  the 
Northeastern  Pennsylvania  se^ 
tion  is  proud  of  his  contribution! 
to  journalism. 

Judge  Flannery  also  men¬ 
tioned  that  in  some  areas  James 
L.  Kilgallen  may  be  known  as 
Dorothy  Kilgallen’s  father,  but  ^ 
to  the  Friendly  Sons  of  St.  Pat¬ 
rick  of  Pittston,  Dorothy  Kil¬ 
gallen  “was  James  Kilgallen’s 
little  daughter.” 


John  Paik  Retires 


Uhicago 

John  W.  Park,  formerly  Chi¬ 
cago  Tribune  production  man¬ 
ager,  has  retired  from  active 
duties  at  the  Tribune  and  has 
moved  to  Ck)ral  Gables,  Fla. 


tendency  to  take  it  for  granted  able  to  the  community. 

—in  the  complacent  attitude  “Another  bill  along  this  line 
that  “it  can’t  happen  here!”  It  is  Bill  H.R.  9549  by  Rep.  Reuss 
ia  happening  here  all  the  time,  (Wis.).  This  bill  would  set  up 
in  ^e  form  of  innocent-seeming  priority  categories  for  radio-TV 
legislative  controls  on  adv’ertis-  license  applicants  which  would 
ing,  and  in  the  form  of  govern-  virtually  eliminate  newspapers, 
mental  restrictions  on  access  to  First  priority  for  radio-TV 
real  news.  The  American  News-  license  under  the  Bill  would  go 
paper  Publishers  Association  is  to  an  applicant  ‘predominantly 
doing  much  to  alert  the  Ameri-  locally  owned’  with  no  interest 
can  publishers  to  any  possible  other  mediutns  of  mass  com- 
threat  to  free  and  unrestricted  munication;  second  priority 
dissemination  of  information  would  go  to  an  applicant  ‘pre- 
and  opinions  about  public  dominantly  locally  owned;’  with 
affairs,  legislation,  etc.”  third  priority  to  be  set  aside  ‘to 

The  report  noted  that  “con-  all  others.’ 
siderable  progress  has  been  “A  Bill  in  the  Massachusetts 
made  in  the  way  of  legislation  Legislature  would  require  all 
to  recognize  the  public’s  right-  newspapers  to  display  their 
to-know.”  It  cited  seven  federal  political  affiliation  on  front  page 
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1  has 

i. 

I  the  new 

Comet  300  Linotype  ^  ,  h  t  t  <.  h 

J  J.  True  speed  is  what  counts -and  no  machine 
equals  Comet  300’s  proved  performance.  Minute  by  minute,  day  by  day,  the  300  dependably  delivers 
12  lines  a  minute— with  no  falter,  no  fuss.  The  new  MAT  GLIDE  SYSTEM  helps  assure  this.  Now 
mats  travel  with  incredible  smoothness -for  added  speed,  added  matrix  life.  There  are  other  unique 
features,  too.  LINOTRONIC  CONTROLS— for  positive  metal  temperature  regulation.  And  new 
AIRFLOW  MECHANISMS  that  mean  new  smoothness  and  speed -tape-operated,  or  manually.  All 
add  up  to  highest  true  speed— the  kind  that  spells  true  economy! 


m 


Your  Linotype  Production  Engineer  can  show  you  how  Comet  300 
can  speed  (and  economize)  your  typesetting  as  nothing  else  can. 
Mergenthaler  Linotype  Company,  29  Ryerson  St.,  Brooklyn  5,  N.Y. 


LINOTYPE 


■j 
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Quipmaster  of  Capitol  Hill 


News  out  of  Washington  is  sometimes  grim, 
dreary,  weary. 

But  that  never  fazes  the  humor  of  a  smiling 
Hoosier,  name  of  Daniel  M.  Kidney.  He  invariably 
reels  off  half  a  dozen  hearty  chuckles  on  topics  of 
the  day.  These  sterling  quips  appear  in  the 
Scripps-Howard  newspapers  as  his  “Views  on  the 
News.”  Result:  smiles  ripple  coast  to  coast. 


Dan  wears  a  serious  hat,  too  -  as  veteran  Capitol 
correspondent  for  the  Evansville  Press  and  the 
Indianapolis  Times.  But  whimsy  is  his  first  love. 
His  rapier  wit  thrusts  at  parties  and  politicians, 
but  all  human  foibles  are  targets  for  his  kidding. 

When  you’re  ready  for  a  real  chuckle,  the 
acknowledged  Quipmaster  of  Capitol  Hill  is  your 


There’s  only  one  KIDNEY  . . .  and  he’s  strictly 

SCRIPPS-HOWARD 
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